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TWO  GREAT  MEDIA 


for  the  CHICAGO 
MARKET 


I  THE  CHICAGO  DAILY  NEWS' 


Both  publications  share  the 
home  circulation  of  The 
Daily  News  concentrated  in 
the  Chicago  market .  .  .  par¬ 
ticipate  in  that  great  reader 
loyalty  and  response  that  has 
made  The  Daily  News  Chi¬ 
cago’s  leading  advertising 
medium  for  the  last  28  years. 

For  rates,  contract  forms  and 
further  information  get  in 
touch  with  the  National 
AdvertisingDepartment,The 
Chicago  Daily  News,  15 
North  Wells  Street,  Chicago, 
or  any  of  our  representatives 
listed  below. 
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THE  CHICAGO  DAILY  NEWS 

MIDWEEK  EEATURES 
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The  Chicago  Daily  News  Midweek 
Features  Section,  published  each  ITed- 
nesday.  A  new  feature,  tabloid  in  site, 
photogravure  in  process,  offering  the 
advantage  of  color  and  attention  value 
at  extremely  low  cost. 
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The  Chicago  Daily  News  Photogravure 
Section,  issued  each  Saturday.  Offering 
the  national  advertiser  beautiful  repro¬ 
duction  in  a  medium  chosen  by  local 
advertisers  to  carry  the  majority  of 
their  gravure  advertising  linage. 


THE  CHICAGO  DAILY  NEWS 


Chicago's  Home  Newspaper 


Advertuing 

NEW  TOBK 

CHICAGO 

DETROIT 

SAN  FRANCISCO 

Representativet: 

g.  B.  WoodwBrd 

W*o4wmrd  «  Kellr 

Woodward  *  Roily 

C.  Geo.  Kroyneo. 

lie  B.  4td  St. 
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4m  Fine  Arts  Bldy. 

303  Crorkor  lot  NatT  Bank  Bids. 
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BIRMINGHAM  IS  ON 
THE  AIR!  TUNE  IN! 

Beginning  with  a  small  station  donated  by 
Victor  Hanson  to  Alabama  Polytechnic  In¬ 
stitute  in  1922,  WAPI  is  unfolding  what  is 
said  to  be  the  greatest  idea  in  radio  launched 
in  any  state. 

Erected,  sponsored,  and  operated  by  the 
Alabama  Polytechnic  Institute  and  the  City 
of  Birmingham,  WAPI  will  transmit  pro¬ 
grams  designed  to  be  of  service  to  millions 
of  radio  listeners.  A  special  telephone  line 
is  installed  to  the  State  Agricultural  Depart¬ 
ment  as  well  as  to  Auburn  from  the  main 
studio  in  Birmingham.  Tune  in  tonight! 
Learn  the  great  industrial,  agricultural,  and 
commercial  advantages  of  Birmingham  and 
Alabama — as  well  as  enjoy  some  rare  South¬ 
ern  entertainment— over  WAPI! 


©he  iBirminaham  Netus 

'  -  AGIMil  R  AI  D 

Ihe  \i»ulh '%  Greairst  \tuipaifer 


MIM  s^liH  COMHVM 
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Original  second  class  entries:  Tbe  Joubnalist,  March  24th,  1884;  Ne wsrar ebook,  March,  1892;  Thb  Foubtk  Estatb,  March  1st,  1894;  The  Editob  &  Publishbb,  December  7th,  1901;  ThI 
Editob  &  PuBLisHEB  AHD  JouBHAUST,  October  30th,  1909;  Advebtisinc,  February  7tb,  1925;  Eoitob  &  Pubusbbb,  May  11th,  1916;  Revised  entry,  Editob  &  Publishbb,  Thb  Fuusth  Estate 
December  3rd,  1927,  at  the  Post  Office  at  New  York,  N.  Y.,  under  the  act  of  March  3rd,  1879 — issued  every  Saturday  by  Thb  Editob  &  Pubusbbb  Comtakt,  James  Wrirtt  Brown,  President 
Applic.,:.uii  for  second  class  entry  at  Albany,  N.  Y.,  now  pending.  Office  of  Publication,  Lycn  Block,  Albany,  N.  Y.  General  and  Editorial  offices.  Suite  1700,  Times  Building,  New  York. 
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The  SuNPAPERS  are  Growing 
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JOHN  B.  WOODWARD 
Bovirri  Bank  BlJg. 
no  E.  42nJ  St.,  Sfv;  York 
GUY  S.  OSBORN 
J60  A'.  Michigan  .Ivr.,  Chit  ago 
JOSEPH  R.  SCOLARO 
Crneral  Motors  BIJg.,  Detroit 
A.  D.  GRANT 
Constitution  BIJg.,  Atlanta 
C.  GEORGE  KROGNESS 
First  Sational  Bank  BIJg. 
San  Frantisto 


Everything  in  Baltimore  Revolves  Around 


THE 


SUN 


MORNING  EVENING  SUNDAY 
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Convenient,  attractive,  capacious,  the  Tribune  Public  Service  office  at  One  South  Dearborn  Street,  Chicago,  and 
its  branch  in  the  Tribune  Tower  lobby,  performed  1 ,866,564  items  of  service  for  Tribune  readers  in  1928 


In  1928  the  Chicago  Tribune  performed 


1,8  6  6,5  6  4 


Here  are  a  few 
of  the  items  of  service 

given  at  the 

CHICAGO  TRIBUNE 
PUBLIC  SERVICE 
OFFICES 

Auto  maps,  liceme 
blanks,  etc. 

272,729 

Files  used  .  .  . 

136,205 

FishinI,  hunting 
licenses  .  .  . 

1,030 

Goodicilow  .  .  . 

13.999 

Information  leaflets 

252,970 

Lost  and  Found 

5,518 

Notarial  services  . 

14,756 

Public  phone  calls  . 

174,510 

Questions  answered 

262,080 

Travel  information 

132,796 

Radio  call  books 

66,795 

ITEMS  OF  SERVICE 

at  its  Public  Service  Offices 


Chicago’s  public  library  is  well 
equipped  and  centrally  located  — 
but  more  than  half  a  million  Chicagoans 
came  to  the  Tribune  for  information. 

Auto  license  applications  may  be  ob¬ 
tained  at  nearly  every  garage  — but 
more  than  forty  thousand  Chicagoans 
got  them  from  the  Tribune. 

Touring  information  is  available  at 
almost  every  hotel— yet  the  Tribune 
helped  nearly  200,000  motorists  plan 
their  routes  throughout  the  state  and 
the  nation.  Scores  of  resort  bureaus 
and  travel  agencies  offer  their  services 
to  the  vacationist— yet  130,000  sought 
the  counsel  of  the  Tribune. 

So  it  goes— at  the  rate  of  nearly  6,000 


items  of  service  every  business  day,  per¬ 
formed  with  courtesy  and  efficiency. 
And  all  this  is  in  addition  to  the  hun- 
dredsof  thousands  of  services  performed 
for  individual  readers  by  various  edi¬ 
torial  departments  of  the  Tribune.  No 
other  newspaper  approaches  this  record 
of  active,  personal  service  to  its  readers. 

The  tremendous  effort  involved  is 
amply  repaid.  Such  a  record  indicates 
plainly  the  attitude  of  Tribune  readers 
toward  the  Tribune— a  confidence  and 
acceptance  that  are  unparalleled  in  jour¬ 
nalism— and  demonstrates  a  respon¬ 
siveness  that  has  helped  to  make  the 
Chicago  Tribune  the  great  sales-pro- 
ducing  force  that  it  is. 
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THl  WORLD’S  GREATEST  NEWSPAPER 
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You  cannot  judge  the  trend  in  advertising 
by  any  one  week  or  month — but  when  the 
trend  continues  for  several  years,  it 
becomes  pretty  positive. 

Comparing  the  past  year  1928  to  1926 — 

trhe  Detroit  News  lost  3,570^502  lines 
^'he  Free  Press  lost  2,373,714  lines 

iThe  Detroit  Times  gained  1,130,878  lines 

1 

i 

|n  Detroit  there  is  a  trend,  and 
'*The  Trend  is  to  the  Times** 


to  build  a  circulation  of  careful, 
responsive  readers. 


Compart  tht  Covtrage 

In  no  other  Kreit  mtrket  hti  tny  newspiper 
tchieved  such  ■  coroplece  covertfce.  A  coverage 
won  by  The  Evening  Bulletin’s  ability  to  inter¬ 
pret  Philadelphia  ...  to  reflect  its  sane,  moderate 
spirit.  No  artificial  methods  have  ever  been 
used  ro  inflate  The  Evening  Bulletin’s  sales. 


Tht  Buying  Powtr  Zont 

In  Philadelphia's  rich  suburbs: 
Biyn  Mawr,  Merion,  Bala- 
Cynwyd,  the  Old  York  Road 
Section,— nearly  everybody  reads 
The  Bulletin,  iust  as  in  the  city 
itself.  In  all  suburban  seaions  it 
leads  any  other  Philadelphia 
newspaper  by  far.  —  exceeding 
the  combined  sales  of  all  Phila¬ 
delphia  morning  papers. 


City  Hall  Square 

PHILADELPHIA 


New  York  OSrci  247  Park  Aveana 
t'kieago  OSrri  333  N.  Mieklgaa  Aveaae 


Cspyrtfat,  rtff,  BulUtin  Co, 
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‘‘National  Shopping  News”  Chartered  by 
Anson  to  Form  Store-Paper  Chain 


Invasion  of  Newark,  N.  J.,  by  Clevelander,  However,  Believed  Successfully  Repelled  as  Local  Publisher 
Counters  with  Shoppers’  Guide — Russell  Attacks  Merchant-Publisher  Proposal 


\  CHAIN  of  shopping  news  publi¬ 
cations  under  tlie  supervision  of  the 
Clneland  Shoppinn  News  of  which 
Sam  B.  Anson  is  manager  has  taken  a 
<^tep  nearer  reality  with  the  establish¬ 
ment  by  Mr.  Anson  of  the  National 
I  Shopping  News,  Inc.,  with  an  Ohio 
charter. 


I  Mr.  Anson  has  stated  that  the  Cleve¬ 
land  store  publication  will  not  partici- 
I  pate  in  ownership  of  other  similar 
merchant-operated  j^pers.  but  has 
admitted  that  it  will  “supervise  the 
operations”  of  such  papers  The  Cleve¬ 
land  manager  only  recently  was  in 
Newark,  N.  J.,  where  he  is  negotiating 
with  merchants  looking  to'—'rd  organi¬ 
zation  of  a  Newark  Shopping  News. 

“Some  of  the  Newark  merchants  feel 
that  it  would  be  advantageous  if  there 
is  an  ultimate  decision  to  establish  a 
merchant  owned  Shopping  News  in 
Newark,  to  have  the  Cleveland-type  of 
management,  furnished  by  Cleveland 
Shopping  News,"  Mr.  Anson  declared 
in  a  statement  to  \V omen’s  IV ear  Daily. 

“Frankly,  I  am  interested  personally 
in  undertaking  such  a  contract.  I  feel 
*  that  it  could  be  fulfilled  to  the  satisfac¬ 
tion  of  the  Newark  merchants  and 
I  without  sacrifice  of  the  interest  of 
Oeveland  Shopping  News.  I  have  ob¬ 
tained  the  consent  of  our  directors  to 
negotiate  such  a  contract  in  the  event 
that  there  is,  finally,  a  Newark  Shop- 
'  ping  News.” 

j  Mr.  Anson  described  the  establish¬ 
ment  of  National  Shopping  News,  Inc., 
I  as  a  “bit  of  legal  preparedness”  pro¬ 
viding  for  the  possibility  that  his  nego¬ 
tiations  with  Newark  come  to  a  suc¬ 
cessful  conclusion. 

But  it  was  learned  on  good  authority 
that  Mr.  Anson  hopes,  if  he  is  successful 
ia  Newark,  to  push  his  merchant-owned 
shopping  news  plan  into  other  cities  of 
the  United  States,  maintaining  personal 
supervision  of  new  publications  as  they 
are  started. 
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.\ggressive  action  against  the  activities 
of  Mr.  Anson  was  taken  by  L.  T.  Russell, 
editor  and  publisher,  Newark  Ledger. 
Other  publishers  of  the  city  pursued  a 
“hands-ofF’  policy.  But  when  Mr.  Rus¬ 
sell  heard  that  John  B.  English,  adver¬ 
tising  manager  of  Hahne  &  Co.,  the  local 
unit  of  the  Associated  Drygoods  group, 
was  negotiating  with  Mr.  Anson  for  a 
“Cleveland-type”  shopping  news  in 
Newark  and  that  the  Clevelander  was 
also  proposing  a  nation-wide  chain  of 
store  publications,  which,  as  the  publisher 
expressed  it  “put  the  merchants  in  the 
publishing  business  in  competition  with 
the  newspapers,”  he  began  to  fight. 

“You  can’t  fight  empty-handed,”  he 
explained.  “So  I  suggested  as  a  substi¬ 
tute  for  the  Oeveland  proposition  a  Shop¬ 
pers’  Guide  to  be  printed  and  distributed 
free  by  the  Ledger  in  co-operation  with 
the  merchants. 

"My  feeling  was  that  the  only  way  to 
defeat  the  Cleveland-type  of  shopping 
news  was  for  the  publishers  themselves 
to  go  to  the  merchants  with  fair  and  open 
•finds,  and  if  the  latter  could  prove  they 


By  PHILIP  SCHUYLER 


actually  needed  supplementary  publicity 
in  addition  to  the  newspaper  advertising 
available  for  them,  the  publishers  were 
obligated  to  supply  it.” 

Thus  Mr.  Russell  on  Jan.  JO  prepared 
a  dummy  for  a  Shoppers’  Guide  planned 
to  start  March  3,  to  be  delivered  free 


Sam  B.  Anson 


weekly  to  216,500  homes,  to  contain  25 
per  cent  reading  matter.  It  will,  it  is 
proposed,  be  distributed  Saturdays  as  a 
pre-^ated  supplement  of  the  Newark  Sun¬ 
day  Ledger. 

Mr.  Russell  is  convinced  he  has  suc¬ 
cessfully  counteracted  Mr.  Anson’s  in¬ 
vasion  of  Newark,  and  he  also  believes 
he  has  supplied  chain  store  owners  and 
other  important  merchants  with  informa¬ 
tion  regarding  the  “Cleveland-type”  of 
Shopping  News  and  Mr.  Anson’s 
proposed  extension  of  it  sufficient  to 
make  them  think  twice  before  supporting 
similar  ventures  in  other  cities.  The 
Newark  publisher  claimed  he  had 
“stumbled  upon”  concrete  facts  regarding 
Mr.  Anson’s  “elaborate  plan  of  incor¬ 
porating  himself  as  a  National  Shopping 
News  with  headquarters  in  Oeveland  and 
reaching  out  to  all  the  fruitful  fields 
throughout  the  country,  first  with  a  once- 
a  week  issue,  then,  if  successful,  with 
a  twice-a-week  proposition,  offering  an 
exclusive  advertising  sheet  as  a  substi¬ 
tute  for  rather  than  a  ‘supplement’  to 
newspaper  circulation.” 

Support  for  Mr.  Russell’s  assertion 
that  Mr.  Anson’s  invasion  of  Newark 
has  been  successfully  repelled  is  appar¬ 


ent  in  statements  obtained  by  Editor  & 
PuBi.isiiKR  from  some  of  the  Newark 
merchants.  Some  refused  to  discuss  the 
.situation,  referring  all  inquiries  to  Mr. 
I'nglish. 

Mr.  English  said:  “Things  are  at  a 
standstill ;  there  is  no  news  now.” 

.Michael  Schapp,  L.  Baml)erger  &  Co., 
declared  his  store  had  “decided  not  to 
go  into  the  shopning  news  proposition.” 

.An  important  executive  of  the  Goerke 
I'ompany  informed  Mr.  Russell  that  he 
intended  to  “stick  to  the  newspaiiers  and 
do  g(Kxl  merchandising.” 

Mr.  Russell  descril)ed  the  .Anson  plan 
in  three  letters  he  addressed  to  Mr. 
English  on  Jan.  24,  25  and  28,  an<l 
copies  of  which  he  sent  to  all  local  ad¬ 
vertisers  and  to  important  chain  store 
owners  and  executives  in  an  effort  to 
show  them  that  “after  all  it  is  folly  for 
merchants  to  attempt  publishing.” 

In  the  first  of  what  he  called  his 
“barrage  of  epistles,”  Mr.  Russell  wrote: 

“Anson’s  plan  as  it  was  unfolded  to 
me  involves  a  Cleveland  holding  com¬ 
pany  which  takes  46  per  cent  of  the 
subsidiary  corporation  stock  in  each  com¬ 
munity,  leaving  51  per  cent  in  the  hands 
of  the  local  merchants,  he,  Anson,  to 
draw  $12,000  annually  for  long  distance 
superintendency  by  local  proxy,  and  the 
venture  operated  automatically  on  a  10 
per  cent  profit  basis,  Anson  getting 
46  per  cent  and  the  local  merchants 
51  per  cent.  • 

When  Mr.  Russell  had  first  heard 
that  Mr.  Anson  was  planning  a  Newark 
Shopping  News,  he  had  offered  to  do 
the  job  printing  work.  Learning  the 
details  of  the  proposal,  however,  he  re- 
turn"d  to  a  plan  he  had  previously 
s'^onsored,  that  of  publishing  a  weekly 
Shoppers’  fiuide  as  explained  previously 
in  this  article.  After  explaining  this 
change  of  front,  the  first  of  the  three 
letters  continued: 

“I  have  not  understood  at  any  time 
that  it  was  the  purpose  of  the  merchants 
to  join  hands  with  outsiders  and  build 
up  an  independent,  critical  and  wholly 
competitive  industry  against  their  pub¬ 
lisher  friends.  I  have  always  felt  that 
the  merchants,  the  publishers  and  the 
reading  and  retail  buying  public  consti¬ 
tuted  a  triumvirate  partnership  built 
upon  mutual  confidence,  service  and  co¬ 
operation,  an  organization  and  a  force 
which  has  meant  more  to  the  moral,  in¬ 
tellectual  and  business  progress  of  every 
community  than  all  other  forces  com¬ 
bined,  a  relationship  that  has  usually 
proven  to  be  mutually  pleasant  and  rea¬ 
sonably  profitable,  and  always  frank  in 
their  relations  and  mutually  protective 
in  their  activities. 

“This  newspaper  partnership  with  the 
merchant  and  the  reading  public  is  re¬ 
sponsible  for  the  public  being  able  to  buy 
a  newspaper  for  2c  on  week  days  and  5c 
on  Sundays,  which,  except  for  this  mutual 
arrangement,  would  cost  the  reader  15c 
to  25c  on  week  days  and  50c  to  $1.00  on 
Sundays,  a  condition  that  would  have  re¬ 
tarded  all  human  progress  for  centuries. 
No  mercantile  trade-contact  with  a  pros¬ 


pective  customer,  which  overlooks  these 
facts,  which  ignores  this  major  factor  in 
the  most  vital  thing  in  the  public’s  life, 
can  be  a  permanent  success  because  it  is 
:i  house  built  ui>on  sand. 

“There  is  a  vast  difference  between 
puhlisher-C(H)j)eration  with  the  merchant 
for  supplemental  publicity,  and  entering 
into  co-partnership  with  aliens  to  build  up 
a  substitute  and  com|K‘titive  industry  in 
which  the  reading  public  is  wholly  ig¬ 
nored  and  looked  u|K>n  only  as  a  .source 
of  one-sided  selfish  profit  That  is  the 
principle  upon  which  I  am  now  acting.” 

Mr.  Anson’s  plan  to  put  a  “Cleve¬ 
land-type”  shopping  news  in  Newark 
hinged  on  a  Iwy  delivery  system. 
.Mr.  Russell,  for  his  Shoppers’  Guide,  has 
made  a  contract  with  a  Newark  di.stribut- 
ing  agency  employing  men.  In  his  sec¬ 
ond  letter  to  Mr.  English,  Mr.  Russell 
contended  that  in  metropolitan  areas  boys 
had  “faded  out  of  the  picture”  as  far  as 
distributing  newspapers  were  concerned. 
It  was  his  opinion  that  with  boys  em¬ 
ployed  there  would  be  a  10  per  cent  labor 
turnover  everv  week. 

The  publisher  ended  his  series  of  three 
letters  Jan.  28  with  the  announcement 
that  a  sample  issue  of  the  Shoppers’ 
( fiiide  would  be  ready  the  following  day. 

In  replying  to  the  three  letters,  Mr. 
English  simply  declared  he  had  referred 
them  to  Earl  Groth,  of  the  Kresge  De¬ 
partment  Stores,  whom  he  called  chair¬ 
man  of  the  merchants’  committee. 

When  Editor  &  Publisher  sought  in¬ 
formation,  however,  from  Mr.  Groth,  he 
referred  inquiries  back  to  Mr.  English, 
who,  he  said,  was  the  only  one  authorized 
to  discuss  the  Newark  Shopping  News 
plans. 

“I  don’t  know  anything  about  a  shop¬ 
ping  news  for  Newark,”  Mr.  Groth  de¬ 
clared. 

Other  publishers  in  the  city  are  paying 
no  attention  to  the  situation. 

“As  far  as  we  are  concerned,  we  will 
follow  a  hands-off  policy,”  Eugene  W. 
Farrell,  advertising  manager  of  the  New¬ 
ark  News,  declared.  Mr.  Farrell  is  presi¬ 
dent  of  the  Newark  Advertising  Qub 
and  the  local  publishers’  as^iation. 
“I’m  not  interested  in  the  subject,”  he 
added.  “It  is  a  matter  for  the  merchants 
to  decide  for  themselves.” 

Harry  Auth.  business  manager  of  the 
Newark  Star-Eagle,  denied  a  report  that 
Paul  Block,  owner  of  the  paper,  had 
offered  to  print  a  Cleveland-type  shop¬ 
ping  news  for  Mr.  Anson. 

Mr.  English,  when  interviewed  this 
week,  said  he  was  only  interested  in  the 
Cleveland  Shopping  News  idea  to  the 
extent  that  he  was  interested  in  all  forms 
of  department  store  publicity,  including 
newspapers,  radio,  and  publicity  stunts  in 
general. 

“The  attitude  of  the  Dayton  publishers 
toward  the  shopping  news  in  their  city 
gave  the  idea  more  publicity  than  it  ever 
could  have  obtained  by  itself,”  Mr.  Eng¬ 
lish  said.  “I  had  never  heard  of  the 
shopping  news  plan  until  the  Dayton 
situation  brought  it  to  my  attention.” 

A  survey  of  the  shopping  news  field 
by  Editor  and  Publisher  completed 
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this  week  shows  that  during  the  past 
year  there  were  but  few  developments 
of  importance.  To  30  publications 
already  being  distributed  when  the  year 
began,  three  have  since  been  added. 

At  the  close  of  1927,  Mr.  Anson 
frankly  declared  that  developments  were 
not  encouraging.  At  that  time,  pub¬ 

lications  issued  exclusively  by  merchants 
and  wholly  owned  by  them  were  being 
distributed  in  Detroit,  Milwaukee,  Bos¬ 
ton.  Washington,  Cincinnati,  Spring- 
field,  Mass.,  Seattle,  East  Liberty, 
(Pittsburgh,  Pa.V  Winston-Salem, 
C..  Austin,  Tex.,  Green  Bay,  Wis., 
Ware,  Mass.,  and  San  Jose,  Cal. 

Publications  issued  by  merchants  in 
which  managers  of  each  publication 
oi'-ned  an  interest  were  \)ublished  in 
Los  Angeles,  San  Francisco  and  Long 
Beach,  Cal.  Those  published  by 
merchants  who  had  no  investments  in 
them  were  in  Minneapolis,  Dayton, 
Grand  Rapids,  Oakland,  San  Diego, 
Youngstown,  Santa  Monica  and  Quincy, 
III. 

In  Hollywood,  Cal.,  Compton,  Cal., 
Glendale,  Cal.,  Portland,  Ore.,  Los 
Angeles  and  Flint,  Mich.,  the  news¬ 
papers  published  a  special  edition  using 
the  name  shopping  ne"s  or  similar 
titles.  The  two  last  named  cities  used 
the  name  “Shopping  Guide.” 

The  three  cities  added  to  the  list  since 
the  close  of  1927  were  EvanSton,  Ill., 
which  put  out  a  paper  in  October,  and 
Brooklyn,  where  a  Shopping  News 
started  in  September,  and  Sunnyvale, 
Cal. 

In  January  of  this  year  the  Dayton 
Shoppers  Company  was  formed  to 
acquire  the  ownership  of  the  Dayton 
Shopping  News.  This  followed  _  the 
plan  to  make  this  publication  an  entirely 
merchant-owned  organization,  publUh- 
ing  at  no  profit.  The  merchants  have 
declared  that  they  are  not  in  competi¬ 
tion  with  the  local  newspapers,  but  the 
situation  remains  unchang^,  with  the 
nublishers  still  refusing  to  accept  adver¬ 
tising  of  stores  using  the  Shopping 
News. 

The  Brooklyn  Shopping  News,  one 
of  the  newest  publications  of  this  type, 
is  distributing  about  250,()(X)  copies. 
Twenty  Brooklyn  stores  are  interested 
in  the  venture.  On  Oct.  19,  1928,  one 
Brooklyn  store  attempted  to  test  the 
value  of  the  Shopping  News,  keeping 
its  advertising  out  of  all  the  newspapers 
and  using  the  merchants’  paper  exclu¬ 
sively.  The  test,  it  was  said,  failed 
because  of  the  unseasonable  weather, 
the  temperature  reaching  80  degrees  on 
that  di»”. 

The  Cleveland  Shopping  News  recently 
compiled  a  report  comparing  its  rate  with 
that  of  the  Cleveland  newspapers.  The 
Shopping  News  is  not  a  member  of  the 
Audit  Bureau  of  Circulations,  is  not  en¬ 
titled  to  second  class  mailing  privileges, 
but  the  management  prepares  13  circu¬ 
lation  reports  each  year.  From  these  re¬ 
ports  it  was  figured  that  the  rate  per 
inch  per  1,0(X)  distribution  of  the  Shop¬ 
ping  News  as  of  Dec.  30,  1928,  was  1.03 
cents,  compared  with  newspaper  rates 
varying  between  2.37  cents  and  3.50  cents. 

The  Qeveland  Shopping  News  entered 
the  field  in  1921.  It  is  the  contention  of 
those  who  prepared  the  recent  rate  re¬ 
port  that  newspaper  rates  took  their 
sharpest  climb  before  and  up  to  that  date, 
and  since  then  they  have  kept  more  in 
line  with  circulation.  According  to  the 
report,  in  the  three  years  from  1918  to 
1921,  average  newspaper  circulation  for 
Cleveland  increased  four  per  cent,  yet  the 
average  newspaper  rate  increased  66  per 
cent ;  whereas  from  1921  to  1928  average 
newspaper  circulation  increased  21  per 
cent,  but  the  rate  increased  not  much 
faster,  26  per  cent.  In  the  same  period 
the  distribution  of  the  Shopping  News 
increased  62  per  cent  and  the  advertising 
rate  13  per  cent,  it  declared. 


KELLY  CLEARS  FIELD 

C.  F.  Kelly,  of  New  York,  and  a 
native  of  Fall  River,  this  week  pur¬ 
chased  the  Fall  River  (Mass.)  Globe. 
Mr.  Kelly  is  also  proprietor  of  Fall 
River  Herald  News.  The  purchase 
was  from  Joseph  A.  Conroy  and  Walter 
E.  O’Hara,  who  bought  the  Globe  three 


weeks  ago  from  H.  F.  Nickerson  and 
Miss  B.  A.  Leary.  The  consideration 
was  not  made  public.  The  transfer 
included  the  plant,  which  was  formerly 
valued  at  $54,000.  Mr.  O’Hara  will  con¬ 
tinue  as  publisher.  Mr.  Kelly  started 
his  newspaper  career  on  the  Glolx.  He 
was  made  its  business  manager  in  1900 
and  built  its  present  plant  in  1903. 


G.  O.  P.  SPENT  $289,178 
FOR  PUBLICITY 


Rad  io  Received  $435,984  from 

National  Committee,  Book*  and 
Pamphlets  $409,613 — $50,527 
Spent  in  Foreign  Pres* 


The  Republican  National  Committee 
snent  $2,016,872  on  publicity  and  adver¬ 
tising  during  the  recent  presidential  elec¬ 
tion  campaign,  it  has  been  revealed  in 
figures  supplied  to  the  Southern  News¬ 
paper  Publishers’  Association.  Radio 
received  the  largest  share  of  the  fund, 
$435,984,  and  books  and  pamphlets  came 
next  with  $409,613.  The  amount  spent 
on  miblicity  matter  sent  to  newspapers, 
classified  as  “news  service,”  was  $^9,178. 

The  remainder  of  the  fund  was 
divided  as  follows:  Novelties,  $190,778; 
pos^ge,  $129,667 ;  office  supplies  and 
stationery,  $102,5^;  telephone  and  tel¬ 
egraph,  $W,14_1 ;  lithographs  and  photo¬ 
graphs,  $95,865 ;  office  expenses,  $i^,807 ; 
shipping  expenses,  $71,101 ;  advertising 
in  national  weeklies  (agricultural  jour¬ 
nals),  $51,164;  goodwill  advertising, 
(nrincipally  foreign  language  press), 
$50,527 ;  moving  pictures,  $10,679 ;  text 
liooks,  $9,828. 

Approximately  700  employes  were 
paid  alK)ut  $1,200,000  in  addition  to  the 
above  items.  Many  of  them  were  field 
workers  and  were  travelling  most  of  the 
time. 


GETS  OUT  EXTRA  ALONE 

When  a  telephone  call  at  4.15  a.  m. 
from  police  headquarters  in  Springfield, 
Mass.,  informed  "r.  J.  O’Neil,  night  edi¬ 
tor  of  the  Springfield  Union,  this  week, 
that  a  policeman  had  been  shot  on  Bos¬ 
ton  road,  he  mobilized  the  remnants  of 
the  mechanical  force,  appointed  the  night 
mechanic  a  reporter,  and  got  out  a  spec¬ 
ial  edition.  The  regular  city  run  on 
the  press  was  stopp^  and  the  story 
which  O’Neil  wrote  was  inserted  and  the 
extras  run  off. 


AIDING  OmCER’S  FAMILY 

The  Charlotte  (N.  C.)  Observer  is 
raising  a  fund  for  the  relief  of  the  wife 
and  children  of  Ed  Correll,  police  officer 
killed  in  a  liquor  raid. 


EDITOR  &  PUBLISHER 
CALENDAR 

Feb.  8-9 — Texas  Press  Assn.,  mid¬ 
winter  meeting,  Austin,  Tex. 

Feb.  11-12-Fifth  District,  IA..A., 
meeting,  Dayton,  Ohio. 

Feb.  12— Philadelphia  Sporting 
Writers'  Assn,,  annual  dinner. 
Hotel  Benjamin  Franklin. 

Feb.  14-1.5 — South  Dakota  Bress 
Assn.,  midwinter  meeting,  Sioux 
Falls,  S.  D. 

Feb.  14-16 — Newspaper  Institute, 
University  of  Washington,  Seattle. 

Feb.  14-16— Minnesota  Editorial 
Assn.,  winter  meeting,  Su  Paul, 
.Minn. 

Feb.  14-16— Wisconsin  Press 
Assn.,  winter  meeting,  Madison, 
Wis. 

Feb.  15-16 — Eleventh  District, 
lA.A.,  meeting,  Colorado  Springs, 
Col. 

Feb.  15-16 — National  Conference 
of  Business  Paper  Eklitors,  Cleve¬ 
land,  O. 


TO  DISCUSS  RETAIL 
STORE  LINAGE 


Weiland  to  Speak  on  Trend  of 
Department  Store  Advertising 
in  Newspapers  at  Dry  Goods 
Convention,  in  N.  Y. 


A  feature  of  the  National  Retail  Dry 
Goods  Association  Convention  to  be  held 
at  the  Hotel  Pennsylvania,  New  York, 
Feb.  4  to  8,  inclusive,  will  be  a  talk  by 
H.  Maurice  Weiland,  publicity  and  sales 
promotion  director  of  the  Neusteter 
Company,  Denver,  on  the  subject,  “Are 
the  Stores  Increasing  or  Decreasing 
Their  Newspaper  Advertising  Linage?’ 

Mr.  Weiland,  in  addition  to  getting 
linage  figures  from  various  stores  in  the 
larger  cities,  will  also  have  some  ot 
the  authentic  newspaper  figures  cover¬ 
ing  the  department  stores  and  women’s 
specialty  stores  and  the  use  of  their 
newsi»per  linage  in  the  morning,  evening 
and  Sunday  papers.  He  will  also  have 
figures  showing  the  trend  on  Sunday 
linage  and  also  Monday  sales. 

His  address  will  be  illustrated  to  show 
what  can  be  done  with  newspaper  linage 
through  layout  arrangement,  actual  illus¬ 
trations  showing  advertisements  in  1927 
and  those  used  in  1928. 

Mr.  Weiland  has  been  with  the  Neu- 
stetcr  Co.  since  May,  1924,  coming  there 
at  the  time  they  opened  their  new  build¬ 
ing.  He  was  formerly  advertising  man¬ 
ager  of  Oppenheim-Collins  &  Co.,  Cleve¬ 
land,  Ohio. 
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SENATOR  WOULD  CHEC 
CHAIN  NEWSPAPERS 


Harris  of  Georgia  Submits  Ei  ; 

Barring  Them  from  Second  Claa| 

Privilege — Would  Not  Affect 

Present  Groups  | 

A  bill  aimed  to  put  a  check  on  cxi'j 
sion  of  “group”  newspapers  under  i. 
ownership  by  depriving  them  of  -n  f 
class  mail  privileges  was  introduced ; 
the  senate  Thursday,  Jan.  24,  by  Seiu 
William  J.  Harris  of  Cieorgia.  .St  iu^ 
Harris  stated  to  Editor  &  Pubi.isi  , 
that  the  purpose  of  his  bill  is  to  pri 
publishers  of  groups  of  papers  in  st.,4 
adjoining  his  from  purchasing  nev’ 
papers  in  (Georgia  and  attempting  to  c 
tate  political  and  industrial  affairs  in  J 
state. 

He  seemed  to  have  only  his  own  su  , 
of  Georgia  in  mind  and  not  to  i  i 
attempting  to  aim  his  dart  at  five  or  & 
groups  of  newspapers  under  a  sinp 
ownership  in  several  other  states,  pi 
ticularly  Alabama,  Tennessee,  N:' 
York,  Illinois  and  C^alifornia. 

The  Harris  bill  would  have  no  ef!  ‘ 
on  groups  of  news'''’ners  already  un; 
one  personal  ownership,  or  by  one  far 
ily  or  one  corjwration,  prior  to  the  pa- 
age  of  the  bill.  It  is  aimed  only 
future  expansions.  The  Harris  Bill* 
5520  reads  as  follows:  . 

“That  no  daily  newspaper  shall  r* 
entitled  to  second  class  mailing  privileg, 
provided  it  is  held  under  common  ow’ 
ership  with  any  other  newspaper ;  excr  i 
that  this  prohibition  shall  not  apply 
the  case  of  newspapers  under  comir, 
ownership  prior  to  the  date  of  t 
approval  of  this  act  so  long  as  there 
no  change  of  ownership.  Two  ncu. 
papers  shall  be  held  to  be  under  comnv; 
ownership  if  they  are  owned  wholly  : 
partly  (1)  by  the  same  individual  c 
corporation,  or  (2)  by  persons  who  a- 
members  of  the  same  family  or  partm 
ship,  or  (3)  by  corporations,  the  c(^ 
trolling  interest  of  one  of  which 
owned  directly  or  indirectly  by 
director,  indirect  owners  of  the  co:- 
trolling  interest  of  the  other,  or  (4)  ij 
a  corporation  and  the  owners,  direci' 
or  indirectly  of  the  controlling  interf^ 
thereof.” 

“I  am  opposed  to  men  owning  mv 
papers  in  one  state  going  into  anot^’ 
state  and  attempting  to  control  the  pf 
tics  of  another  state  of  which  they  lav 
little  and  of  which  state  they  are  not  , 
citizen,”  said  Senator  Harris.  “Recer  - 
Luke  Lea  of  Nashville,  who  owns  sc  ’ 
eral  newspapers  in  his  own  state 
Tennessee,  tried  to  purchase  the  Atlan- 
Constitution  in  my  state  of  (Jeorgia. 

“Then  some  outsiders  bought  up  P 
Augusta  Chronicle,  and  now  I  undr 
stand  some  men  from  other  states 
tried  to  buy  up  a  paper  at  Valdosta 
my  state.  I  think  a  man  who  owns 
newspaper  should  be  a  citizen  of  tv 
town  in  which  it  is  located.” 

Senator  Harris’  bill  was  referred  ' 
the  senate  Committee  on  Library, 
can  amount,  at  least  for  several  years,’ 
nothing  more  than  an  expression  of  sc 
timent  on  the  part  of  Senator  Hare 
Certainly  nothing  will  come  of  this  f 
another  year  at  any  rate. 

CLEATON  NAMED  M.  E.  ' 

Edward  Allen  Cleaton,  formerly 
editor,  Richmond  (Va.)  Times-Dispal: 
has  b^n  made  managing  editor  of  tb  ^ 
newspaper,  with  supervision  over  t)  ■ 
entire  news  department  and  active  ms: 
agement  of  the  copy  desk.  Marvin  ) 
Capps,  former  North  Carolina  nc'.v 
paper  man,  has  been  in  charge  of  P 
copy  desk  for  the  past  several  moii: 
succeeding  James  Taylor  Robertson.  ; 

CURTIS  OFFERS  DIVIDEND  ^ 

Directors  of  the  Curtis  Publish^^ 
Company  last  week  authorized  L 
monthly  dividend  of  50  cents  a  sh^ 
on  the  common  stock,  which  was 
cently  split  up  on  a  two-for-onc  ba* 
placing  the  increased  amount  of  sto* 
on  a  a  share  annual  basis.  PriorC 
the  split-up  the  old  shares  had 
paying  $6  a  year  in  addition  to  exlj 
dividends,  amounting  to  $3.50  a  shiv 
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g  PAPER  SHOWDOWN  MEETING  AT  MONTREAL 


j  No  Price  Announcement  Made  But  Publishers  Anticipated  Action  by  Paper  Makers — Manufacturers 
Pessimistic  That  Standardized  Price  Will  Be  Reached — “Newsprint  Trust”  Feared 
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Tf HAT  authorities  in  New  York  arc 
”  generally  agreed  would  be  the  “show¬ 
down”  meeting  of  Canadian  newsprint 
manufacturers  got  underway  in  Mon¬ 
treal  on  Wednesday  this  week,  with  the 
expectation  that  a  definite  announce¬ 
ment  regarding  1929  prices  would  soon 
be  forthcoming.  However,  no  price  had 
been  announc^  as  Editor  &  Publisher 
went  to  press  Thursday. 

Before  he  left  New  York  Tues¬ 
day  for  this  supposedly  final  session,  an 
appointed  spokesman  of  the  Canadian 
manufacturers  granted  Editor  & 
Publisher  a  lengthy  interview  in  which 
he  cited  three  possibilities  that  might 
develop  in  the  effort  to  reach  an  agree¬ 
ment  to  stabilize  the  1929  newsprint 
price  “around  $55  a  ton.” 

The  Thursday  meeting  might,  he 
thought,  result  in  termination  of  all  cur¬ 
rent  tentative  agreements  and  resump¬ 
tion  of  price  cutting ;  again  it  mi^ht 
simply  mean  continuance  of  the  “stalling 
tactics”  that  have  characterized  confer¬ 
ences  of  the  past  few  months,  and 
thirdly,  it  might  mean  a  settled  agree¬ 
ment  and  announcement  of  1929  prices. 
He  held  out  little  hope  for  the  third  pos¬ 
sibility. 

Collapse  of  negotiations  appeared 
entirely  likely  as  Editor  &  Publisher 
went  to  press,  with  the  Canadian  spokes¬ 
man  stressing  this  possibility. 

If  such  a  contingency  eventuates,  the 
price  will  drop  to  $50  a  ton  or  even 
lower,  the  Canadian  manufacturer  pre¬ 
dicted.  His  prediction  was  in  direct  con¬ 
tradiction  to  unofficial  information  in 
circulation  in  New  York  to  the  effect 
that  the  agreement  was  an  accomplished 
fact,  that  the  various  Hearst  newsprint 
contracts  had  been  successfully  pooled 
and  averaged,  and  that  newsprint  at  ap- 
provimately  $55  a  ton  could  be  counted 
on  for  19^. 

The  Canadian  spokesman,  however, 
drew  a  picture  of  unrelieved  pessimism 
as  far  as  Canadian  newsprint  makers  are 
concerned,  declaring  no  agreement  had 
been  reached.  Mr.  Graustein  and  Inter¬ 
national  were  handling  a  “heads  I  win ; 
tails  you  lose”  proposition,  he  said. 

“International  had  us  licked  before  we 
started,”  he  said.  “Now  they  are  simply 
shaking  us  by  the  throat  while  we  are 
down.” 

Mr.  Graustein  obtained  the  superior 
position  for  International,  he  is  thus 
credited  with  gaining,  the  Canadian  ex¬ 
plained,  by  selling  150,000  tons  more 
newsprint  than  his  company’s  capacity. 
After  selling  this  extra  amount,  he 
immediately  turned  it  over  to  two 
Canadian  mills,  one  known  to  be  the 
Thunder  Bay  group,  and  the  other 
believed  to  be  the  Eddy  interests.  By  so 
doing  he  obtained  a  balance  of  power 
which  even  threats  of  the  Premiers  of 
both  Ontario  and  Quebec  failed  to  shake. 

Last  week  in  addresses  read  at  the 
annual  dinner  of  the  Canadian  Pulp  and 
Paper  Association,  Premiers  Taschereau 
of  Quebec  and  Ferguson  of  Ontario, 
announced  they  had  withdrawn  all 
political  interference  in  the  chaotic 
newsprint  situation,  leaving  the  mills  to 
work  the  problem  out  for  themselves. 

One  impression  the  Canadian  inter¬ 
viewed  seemed  to  strive  hardest  to  get 
over  was  that  the  publishers  have  the 
whip  hand  now  if  they  so  choose  to 
iwing  a  newsprint  agreement  in  their 
favor;  and  if  they  don’t  exercise  that 
choice  now  “in  future  they  will  pay 
through  the  nose.” 

“The  publishers  will  get  by  far  the 
best  of  it  if  the  $55  price  is  settled,”  this 
gentleman  said,  with  the  evident  interest 
of  paving  the  way  toward  that  end.  “But 
it  is,”  he  added,  “fear  of  what  the  pub¬ 
lishers  may  do  that  is  now  tending 
toward  breakup  of  negotiations. 

“After  all,  it  is  the  newspapers  that 
scat  and  unseat  governments.” 

The  Canadian  said  he  would  not  deny 
but  would  ignore,  the  story  being  told 


By  PHILIP 

in  unofficial  circles  regarding  steps  that 
are  expected  to  result  in  agreement  on  a 
$55  price.  This  story  concerns  the  pcml- 
ing  of  the  Hearst  contracts  and  sounds, 
it  must  be  admitted,  rather  fantastic. 

Of  course  the  original  hope  of  the 
Canadian  manufacturers  was  that  Inter¬ 
national  and  Hearst  could  be  persuaded 
to  revise  the  Hearst  contract  upwards. 
International  has  never  made  public  the 
terms  of  the  Hearst  contract,  nor  the 
price  involved,  other  than  that  it  is 
“approximately  $50  a  ton  at  mill.”  Even 
at  the  conferences  with  the  Canadian 
manufacturers,  according  to  one  of  the 
participants,  the  exact  price  has  never 
been  divulged. 

Mr.  Graustein  refused  to  consider 
pleas  for  revision  upwards  unless  they 
should  come  from  William  Randolph 
Hearst  himself.  As  for  Mr.  Hearst,  he 
had  driven  a  good  bargain,  and  it  would 
require,  as  one  of  his  subordinates 
described  it,  a  regiment,  rather  than  a 
delegation  of  Canadian  manufacturers 
to  make  him  change  the  terms.  But  Mr. 
Hearst  did  agree  to  “pool  the  contracts.” 
In  other  words  he  would  pay  just  what 
he  had  contracted  to  pay  for  his  news¬ 
print  in  1929  and  thereafter  until  expira¬ 
tion  of  agreements.  The  varying  prices 
he  had  contracted  to  pay  would  be 
pooled,  and  an  average  struck  for  the 
1929  price  level.  International  would 
bring  its  price  up  to  meet  this  level,  and 


Differing  viewpoints  were  ex¬ 
pressed  by  representatives  of  pub¬ 
lishers  and  newsprint  associations  testi¬ 
fying  Jan.  30  in  Wa.shington  during  a 
hearing  on  the  resolution  recently  intro¬ 
duced  by  Senator  Thomas  D.  Schall  of 
Minnesota,  calling  for  appointment  of  a 
special  select  committee  to  “investigate 
the  activities  of  groups  of  foreign 
citizens  controlling  the  supply  of  white 
paper  in  the  United  States,  with  a  view 
to  determining  whether  such  activities 
would  have  the  result  of  creating  a 

monopoly  in  the  supplying  of  paper  to 
publishers  of  small  daily  newspapers.” 

Elisha  Hanson,  of  the  American 

Newspaper  Publishers  Association,  called 
the  resolution  “poppycock.”  A  contra¬ 
dictory  viewixiint  was  expressed  by  J. 
M.  Ripley,  editor  of  the  American 

Press,  who  declared  he  was  in  favor  of 
the  investigation  as  proposed  by  Senator 
Schall  as  a  means  of  bringing  to  light 
some  of  the  heretofore  hidden  activities 
of  the  manufacturers  in  the  way  of 
forming  “price  control”  cartels. 

William  L.  Daly,  Washington  repre¬ 
sentative  of  the  National  Editorial  Asso¬ 
ciation,  said  his  association  was  in  favor 
of  an  investigation,  while  Royal  S.  Kel¬ 
logg,  secretary  of  the  Newsprint  Service 
Bureau,  asserted  that  the  Schall  resolu¬ 
tion  “is  a  joke.” 

“There  is  no  monopoly,  no  agreements 
between  the  United  States  and  Canada 
to  my  knowledge,”  he  declared. 

Mr.  Daly  explained  that  the  interest 
of  the  smaller  publishers  in  the  inquiry 
was  based  upon  the  experience  of  a  few 
years  ago  when  they  were  obliged  to  pay 
$150  a  ton  for  newsprint.  A  letter  from 
the  association’s  legislative  committee 
was  read,  as  follows: 

“The  agreement  reported  to  have  been 
reached  between  certain  newsprint  manu¬ 
facturers  'and  the  publishers  of  larger 
daily  newspapers  does  not  benefit  the 
smaller  publishers,  but  has  a  contrary 
effect.  In  fact,  nowhere  in  the  negotia¬ 
tions  between  these  groups  has  there 
been  evidence  that  the  welfare  of  the 
smaller  newspapers  in  this  country  is 
considered.  It  is  true,  of  course,  that  the 
larger  daily  newspapers  with  enormous 
circulations  consume  an  impressive  per- 


SCHUYLER 

two  mills,  said  to  have  had  contracts  at  a 
higher  price,  would  bring  down. 

With  International’s  contract  calling 
for  a  price  around  $50  was  to  be  pooled 
contracts  held  by  Hearst  with  Lord 
Rotherniere’s  Anglo-Canadian  mills  at 
close  to  $59  and  with  Lake  St.  John,  also 
$59.  Agreeing  to  this  arrangement,  Mr. 
Graustein  made  it  plain  that  he  would 
collect  the  full  $55  from  Hearst  it  that 
was  to  be  the  price  exacted  from  his 
other  customers. 

Who,  then,  was  to  reimburse  the 
.Anglo-Canadian  and  the  Lake  St.  John 
mills  for  the  loss  it  was  said  they 
would  suffer,  amounting  to,  according 
to  unofficial  estimates,  aproximately 
$720,000? 

Mr.  Graustein  declared  he  could  not 
be  counted  on  for  this  bit  of  assistance 
to  the  industry.  Although,  it  was  argued, 
the  increase  of  price  from  $50  to  $55 
would  mean  an  extra  $2,000,000  for  him 
in  1929,  he  would  not,  according  to  the 
story,  recompense  the  suffering  Canadian 
mills.  It  was  left  to  the  other  Canadian 
mills,  if  this  deal  was  to  go  through,  to 
make  up  the  loss  to  the  two  that  would 
write  down  their  contracts  with  Hearst. 

Tho.se  hopeful  that  the  “$55  a  ton 
agreement  story”  would  prove  true  say 
that  without  this  price  numerous  Cana¬ 
dian  newsprint  mills  are  doomeil  to  bank¬ 
ruptcy  and  the  future  should  the  price 
drop  to  $50,  would  mean  fiscal  consol i- 


centage  of  the  newsprint  output.  We 
have  no  quarrel  with  the  arrangements 
under  which  the  larger  publishers  are  in 
a  position  to  take  advantage  of  volume 
i  nobtaining  long  term  contracts  with 
the  larger  producers  of  new.'print.  But, 
we  are  gravely  concerned  that  the  price 
warfare  which  preceded  the  final  settfe- 
ment  between  large  producers  and  large 
consumers  of  newsprint  may  eventually 
react  against  the  smaller  consumers. 
Recognized  trade  authorities  in  the 
newsprint  field,  including  the  premiers 
of  Canadian  provinces,  predict  increases 
in  the  selling  price  of  uewsprint.  The 
increased  prices  would  be  naturally 
applied  to  those  not  protected  by  con¬ 
tracts,  that  is,  the  smaller  publishers. 

“It  would  be  folly  for  the  smaller 
publishers  to  remain  complacent  when 
conditions  forecast  higher  prices  Tor 
newsprint.  It  would  likewise  be  unwise 
for  us  to  regard  the  immediate  price 
stabilization  as  a  criterion  for  the  future. 

“The  smaller  publishers’  interest  in 
this  inquiry  is  based  upon  an  experience 
of  a  few  years  ago  when  they  were 
obliged  to  pay  $1W)  a  ton  for  news¬ 
print  paper.  At  that  time  the  Senate 
direct-jd  !he  Federal  Trade  Commission 
to  conduct  an  inquiry  into  newsprint 
prices.  It  is  significant  to  note  that  the 
Commission  was  gravely  concerned  over 
the  price  discrimination  then  existing 
against  the  smaller  publishers  liecause 
they  did  not  have  the  protection  of  con¬ 
tracts  nor  the  financial  resources  of  the 
larger  publishers. 

“The  Department  of  Justice  brought 
suit  against  some  of  the  larger  manu¬ 
facturers  of  newsprint,  many  of  whom 
are  prominently  identified  with  the  pres¬ 
ent  newsprint  controversy.  Then,  as  now, 
the  smaller  publishers  were  interested  in 
having  assurances,  as  consumers,  of  an 
adequate  supply  of  newsprint  at  reason¬ 
able  prices.” 

Paper  made  from  cornstalks  cannot 
compete  with  newsprint  at  this  state  of 
experimentation.  Prof.  O.  R.  Sweeney, 
Iowa  State  Agricultural  College,  de¬ 
clared  at  the  hearing.  He  explained 
that  cornstalk  paper  has  been  made,  but 
is  not  yet  on  commercial  parity  with 
newsprint. 


SMALL  PAPERS  FEAR  “NEWSPRINT  TRUST” 


(lations  or  monopolistic  corporations 
which  would  eventually  make  the  pub¬ 
lishers  pay  higher  prices  for  newsprint. 
To  compete  with  International,  it  is  ar¬ 
gued,  a  fiscal  consolidation  could  be  ef- 
tected  by  Canadian  banking  interests, 
which  could  dictate  prices  without 
quibble. 

International,  should  the  price  go  to 
$50,  could  aLso  increase  its  Canadian 
holdings,  and  further  solidify  its  already 
strong  jKisition. 

The  explanation  of  the  assertion,  that 
Mr.  Ciraustein  is  handling  a  “heads  I 
win,  tails  you  lose”  proposition,  ad¬ 
vanced  is  that  at  the  $55  price  instead 
of  $50  International  stands  to  make 
$2,(X)0,0(K)  more  than  it  counted  on  in 
1929  and  that  eventually  cither  the  com¬ 
bination  holding  the  price  to  $55  would 
break  and  a  program  of  consolidation 
could  be  concluded  or  the  over-expanded 
industry  would  be  deflated  to  the  extent 
where  the  law  of  supply  and  demand 
would  again  move  the  prices  upwards. 

Some  Canadian  manufacturers,  as  in- 
terpretcxl  by  the  spokesman  interviewed, 
frankly  hope  that  the  negotiations  col¬ 
lapse  and  the  $50  price  prevail,  stating 
that  monopoly  is  the  only  way  in  which 
any  control  of  the  market  can  be  accom¬ 
plished.  , 

At  the  present  time  there  are  evidences 
that  newsprint  mills  are  facing  difficulties. 
Rumors  have  been  current  that  the  Abi- 
tibi  Company  would  close  down  its  plant 
at  Espanola  and  that  operations  would  be 
very  much  reduced  at  Sturgeon  Falls  and 
.Sault  Ste.  Marie,  Ont.  G.  R.  Gray,  vice- 
president  of  the  Spanish  River  Pulp  and 
F’aper  Mills,  subsidiary  of  Abitibi,  has 
declared  the  shutdown  will  be  only  tem- 
jRirary. 

At  the  Sault  all  four  machines  were 
running  for  a  time,  but  for  the  most  part 
only  three  machines  were  operating  and 
now  two  machines  are  running.  It  is 
said,  however,  that  high  water,  resulting 
from  the  sudden  freeze-up,  would  make 
it  difficult  to  ojicrate  more  than  the  two 
machines. 

.As  a  result  of  closing  down  of  the  last 
machine  at  Espanola,  about  75  men  have 
been  thrown  out  of  work,  while  it  is 
only  a  few  days  since  125  were  let  out. 
out. 


TOMLIN  APPOINTED 

Patent  Attorney  Named  Executive 

Engineer  of  R.  Hoe  A  Co.,  Inc. 

John  R.  Tomlin  has  been  named  execu¬ 
tive  engineer  of  R.  Hoe  &  Co.,  Inc.,  in 
charge  of  engineering,  patents,  develop¬ 
ment  and  research,  according  to  an  an¬ 
nouncement  by  H.  R.  Swartz,  president, 
this  week.  Mr.  Tomlin  has  lieen  the 
Hoe  patent  attorney  and  consulting  engi¬ 
neer  since  1927. 

Previous  to  joining  R.  Hoe  &  Co., 

Inc.,  Mr.  Tomlin  was  supervising  engi¬ 
neer  and  patent  attorney  of  the  Inter¬ 
type  Corporation  in  charge  of  the 
Intertype  research  ami  experimental  de¬ 
partments.  In  the  two  years  he  was 
associated  with  Intertyj^  he  invented 
many  devices  for  application  to  line 
casting  machinery. 

The  new  plant  of  R.  Hoe  &  Co.,  Inc.,  4] 

at  138th  street  and  locust  avenue.  New 
York,  will  soon  be  ready  and  when  this 
plant  is  occupied  the  engineering,  re¬ 
search  and  patent  departments  of  the 
Dunellen  and  New  York  plants  will  be 
consolidated. 


LIBEL  JURY  DISAGREES 

After  five  hours  deliberation,  a  jury 
trying  the  libel  charges  against  U  D. 
Beckwith,  editor  of  the  Stockton  (Cal.) 
Forum,  reported  a  disagreement  and 
was  discharged,  Jan.  19.  Beckwith  was 
charged  with  publishing  libelous  state¬ 
ments  concerning  City  Assessor  John  D.. 
Campl)ell. 
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DICKEY  ASKS  U.  S.  SUPREME  COURT 
FOR  REVIEW  OF  K.  C.  STAR  SALE 


Journal-Post  Owner’s  Petition  Declares  Two  Bids  Were  Made 
Higher  Than  That  of  Kirkwood  and  Associates — Says 
Trustees  “Conspired  With  Purchasers” 


By  GEORGE  H.  MANNING 

Wa«hiiiKtoii  Correspondent,  Editor  A  Publisher 


ALTER  S.  DICKEY,  owner  of  the 
”  Kcuisas  City  Journal-Post,  has  filed 
in  the  United  States  Supreme  Court, 
Washington,  D.  C.,  through  his  attor¬ 
neys  an  appeal  for  a  review  of  his  suit, 
unsuccessful  in  Missouri  state  courts,  to 


Dickey  named  Attorney-General  North 
Gentry  as  a  respondent  because  Mr.  Gen¬ 
try  refused  to  bring  a  suit  on  behalf  of 
the  public,  under  the  state's  power  to  act 
in  charity  cases,  for  cancellation  of  the 
sale.  The  state  supreme  court’s  dismissal 


til  wutbis.  t-v  bitic.  1 IIC  bupicilic  CCIUI  I  b 

annul  the  sale  of  the  Kansas  City  Star  of  Mr.  Dickey’s  suit  was  primarily  based 


and  Times  by  the  University  Trustees  of 
the  William  Kockhill  Nelson  estate  in 
1926.  The  Star  and  the  Times  and  the 
iVeekly  Star  were  purchased  by  Irwin 
K.  Kirkwood  and  August  F.  Seested, 
both  of  whom  have  since  died,  and  as¬ 
sociated  employes  of  the  newspapers  un¬ 
der  Nelson.  They  have  been  operated 
since  by  the  employes’  company,  and 
George  B.  Longan  is  now  president. 

Mr.  Dickey’s  petition  seeks  review  of 
the  action  of  the  Missouri  supreme  court 
in  dismissing  his  suit,  which  was  di¬ 
rected  against  the  trustees,  William  Vol- 
ker,  J.  C.  Nichols,  and  Herbert  V. 
Jones;  Mr.  Kirkwood,  Mr.  Seested, 
Mary  R.  Stout,  George  H.  Longan, 
Henry  J.  Haskell.  Earl  McCollum,  John 
T.  Barrems,  the  Kansas  City  Star  Com- 
{Kuiy,  and  North  T.  Gentry,  Missouri 
state  attorney-general. 

The  jRtition  recounts  the  provisions  of 
the  will  of  Mr.  Nelson,  who  died  April 
.1.  1915,  providing  that  after  the  death 
of  his  wife  and  daughter,  the  piipcrs 
were  to  be  sold  “at  the  best  price  and 
on  the  best  terms  obtainable’’  and  the 
proceeds  devoted  to  a  fine  arts  museum. 
The  trustees  sold  the  newspapers  July 
29,  to  the  Kansas  City  Star  Com¬ 

pany,  organized  by  Mr.  Kirkwood  and 
his  associates,  for  $2,500,000  cash  and 
W.500.000  in  deferred  payments  to  be 
made  over  a  period  of  18  years. 

Dickey  charged  that  two  of  the  bids 
made  were  better  than  the  accepted  one. 
His  own  bid  was  $8,001,000  in  cash,  with 
the  real  estate  and  improvement,  valued 


on  the  ruling  that  the  state  attorney-gen¬ 
eral  is  the  only  person  who  has  the  right 
to  bring  such  a  suit.  Mr.  Dickey 
brought  the  suit,  not  as  an  unsuccessful 
bidder,  but  as  a  representative  of  the 
public  which  was  interested  in  the  public 
benefit  which  is  to  accrue  from  the  Nel¬ 
son  bequest,  and  the  legal  arguments  pre¬ 
sented  by  his  lawyers  are  concerned  al¬ 
most  wholly  with  this  question. 

Mr.  Dickey’s  petition  for  review  was 
filed  Jan.  21,  and  will  be  presented  for¬ 
mally  to  the  Court  at  its  next  meeting 
Feb.  18. 


CONTINUED  LINE  CAUSES 
F,  P.  A.  TO  PALPITATE 


^1'  HE  newspaper  habit  of  running 
front  page  stories  that  break 
over  into  other  pages  seldom  has 
resulted  in  a  more  exciting  game 
than  we  played  yesterday  morning. 
The  Times's  front  page  headline 
was  “Smith  Visits  Miami,  Where 
Hoover  Rests.”  And  the  story’s 
last  sentence  on  that  page  began 
“The  Hoovers  had  as  their 
guests  for  dinner  to¬ 
night  former  Governor” 
(Continued  on  Page  Fourteen) 

So.  wondering  whether  Mr.  Smith 
sat  at  the  Hoover  dinner  table  and 
what  was  said,  we  turned,  trem¬ 
blingly,  to  Page  Fourteen,  with 
the  following  anti-climatic  result: 
“James  Goodrich  of  Indiana” 
—  F.  P.  A.,  Conning 
Tower,  New  York  K’orld. 


RAISES  $14,000  IN  DAY 


WALDO  HEADS  McCLURE 


Succeeds  Clinton  T.  Brainerd,  Who 
Becomes  Chairman  of  Board 

Richard  H.  Waldo,  vice-president  of 
the  McGure  Newspaper  Syndicate,  was 
last  week  elected  president,  succeeding 
Clinton  T.  Brainerd,  who  l)ecomes  chair¬ 
man  of  the  Ijoard. 

Mr.  Waldo,  formerly  chairman  of  the 
Associated  Advertising  Clubs  of  the 
World,  was  at  one  time  connected  with 
the  management  of  the  John  Wana- 
makcr  New  York  store.  For  several 
years  before  the  World  War  he  was 
secretary  and  associate  general  manager 
of  the  New  York  Tribune 


SAHUD  FINANCIAL  EDITOR 

_ _  _  _  William  Sahud,  formerly  on  the  copy 

at  $2,0(jo,0(jo,  and  $1,000,000  in  bills  and  desk  of  the  Chicago  livening  American, 

accounts,  to  remain  the  property  of  the  *---  - - -  *- 

trust  estate;  the  bidder  offering  to  leas^- 
the  real  estate  for  20  years  at  $100,000 


annuallv  with  an  option  to  purchase  it 
for  $2.(100,000.  The  petition  also  recites 
that  the  bid  of  Reed  and  Lunsford 
(Oyde  M.  Reed,  Parsons  (Kan.)  pub¬ 
lisher  an«l  now  governor  of  Kansas,  and 
an  associate)  was  $13,000.(X)0,  payable 
$8,000,000  in  ca.sh,  $1,000,000  in  ten  years 
with  interest  at  six  per  cent,  $2,000,000 
at  the  rate  of  $200,000  a  year  for  ten 
years,  and  $2,000,000  at  the  rate  of 
$1()0.000  a  year  beginning  the  eleventh 


has  been  apixtinted  financial  editor  to 
succeed  (ieorge  McIntyre,  who  has  re¬ 
tired  on  account  of  illness.  Mr.  Sahud 
came  to  the  .American  in  February,  1928, 
after  working  on  the  Chicago  livening 
Post  for  nearly  six  years. 


QUITS  DAILY  FIELD 

The  Hopewell  (Va.)  News  on  Jan. 
26  suspended  as  a  daily  and  became  a 
twice-a-week  publication.  J.  H.  Gwath- 
mey  is  editor. 


year. 


The  petition,  summarizing  the  suit’s 
allegations,  cliarged  that  the  university 
trustees  conspired  with  Kirkwood,  See¬ 
sted  and  their  associates  “to  the  end  that 
the  latter  might  purchase  the  newspaj^r 
l>roperties  for  the  least  possible  price 
and  upon  the  best  possible  terms  for  the 
purchases ;”  that  in  order  to  exclude  ef¬ 
fective  competition  the  trustees  “with¬ 
held  from  all  outside  bidders  accurate 
and  definite  information  concerning  the 
properties ;  that  the  effect  of  these 
measures  was  to  chill  bidding  and  depress 
the  price;"  and  also  that  Mr.  Kirkwood 
and  his  associates,  as  confidential  agents 
of  the  trust  estate,  were  under  a  legal 
incapacity  to  purchase  the  property. 

The  petition  also  asserts  that  “the  uni¬ 
versity  trustees  colluded  with  Kirkwood, 
SeestH,  et  al.,  by  permitting  thetn  to  use 
the  columns  of  the  newspapers  in  ques¬ 
tion  to  foster  the  idea  that  Kirkwood, 
Seested,  et  al.,  were  the  logical  persons 
to  purchase  the  newsiiaj^rs  and  would  be 
favored  by  the  university  trustees;  that 
to  tills  end.  a  story  was  published  and 
circulated  in  Editor  &  Publisher,  a  pub¬ 
lication  having  a  large  circulation  among 
newspaper  officials,  that  Kirkwood,  See¬ 
sted,  et  al.,  would  probably  be  favored 
as  purchasers  since  they  had  long  be^ 
associated  with  the  university  trustees  m 
Kansas  City,  Mo.” 


PUBUSHER  AND  WIFE  SAIL  FOR  ITALY 


E.  Lansing  Ray,  president  of  the  St.  Louis  Globe-Democrat,  and  Mrs.  Ray 
sailed  last  week  on  a  trip  to  Naples,  Rome  and  Paris.  Photo  shows  them  on 
board  the  S.S.  Conte  Biancamano  before  sailing. 


SEEKING  TO  REPEAL 
SUPPRESSION  LAW 


Minnesota  Legislature  Has  Bill  WhicI 

Would  Wipe  Present  Statute  w. 
from  Books  —  To  Hold 

Public  Hearing  I 


Standard-Union  Fund  for  America 
Heroes  Quickly  Collected 

Capt.  George  Fried  and  the  life  boat 
crew  of  the  S.  S.  America,  who  rescued 
the  crew  of  the  ill-fated  S.  S.  Florida, 
were  presented  with  a  fund  of  $14,(X)0, 
Jan.  28,  raised  in  24  hours  by  the  Brook¬ 
lyn  Standard  Union. 

The  daily  published  an  editorial  Sat¬ 
urday.  Jan.  26.  telling  of  its  plan  to  raise 
a  fund,  and  M.  J.  Klein,  of  the  promo¬ 
tion  staff,  broadcast  an  appeal  over  three 
radio  stations,  WOR,  VVABC  and 
WBBC.  Within  24  hours  checks  and 
cash  amounting  to  $14,000  had  poured 
into  the  office,  some  even  coming  from 
Florida. 

Paul  Bl(Kk,  publisher  of  the  Standard 
Union,  contributed  $5(K).  The  fund  was 
presented  at  the  reception  to  the  heroes 
at  City  Hall,  New  A'ork. 


Repeal  of  Minnesota’s  law  under  whict^ 
newspapers  can  be  permanently  sup- 
pressed  by  injunction  if  given  to  regulail  is 
publication  of  “malicious,  scandalous  ani'  daily 
defamatory  matter”  is  asked  in  a  bill  in-i  Thom 
troduced  in  the  state  house  of  repr^i  Advei 
sentatives.  lisher: 

The  law  was  passed  in  1925  and  cam*  York 
to  attention  nationally  as  a  result  of  sup- .  here 
pression  of  the  Saturday  Press,  Minn^'  Ne' 
apolis  Weekly.  Resolutions  protestini  has 
the  Jaw  have  been  passed  by  gp’oups  oj'  and  I 
publishers  and  an  appeal  from  the  Minnt-  and  o 
sota  supreme  court’s  order  upholding  tbt  ous 
constitutionality  of  the  law  is  being  taka  rfitor 
to  the  United  States  supreme  court.  ,  "T1 

The  repeal  bill  was  introduced  by  story 
R.  Davis,  of  Breckenridge,  Minn.,  a,  his  m 
locomotive  mgineer  in  private  life  who  Thom 
is  allied  with  the  labor  group  in  tin-  partm 
Afinnesota  legislature.  He  believes  tht*  the  J 
bill  to  be  a  serious  menace  to  freedom  oi  him  t 
the  press.  e 

Speaker  John  A.  Johnson  referred  tht 
bill  to  the  committee  on  general  legisla  Thoni 
tion.  It  is  l^lieved  that  a  public  hearing  p. 
on  the  subject  will  be  called  later  it, 
which  event  publishers  not  only  oi*  ^*7  ■ 
Alinnesota  but  from  other  states  will  bei  V*" 
given  an  opportunity  to  appear.  under 

Minnesota  publishers,  including  Her 
man  Roe,  of  the  North  field  News,  and  y 
former  president  of  the  National  Edi-  depart 
torial  Association,  and  (Jovemor  Chris-  Amw 
tianson,  owner  of  the  Dawson  Sentinel,  J'***^® 
say  they  see  no  danger  in  the  law  tci 
the  “respectable  paper.”  joum; 

_  Yencli 

WOULD  MUZZLE  PRESS 


A.  D.  HECOX  APPOINTED 

Frank  E.  Gannett,  president  of  the 
(iannett  Newspapers,  this  week  an¬ 
nounced  that  Arthur  D.  Hecox  has  been 
apiMiinted  general  manager  of  the  Albany 
Knickerbocker  Press  and  the  Albany 
livening  Neri’s.  The  same  announcement 
stated  that  Walter  B.  Plummer  had  been 
made  editor  of  the  same  two  papers  re¬ 
cently  added  to  the  (iannett  group. 


BUYS  RADIO  STATION 

The  Morgantown  (W.  Va.)  Post  last 
week,  purchased  ra^io  station  WQBJ, 
formerly  operated  by  John  Raikes  at  the 
Willow  Beach  Oub.  The  daily  will  cc«i- 
tinue  to  operate  it  from  the  clubhouse, 
but  will  move  it  to  the  Post  Building 
as  soon  as  possible. 


Nebraska  Legislator  Wants  State 
News  Handed  Out  by  Officials 

A  bill  designed  to  put  a  muzzle  on  thet  appro 
Nebraska  press  has  been  introduced  iai  The 
the  lower  house  of  the  state  legislatunl  “Se 
by  Representative  Hovis,  a  clergyman  j 
The  bill,  which  was  presented  “by  re* 
quest,”  provides  that  no  information  re  ] 
garding  the  state  government  shall  be  cir-  IJ 
ciliated  unless  the  official  subject  at  hand 
shall  have  been  properly  filed  and  re 
corded  and  the  information  shall  haw 
come  from  the  officer  or  department  is 
charge. 

Penalties  are  fixed  for  clerks  or  assist- 1 1  ij  .. 
ants  furnishing  the  press  with  news  andl,“*|J™ 
reporters,  printers,  publishers  and  othen  ^  “Se 
engaged  in  the  business  of  drafting  and'^'^*’ 
circulating  papers  or  periodicals  carryiig 
matter  not  secured  as  provided  under  thi 
measure. 
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TO  EXCHANGE  COST  DATA 

An  exchange  of  cost  ratio  data  among  ^ 
Oregon  newspapers  will  be  a  feature 
the  opening  day  of  the  Oregon  News- 
paper  Conference,  which  is  to  be  held  * 
under  the  auspices  of  the  University  oi ' 
Oregon  at  Eugene  on  Feb.  21,  22  and  23. 

The  program  for  the  session  has  just 
been  announced  by  Eric  W.  Allen 
chairman  of  the  program  committee 
Dinners  for  the  evening  of  the  opening 
day  have  been  arran"^  by  the  Asso¬ 
ciated  Press  and  the  United  Press. 


DAILY  COMBINES  EDI’TIONS 

The  Newark  (N.  J.)  Evening  Nevt 
recently  combined  two  editions  into  t 
“city-country  edition”  to  provide  molt 
general  coverage  of  city,  telegraphic  and 
financial  news  to  towns  in  Essex  County 
The  News  has  for  some  time  maintain^ 
a  system  of  sectional  news  coverage.  'Tht 
new  edition  carries  stock  market  table 
up  to  two  o’clock.  The  paper  now  issue 
seven  editions  daily.  Arthur  J.  Sinnott 
is  managing  editor. 


A.  N.  P.  A.  ANNOUNCES  DATES 

Official  announcement  that  the  Ameri¬ 
can  Newspaper  Publishers  Associatioi 
would  meet  as  usual  at  the  Waldori 
Astoria  Hotel,  New  York,  April  24-3S 
was  made  this  week  by  L.  B.  Palmei 
general  manager. 
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PUBUCITY  TAKES  $25,000,000  FROM  DAIUES 

W.  A.  Thomson  Tells  New  York  State  Publishers  of  Huge  Annual  Leak — Proposed  Libel  Law 

Changes  Submitted  to  Syracuse  Convention 


uj.-  \  (By  teiegraph  to  Edito*  &  Publisher) 

suD-l  CYRACUSE,  Jan.  31. — Free  publicity 
ulatl  ^  ^  stealing  $25,000,000  annually  from 
anil  daily  newspapers,  declared  William  A. 
iij.J  Thomson,  director  of  the  Bureau  of 
p^^i  .Advertising,  American  Newspaper  Pub- 

■  lishers’  Association,  before  the  New 
are*  York  Publishers’  Association  meeting 
sup- j  here  today. 

[ln^f  Newspaper  advertising,  he  said,  still 
tinj^jhas  competition — from  the  magazines 
i  01^  and  to  a  lesser  degree  from  the  radio 
nne  and  outdoor  media — but  the  most  danger- 
tin  ous  competitor  was  the  newspaper 
ika  editorial  department. 

I  "The  advertising  solicitor  places  his 
'  R*  story  before  the  manufacturer  and  turns 
t^ihis  mind  to  the  purchase  of  space,”  Mr. 
''"hi  Thomson  said,  "then  the  editorial  de- 
partment  in  effect  beckons  the  prospec¬ 
ts*  tive  advertiser  into  an  alley  and  shows 
'  oi  him  that  it  is  not  necessary  to  pay  for 
space.” 

^  Despite  the  free  publicity  leak,  Mr. 
I  Thomson  predicted  an  increasing  volume 
of  paid  national  advertising  in  news- 
papers. 

1  bti  S^ther  speakers  at  the  opening  session, 
"I  under  the  chairmanship  of  J.  D.  Bar- 
1  iHum,  Syracuse  Post-Standard,  were  W. 
and!  S^fathey,  of  the  A.  N.  P.  A.  traffic 
department,  F".  R.  Keefe,  Nczvburgh 
Nezi's,  chairman  of  the  legislative  com- 
Imittee;  H.  P.  Bull,  Syracuse  Post- 
.  Standard,  chairman  of  the  committee  on 
journalism  .schools;  Vernon  Nash  of 
Vcnching  University,  Peking ;  L.  L. 
Jones,  of  the  New  York  City  Puhlish- 
lers’  Association,  and  LL.  B.  Palmer, 
taU  manager  of  the  A.  N.  P.  A. 

Mr.  Keefe  outlined  proposed  changes 
m  the  state  libel  law,  which  have  been 
tl*i  approved  by  the  association’s  attorneys. 
‘  The  .ext  of  the  amendments  follow: 
ture(  "Section  337.  Privilege  of  the  news- 
'““■j  pa;»r  in  action  for  libel.  .\n  action, 
civil  or  criminal,  cannot  be  maintained 
I  ‘  against  a  rciiorter,  editor,  publisher  or 
proprietor  of  a  newspaper  for  the  pub- 
lication  therein  of  a  fair  and  true  reixirt 
^ilof  any  judicial,  legislative  or  other 
^{'public  or  official  proceedings  or  for  any 
^heading  of  the  report  which  is  a  fair 
r**ttl  true  headnotc  of  the  article  pub- 

SllfaM. 

I^eni  ‘Section  338.  Proof  in  action  for  libel 
and!  I  or  slander.  In  an  action  for  libel  or 
ni<  slander,  the  defendant  may  prove  initi- 
thtygating  circumstances  notwithstanding 
athat  he  has  pleaded  or  attempted  to  prove 

■  justification;  and  may  prove  the  sources 

^  Hof  his  information  and  the  grounds  for 
^j^his  belief,  and  may  also  prove  under  the 
:  i.ssue  any  facts  or  circumstances 

titrating  to  or  reflecting  upon  the  plain- 
[leU  ihff’s  character  or  reputation. 

'  of  “Proposed  amendment  to  section  338 
2i  A  of_  the  Civil  Practice  Act.  Uam- 
jujt  ages  in  action  for  libel.  At  a  trial 
Ilea  of  ^  any  civil  action  for  liliel,  the 
ttet  plaintiff  shall  not  recover  punitive  dam- 
tin*  ages  without  proving  that  the  publication 
sso-  was  actuated  by  personal  ill-will  on  the 
^rt  of  the  defendant,  and  the  defendant 
ntay  prove  for  consideration  by  the  jury 
5  m  fixing  the  amount  of  the  verdict  that 
'em  the  plaintiff  has  already  recovered 
0  I  damages  or  has  received  or  agreed  to 
fioB  receive  compensation  in  respect  of  a  libel 
anf  or  libels  of  a  similar  purnose  or  effect 
inty  as  the  libel  for  which  such  action  has 
ind  neen  brought.” 

JR  Bull  outlined  suP"Testions  made  to 

bla  ms  sommittee  for  cooperation  ^tween 
sue  newspapers  and  journalism  schools. 
noB  Among  them  was  a  system  of  post-grad- 
■4ate  work  on  newspaners,  corresponding 
to  the  internship  served  by  medical 
[•£5  students.  Changes  in  the  curriculum 
and  establishment  of  an  employment 
exchange  were  also  suggested.  The 
eommittee  was  instructed  to  continue  its 
mvestigations. 

Mr.  Nash  placed  before  the  meeting 
n  appeal  for  suport  of  a  school  of 


By  ARTHUR  ROBB 


journalism  for  China,  along  American 
lines. 

The  great  need  of  the  Chinese  press 
is  for  personnel  which  understands  the 
great  changes  taking  place  in  national 
thought  and  actions  and  a  permanent 
field  for  personnel  so  trained  is  guar¬ 
anteed  by  the  tremendous  increase  in 
number  of  Chinese  dailies,  now  num- 


Williuni  A.  Thomson 


bering  more  than  1,000,  and  the  fact 
that  there  arc  33  cities  of  more  than 
a  million  po|>iilation. 

Mr.  Mathey,  after  describing  the  recent 
licaring  on  newsprint  freight  rates,  was 
authorized  to  renresent  the  New  York 
publishers  at  future  hearings. 

Friday’s  session  was  scheduled  to  be 
ilevoted  entirely  to  labor  and  industrial 
problems. 

Speakers  at  the  baiupict  were  .Secre¬ 
tary  of  Commerce  \V.  F.  Whiting, 
Klisha  Hanson,  Washington  attorney  for 
the  A.  N.  P.  A.  and  Francis  T.  Hunter, 
president  of  the  Wcstcrchester  Newspa¬ 
pers  Corporation. 

‘‘New.s])aper  advertising  and  national 
prosperity  travel  hand  in  hand,”  Mr. 
Thomson  sairl.  "When  the  public  is  in 
position  to  buy  goods,  manufacturers  aiul 
merchants  advertise  their  wares  to  the 
public  in  the  newspapers.  Therefore, 
since  we  expect  a  continuance  and  a  fur¬ 
ther  increase  of  national  priisperity  in 
l'J29,  we  logically  expect  a  larger  volume 
of  newspaper  advertising  than  ever 
before. 

‘‘Wealth,  buying  power  and  population 
are  concentrated  where  daily  newspapers 
are  published.  The  Bureau  of  .Advertis¬ 
ing  has  just  completed  a  survey  of  the 
counties  of  the  United  States,  the  results 
of  which  give  point  to  the  above  state¬ 
ments. 

“There  are  1.049  daily  newspapers  nub- 
lished  in  the  English  language  and  there 
are  3,071  counties  in  the  United  States. 
Now  all  of  the  1,940  English  language 
dailies  are  published  in  1,022  of  the  coun¬ 
ties  ;  that  is  to  sav  one-third  of  the  coun¬ 
ties  support  a  daily  newspaper  while  more 
than  two-thirds  do  not.  In  these  1,022 
counties  that  support  daily  newspapers, 
there  arc  concentrated  73  per  cent,  of 
the  total  population  of  the  country,  92 
per  cent,  of  the  income  tax  payers,  89 
per  cent  of  the  homes  equipped  with  tele¬ 
phones,  89  per  cent  of  the  homes  wired 
for  electricity  and  83  per  cent  of  the  au¬ 
tomobiles  in  use,  exclusive  of  Fords. 

“Stated  differently,  the  average  news¬ 
paper  county  has  81,012  inhabitants  com¬ 
pared  with  15,219  inhabitants  in  the  aver¬ 
age  non-newspaper  county.  It  has  3,689 
income  taxpayers  compared  with  168 
income  taxpayers;  8,474  telephone  homes 
compared  with  510;  11,599  domestic  light 
users  comnared  with  738  ;  7,273  automo¬ 
biles,  exclusive  of  Fords,  compared  with 
726. 

“A  recent  study  of  a  group  of  news¬ 


papers  published  in  various  classes  of 
cities  indicates  that  the  circulation  of  the 
average  “daily”  is  90  per  cent  confined  to 
its  own  county  or  other  adjoining  coun¬ 
ties  having  daily  newso-nners.  Exceptions 
to  this  rule  are  noted  in  states  of  large 
area  containing  scattered  points  of  popu¬ 
lation.  But  the  rule  remains  and  proves 
the  axiom  that : 

“Where  there  are  people  there  is  com¬ 
merce  and  the  combination  of  the  two 
supports  daily  newspapers. 

“A  striking  illustration  of  how  the  in¬ 
crease  in  the  volume  of  newspaper  ad¬ 
vertising  has  gone  hand  in  hand  with 
increased  buying  power  of  the  American 
people,  is  seen  in  the  development  of  the 
automobile  industry.  Tfxlay  the  bulk  of 
all  money  spent  to  advertise  autoinobilcs 
is  spent  in  the  newspapers.  It  is  esti¬ 
mated  that  there  is  an  automobile  for 
nearly  every  family  in  the  country.  But 
the  automobile  manufacturers  were  not 
always  newspaper  advertisers. 

"In  the  earlier  days  of  their  industry 
they  strongly  preferred  other  methcxls  of 
advertising  in  the  hope  of  reaching  a 
limited  class  of  possible  customers  rather 
than  directing  their  sales  appeal  to  the 
reading  public  at  large. 

“In  1917  the  distribution  of  passenger 
automobiles  had  reached  a  total  of  five 
million  cars  and  there  was  much  talk 
that  the  ‘saturation  point’  in  automobile 
sales  had  arrived.  Up  to  that  time  we 
found  comparatively  little  advertising  by 
automobile  makers  in  the  newspapers  ex¬ 
cept  special  campaigns  in  connection  with 
the  big  automobile  shows.  The  retail 
dealers  did  some  advertising  but  the 
manufacturers  very  largely  felt  tiews- 
pajier  advertising,  ffir  them  at  least, 
represented  too  large  a  waste  in  volume 
of  circulation.  The  many  read  news¬ 
papers  but  only  the  few  could  buy  cars. 

“It  is  a  fact  that  the  automobile  busi¬ 
ness  iK'gan  its  growth  toward  its  present 
<lay  proportions  after  it  turned  to  news- 
IiajKT  advertising.  Car  makers  learneil 
that  only  through  the  newspaixrs  could 
every  motor  car  iirosjiect  l>e  reached. 
They  recognized  their  newer  and  greater 
Opportunity  when  they  realized  fully  the 
vast  army  ni  new  prfisjK'cts  created  by 
the  new  era  of  national  prospe-rity. 

“Let  me  draw  your  attention  to  some 
estimates  prepared  by  the  National  Bu¬ 
reau  of  Economic  Research  which  dis¬ 
close  the  kind  of  facts  that  induced  atito- 
mobile  manufacturers  a  few  years  ago 
to  consider  newspaper  advertising  in  a  big 
way. 

“This  authority  estimates  the  total  cur¬ 
rent  income  of  the  American  people  in 
1926  to  have  lieen  about  ninety  billion 
dollars  as  against  sixty-two  and  a  quar¬ 
ter  billion  for  1921.  In  other  words, 
there  was  an  increase  in  five  years  of 
33  1/3  per  cent  in  the  nation’s  per  capita 
purchasing  power. 

“The  same  authority  tells  up  that  44,- 
600,000  persons  gainfully  employed  in 
the  United  States  receive  an  average  in¬ 
come  of  $2,010  (current  dollars)  as  com¬ 
pared  with  an  everage  income  of  $8l^( 
(current  dollars)  in  1915. 

“With  this  matchless  increase  in  indi¬ 
vidual  earning  capacity  and  buying  pf)wer, 
there  is  coupled  an  increase  of  life  in¬ 
surance  in  force  of  from  twenty-two 
millions  in  1915  to  .seventy-eight  millions 
in  1926;  in  postal  savings  bank  deposits 
of  from  sixty-five  millions  in  1915  to  a 
hundred  and  thirty-four  millions  in  1926; 
building  and  loan  memberships  of  from 
three  millions  in  1915  to  ten  millifins  in 
1926;  and  of  savings  l>ank  depositors 
from  eleven  millions  in  1915  to  fourteen 
millions  in  1927. 

“Thus,  while  people  are  earning  more 
and  spending  more,  there  appears  to  be 
a  substantial  suggestion  of  conservation 
in  our  economic  structure. 


“The  mass  of  people  have  money, 
sjiend  money  and  read  newspapers,  so 
that  the  newspaper  advertiser  profits  cor¬ 
respondingly  by  the  elimination  of  what 
was  formerly  regarded  as  unavoidable 
waste  in  the  circulation  of  his  medium. 

“Now,  more  than  ever,  it  p:iys  adver¬ 
tisers  to  reach  the  vast  army  of  th<*sc 
who  read  newspapers,  because  they  also 
constitute  the  vast  army  of  those  who 
buy. 

"The  Bureau  of  .Advertising  is  making 
an  effort  to  induce  newspapers  to  stan¬ 
dardize  their  market  information.  Such 
a  plan,  if  successful,  will  make  it  mud 
easier  for  ailvertisers  to  employ  news 
paper  advertising  intelligently  and  shotib 
logically  lead  to  a  further  developmem 
of  newspaper  advertising.  That  is  why 
we  recently  issued  to  newspapers  the 
Standard  Market  Survey  Form. 

“Many  newspapers  wish  to  make  a 
more  elaborate  survey  of  their  markets 
— a  desire  which  the  Bureau  of  Adver¬ 
tising  cannot  possibly  criticize. 

"This  whole  movement  must  be  lookixl 
upon  as  a  step  in  the  right  direction 
since  market  analysis  is  always  a  factor 
in  a  national  canijiaign,  since  adverti.sers 
arc  pretty  well  agreed  upon  the  kind  of 
information  they  want  and  since  the  gen¬ 
eral  adoption  of  the  standard  form  would 
give  a  iietter  picture  of  the  newspajK-r 
as  a  medium  for  market  coverage  than 
any  that  has  yet  been  evolved. 

“1  have  one  other  thought  in  passing. 
It  is  amazing  to  me  that  while  national 
advertisers  tliink  so  highly  of  newspajM-r 
'pace  some  editors  of  newspaiKTS  still 
hold  it  very  cheaply.  I  refer  to  the  con- 
tinueil  ease  with  which  press  Jigents  and 
propagandists  grind  their  axes  in  our 
news  columns.  Indeed,  when  we  reckon 
up  just  where  our  advertising  comiKti- 
tion  lies,  we  are  obliged  to  place  these 
editors  who  give  away  their  space  to 
liress  .igents  among  our  most  formidable 
competitor-.. 

"We  .ire  trying  to  sell  advertising  - 
and  incidentally  we  are  selling  it  in 
large  volume.  But  the  i-ditors  who  feel 
that  the  press  .igent  has  a  good  story, 
despite  his  obvious  intent  to  steal  space 
for  which  he  should  pay,  are  simply 
licckoning  our  cu'-tomers  into  a  side 
entrance  and  reminding  them  that  it  is 
fiKilisb  to  jiay  goiKl  money  for  some¬ 
thing  that  can  be  bad  for  nothing.  \ny 
time  the  man  in  the  street  tells  me  tli;  t 
newspapers  are  commercialized,  1  can't 
help  saying  that  I  wish  bis  allegation 
were  more  nearly  true.  W’e  are  the 
most  un  commercial  class  in  industry, 
else  we  should  have  people  in  fiiir  e<li- 
torial  rooms  who  know  a  free  adverti.se- 
ment  when  they  see  one.  A  little  com¬ 
mercialism  wouldn’t  hurt  us  a  bit  if  it 
made  a  dent  in  the  $25,t)Of),OOf)  worth  of 
advertising  space  that  editors  see  fit  to 
give  away  every  year.” 

Describing  bis  work  in  Washington  as 
representative  of  the  .American  News¬ 
paper  Publishers  Association,  Mr.  Han¬ 
son  said : 

“Eleven  and  a  half  years  ago  news¬ 
papers  were  carried  in  the  mails  at  a  flat 
rate  of  one  cent  a  pound.  America  had 
entered  the  W'orld  War  only  a  few 
months  before.  The  Government,  hapl 
pressed  for  funds,  imposed  a  special  fax 
on  the  ncwspaficr  business  in  the  1917 
war  revenue  act  under  the  guise  of  in¬ 
creased  p'istal  rates.  The  first  of  the  in¬ 
creases  took  effect  on  June  1,  1918.  The 
war  ended  in  Novemlier  that  same  year. 
But  notwithstanding  the  informal  assur¬ 
ances  of  repeal,  the  publishers  tax  was 
not  repealed,  and  for  three  years  after 
the  war  ended,  these  successive  increases 
in  taxation  went  into  effect,  with  the  re¬ 
sult  that  on  July  1,  1921,  publishers  were 
paying  postage  rates  of  from  50  per  cent 
to  90()  per  cent  greater  than  they  were 
compelled  to  pay  prior  to  the  war.  Ef¬ 
forts  were  made  at  each  session  of  Con- 
(Coutiiiucd  on  page  42) 


would  be  discharged  in  utter  dishonor. 

"This  rule  angered  me  at  the  time,” 

Mr.  (iannett  recalled.  “I  considered  it 
thoroughly  un-American.  Eventually  I 
bought  the  Ithaca  Journal,  and  the  man 

‘‘Justifyinsr  Typewriter,”  First  Step  Toward  Invention  Already  that  formulated  the  rule  and  the  rule 
,,  out  of  business  at  the  same  time. 

Here,  He  Tells  New  York  Advertising  Club  at  Luncheon  ^ra  in  newspaper  making  is 

Welcoming  Him  to  City-Attnck.  “Bogu.  Low”  hc„  IK»..  J.„.  29.-A  „ 

■  I  predict  for  it  a  glorious  future.”  year  factional  struggle  between  the  In- 

First  steps  toward  perfection  of  automatic  printer  machines  in  operation  Louis  VViley,  business  manager  of  the  teniational  Typ^raphical  Union  and  tht 

“photo-composing"  have  already  been  gave  him  the  idea  that  some  machine  .Vert'  York  Times,  followed  Mr.  Gannett.  .Mailers  Trade  District  Union,  a  division, 
completed,  and,  within  five  years,  news-  '  '""ht  lie  devised  to  set  type  by  telegraph.  “\o  publisher  who  has  ever  come  to  w^  brought  to  a  close  Monday, 

pipers  will  be  set  from  “strips  of  film  Erom  this  beginning  with  Walter  New  York  before  has  received  a  more  ^hc  circuit  ccwrt  of  appeals  at  Chicago 
instead  of  columns  of  type,"  Frank  E.  Morey,  formerly  of  the  Lanston  Mono-  cordial  welcome  than  Mr.  Gannett,”  he  affirmed  a  decision  of  rederal  Jud^ 
(jannett,  president  of  Gannett  News-  tyiR-  Company  and  with  the  assistance  of  said.  James  W.  Brown  closed  the  ad-  Roljert  C.  Baltzell  of  Indianapolis  _ii 
papers,  revealed  at  the  luncheon  meeting  engineers  of  the  Morkrum-Kleinschmidt  dresses  by  commenting  on  what  he  de-  granting  the  mailers  an  injunctia 
given  by  the  Advertising  Club  of  New  Company  the  teletypesetter  was  dcvel-  scribed  as  Mr.  Gannett’s  outstanding  against  the  typographical  union. 

j^ii_  29  to  w'elcome  him  to  the  ^yped.  characteristics,  *  candor,  honesty  and  sim-  The  injunction  prohibited  the  parent 

Manhattan  newspaper  field.  In  his  address  Mr.  Gannett  said:  plicity.”  organization  and  its  president,  Charlo 

Mr.  (jannett  explained  that  he  must  "I  even  hate  to  call  the  newspapers  I  Among  those  at  the  speakers’  table  F.  Howard,  from  dissolving  the  mailen’ 
necessarily  be  secretive  about  the  com-  "wn  chain  newspapers,”  he  said.  “My  were  H.  R.  Swartz,  president  of  R.  Hoe  division,  forcing  it  to  pay  certain  attor- 
^ng  inv'ention,  which,  however,  he  said  idea  is  to  keep  the  individual  identities  &  Co.  ^  Walter  Scott,  president  of  Wal-  ney  fees,  refusing  it  the  privilege  of 
I.as  further  advanc^  than  most  people  mid  personalities  of  the  paj^rs  I  buy  ter  Scott  &  Co.;  Norman  Dodge,  presi-  voting  for  major  officers,  and  refusing  h 
Realized.  In  an  interview  after  the  intact.  I  also  want  to  maintain  their  old  dent  of  the  Mergenthaler  Linotype  Com-  representation  in  the  annual  convention, 
^unchcon  he  told  FjuiTOR  &  I’ubi.ishkr  traditions.  I  haven’t  any  political  ambi-  pany;  Neal  Dow  Becker,  president  of  the  The  case  opened  here  in  federal  court 
that  he  was  financially  interested  in  the  or  fo  grind.  My  one  desire  Intertype  Corporation;  A.  J.  Cline,  presi-  Dec.  8,  1926,  when  Judge  Baltzell  grants 

invention  now  being  experimented  with  '*  *o  make  better  newspapers.”  dent  of  the  Cline  Electric  Manufactur-  a  preliminary  injunction,  after  the  mail- 

which  will  make  “photo  composing”  He  declared  his  belief  that  consolida-  ing  Company ;  Henry  A.  Wise  Wood,  ers  alleged  the  parent  organizatioo 

pfissible.  tions  in  the  newspaper  field  were  inev-  president  of  the  Wo^  Newspaper  Ma-  planned  to  submit  to  referendum  a  con- 

“The  first  prolilem  in  photo-compos-  'table.  Certain  savings  otherwise  im-  chinery  Corporation;  Roy  W.  Howard,  stitutional  amendment  which  would  r^ 
ing,  a  justifying  typewriter,  has  been  possible  can  only  be  accomplished  by  chairman  of  the  board,  Scripps-Howard  fuse  the  mailers  any  voting  privilege  os 
solved,”  he  declared.  “By"  ‘justifying  tfoup  ownership  he  said.  Newspapers;  J.  F.  Bresnahan,  business  the  president,  two  vice-presidents  and 

typewriter’  I  mean  a  machine  which  will  “Newspapers  must  be  successful  finan-  manager.  New  York  World',  Paul  Block,  the  secretary-treasurer,  who  compo« 

tjjH-  matter  in  regular  column  measure,  cially  before  they  can  be  independent,”  he  publisher,  Brooklyn  Standard  Union;  four  of  the  five  members  of  the  Inter- 
"The  experiments  have  progressed  add^.  “And  group  papers  have  the  best  Col.  Frank  Knox,  gmeral  manager,  national  Executive  Council  of  the  typo- 
enough  for  us  to  know  that  printing  chances  of  financial  success.”  Hearst  Newspapers;  Victor  F.  Ridder,  ^aphical  union.  It  also  was  alleged  tht 

under  the  photo-composing  system  must  While  on  the  subject  of  independent  of  the  Wew  York  Journal  of  ComiMree;  imemational  officers  were  planning  to 

be  with  the  offset  process.  These  experi-  newspapers,  he  recalled  a  bit  of  personal  I..eo  Owens,  publisher,  St.  Paul  Pioneer-  submit  to  referendum  an  amendment 
ments  to  which  I  refer  have  proceeded  history.  When  he  was  a  cub  earning  $3  Press:  Howard  Davis,  business  manager,  which  would  bar  mailers  from  partici- 
much  further  than  the  work  along  the  *  week,  the  owner  of  the  paper  on  which  Nero  York  Herald  Tribune;  Richard  F.  pating  in  the  national  conventions, 
same  line  which  for  a  number  of  years  he  was  working  furnished  him  with  a  Waldo,  -esident.  and  Clinton  T.  Brain-  The  decision  of  the  federal  court  wai 
have  b^  carried  on  in  England.  I'**  ”1  names  which  must  never  on  any  erd,  chairman  of  the  board,  of  the  Me-  affirmed  by  the  court  of  appeals  and 

“Along  with  the  perfection  of  photo-  account  appear  in  the  paper.  The  owner  dure  Newspaper  Syndicate;  Irving  K.  later  the  original  petition  was  amended 
composing  will  come  color  printing  in  I^ad  personal  grudges  against  all  on  the  Stone,  president.  Duplex  Printing  Press  to  include  a  r^uest  for  an  injunction 
the  daily  newspapers.  Advertisers  have  ''**•  Young  Gannett  was  also  told  that  if  Company:  Philip  L.  Thomson,  president,  against  dissolution  of  the  mailers’  or- 
been  setting  newspaper  publishers  a  hot  accident  happened  in  the  street  in  front  Audit  Bureau  of  Circulations;  Fremont  ganization  and  an  order  by  the  Inter¬ 
pace.  Attractive  color  advertising  is  »  **?>■«  that  didn’t  advertise  he  was  C.  Peck,  publisher,  Brooklyn  Times;  national  organization  that  the  mailers 

now  appearing  in  the  magazines.  It  is  to  say  it  happened  in  front  of  the  store  R.  F.  R.  Huntsman,  newspaper  repre-  pay  $12,000  in  attorney  fees  incurred  in 
pushing  the  newspapers  on  to  renewed  across  the  street  that  did  advertise.  If  sentative,  and  former  publisher  of  the  previous  litigation, 
efforts  to  improve  the  appearance  of  their  any  of  these  rules  were  broken,  the  cub  Brooklyn  .Standard  Union.  Judge  Baltzell  permanently  enjoined 

publications.  Photo<omposing  will  help 
publishers  to  produce  better  looking 
papers  with  less  waste  than  at  present." 

In  his  address,  Mr.  Gannett  intimated 
that  the  Eastman  Kodak  Company  was 
working  with  him  in  experiments  with 
photo-composing. 

Mr.  Gannett,  introduced  to  members 
of  the  Advertising  Club  by  Edwin  S. 

Friendly,  business  manager  of  the  New 
York  Sun,  began  his  address  by  explain¬ 
ing  how  he  happened  to  start  experi¬ 
ments  which  resulted  in  invention  of  the 
teletypesetter. 

“I  would  never  have  thought  of  the 
teletypesetter  had  it  not  been  for  the  so- 
called  ‘bog]us  law’  of  the  International 
Typographical  Union,”  he  declared. 

“This  law  requires  a  newspaper  to  reset 
matter  that  has  been  set  originally  in 
another  plant. 

“I  have  no  quarrel  with  the  union, 
except  in  Albany,  where  the  typograph¬ 
ical  union  ”  bilked  out  before  we  could 
conclude  negotiations  with  them.  I  have 
contracts  with  the  other  newspaper 
unions  in  Albany. 

‘But  organized  labor.  I  believe,  has 
made  a  mistake  in  insisting  on  the  bogus 
law.  In  this  mistake  some  publishers 
must  share  responsibility.  When  the  law 
first  began,  some  of  the  richer  publishers 
sponsored  it,  believing,  I  suppose,  that 
they  could  force  the  weak  neighbor  out 
of  business  by  compelling  resetting. 

“I  consider  the  boeus  law  criminal 
waste.  One  of  the  things  I  hate  most  is 
waste.  I’ve  alwavs  had  to  save  my  pen¬ 
nies.  and  I  suppose  that  is  the  reason 
why  I  hate  to  sec  others  throw  money 
away.” 

Mr.  Gannett  said  an  occasion  arose 
where  he  had  to  test  the  bogus  law  on 
his  own  papers.  He  was  forced  to  set 
some  type  at  considerable  labor  in  the 
plant  of  his  Rochester  paper  and  he 
wanted  to  send  the  mat  to  Elmira  for 
publishing  there.  Union  men  in  Elmira 
threatened  to  strike.  The  bogus  law 
stated  that  type  must  be  set  in  the  plant 
of  publication. 

“There  must  lie  some  way  in  which 
this  wasteful  law  can  be  beaten,”  Mr. 

Gannett  reasoned.  He  was  thinking  this 
over  when  watching  the  United  Press 


MAILERS  WIN  FIGHT 
AGAINST  I.  T.  U. 


PHOTO-COMPOSING”  TO  BE  PERFECTED 
WITHIN  FIVE  YEARS,  GANNETT  SAYS 


Court  of  Appeals  Makes  Permanent 
Injunction  Preventing  Latter  Body 
From  Dissolving  Mailers  Division 
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HEYWOOD  BROUN  VISITING  FLORIDA 
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MAGEE  FACES  SENATE 


Defends  Bribery  Charges  Made  is 
1927  in  Impeachment  Case 

Carl  C.  Magee,  editor  of  the  Oklahom 
Ci(y  (Okla.)  News,  who  brought  about 
an  investigation  of  bribery  charge 
against  state  senators  by  an  editorial  in 
his  paper  Dec.  30,  1927,  stating  that  i: 
senate  committee  meeting  to  vote  upa! 
the  impeachment  of  Governor  Henry  S 
Johnson  adjourned  without  taking  anj; 
action,  defended  his  charges  when  he  ap¬ 
peared  before  a  senate  investigation  com¬ 
mittee  last  week. 

Magee  stated  that  his  charges  wen 
based  on  information  he  had  received 
from  friends  and  acquaintances  about  the 
capital  at  the  time  of  the  impeachment 
session.  Under  questioning  by  Senata 
Austin,  he  explained  that  he  Imew  verj 
information  had 
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few  senators  and  his 
been  gathered  through  his  representatives! 
on  the  News  and  by  talking  to  various 
people  in  the  state  capitol.  I 

Other  newspaper  men  who  testified  at 
the  investigation  this  week  were  R.  M.| 
McQintock,  former  political  writer  foij 


the  News,  and  Larry  Sisk.,  city  editor  oi 
the  Oklahoma  City  Daily  Oklahoman. 


NEWSPAPER  BILL  KILLED 

The  so-called  newspaper  contract  bill 
which  was  opposed  at  the  recent  anni» 
meeting  of  the  New  England  Associa¬ 


tion  of  Circulation  Managers,  was  kilW 
in  the  Massachusetts  legislature,  Jan.  2i 
The  measure  was  offered  by  Representa¬ 
tive  Pratt  of  Saugus  and  it  aimed  tc 
prevent  contracts  for  the  exclusive  sak 


of  newspapers  and  magazines  being  madi 
with  dealers. 


TO  CELEBRATE  ANNIVERSARY 

The  Moristown  (N.  J.)  AdvertisiN 
Club  will  celebrate  its  seventh  anniver¬ 
sary,  Feb.  19. 


Heywood  Broun,  eolumnist  for  the  New  York  Telegram  and  other  Scripps- 
Howard  newspapers  is  visiting  in  Palm  Beaeh,  Fla.,  with  Herbert  Bayard 
Swope,  former  managing  editor  of  the  New  York  World.  Photo  shows 
Mr.  Broun  on  the  beach  with  Mrs.  Swope. 
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WISECRACKING  EASIER  AFTER  14  YEARS 
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“Bugs”  Baer  Tells  How  He  Keeps  Up  The  Pace  Without  Relying  on  Contributors — Became  an  Office 

Boy  Without  Pay  at  21  Just  To  Work  on  a  Newspaper 


twolOFTXG  funny  six  days  a  week  for 
lo-  "U  14  years  seems  like  a  superhuman 
fJtask,  but  Arthur  "Bugs”  Baer,  author  of 
s'oOi :  jthe  daily  humorous  column,  "Baer 
'Facts,”  distributed  by  Bell  Syndicate,  Inc., 
cago  I  has  been  operating  on  the  public’s  funny- 
ilbone  on  that  schedule  with  scarcely  an  in- 
i  .  in  1 1  terruption  and  thinks  it's  a  much  easier 
'Bob  .job  now  than  it  was  when  he  started. 

ti  "Things  are  always  happening  that 
irent  jgive  me  ideas  for  columns,”  he  explained, 
irla  S"My  job  is  much  easier  now  than  it 
len'  I  used  to  be.  When  I  was  on  the  IVash- 
ttof.  Times  14  years  ago,  I  had  to  do 

two  columns  and  a  sporting  cartoon 
every  weekday.  And  that  lasted  for  three 
vears.  Then  I  stopped  cartooning  and 
just  wrote  the  two  columns — one  editorial 
and  one  sport.” 

One  of  the  stars  among  New  York’s 
galaxy  of  wits,  Baer  doesn't  confine  his 
Uugh-provoking  remarks  to  the  limited 
confines  of  Breadway.  Natitxially  fam- 
e  00  Sous  persons  and  events  are  the  target’s 
and  I'lfor  his  humorous  darts  and  the  man  in 
post  {^Colusa.  Cal.  or  Wenatchee,  Wash.,  gets 
Iter-  i  .just  as  much  fun  out  of  “Baer  Fact/’ 
ypo-  'las  the  native  of  Riverside  Drive.  Baer's 

the . 
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wisecracks,”  with  their  seasoning  of  20 
lyears  of  keen  observation  are  the  salt 
in  the  stew  of  everyday  life  for  many  a 
harried  business  man. 

Although  the  term  “wisecracker”  is 
used  as  a  general  label  for  Baer  and 
the  other  writers  whose  stock  in  trade  is 
-Composed  of  those  terse  paragraphs,  he 
{thinks  it  a  misnomer.  Its  application  to 
the  well-known  parlor  pest  who  thinks 
himself  the  “life  of  the  party”  has  made 
itself  distasteful  to  the  genuine  humorist. 

“I  don’t  claim  to  be  a  wisecracker,” 
Baer  said.  “The  wisecracker  is  a  very 
annoying  person  to  everybc  ly.  He  is  a 
sneering  sort  of  fellow  who  generally 
figures  on  getting  a  laugh  at  the  ex¬ 
pense  of  somebody  else. 

“If  a  man  deliberately  starts  out  to 
wisecrack,  he  just  doesn’t  succeed.  Good 
wisecracks  come  naturally.  If  you 
haven’t  got  the  seed,  you  don’t  get  the 
crop,  do  you?” 

Although  humorous  paragraphing  car¬ 
ries  with  it  the  ever-present  danger  of 
offending  someone  prominent  in  public 
^^Fjife,  Baer  has  provoked  but  one  scowl 
rgo  i  ™  years  of  writing.  The  scowler 

j  jjj  was  “Pa”  Ferguson,  who  objected  to  a 
'  quip  written  by  the  columnist  at  the  ex¬ 
pense  of  his  spouse,  “Ma”  Ferguson, 
former  Governor  of  Texas. 

Curious  to  know  what  caused  him  to 
drift  into  the  writing  end  of  the  news¬ 
paper  business  and  drop  cartooning,  we 
asked  Baer  the  reason. 

“I  got  tired  of  it,”  he  renlied.  “I  used 
to  draw  illustrations  for  a  Sundav  chil¬ 
dren’s  page  on  the  Philadelf>hia  Ledger. 
They  were  terrible.  Then  I  drew  the 
sport  cartoon  in  Washington,  and  after  a 
few  years  of  that  I  got  a  sort  of  phohia 
against  it.  I  didn’t  want  to  draw  any 
more,  and  that  was  all  right  with  the 
public.” 

Baer  is  one  of  the  few  columnists  who 
do  not  depend  on  contributions  to  help 
fill  space.  He  verv  seldom  uses  anything 
from  outsiders.  He  explained  his  reason 
for  this  practice. 

“I’m  writing  a  column  that  is  sup¬ 
posed  to  give  my  own  ideas,  and  so  I 
write  it  all  myself,”  he  said. 

“.\nd  then,  again  (he  grinned)  I  never 
use  contributions  because,  as  a  matter  of 
,  _  fact,  they  might  be  a  great  deal  better 
{than  my  own  stuff.” 

One  outstanding  occasion  when  Baer 
broke  his  rule  was  durinc  the  “Tough 
Town”  series  he  ran  in  his  column  sev¬ 
eral  years  ago.  This  series  dealt  with  a 
young  prize  fighter  who  came  from 
“Tough  Town,”  and  numerous  letters 
were  written  to  the  columnist  by  readers. 

“They  were  nearly  all  very  funny,” 
Baer  explained,  “and  so  I  printed  quite  a 
lot  of  them.  I  always  signed  the  writer’s 
name  to  each  cmitribution,  of  course.” 
There  is  just  one  more  rule  which  gov- 
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By  JOHN 

erns  the  writing  of  “Baer  Facts.”  It 
deals  with  the  great  “log-rolling” 
problem. 

“I  never  use  my  column  to  boost  my 
friends,”  Baer  declared.  “When  I  write 
about  anyone  at  all,  I  write  on  the 
theory  that  everybody  knows  him.” 


Arthur  “Bugs”  Baer 

Of  course,  all  is  not  springtime  and 
roses  in  the  life  of  a  column  conductor, 
and  the  headache  in  this  particular  jes¬ 
ter’s  career  is  the  persistent  recurrence 
of  a  number  of  j'ustly  famous  laugh- 
provoking  paragraphs  of  his  creation  in 
the  subtitles  of  Hollywood  comedies. 
And  never  in  the  long  array  of  names 
and  titles  flashed  at  the  beginning  of  the 
film  does  the  name  of  Baer  appear. 

Although  he  is  probably  the  most  pil- 
fered-from  of  humorists,  Baer  never 
raises  any  outcry  about  it,  but  ignores 
each  obvious  steal  as  if  it  had  never 
happened. 

“If  I  started  to  fight  the  title-writers 
I’d  never  get  any  sleep,”  he  philosophizes. 


F.  ROCHE 

Some  of  the  more  famous  of  Baer’s 
quips,  which  everyone  who  has  ever  guf¬ 
fawed  at  a  slap-stick  comedy  must  re¬ 
member  are: 

"Tough  Town  is  so  tough  the  canary 
birds  sing  bass.” 

"The  children  in  Tough  Town  were 
so  rugged  they  played  tuhlely  winks  with 
man-hole  covers.” 

"He  was  so  dumb  they  had  to  burn 
down  the  school  house  to  get  him  out  of 
the  second  grade.” 

“She  had  her  face  lifted  so  often  she 
got  baggy  knees  Under  the  eyes.” 

A  brand  new  gag,  which  the  movies 
haven’t  seen  yet,  is: 

“He  was  so  crcH>ked  that  they  burie<l 
him  in  a  grave  with  two  ttmibstones  on  it 
— and  his  right  name  was  on  neither  of 
them.” 

Even  if  Baer  stopped  going  to  the 
movies,  his  wisecracks  would  haunt  him 
in  the  domain  of  musical  comedy  and 
vaudeville.  Many  of  his  punch-packing 
bon  mots  arc  used  by  monologists  and 
other  vaUdevillians. 

I,t  was  the  repetition  of  his  comment 
on  “Ma”  Fergu.son  in  vaudeville  acts 
playing  Texas  that  roused  the  ire  of  the 
ex-governor’s  consort.  The  quip,  inno¬ 
cent  enough  in  itself,  became  a  taunt¬ 
ing  monster  when  mouthed  by  a  long 
parade  of  song  and  dance  men.  Baer’s 
original  paragraph  was : 

“In  the  old  days  of  Texas  men  were 
men,  and  so  were  governors.” 

A  couple  of  years  ago  the  columnist 
was  booked  for  six  weeks  in  big  time 
vaudeville,  and  he  had  to  write  all  new 
material  for  his  act,  he  said,  because 
other  acts  using  his  gags  had  made  them 
“old  stuff”. 

“If  I  had  used  my  own  stuff,”  he  la¬ 
mented,  “the  audience  would  have  thought 
I  was  stealing  it.” 

The  urge  to  be  a  newsp;ii)er  man  must 
have  been  part  of  Baer’s  equipment 
when  he  was  born,  because,  at  the  age  of 
21.  he  gave  up  a  $12  per  week  job, 
drawing  designs  for  a  lace  manufacturer, 
to  work  for  no  dollars  at  all  per  week 
as  an  office  boy  in  the  art  department  of 
the  Philadelphia  Ledger.  He  performed 
various  tasks  about  the  office  until  he  got 


a  chance  to  draw  illustrations  for  the 
.'Sunday  children’s  page. 

He  stayed  on  the  Ledger  for  two  years 
and  then  an  opportunity  to  join  the 
Wa.shington  Times  as  sports  cartoonist 
presented  itself.  It  was  on  the  Times 
that  he  started  columning. 

"I  lettered  the  captions  for  all  my  car¬ 
toons,”  he  said,  “and,  finally,  Leigh  Wil¬ 
son,  who  was  managing  editor  at  that 
time,  said  I  was  the  only  cartoonist  he 
ever  knew  who  could  spell.  So  he  gave 
me  a  job  writing  an  editorial  column.” 

After  six  years  on  the  Times  Baer 
came  to  New  York  and  worked  for  the 
ll'ortd  as  a  columnist  until  the  outbreak 
of  the  war.  He  joined  the  army,  and 
even  then  he  couldn’t  escape  the  news¬ 
paper  business.  He  helpetl  get  out  a 
weeklv  paper  at  Camp  Zachary  Taylor, 
until  he  was  mustered  out. 

Coincident  with  his  release  from  the 
army  his  contract  with  the  World  ex¬ 
pired,  and  on  his  return  to  New  York, 
he  joined  the  New  York  elmerican  which 
l>egan  syndicating  his  column.  In  April 
of  last  year  Universal  Service  took  over 
the  column,  and  last  week  announcement 
was  made  by  Bell  Syndicate,  Inc.,  that 
he  has  signed  a  contact  to  write  for  that 
organization  exclusively. 

Many  persons  have,  no  doubt,  won- 
dere<t  how  Baer  acquired  the  nickname 
"Bugs”  which  has  become  an  integral 
part  of  his  official  lain*!.  The  name,  oiice 
a  source  of  annoyance  and  now  consid¬ 
ered  an  asset  by  its  owner,  was  given 
to  him  while  he  was  on  the  Washington 
Times. 

McGonigle,  the  cartoonist,  whom  Baer 
succeeded  on  the  Times,  userl  to  draw 
what  was  known  as  a  baseball  bug.  This 
was  a  little  figure  that  kx)ke<l  like  an 
insect  but  wore  a  baseball  uniform. 

Baer,  explaining  his  second  christening 
to  us,  absent-mindedly  dipped  a  fountain 
pen  in  an  ash  receiver  and  drew  a  bug 
to  illustrate  his  story. 

“When  I  began  drawing  the  spfirt 
cartoon  in  McGonigle’s  place,”  he  ex¬ 
plained,  “I  had  to  continue  drawing  this 
thing,  the  same  as  he  did.  I  added  an 
umpire  bug  and  made  the  two  of  them 
have  an  argument  every  dav  about  some 
si)orting  event.  After  a  while  the  bovs 
started  calling  me  “Bugs.”_  I  didn’t  like 
the  name  at  first  and  I  trie<l  to  get  rid 
of  it,  but  it  stuck  to  me  and  gradually 
became  an  asset,  so  I  had  it  copyrighted 
in  1919.” 

Although  primarily  a  humorist  Baer 
has  theories  on  a  lot  of  other  subjects 
f)esidcs  humor.  For  instance,  he  said : 
“The  responsibilities  of  earning  a  good 
living  for  a  wife  and  children  or  a 
mother  keeps  the  average  newspaper  man 
from  doing  the  things  he  wants  to  do.  I 
have  seen  brilliant  poets  chained  to  the 
copy  desk,  because  of  these  circumstances. 

“I  have  seen  men  with  the  potential¬ 
ities  of  a  Kipling,  a  Tarkington  or  even 
a  Shaw  doing  the  drudge  work  around 
newspaper  offices.  Every  man  I  ever  met 
in  a  newspaiwr  office  nf>t  only  possessed 
great  ideas  but  also  had  the  mental  ma¬ 
chinery  necessary  to  put  them  in  action. 
But  the  daily  task  of  earning  a  living 
keeps  them  all  so  busy  they  don’t  have 
the  vitality  or  the  time  to  do  the  things 
they’re  capable  of. 

“I^its  of  newspaper  men  are  not  doing 
the  things  they  want  to  do.” 

“Are  you  doing  what  you  want  to  do?” 
we  asked  the  philosophizing  humorist. 

"Not  exactly,”  he  confessed.  “I  think 
I’m  going  further.  I’d  like  to  do  some 
serious  writing.  If  I  ever  get  to  the 
point  where  I  can  afford  to  stop  work¬ 
ing,  I’ll  probably  give  up  my  column.” 

One  of  Baer’s  peculiarities  is  the  fact 
that  he  never  keeps  clippings  of  anything 
he  writes.  He  doesn’t  believe  in  filing 
his  columns. 

“If  anyone  wants  to  know  what  I’ve 
written,”  he  told  his  interviewer,  "all 
they  have  to  do  is  ask  a  Hollywood  title 
writer.” 


NEWSPAPERS 

BY  ARTHUR  “BUGS”  BAER 
(Specially  Written  for  Editor  &  Publisher) 

A  NEWSPAPER  is  an  institution  that  enables  you  lo  get  an  education 
over  a  fellow-passenger’s  shoulder. 


Thn  daily  reader  of  his  home  town  paper  is  going  to  college  in  three  or 
four  editions. 


Better  than  that.  When  a  college  professor  has  something  important  to 
tell  you  he  doesn't  get  up  at  midnight  and  ring  the  bell. 


But  a  newspaper  does.  There  is  nothing  that  happens  in  the  toughest 
kind  of  latitude  or  longitude  that  is  nut  known  throughout  America  in 
an  hour. 


A  newspaper  is  a  circulating  library  with  high  blood  pressure. 


Newspapers  helped  to  win  the  war. 


You  might  say  that  was  Itecause  the  soldiers  were  too  busy  to  read  them. 


But  the  importance  of  printed  propaganda  was  demonstrated  as  early 
as  Valley  Forge  when  Thomas  Paine's  laboriously  printed  editorials  were 
read  to  Washington's  soldiers  in  the  ice  and  snow. 


The  first  thing  a  conqueror  does  in  an  invaded  country  is  to  attempt  to 
abolish  the  patriotic  press.  No  tyrant  has  even  been  successful  in  this. 
Belgium  proves  that  papers  will  continue  lo  be  printed  in  spite  of  war, 
flood  and  censors  even  though  the  editor  has  to  run  bandages  through  the 
presses  and  use  huckleberries  for  ink. 


And  when  I  finally  go  nuts  and  the  sanitorium  ofificials  hand  me  my 
paper  hat — I  hope  it's  the  last  edition. 
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DECEMBER  LINAGE  IN  38  CITIES  GAINED  1.1  PER  CENT 


ECEM  HER  linage  in  the  38  cities  for  which 
^  monthly  figures  are  com^Ied  by  EIditor  &  Pub¬ 
lisher  and  the  New  York  Evening  Post  Statistical 
Department,  Inc.,  show  a  gain  of  1.1  per  cent  over 
December,  1927,  the  month  in  1928  having  five 
Sundays  against  four  the  previous  year.  The 
summaries  follow: 


SUMMARY  OF  ADVERTISING  BY  CITIES 

18  show  lost 
68  thaw  lots 


38  cities  listed 

76  show  gain 

147  papers  UstsA 

20  ahow  gain 

3  no  comparison 

1928 

1927 

New  York . 

15,994,662 

15,188,118 

Chicago  . 

PhilaMphia  . 

7.795,341 

7,622,259 

6,548.861 

6,937,458 

CleveUi^ . 

3,880.125 

3,696,975 

St.  Louis . 

4,469,700 

4.304,600 

Boston  . 

5,895,025 

5,718,960 

I»s  Angeles . 

6.239,450 

6,402.830 

.‘van  Francisoo . 

4,379.158 

4.249,252 

Milwaukee  . 

3,023,615 

3,213,360 

Washington  . 

4.541,431 

4.966.226 

Cincinnati  . 

3,994,956 

3,933,300 

New  Orleans . 

4,258,943 

4,697,634 

Minneapolis  . 

2.913,386 

2,840,087 

Seattle  . 

2.795.282 

2.907,352 

Indianapolis  . 

3.187.914 

3.341.215 

Denver  . 

2,067,560 

1,846,560 

Providence  . 

3,012,569 

2,866.235 

Columbus  . 

3,473.695 

3.714.355 

Louilvillr  . 

3,311,038 

3,327,945 

.St.  Paul . 

2,351,370 

2,275,448 

Oakland  . 

2,488.458 

2,501.912 

Omaha  . 

1,713,005 

1,717.016 

Birmingham  . 

2,7.18.162 

2.805,824 

Richmond  . 

1.983.170 

2.064.860 

Dayton  . 

2,902,130 

3,164,112 

Houston  . 

.1.910,494 

3,524.206 

De*  Moines . 

1.508,705 

1.492.863 

Buffalo  . 

.1,794,638 

3,679,625 

Atlanta  . 

3.019.961 

2.771,908 

Long  Beach.  Cal.. 

1,717.912 

1,578,788 

Pittsburgh  . 

4,260.277 

4,272,081 

Memphis  . 

3,028,648 

2,983,134 

Newark  . 

3,310,060 

3,270.749 

Portland.  Ore . 

2.922.455 

3,070,410 

Kansas  City,  Mo.. 

3,355,560 

3.299,093 

Rochester  . 

.  3.5.11.500 

3,775,615 

Detroit  . 

5,237,400 

4.683.532 

Baltimore  . 

3,948,374 

3.081.114 

806,544  Gain 
173.082  (iain 
388,597  Lost 
183,150  Gain 
165,100  Gain 
176,065  Gain 
163,380  I,ost 
129,906  Gain 
189,745  Los* 
424,795  I^ss 
61,656  Gain 
438,691  Loss 
73,299  Gain 
112,070  I,ost 
153,301  Ix)ts 
221,016  Gain 
146,334  Gain 
260,660  f^ss 
16,907  Loss 
75,922  Gain 
13,454  Loss 
4,011  Loss 
67,662  Loss 
81.690  Loss 
261,982  I>oss 
386.288  Gain 
15.842  Gain 
115,013  Gain 
248.053  Gain 
139.123  Gain 
11,804  Loss 
35,514  Gain 
39,311  Gain 
147.955  I>oss 
56,467  Gain 
244,115  Uss 
553,868  Gain 
867.260  I>^,ss 


Total*  . 149..S0‘!.O42  147.817.011  1.688.031  Gain 

Note  references  under  individual  newspaper  linage. 

Klee  Sundays,  1928;  four  Sundays,  1927. 


NEW  YORK 


.\meriran  . 

Herald  Tribune. _ 

Times  . 

World  . 

•Mirror  (tab) . 

News  (tab) . 

*E\-e  Graphic . 

*  Eve  Journal . 

*Kve  1‘ost . 

•Eve  World . 

•Sun  . 

•Telegram  . 

llronx  Home  News.. 

Itklyn  Fjgle . 

Bklyn  Times . 

.''tandard  L’n . 


1928 

1927 

1.042,154 

971,950 

70,204  Gain 

1.786,974 

1,662.420 

124,554  Gain 

2,772,846 

2.467,384 

305,462  (iain 

1.092.156 

1.067,730 

24,426  Gain 

223.712 

307.956 

84.244  Loss 

1.103.014 

946.990 

156.024  (iain 

28.1.382 

246.402 

36,980  Gain 

1.303.854 

1,260,014 

42,840  Gain 

551,520 

542.762 

8,758  Gain 

89.1,832 

927.1  (.8 

33,336  Ijoss 

1,605.258 

1.598,584 

6,674  (iain 

484.392 

540.646 

56.254  I-oss 

471,341. 

468,6.14 

2,712  (iain 

1.464.252 

1.310.944 

153.308  Gain 

461,158 

454.222 

6,936  Gain 

454.812 

(414,312 

40,500  Gain 

15.994.662 

15,188,118 

R06»544  Gain 

Totals  . 

t.Sunday  iniblication  discontinued  Siept.  2,  1928. 


CHICAGO 


•Daily  News 
Tribune  .... 
Herald-Exam. 

•  Post  . 

•  American  . 

•  Journal  . . . 


1928 

1.724.169 

2,650,581 

1.34.3.508 

467.088 

1,289,001 

320,394 


1927 

1,869,894 

2,443,512 

1,034,016 

516.894 

1,309,464 

447,879 


145.725  I.OSS 
207,669  Gain 
308,892  Gain 
49.206  Loss 
20,463  Ix>ss 
127,485  Ix)ss 


Totals 


7.795,341  7,622,259 


173,082  Gain 


PHILADELPHIA 


Inquirer  . 

Record  . 

I.cdgrr  . 

•Eve  I.edger . 

Bulletin  .  1,507.584 

•  Sun  . 

•New*  . 


1928 

1,523.610 

787,872 

1,106.202 

1,069.923 


553.670 


1927 

1,575,720 

789,230 

1,1.36.708 

1,170,319 

1,616.551 

188.880 

400.050 


52.110  Loss 
1.358  Loss 
30,506  t.a>ss 
103.396  Ix<ts 
108,967  Lost 


93,620  Gain 


Totals 


Wain  Dealer . 

New*-I.eader . 

•Press  . 


.  6.548,861 

6.937,458 

388,597  Los* 

F'ebruary  4, 

1928. 

CLEVELAND 

1928 

1927 

1.476.375 

1.406.175 

70,200  Gain 

.  1,098,525 

996,075 

102,450  Gain 

.  1,305.225 

1,294,725 

10,500  Gain 

LOS  ANGELES 


Times 


1928 
1,844,906 


Examiner  .  1,688,708 

‘Express  .  738,080 

■Herald  .  1,276,282 

'Record  .  403,690 


News  (tab). 


1927 

1,805,552 

1,646,596 

798,840 

1,403,668 

464,016 


287,784  t284,158 

6,402,830 


39,354  Gain 
42,112  (Uin 
M,760  Loss 
127,386  Loss 
60,326  Lost 
3,626  Gain 


163,380  Lost 


ToUl*  .  6,239,450 

(Includes  29,344  lines  of  advertising  appearing  in  the  annual 
edition  of  the  .News,  issued  December  31,  1927.  No  annual 
edition  appeared  in  December,  1928. 


SAN  FRANCISCO 


Chronicle _ 

Examiner  . . . 

Bulletin  . 

•Call  . 

•-News  . 


1928 

1,027,530 

1,438,332 

571,732 

752,696 

588,868 


1927 

921,032 

1,352,750 

538.748 

797,706 

639,016 


106,498  Gain 
85,582  Gain 
32,984  (^ain 
45,010  Loss 
50,148  Lots 


Journal  ... 
.'sentinel  . . . 
•Leader  ... 
•Wit  News. 


4,379,158 

4.249.252 

129,906  Gain 

MILWAUKEE 

1928 

1927 

1.465,400 

1,412,453 

52,947  Gain 

613,263 

665,571 

52,308 

Loss 

242,260 

275,712 

33,452 

Loss 

702,692 

859,625 

156,932 

Loss 

Totals 


Post 


'Eve  Times 
Herald  ... 
•Eve  .News. 


.  3,023,615 

3,213,360 

189,745 

Loss 

WASHINGTON 

1928 

1927 

2,450,759 

2,427,110 

23,649  (iain 

785,466 

933,187 

147,721 

Loss 

615.949 

761,166 

145,217 

I^s 

474,867 

609,549 

134,682 

Loss 

214,390 

235,214 

20,824 

Loss 

'  Post  . 

•Times  Star . 

Enquirer  . 

Tribune  . 


4,541,431 

4,966,226 

424,795  Loss 

CINCINNATI 

1928 

1927 

913,346 

912,296 

1,050  Gain 

1,369,564 

1,401,302 

3lg738  I^ss 

1.360,464 

1,245,594 

114,870  Gain 

351.582 

374,108 

22,526  Loss 

Totals 


Time*  Picay 

Item  . 

States  . 

•Tribune  .. 


NEW  ORLEANS 

.  .  3,994.956  3.933.300 

1928 

. .  1.803.922 

977,050 
911,759 
566,212 


1927 

1,898,749 

1,139,579 

996,216 

663,090 


61,656  Gain 


94.827  I.OSS 
162,529  laws 
84,457  I.OSS 
96,878  Loss 


Totals 


4,258,943  4,697,634 


438,691  Ix)ss 


T  ribune 


MINNEAPOLIS 

1928  1927 

1.145,673  1,135,429 


Journal  .  1,191,259 


*  Star 


576.454 


1.173,147 

531,511 


10,244  Gain 
18,112  Gain 
44,943  Gain 


Times  . 

Post  Inlellig  . 

•Star  . 


2.913,.186 

2,840.087 

73,299 

Gain 

SEATTLE 

1928 

1927 

1.114,818 

1,435, .S60 

21,742 

848,050 

939,778 

91,728 

Ix>ss 

533,414 

5.12.014 

1,400  Gain 

•New 

Star 

•Tim 


.  2.795,282 

2,907,352 

112,070  T-o8< 

INDIANAPOLIS 

1928 

1927 

.  1,492,137 

1,660,533 

168,.156  I^ss 

.  1,138.851 

1,115,856 

22,9^5  tiain 

556.926 

564.826 

7,900  Ixtfs 

Totals 


3.187.914  3,341.215 


153,301  Loss 


DENVER 

1928  1927 

News  .  7.19,816  741,1.50 

Post  .  1.327.760  1,105,410 


1,334  Ia>ss 
222,350  Gain 


Journal 
•  Bulletin 
Tribune 
•News  . 


2,0(t7,576 

1,846,560 

221.016  (iain 

PROVIDENCE 

1928 

1927 

976,378 

915,159 

61.219  (iain 

1,311,373 

1.242,306 

n9,067  Gain 

297.501 

.155.968 

58,467  Lots 

427,317 

352,802 

74.515  Gain 

Totals 


Dispatch 

Journal 

'Citiren 


3.012.569 

2,866,235 

146,334  Gain 

COLUMBUS 

1928 

1927 

1,905,359 

1,872,343 

33,016  Gain 

546,490 

691,068 

144.578  I-oss 

1,021,846 

1,170,944 

149,098  I-oss 

3,473,695  3,734.355 


260,660  Ia>ss 


Totals 


Glove- Dem. 

•Star  . 

Times  . 


Herald  . . . . 

Glotie  . 

Post  . 

Advertiser  . 
•.American 
•  Transcript 


.  3,880.125 

3,696,975 

183,150  Gain 

ST.  LOUIS 

('oiiricr-lour  . 

1928 

1927 

Hcrald-Post  . 

.  2,095.800 

2.067,800 

28,000  Giain 

•Times  . 

1,263.000 

1,26.1.600 

600  Loss 

670.800 

588,600 

82,200  Gain 

Totals  . 

440.100 

384,600 

55.500  Gain 

.  4,469,700 

4,304,600 

165.100  Gain 

•|>!*I»atch  . 

BOSTON 

I’ionrcr  . 

1928 

1927 

Nchs  . 

.  1,558,989 

1,523.662 

35,327  Gain 

.  1,387,349 

1.331,450 

55,899  Gain 

Totals  . 

.  1,339.936 

1,235.175 

104,761  Gain 

401,994 

358.690 

43,304  Gain 

452.147 

522,903 

70,756  I-os* 

754,610 

747,080 

70,756  Gain 

Tribune 

.  5,895,025 

5,718,960 

176,065  Gain 

Times  . 

LOUISVILLE 

1928  1927 

1.. 103.090  1.342,795 

881.814  835,409 

1,126,134  1.149,741 


39,705  Loss 
46.405  Gain 
23,607  Loss 


3.311.038 

3,327,945 

16.907 

I-oss 

St.  PAUL 

1928 

1927 

755.328 

802.340 

47.012 

Ixtss 

910,308 

795.228 

1 1 5,080 

Gain 

685.734 

677.880 

7,854 

Gain 

2,351.370  2.275,448 


75.922  Gain 


OAKLAND 


1928 

1.588,818 

899.640 


1927 

1,479.576 

885,248 

137.088 


109,242  Gain 
14.392  Gain 


•  No  Sunday  Edition. 


2,488.458  2.501.912 


13.454  L>*s 


OMAHA 

1928  1927 

World-Herald  .  1,081,353  983,633 

Bee-Newt  .  631,652  733.383 

Totals  .  1,713,005  1,717,016 

BIRMINGHAM 

1928  1927 

.\ge  Herald  .  646,898  633,808 

News  .  1,526,854  1,562,008 

•Post  .  564,410  610,008 

Total*  .  2,738,162  2,805,824 

RICHMOND 

1928  1927 

•Newsl-eader .  992,390  1,108,338 

Times-Disp .  990,780  956,522 

Totals  .  1,983,170  2,064,860 

DAYTON 

1928  1927 

News  .  1,393,924  1,517,936 

•  Herald  .  856,646  986,930 

Journal  .  651,560  659,246 

Totals  .  2,902,130  3,164,112 

HOUSTON 

1928  1927 

Chronicle  .  1,696,142  1,360,030 

Post-Dispatch  .  1,493,870  1.334,032 

•Press  .  720,482  8.10,144 

Totals  .  3,910,494  3,524,206 

DES  MOINES 

1928  1927 

Register  .  680,069  643,114 

'Tribune  .  828,636  849,749 

Totals  .  1,508,705  1,492,863 

ATLANTA 

1928  1927 

<  onstitution  .  1,026,231  872,428 

Georgian  .  713,883  641,354 

Journal  .  1,279,847  1,258,126 

Totals  .  3,019,961  2,771,908 

LONG  BEACH,  CAL. 

1928  1927 

Press-Telegram  ....  1,203,727  1,058,947 

.Sun  .  514,185  519,841 

Totals  .  1,717,912  1,578,788 

PITTSBURGH 

1928  1927 

•PostGazette  .  812,589  690,684 

Press  .  2,108,675  2,171,610 

Sun-Telegraph  .  1,338,713  1,409,787 

Totalas  .  4,260,277  4,272,081 

MEMPHIS 

1928  1927 

Commercial  Appeal  .  1,396,549  1,292,319 

•  Evening  .\ppeal  . . .  776,720  683,781 

•Press-Scimitar  ....  855,379  1,007,034 

Tot.aU  .  3,028,648  2,983,134 

NEWARK,  N.  J. 

1928  1927 

Ledger  .  616,419  542.947 

'.News  .  1,730,819  1.710.646 

•Star-Eagle  .  962,822  1,017,156 

Totals  .  3,310,060  3,270,749 

PORTLAND,  ORE. 

1928  1927 

•  .News  .  357,487  450,912 

t  tregonian  .  1,091,734  1,035,538 

<  Ircgon  lourtial  ....  877,954  983,920 

•Telegram  .  595.280  600,040 

Totals  .  2,922,455  3,070,410 

KANSAS  CITY,  MO. 

1928  1927 

•Journal  .  487,297 

lournal  Post  .  771.090  510.170 

Star  .  1.716.633  1,553,022 

Times  .  867.837  848,604 

Totals  .  3.355,560  3,299,093 

ROCHESTER,  N.  Y. 

1928  1927 

Democrat  &  Chron..  1,373.894  1,458,573 

J.iurnal-American  ..  969,934  1,052,298 

■  Titnes-L'nion  .  1,187,672  1,264,734 

Totals  .  3,531,500  3,775,615 

BALTIMORE 

1928  1927 

Sun  .  1,314,496  1,160,268 

Eve  Sun  .  1,489.522  1,615,725 

American  .  191,270  227,366 

•News  .  614,452  722,567 

•Post  .  3.18,634  355,188 

Totals  .  3.948.374  3,081,114 

DETROIT 

1928  1927 

News  .  2,671,690  2,384,382 

Times  .  1..104.5.14  1,153.404 

Free  Press  .  1,261,176  1,145.746 

Totals  .  5,237,400  4,683,532 

BUFFALO 

1928  1927 

Courier- Express  ....  1,086,360  919,983 

Times  .  1,347,268  1,355,295 

•News  .  1,361,010  1.404,437 

Totals  .  3,794,638  3,679,625 
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Public  Will  Need  More  “Information”  When  U.  S.  Begins  Investigating  Financial  Set-Up  of 

Industry — Davis  Details  His  Activities  in  Nebraska 

By  GEORGE  H.  MANNING 

Waahincton  CorreapondFnt,  Editor  A  Publiaher 


WASHINGTON,  D.  C,  Jan.  31.— 
The  Joint  Committee  of  National 
Utili^  Associations  is  considerinsr  in¬ 
creasing  its  publicity  production  when 
the  Federal  Trade  Commission  proceeds 
to  the  next  phase  of  its  investigation  of 
public  utilities,  ordered  by  the  Senate. 

The  next  phase,  after  the  propaganda 
and  political  activities  of  the  utilities  are 
probed  to  the  satisfaction  of  the  Com¬ 
mission,  will  be  concerned  with  the 
financial  set-up  of  power  companies, 
holding  companies,  and  all  the  subsid¬ 
iary  and  associated  companies  which 
make  up  the  complicated  utilities  organ¬ 
ization.  It  will  also  seek  to  see  whether 
there  is  a  tendency  toward  a  monopoly. 

Stephen  B.  Davis,  director  of  the 
Joint  Committee  of  National  Utility 
Associations,  told  the  Federal  Trade 
Commission  on  Jan.  24  that  the  joint 
committee,  after  an  extensive  campaign 
of  publicity  by  pamphlets,  newspaper 
and  magazine  releases,  etc.,  gradually 
cut  down  its  publicity  until  now  it 
merely  gets  out  a  weekly  digest  of  edi¬ 
torial  opinion,  and  a  report  on  the  inves¬ 
tigation  for  its  own  membership. 

The  committee  has  under  considera¬ 
tion,  however,  a  plan  to  increase  its  pub¬ 
licity  output. 

“I  think.  Judge,”  Mr.  Davis  testified 
under  questioning  by  Judge  Robert  E. 
Healy,  chief  counsel  for  the  Commis¬ 
sion,  “that  there  is  a  feeling  that  there 
may  be  new  characteristics  to  these 
hearings  in  the  course  of  the  next  few 
months,  when  you  get  into  certain  other 
phases,  and  that  perhaps  the  utilities 
will  be  more  directly  interested  in  that 
phase  of  the  hearings  than  in  those  now 
going  on.” 

He  said  that  he  thought  the  press  “is 
now  taking  care  of  that  very  well”  in 
response  to  a  question. 

"^he  sub-committees  of  the  national 
joint  committee  platmed  for  all  the 
states  were  never  organized  and  never 
functioned,  Mr.  Davis  said.  These  sub¬ 
committees  were  to  be  in  addition  to  the 
state  “committees  on  public  utility  infor¬ 
mation”  and  the  state  and  regional 
branches  of  the  National  Electric  Light 
Association  already  functioning,  whose 
activities  the  Federal  Trade  Commission 
has  been  investigating  for  nearly  a  year 
now. 

Horace  M.  Davis  of  Lincoln,  Neb.,  a 
newspaper  man  and  former  newspaper 
owner,  who  got  into  the  business  of 
handling  utilities  publicity  after  he  had 
managed  a  newspaper  campaign  to  keep 
the  Non-Partisan  League  from  electing 
a  controlling  number  of  delegates  to  a 
Nebraska  state  constitutional  conven¬ 
tion,  had  a  hard  time  in  the  seven  years 
he  directed  publicity  for  the  utilities  in 
Nebraska. 

He  had  a  way  of  telling  his  troubles 
to  J.  B.  Sheridan,  that  prolific  letter- 
writer  who  directed  publicity  for  the 
utilities  in  Missouri.  Especially  when 
he  could  not  sleep  at  night  would  he  sit 
down  at  his  typewriter  and  “work  off 
his  grouches”  on  the  friendly  Sheridan. 

In  the  first  place,  he  had  to  do  much 
more  political  work  in  campaigns  and 
before  the  legislature  than  most  utili¬ 
ties  publicity  men  had  to  do,  according 
to  these  letters.  He  faced  a  difficult 
situation,  because  the  Nebraska  public 
appeared,  in  his  opinion,  less  receptive  to 
his  propaganda  than  was  the  public  in 
some  other  states.  The  newspapers  used 
his  material  “generously,”  however : 
in  fact,  he  thought  he  got  more  stuff 
printed  in  the  papers  than  most  of  the 
middle  western  men. 

To  cap  the  climax  of  his  troubles, 
they  ousted  him  to  make  a  place  for 
Thorne  A.  Browne,  who  as  chairman  of 
the  State  Railway  Commission  had  done 
much  for  the  utilities,  according  to  one 
or  two  of  Mr.  Davis’s  letters.  He 
admitted  that  he  was  angry  when  he 
learned  he  was  to  be  discharged,  and 
intimated  that  he  does  not  feel  so 
keenly  about  the  whole  thing  now. 


.Mr.  Davis  spent  much  time  arguing 
that  privately  owned  electric  plants  are 
more  profitable  to  newspajKTS  than 
municipally  owned  plants,  b^ause  the 
privately  owned  plants  spend  more  in 
advertising.  At  the  same  time,  he  kept 
trying  to  get  the  power  companies  to 
advertise  more.  He  prepared  a  ques¬ 
tionnaire,  paid  for  its  printing  and  post¬ 
age,  and  had  Ole  Buck,  then  secretary 
of  the  Nebraska  Press  Association,  send 
it  out  to  all  the  newspapers.  In  this 
questionnaire  he  asked  about  the  adver¬ 
tising  received  from  utilities,  and  asked 
the  question,  “From  your  experience  and 
observation,  is  public  ownership  of  utili¬ 
ties  as  profitable  for  newspapers  as 
private  ownership?” 

Asked  if  one  of  his  purposes  in  call¬ 
ing  the  attention  of  newspapers  to  the 
fact  that  private  utilities  paid  more  in 
advertising  than  municipal  plants  was  to 
influence  the  papers  to  support  private 
ownership  as  opposed  to  municipal 
ownership,  Mr.  Davis  answered,  “prob¬ 
ably.” 

In  1921,  after  he  had  been  handling 
the  publicity  for  a  year  and  a  half,  Mr. 
Davis  made  the  following  report  on  his 
achievements : 

“When  we  started,  there  were  488 
weekly  newspapers  and  17  daily  papers, 
(505),  published  in  Nebraska.  At  that 
time  we  were  getting  practically  all  of 
them  and  read  them  with  care.  We  now 
subscribe  to  all  of  the  daily  papers  and 
a  something  fewer  than  one-third  of  the 
weekly  papers,  generally  the  more  influ¬ 
ential  papers  of  the  county  seats  and  the 
ones  which  treat  our  copy  the  most  gen¬ 
erously. 

“Upon  beginning  our  work  there  were 
some  more  or  less  pointed  criticisms 
from  about  a  dozen  papers,  but  since  the 
first  few  months,  we  have  noted  but 
four  unfavorable  comments,  from  Hast¬ 
ings,  Columbus,  Bloomfield  and  How¬ 
ells.  All  but  five  of  the  critical  papers 
have  since  printed  some  of  our  matter, 
while,  on  the  other  hand,  more  than  50 
papers  have  made  appreciative  mention 
of  the  activities  of  the  committee. 


Thirty-eight  or  forty  editors  have 
printed  strong  editorials  in  favor  of 
state  control  of  utilities  and  more  than 
400  out  of  the  505  papers  published  in 
the  state  have  used  some  of  our  copy  at 
various  times. 

“Wholly  upon  request,  I  have  fur¬ 
nished  editorial  copy  for  about  20  local 
newspapers  and  have  written  advertising 
for  probably  50  others. 

“Several  papers  use  our  bulletin  mat¬ 
ter  regularly  each  week;  some  in  double 
column  and  under  box-heads,  some  use  it 
all  and  some  select  as  they  have  time 
and  space.  Frequently  we  see  an  item 
that  was  issued  in  the  bulletin  several 
weeks  before,  which  indicates  that  they 
are  being  preserved  and  filed  in  the 
newspaper  offices. 

“The  week  immediately  following  the 
use  of  the  article  ‘Exempting  Municipal 
Property  from  Taxation,’  21  papers 
used  it  and  we  have  complied  with  sev¬ 
eral  requests  for  follow-up  editorials  on 
the  same  subject.  ‘Farmers  Use  Elec¬ 
tricity’  was  nopularly  used  in  many  of 
the  papers,  but  the  shorter  items  are 
the  most  universally  used,  while  we  have 
had  success  with  but  one  very  long 
article,  that  of  the  interview  with  the 
State  Railway  Commission,  which  was 
used  in  perhaps  25  or  30  papers,  during 
the  legislative  session. 

“It  must  be  remembered  that  you  can¬ 
not  manufacture  news,  nor  can  one, 
however  clever,  continue  to  get  propa¬ 
ganda  into  the  press  free  of  expense. 
This  is  one  big  problem  that  confronted 
the  directors  of  committees  at  the  last 
meeting  I  attended  in  Chicago. 

“Similar  committees  as  vou  know  are 
now  functioning  in  Illinois,  Indiana, 
Ohio,  Kentucky,  Missouri,  Oklahoma, 
Wisconsin,  Michigan.  The  New  Eing- 
land  states  are  working  in  a  group. 
Kansas  and  Iowa  and  Georgia  are  also 
about  ready  to  begin  work.  I  take  it 
from  correspondence  with  Minnesota 
that  the  utility  industries  there  are 
planning  to  organize  a  committee,  as 
they  are  also  in  Texas,  Oregon  and  Cal¬ 
ifornia. 


“All  of  the  committees  exchange  bul¬ 
letins  and  I  think  we  may  truthftilly  say 
that  more  of  Nebraska  copy  has  been 
used  by  other  states  than  any  other, 
e.xcept  perhaps,  Illinois.  It  was  admitted 
at  the  Chicago  meeting,  to  which  I  re¬ 
ferred,  that  we  are  getting  more  copy 
used  in  our  Nebraska  newspapers  in 
proportion  to  the  number  published,  than 
in  any  other  state.” 

Again  he  wrote  to  Sheridan  that  he 
had  had  1,072  column-inches  of  his 
material  reproduced  in  a  month,  and  that 
he  found  his  copy  in  16  out  of  18  papers 
picked  up  a  random. 

He  first  started  sending  his  publicity 
to  5(X)  papers,  and  enlarged  the  mailing 
list  to  1,200,  most  of  which  were  news¬ 
papers  or  newspaper  men,  he  said. 

On  Jan.  2,  1925,  Mr.  Davis  went  to 
bed  but  could  not  sleep.  He  arose  and 
wrote  a  two-page  single-spaced  letter  to 
his  friend  Sheridan  in  St.  Louis,  con¬ 
cluding  with  the  publicity  man’s  idea  of 
the  kind  of  happy  New  Year  another 
publicity  man  should  have: 

“Wishing  you  top  of  the  column  all 
through  1925.” 

In  this  letter  he  complained,  “Some 
of  these  times  I’m  going  to  get  a  piece 

of  soft  pine  and  a  sharp  knife  and 

whittle  out  a  conscience  that  will  let  me 
sleep  when  other  people  do,” 

He  seems  to  have  been  chiefly  wor¬ 
ried  about  legislative  matters  at  this 
time,  particularly  a  “damn  bill”  he 

wanted  defeated,  and  on  which  he 

rather  expected  the  utilities  would  have 
to  “take  a  whipping.” 

Mr.  Davis  was  president  of  the 
Nebraska  Press  Association  in  1916  or 
1917,  he  said.  He  formerly  owned  a 
weekly  newspaper,  the  Ord  Journal,  and 
also  the  newspaper  in  Omaha  which  was 
bought  to  fi.ght  the  Non-Partis:m 
League.  In  various  correspondence  this 
newspaper  is  sometimes  referred  to  as 
belonging  to  Mr.  Davis,  and  sometimes 
as  belonginf»  to  the  New  Nebraska  Fed¬ 
eration. 

Mr.  Davis  estimated  that  it  required 
a  budget  of  $20  for  each  newspaper  pub¬ 
lished  in  the  state  to  handle  publicity 
for  the  utilities.  The  usual  scheme  for 
for  financing  such  bureaus  is  for  each 
company  memlier  to  pay  a  percentage  of 
its  gross  revenue.  The  National  Electric 
Light  Association  collects  one-fifteenth 
of  one  per  cent  from  mmnanies  belong¬ 
ing,  but  sets  a  minimum  and  a  maximum 
amount  for  each  company  to  pay. 


CONTEST  DATE  ADVANCED 

The  closing  date  of  the  Associated 
Business  Papers  Editorial  Awards  has 
been  extended  15  days,  to  Feb.  15,  it  was 
announced  this  week  by  F.  M.  Feiker, 
managing  director.  In  announcing  the 
extension  Mr.  Feiker  called  attention  to 
the  fact  that  Rule  2  of  the  contest,  “Not 
more  than  three  entries  will  be^  recog¬ 
nized  from  any  one  p  blication,”_  means 
not  more  than  three  entries  of  a  kind  will 
lie  accepted.  Some  persons,  Mr.  Feiker 
said,  have  misinterpreted  this  rule. 


GOODYEAR  EXECUTIVE  RESIGNS 

Resignation  of  David  Leslie  Brown, 
former  advertising  manager  of  the  Good¬ 
year  Tire  &  Rubber  Company  in  Akron, 
from  his  position  as  manager  of  the 
European  division  of  the  Ckxxlyear  Ex¬ 
port  Company,  a  subsidiary,  has  been  an¬ 
nounced. 


WMC  BACK  ON  AIR 

WMC,  radio  station  of  the  Memphis 
Commercial  /Ippeal  and  Evrn'.nq  Appeal, 
went  back  on  the  air  Thursdav,  Jan.  24, 
with  completely  rebuilt  equipment.  It 
had  been  off  the  air  about  a  month.  Sev¬ 
eral  thousand  dollars  of  new  broadcast¬ 
ing  equipment  was  installed. 


EDISON  TALKS  WITH  FLORIDA  REPORTERS 


Thomas  A.  Eldison  arrived  at  his  winter  home  in  Fort  Myers,  Fla.,  recently. 
Photo  shows  him  discussing  some  new  experiments  with  newspaper 
correspondents. 


Journalism 


Stories  of  Success  Won  by  Leaders  of  the  Press 


torial  staff  and  now  editor — but  always, 
whatever  other  responsibilities  and  duties 
these  titles  im^sed,  they  have  also  in¬ 
cluded  responsibility  for  the  editorial 
page  and  the  duty  of  writing  editorials. 
The  record  is  unique  in  metropolitan 
daily  journalism  in  America. 

By  and  by  the  custom  of  Mr.  Watter- 
son  and  Mr.  Robertson  revising  proofs 
together  fell  into  disuse.  Mr.  Robertson 
was  left  alone  with  the  galley-sheets.  As 
time  went  on,  Mr.  Watterson  was  away 
from  Louisville  more  and  more.  Politi¬ 
cal  events  demanded  that  he  be  on  the 
spot,  stumping  trips  claimed  him  during 
campaigns.  He  was  sought  as  a  public 
speaker  and  for  lecture  tours.  With  the 
Courier-Journal  becoming  prosj)erous, 
there  were  winters  in  Florida  and  long 
jaunts  to  Europe. 

During  these  absences  he  occasionally 
contributed  in  one  form  or  another  to 
the  editorial  page.  As  to  policies  to  be 
pursued  while  he  was  away,  Mr.  Wat¬ 
terson  never  issued  any  orders  to  the 
chief  of  his  editorial  page,  taking  it  for 
granted  that  Mr.  Robertson  would  know 
what  the  Courier-Journal’s  course  should 
be  in  any  circumstance. 

The  confidence  thus  reposed  in  Mr. 
RobertSf)n  was,  no  doubt,  partly  due  to 
the  grasp  of  politics,  Mr.  Watterson's 
great  interest,  which  he  soon  exhibited. 
The  great  race  of  Samuel  J.  Tilden  (in 
’76)  had  been  run  before  Mr.  Robertson 
came  to  the  paper,  although,  when  he 
joined  the  staff,  Mr.  Watterson  was  pro¬ 
posing  “the  old  ticket”  for  the  Demo¬ 
crats  in  1880. 

Of  the  earlier  national  campaigns  to 
which  Mr.  Robertson  contributed,  the 
most  memorable,  naturally,  was  that  of 
1884  when  Grover  Cleveland  restored  the 
Democrats  to  power  for  the  first  time 
since  before  the  War  Between  the  State' 

In  those  days  newspapers,  even  the 
best  ones,  were  distinctly  partisan.  The 
Courier- Journal  was  called  the  “Demo¬ 
cratic  Bible.”  It  was  still  called  that  in 
July,  1896,  when  William  Jennings  Bryan 
and  Free  Silver  captured  the  Democratic 
National  Convention. 

At  the  hour  of  Mr.  Bryan’s  nomination 
in  Chicago,  Mr.  Robertson  chanced  to  be 
in  the  counting  room.  Attracted  by  the 
commotion  the  news  had  caused,  Walter 
N.  Haldeman  appeared  at  the  door  of 
his  office.  Mr.  Robertson  told  him  what 
the  Democrats  had  done — and  also  what 
he  proposed  the  Courier-Journal  should 
do.  Mr.  Haldeman  heartily  agreed.  And 
in  a  few  minutes  Mr.  Robertsrm  was  up¬ 
stairs  writing  an  editorial  which  proved 
to  be  a  political  sensation  ranking  next 
to  Mr.  Bryan’s  nomination  itself — the 
Courier-Journal  bolting  the  nominee  of 
the  Democratic  party !  Word  of  what 
his  own  paper  had  done  was  dispatched 
to  Mr.  Watterson,  who  was  in  Europe 
and  had  been  for  the  better  part  of  two 
years,  by  Mr.  Haldeman.  The  editor 
cabled  this  indorsement;  “Another 
ticket  our  only  hope.  No  compromise 
with  dishonor.  Stand  firm.” 

This  cablegram  was  dated  at  Geneva 
July  l.f  and  published  in  the  Courier- 
Tournal  of  Julv  14.  18%.  The  Courier- 
Journal’s  stand  had  been  taken  in  Mr. 
Robertson's  editorial.  “Stand  Forth  for 
Democracy,”  of  July  11 — in  the  same  is¬ 
sue  that  carried  the  disnatches  announc¬ 
ing  the  nomination  of  Mr.  Brvan.  The 
editorial,  anticipating  Mr.  Watterson's 
“.\nothcr  ticket  our  only  hope,”  called 
for  an  immediate  convention  of  Gold 
Democrats,  a  suggestion  which  was 
adopted. 

Mr.  Watterson  remained  in  Europe 
throughout  the  campaign,  and  while  he 
sent  over  a  few  letters,  he  wrote  no  edi¬ 
torials,  so  that  Mr.  Robertson  conducted 
the  strenuous  compaign  which  the  Cour¬ 
ier-Journal  waged  against  the  Cross  of 
Gold  orator  and  his  economics. 

The  Courier-Journal  won  the  fight. 
Mr.  Brvan  lost  Kentucky,  which  was 
then  a  part  of  the  Democratic  solid 
(Continued  on  page  .^7) 


By  RUSSELL  BRINEY 


JN  1879  the  Louisrnlle  Courier-Journal's 
building  at  Fourth  and  Green  streets, 
then  less  than  three  years  old  but  now 
long  since  abandoned  for  newsi)apcr  pur¬ 
poses,  was  the  showplace  of  Louisville. 

And  the  showplace  within  the  show- 
place  was  the  office  of  its  chief  editor 
on  the  fifth  floor — a  two-room  suite 
finished  in  black  walnut  and  ebony, 
boasting  elaborately  designed  chandeliers 
and  rich  carpeting  and  having  in  general, 
according  to  a  contemporary  description, 

“an  air  of  elegance  and  good  taste”  to 
A'hich  the  very  door  whereby  one  en¬ 
tered  first  called  attention. 

It  was.  of  course,  no  ordinary  door. 

Set  in  it  was  a  tall  pane  of  finely- 
wrought  ornamental  glass  into  which  had 
been  blown,  artistically,  letters  spelling 
the  name  of  Henry  VVatterson. 

This  door  opened  one  night  in  early 
January  to  admit  a  young  man  from  a 
country  town  down  in  Tennessee.  Pre¬ 
viously  an  occasional  contributor  to  the 
Courier-Journal,  he  had  written  applying 
for  a  place  on  its  staff  and  had  been 
refjuested  to  come  to  Louisville  for  a 
personal  interview  with  Mr.  Watterson. 

He  had  waited  a  week  in  the  city  before 
finally  that  opportunity  came.  It  is 
probable  that  he  entered  the  handsome 
room  inside  the  handsome  door  some¬ 
what  bashfully  and  nervously. 

But  matters  were  soon  arranged.  It 
happened  Mr.  Watterson  had  use  for  a 
young  man  of  the  talents  this  one’s  con¬ 
tributions  had  displayed.  He  took  the 
newcomer  from  his  office  to  the  man¬ 
aging  editor’s,  instructing  that  executive 
to  look  after  such  details  as  editors 
usually  leave  to  managing  editors.  This 
interview  concluded,  the  young  man  re¬ 
turned  to  Mr.  Wattersoir's  room  to  get 
his  hat  and  overcoat.  The  sanctum  was 
dark.  The  beautiful  door  was  locked. 

Mr.  Watterson  had  departed. 

It  was  cold  that  night.  The  new  mem¬ 
ber  of  the  staff  dared  not  brave  the  ele¬ 
ments  without  hat  and  overcoat.  He  ap¬ 
plied  for  assistance,  but  nob^y  knew 
where  a  key  was — everybody  seemed  to 
be  too  busy  to  interest  himself  in  the 
young  man’s  predicament.  However,  he 
managed  to  find  a  ladder.  Propping  this 
against  the  door,  he  climbed  through  the 
tran^m  handily  and  recovered  his  be- 
Imgings.  _  Oimbing  out  again  was  easy 
for  an  agile  young  fellow,  and  the  inci¬ 
dent  hardly  would  be  worth  mentioning 
now  if  he  hadn't  spruned  the  ladder  on 
the  return  trip.  Swinging  down  from 
the  transom  with  his  hands,  he  unluckily 
smashed  the  elegant  glass  in  the  elegant 
door  all  to  inelegant  smithereens. 

The  crash  halted  the  industrious  pro¬ 
cess  of  making  a  newspaper.  Editors, 
sub-editors  and  reporters  leaped  up  from 

investigate.  Printers  aban-  specially  draton  for  Eoitok  &  Puilishes  by  Seym<tur  Marcus. 
oonen  their  ca^s  and  composing  sticks 

Harrison  Robertson,  promptly  assigned  him  a  column  for  the  from  home  to  the  Courier-Journal  and, 

\t,  D  ’  9“'etly  withdrew.  exercise  of  his  gifts.  when  it  had  been  put  in  type  by  the  lone 

under  this  augury  The  column,  which  its  conductor  was  compositor  who  could  cope  wnth  Mr. 

1  Courier-Journal  in  1879,  was  told  was  a  device  to  “try  him  out,"  was  Watterson's  handwriting,  young  Robert- 
honored  by  Judge  Roliert  \V.  christened  “Roundabout”  by  Mr.  Wat-  son  was  called  in  to  help  go  over  the 
"i’-  P*^^*^"*  publisher,  with  a  testi-  terson.  This  first  appeared  in  the  proofs.  Mr.  Watterson,  signless  in  one 
n(  fiHieth  year  Courier- Journal  Tuesday  morning,  Jan.  eye,  did  not  read  with  ease. 

7,  1879.  It  consisted  of  unsigned  com-  In  this  mutually-revealing  daily  con- 
f  J,  K|ngham  gave  him  the  title  ment,  usually  in  lighter  vein  and  some-  tact,  the  qualities  of  his  youthful  col- 
.  ’  Couner-Joumal.  times  in  verse,  upon  the  news  and  life  league  must  have  impressed  Mr.  Watter- 

\Nhen  Mr.  Robertson  join^  the  paper  of  the  moment.  .son  profoundly — indeed  it  is  likely  they 

he  lacl^  a  few  days  of  Jiemg  23  years  With  the  duties  of  columnist  went  surprised  him.  For  it  was_  not  a  usual 
t  ^  previously  lived  in  Mur-  those  of  literary  and  dramatic  critic,  thing,  surely,  to  find  a  stripling  of  his 

frecsboro,  where  he  was  born,  and  had  “Roundabout”  space  was  occupied  on  age  capable  of  assuming  charge  of  an 

rweived^  a  classical  education  at  the  Sundays  by  a  column  of  literary  notes,  editorial  page  as  important  as  the 
Lnion  Lniversity  there  and  at  the  Uni-  Upon  the  work  of  literary  critic,  the  Courier-Journal  already  was. 
versity  of  \  irginia.  He  lacked  previous  23-year-old  novice  was  prepared  to  enter  Mr.  Wattersfin  soon  found  Mr.  Rob- 

newspaper  ex^rience,  though  he  had  sold  without  trepidation ;  as  a  dramatic  critic,  ertson  capable  of  that  and  not  only  set 

miscellany,  including  verse,  to  the  it  was  in  this  capacity  that  for  the  first  him  to  writing  editorials  while  still  a 
c  ^*^*'*^  3nd  to  the  Centurv,  time  in  his  life  he  was  ushered  to  a  seat  neophyte  in  the  profession,  but  also  gave 

//ur/>er’j  magazines.  He  in  a  first-class  theater.  him  the  custody  of  the  whole  depart- 

had  heard  Mr.  Watterson  deliver  an  ad-  It  developed  that  another  of  the  tasks  ment.  So  for  fifty  years,  lacking  the 

Murfreesboro  but.  beyond  that  expected  of  him  was  that  he  read  aloud  period  of  that  brief  apprenticeship,  Mr. 

and  except  as  a  reader,  of  his  paper,  was  to  the  editor  and  help  him  revise  the  Robertson  has  been  the  officer  directly 

not  acquainted  with  the  editor.  proofs  of  the  Watterson  editorials.  Not-  in  command  of  the  Courier-Jimmal’s 

His  contributions — and,  upon  that  withstanffing  the  sumptunusness  of  his  editorial  page.  He  has  had  different 
first  meeting,  his  presence— obviously  office,  Mr.  Watterson  did  not  write  his  titles — associate  editor,  managing  editor, 
had  been  pleasing,  for  Mr.  Watterson  editorials  there.  He'd  bring  the  copy  general  editorial  manager,  chief  of  edi- 


HARRISON  ROBERTSON 
Editor,  Louisville  Courier- 
Journal 
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Pennies . . . 


Few  things  purchased  day  after  day  by  millions  of  Americans 
cost  so  little  as  the  daily  newspaper.  Vet  the  pennies  which 
drop  into  the  hand  of  the  corner  newsboy  each  morning, 
or  the  few  cents  to  the  home-del i\  ery  carrier,  \  ery  defi¬ 
nitely  represent  more  than  a  few  coppers.  .  .  .  Because, 
as  the  pennies  are  exchanged  for  the  favorite  news¬ 
paper  in  a  community,  you  see  an  outward  expres¬ 
sion  of  an  indorsement  of  the  paper’s  vv  orth.  .  .  . 

You  see  a  citizenship  recognizing  leadership  and 
approv  ing  sound  newspaper  making.  ...  In 
Jacksonv  ille  most  people  spend  their  pennies 
for  The  Florida  Times-Union  because  it  is 
the  newspaper  which  they  believ  e  serv  es 
them  best. 


As  n*a«l(*rs  express  their  ilaily  preferenee 
for  The  Florida  Tinies-l  iiioii  and  pay 
their  pennies,  Jacksonville  inerchants  —  and 
national  advertisers  wishing  to  reach  Jack¬ 
sonville  purchasing  power — invest  their 
dollars  in  effective  advertising  in  this  pre¬ 
ferred  newspaper. 


Jflorida 

JACKSONVILLE,  FLA. 


Represented  Nationally  by  REYNOLDS— FITZGERALD,  Inc.  Formerly  Benjamin  &.  Kentnor  Company) 


Vofk . 2  West  4Stli  M. 


.203  N.  Wabath  Avc. 


Philadelphia . 1324  Cheatnut  St. 


Lot  Anpelei . 117  Weat  9th  St. 


San  Franciaco  SI  Suttar  SI. 
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TRADE  NAMES  IN  RADIO  PROGRAMS 
OPPOSED  BY  PENNSYLVANIA  GROUP 

Keystone  Publishers  Elect  C.  J.  Smith  of  Allentown  Call 
President  at  Harrisburg  Convention — Clarification  of 
Newspaper  Laws  Held  Over  for  Next  Legislature 


DEWSYLVANIA  daily  publishers 
expressed  themselves  as  opposing  the 
use  of  trade  names  in  radio  programs  at 
the  annual  meet¬ 
ing  of  the  Penn¬ 
sylvania  News¬ 
paper  Publish¬ 
ers’  Association 
at  the  Penn-Har- 
ris  Hotel,  Har¬ 
risburg,  Jan.  25- 
26.  The  subject 
was  discussed  on 
the  convention 
door  and  many 
delegates  said 
they  opposed  giv¬ 
ing  publicity  to 

Cot.  C.  J.  Smith  advertisers  using 
radio. 

ColMiel  Clarence  I  Ismith,  Allentown 
Morning  Call,  was  elected  president;  VV'. 
S.  Livengood,  Mexersdale  Repuldtcan, 
vice-president ;  and  Howard  Reynolds, 
Quarryville  Sun,  secretary-treasurer. 

Members  of  the  executive  committee 
appointed  at  the  meeting  were:  District 
Xo.  1,  Charles  M.  Mer^ith.  jr.,  Quaker- 
town  Free  Press;  John  C.  Dye,  Norris- 
tcrivn  Times-Herald;  District  Xo.  2, 
Braton  R.  Gardner,  Montrose  Independ¬ 
ent;  X.  A.  Frantz.  Stroudsburg  Record 
Times-De  inner  at;  District  Xo.  3,  I.  Z. 
Huckwalter,  iMnraster  Newspapers,  Inc. ; 
John  G.  Zook,  Lttitz  Express;  District 
Xo.  4.  H.  M.  Turner,  Tmoanda  Re- 
~Aew;  B.  T.  Martin,  Dushore  Rkdew; 
District  Xo.  5.  Howard  L.  Christman, 
H'ashtngton  Ohserxer-Ret'nrter ;  John  B. 
Knepper.  Carnegie  .Signal-Item ;  District 
Xo.  6,  John  Wise,  Butler  Eagle;  M.  E. 
Barton.  Conneaut  Lake  Breeze. 

Members-at-large  on  the  executive 
committee:  E.  .Arthur  Sweeney,  Greens- 
burg  Trihune-Rnnew;  Daniel  X.  Slep, 
Altoona  .Mirror;  and  H.  B.  Hey  wood. 
Conshohneken  Recorder. 

With  the  conclusion  of  the  meeting  A. 

W.  Fell,  who  has  been  manager  of  the 
association  for  the  past  four  years,  re¬ 
signed  his  post  and  was  succeeded  by  W. 

X.  Hardy,  formerly  make-up  editor  of 
the  Nerv  York  Herald-Tribune. 

.\nnouncement  was  made  at  the  con¬ 
vention  that  the  Pennsylvania  State  Col¬ 
lege  will  soon  start  a  school  of  journal¬ 
ism.  .An  advisory  council,  composed  of 
PCTnsylvania  publishers,  will  co-operate 
with  Dr.  F.  D.  Hetzel.  of  the  college,  in 
mapping  out  a  curriculum  and  planning 
and  eejuipping  a  building  in  which  to 
conduct  the  course  and  publish  a  daily 
college  paper. 

Mr.  Fell  spoke  on  the  future  of  the 
Teletypcsetter.  He  recently  witnessed  a 
demonstration  of  ihe  machine  in  Roches¬ 
ter. 

At  a  forum  for  weekly  publishers,  pre¬ 
sided  over  by  Walter  L.  Sanborn,  of  the 
Lonsdale  North  Penn  Reporter,  and  vice- 
president  of  the  Association,  there  were 
discussions  on  the  use  of  various  kinds  of 
presses,  acceptance  of  out-of-town  adver¬ 
tising,  free  publicity,  premiums,  etc.  All 
of  the  publishers  reported  that  1928  hart 
exceeded  their  expectations  from  the  rev. 


ATTENTION 
SPECIAL  EDITION 
SOLICITORS! 

We  have  several  good  proposi¬ 
tion*  on  Pacific  Coast  providing 
year-round  work. 

One  opening  February  twentieth 
promise*  to  be  largest  ever  iisued. 
Don't  answer  unless  you  know  me 
or  can  give  A- 1  references  in  first 
telegram  or  letter. 

Wire  or  write  N.  L.  Naylor.  Hotel 
Shaw,  San  Francisco,  or  Interstate 
Industrial  Agency,  Topeka,  Kansas. 


enue  point  of  view,  and  many  of  them 
gave  sound  reasons  why  they  expected 
1929  to  exceed  last  year's  figures. 

At  noon,  Saturday,  the  Associated 
Press  and  United  Press  gave  luncheons 
to  state  members  present. 

Howard  R.  Davis,  managing  editor  of 
the  IVilliamsport  Grit,  spoke  on  “The 
Training  and  Importance  of  a  Reporter;’’ 
Fred  Fuller  Shedd,  editor  of  the  Phila¬ 
delphia  Bulletin,  spoke  on  “The  Editorial 
Page;*’  and  Larry  Flint,  of  the  Sharon 
Herald,  gave  a  humorous  talk. 

One  of  the  outstanding  developments 
of  Friday’s  session  was  a  lively  discus¬ 
sion  of  a  legislative  bill  designed  to 
clarify  the  definitions  of  various  types  of 
publications  in  which  legal  advertising 
is  carried.  .\  number  oi  other  features 
are  embodied  in  the  bill  which  was 
drafted  by  George  1.  CampWl  of  Pitts¬ 
burgh.  chairman  of  the  legislative  com¬ 
mittee.  However,  it  was  finally  decided 
to  hold  the  matter  over  until  the  scssiiw 
of  the  legislature  two  vears  hence  and  in 
the  meantime  a  committee  of  ten  to  be 
appointed  by  the  retiring  president.  E. 
.Arthur  Sweeny,  will  give  the  matter 
careful  study  and  make  an  effort  to 
codify  all  Pennsylvania  laws  relating  to 
newspapers  as  well  as  to  the  publication 
of  legal  notices  in  the  newspapers. 

At  a  banquet  for  members  and  their 
guests  held  Friday  evening.  Harrison  F. 
Howe,  of  Washington.  D.  C.,  spoke  on 
“The  Xew  Competition  as  an  Effect  of 
Research  and  Industry;’’  Cresswell  Mac- 
laughlin,  of  Comwall-On-Hudson,  Xew 
York,  spoke  on  “The  .Age  We  Live  In.” 
There  was  group  singing  le<l  by  Robert 
H.  Harris,  publisher  of  the  Tamaqua 
F.vening  Courier.  Mr.  Sweeny  presided. 


ONCE  A  WEEK 

An  Attic 
Salt-Shaker 

% 

ff'.  Orton  Totvson 

A  COMPLAINT! 

Asalt-shakerite 

complains  of  an  un- 
weinly  scramble  amongst 
the  members  of  bis  family 
each  SUNDAY  morning  to 
be  first  to  get  tbe  paper 
and  says  that  the  S.\LT- 
SHAKER  is  to  blame. 
Isn’t  that  dreadful?  And 
on  Sunday,  too! 

EXPLAISATIOIS  ! 

The  salt-shaker  is 

a  Cheery,  Chatty,  Amus¬ 
ing  Budget  of  Little  Stories 
and  Anecdotes  About  Big 
People  —  Fresh  from  the 
International  Griddle. 

Proofs  and  Priee: 

W.  ORTON  TE\^  SON 

420  Riverside  Drive 
New  York  City 


HIGHAM  HERE  NEXT  WEEK 

Sir  Charles  F.  Higham,  president  of 
Carles  F.  Higham,  Ltd.,  British  adver¬ 
tising  agency,  will  arrive  in  New  York 
Feb.  5  on  a  short  visit.  He  will  stay  at 
the  Ritz-Carlton  hotel.  Sir  Charles  is 
a  candidate  for  a  seat  in  Parliament 

NEWSPAPER  BILLS  OPPOSED 

Utah  Publishers  Disapprove  of  Measures 
Limiting  Legal  Printing 

Two  bills  introduced  in  the  house  of 
representatives  of  the  Utah  legislature 
are  being  op{Msed  by  the  Utah  State 
Press  Association.  One  measure  permits 
publication  of  county  expenditures  in 
condensed  form,  listing  aggregate  pay¬ 
ments  from  funds.  Existing  laws  pro¬ 
vide  for  detailed  statements  to  be  pub¬ 
lished.  The  other  bill  would  permit  cit¬ 
ies  of  the  third  class  to  post  ordinances 
instead  of  publishing  in  a  newspaper  of 
general  circulation  in  the  county. 

Both  bills  would  amend  existing 
statutes. 

The  association  in  sponsoring  a  meas¬ 
ure  introduced  by  Mrs.  Grace  Cooper, 
publisher  of  the  Price  (Utah)  Advocate, 
making  it  illegal  for  legal  notices  to  be 
published  in  any  newspaper  having  less 
than  200  i»id  circulation  and  which  has 
lieen  published  in  the  county  for  less 
than  two  vears. 


ART  PRIZES  PRESENTED 

John  C.  Shaffer  Award  of  $500  Woa 
By  Victor  Higgins 

Victor  Higgins  of  Shelbyville,  Ind.,  haj 
been  award^  the  grand  prize  of  $500 
offered  each  year  by  John  C.  Shaffer, 
publisher  of  the  Chicago  Evening  Post, 
for  the  best  work  of  art  exhibited  at  the 
Hoosier  salon  in  Chicago.  The  wiiming  j 
picture,  “Zinnias,”  was  selected  from  400 
entries  submitted  by  Indiana  artists. 

John  T.  McCutcheon,  Chicago  Tribune 
cartoonist,  is  president  of  the  Indiana  So¬ 
ciety  of  Chicago,  which  sponsors  the 
Hoosier  salon. 

Other  prizes  were  given  by  the  Terre 
Haute  Star,  $200;  Muncie  Star,  $100; 
Indianapolis  Star,  $200;  and  John  T. 
McCutcheon,  $50.  I 


KENTUCKY  A.  P.  ELECTS  NORRIS  ' 

James  T.  Norris,  associate  editor  of  j 
the  Ashland  (Ky.)  Independent,  was  I 
elect  d  chairman  of  the  Kentucky  As^  j 
ciated  Press  Newspapers  at  the  mid-  j 
winter  meeting  in  Louisville,  Jan.  22.  J.  i 
M.  Kendrick,  promotion  manager  of  the  I 
Feature  Service;  S.  V.  Stiles,  corre-  | 
spondent  at  Louisville,  and  M.  J.  Sheen,  f 
Frankfort  correspondent,  represented  the  > 
A.  P.  ‘ 


Worcester,  Massachusetts 


Over  100,000 
for  Two  Years 


Fluctuating  circulations  usually  contain  a  proportion  of 
subscribers  who  are  not  wholly  satisfied  with  the  newspaper 
— who  do  not  have  entire  confidence  in  it. 

Circulations  which  have  been  maintained  over  a  sufficient 
period  have  eliminated  these  and  have  established  full  con¬ 
fidence  and  satisfaction  with  the  readers. 

Since  January  1st,  1927,  the  net  paid  circulation  of  The 
Telegram-Gazette  has  exceeded  100,000  for  each  three 
months’  period. 

Further  proof  of  the  satisfaction  of  readers  and  their  con¬ 
fidence  lies  in  the  fact  that,  at  the  same  subscription  price. 
The  Telegram-Gazette  sells  more  than  three  times  as  many 
copies  each  day  as  does  any  other  Worcester  newspaper. 

Not  a  dozen  newspapers  in  the  country,  in  competitive 
fields,  so  nearly  cover  every  newspaper  reader  in  their  com¬ 
munities  as  does  The  Telegram-Gazette  in  this  large,  pros¬ 
perous  Worcester  territory. 

204,000  City  population 
206,000  Suburban  population 
(  1  8  mile  average  radius. ) 

Total  circulation  .  100,288 

Circulation  within  18  miles  of  center  of  city .  90,015 

Circulation  within  25  mile*  of  center  of  city .  96,813 

No  other  media  reaches  this  territory  as  completely  or 
economically. 


THE  TELEGRAM-GAZETTE 

Worcester,  Massachusetts 
George  F.  Booth,  Publisher 

Paul  Block,  Inc.,  National  Representative 

New  York  Boston  Chicago  Detroit  Philadelphia  San  Francisco 
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LEADERSHIP 


^tvc•  ’ 


TAe  largest  amount 
ever  paid  by  a 
single  advertising 

\  agency  to  a  single 
newspaper  in  a 
single  year 


r.sS'®  ® 

.„eooV*  ,,^-eO 


♦  ^tvS> 


RUDOLPH  GUENTHER— RUSSELL  LAW,  inc. 

Financial  Advertising  in  All  Its  Branches 

131  Cedar  Street,  New  York 

Telephone  RECtor  8030 


CHICAGO 
State  Bank  Bldg. 


PHILADELPHIA 
Packard  Building 


BOSTON 
111  Devonshire  St. 


SAN  FRANCISCO 
Huntcr-Dulin  Bldg. 


COR  RESPONDENTS 
in  London  and  Berlin 
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CANADA  MADE  59  PER  CENT  OF  NORTH 
AMERICAN  NEWSPRINT  DURING  1928 

Its  Output  of  2,381,000  Tons  Represents  One-Third  of  World 
Production,  Kellogg  Reports — Seven  Per  Cent  Increase 
Registered — U.  S.  Consumed  58  Pounds  Per  Capita 
By  ROY  CARMICHAEL  _ 


wrlTH  an  output  in  1928  of  2,381, (XW 
W  tons  of  newsprint,  Canada’s  contri¬ 
bution  to  the  production  of  the  entire 
continent,  including  Newfoundland  and 
^lexico,  was  59  per  cent,  the  Dominion  s 
figures  being  nearly  a  million  tons  more 
tlun  that  of  the  United  States,  Royal  S. 
Kellogg,  of  New  York,  secretary  of  the 
News  Print  Sers’ice  Bureau,  declared  at 
the  annual  meeting  of  the  association, 
held  in  conjunction  with  the  annual  con¬ 
vention  of  the  Canadian  Pulp  and  Paper 
Association  last  week  at  the  Ritz-Carl- 
ton  Hotel,  Montreal.  With  the  total  con¬ 
tinental  production  at  4,044,000  tons, 
being  60  per  cent  of  the  world  output, 
this  fact  means  that  Canada  produces 
more  than  one-third  of  the  newsprint  of 
the  entire  world. 

The  North  American  newsprint  mills 
operated  at  83  per'  cent  of  the  rat^ 
capacity  during  the  past  year.  This,  »id 
Mr.  Kellogg,  was  the  lowest  ratio  since 
1921.  The  toUl  output  for  1928,  4,044,- 
000  tons,  was  a  seven  per  cent  increase 
over  the  previous  year,  he  stated. 

“With  an  increase  of  nearly  300,000 
tons  over  1927,  Canada  turned  out  2,381,- 
00  tons  of  newsprint  in  1928,  or  59  per 
cent  of  the  continental  total  while 
Newfotmdland’s  contribution  of  230,000 
was  28.000  tons  ahead  of  the  previous 
year,  and  17,000  tons  made  and  used  in 
Mexico  was  a  20  per  cent  increase  for 
that  country. 

“Contrasted  with  new  high  records  in 
Canada,  Newfoundland  and  Mexico,  the 
1,415,000  tons  of  newsprint  made  in  the 
United  States  in  1928  was  a  decrease  of 
70,000  tons  from  the  previous  year,  and 
the  smallest  production  since  1921. 

“Shipments  of  paper  from  the  rnills 
during  1928  finally  equalled  production. 
There  was  a  mid-year  period  of  exces¬ 
sively  heavy  stocks,  but  these  were  worked 
off  during  the  fall,  so  that  at  the  end  of 
the  year  tonnage  at  the  mills  was  equiva¬ 
lent  to  the  normal  fi^re  of  three  and 
one-half  day’s  production.  Canadian  ex¬ 
ports  of  newsprint  were  92  per  cent  of 
production  and  82  per  cent  of  these  ex¬ 
ports  when  to  the  United  States.  On  the 
other  hand,  Canada  sent  approximately 
275,009  tons  of  newsprint  overseas  in 
19M,  comi>are<l  with  133,000  tons  in 

1927. " 

There  was  also  an  overseas  export  of 
98,000  tons  of  newsprint  from  New¬ 
foundland  in  1928  and  of  11,000  tons 
from  the  United  States,  Mr.  Kellogg  ex¬ 
plained.  Offsetting  the  116,000  tons  of 
overseas  newsprint  which  came  into  the 
United  States,  last  year  leaves  a  net  con¬ 
tinental  balance  of  about  270,000,  or 
seven  per  cent,  which  was  marketed 
abroad.  “.\nd  this  seven  per  cent,  it  will 
be  noted.’’  observed  Mr.  Kellogg,  “is  the 
same  figure  as  the  increase  in  continental 
production  in  1928.” 

Of  Canada's  overseas  shipments  in 

1928,  Mr.  Kellogg  went  on  to  explain,  45 
per  cent  went  to  Great  Britain,  about  25 
per  cent  to  Australia  and  New  Zealand, 
and  nearly  as  much  to  the  West  Indip, 
Central  and  South  America.  Newsprint 
imports  into  the  United  States  from 
abroad  came  in  the  proportion  of  48  per 
cent  from  Sweden,  35  per  cent  from 
Finland,  nine  per  cent  from  Norway  and 
eight  per  cent  from  Germany.  The  aver¬ 
se  importation  of  overseas  newsprint 
into  the  United  States  for  the  years  of 
1921-1928  inclusive  was  137,000  tons. 

Turning  to  another  aspect  of  the  news¬ 
print  situation,  Mr.  Kellogg  said  that 
newsp:tper  advertising  in  30  leading  cities 
in  1928  was  two  per  cent  less  in  volume 
than  in  1927,  and  six  per  cent  below 
1926.  'The  newspapers  of  100,000  circu¬ 
lation  and  over  in  the  United  States 
averaged  30  pages  for  the  daily  issues  in 
1928,  as  in  19^  and  1926.  The  Sunday 
issues,  however,  were  reduced  to  104 
pages  in  1928,  compared  with  107  pages 
in  1927,  111  pages  in  1926  and  109  pages 
in  1925. 


Total  English  language  daily  news¬ 
paper  circulations  were  reported  at  37,- 
97X(XX)  copies  for  the  six  months  ending 
Sept.  30,  1928,  and  at  25,772,000  copies 
for  the  Sunday  issues,  which  represented 
only  a  slight  gain  over  the  same  period 
in  1927. 

Total  newsprint  consumption  in  the 
United  States  in  1928  was  in  the  neigh¬ 
borhood  of  3,500,000  tons,  or  58  pounds 
per  capita,  the  same  as  in  1927  and  1926. 

The  caps^ity  of  the  North  American 
newsprint  industry  has  doubled  in  the 
past  ten  years,  and  is  now  16,000  tons 
daily,  of  which  10,000  tons  is  in  Canada. 
There  is  also  an  additional  Canadian 
capacity  in  excess  of  50  tons  daily  sched¬ 
uled  to  come  into  operation  during  the 
first  half  of  1929. 

Two  very  interesting  charts  were  pre- 
sentetl  to  the  meeting,  one  of  panicular 
interest  to  Canadians.  The  latter  re¬ 
viewed  graphically  the  growth  in  news¬ 
print  production  in  the  United  States  and 
Canada  during  the  past  15  years.  For 
the  past  three  years  Canada  has  been 
well  ahead  of  the  States,  but  years  before 
and  during  the  war  have  a  different  story 
to  tell.  In  1913  United  States  production 
was  1,305,000  tons,  while  Canada  con¬ 
tributed  a  mere  350,000  tons.  But  there 
was  a  very  steady  growth  in  Canada’s 
output  until  1920,  when  the  totals  stood 
as  follows:  United  States,  1.512,000 tons ; 
Canada,  876,000.  Next  year  showed  a  drop 
in  the  production  of  each  country :  United 
States  was  1,225,000;  Canada  was  808,- 
000.  From  then  on  Canada  showed  un¬ 
wavering  advance,  and  at  the  end  of 
1925  the  race  was  almost  a  draw — the 
United  States  had  1,530,000;  Canada  had 

I, 522,000.  Since  then  Canada  has  left  the 
States  many  hundreds  of  thousands  of 
tons  behind,  Canada  alwa>;s  rising. 
United  States  always  dropping,  until 
now  the  Dominion  can  boast  of  an  edge 
of  nearly  a  million  tons  on  the  United 
States. 

All  officers,  with  the  exception  of  the 
vice-president,  were  re-elected.  They  are 
as  follows:  Louis  Bloch,  Crown-Willa- 
mette  Paper  Company,  San  Francisco, 
president ;  J.  A.  Bothwell,  Bromjrton 
Pulp  &  Paper  Company,  Limited,  vice- 
president;  Royal  S.  Kellogg,  of  New 
York  City,  secretary. 

The  executive  committee  is  as  follows : 
Percy  B.  Wilson,  of  Montreal,  Abitibi 
Power  &  Paper  Company,  chairman ; 

J.  P.  Apedaile,  of  Price  Brothers,  Que¬ 
bec  City;  A.  R.  Graustein,  of  the  In¬ 
ternational  Paper  Company,  New  York. 

F.  J.  Campbell,  last  year’s  vice-presi¬ 
dent,  was  not  included  in  the  re-election 
since  the  company  with  which  he  is  em¬ 
ployed,  the  Canadian  Paper  Company,  is 
no  longer  making  newsprint. 

At  the  open  meeting  of  the  Wood¬ 
lands  section  of  the  Canadian  Pulp  and 
Paper  Association  held  during  the  week, 
B.  F.  Avery,  of  the  .\bitibi  company, 
the  retiring  chairman  of  the  section,  read 
a  paper  on  the  trend  of  forestry  de¬ 
velopment  in  woods  operations,  in  which 
he  told  of  the  results  of  a  questionnaire 
received  by  sixteen  companies,  represent¬ 
ing  a  yearly  cut  of  alx>ut  3,285,000  cords 
of  pulpwood. 

The  answers  showed  that  almost  all  of 
them  have  inventoried  or  are  in  process 
of  inventorying  wood  resources ;  have 
balanced,  or  have  plans  for  balancing, 
mill  consumption  with  forest  production 
on  a  sustained  basis;  are  practicing  con¬ 
trol  in  woods  operations  to  reduce  costs 
and  perpetuate  the  stand;  and  have  at¬ 
tained,  or  are  progressing  towards,  ade¬ 
quate  protection  against  fire.  Three- 
quarters  of  them  arc  indulging  in  forest 
research  and  have  made  some  effort  to¬ 
wards  perpetuation  of  their  stands 
through  seeding  and  planting ;  and  a 
quarter  of  them  have  done  something 
towards  reducing  loss  through  fungi  and 
insects. 

“My  chief  witness  of  the  trend  of  de- 


NOVELIST  ADVISES  WRITERS 
TO  SHL.N  NEWSPAPERS 

HUN  New  Y'ork  and  newspapers 
was  the  advice  given  to  young 
writers  by  Du  Bose  Heyward,  au¬ 
thor  of  “Porgy”  and  the  new 
novel  “Mamba’s  Daughters,”  when 
he  was  interviewed  in  New  York 
this  week. 

“Stay  in  your  own  home  town,” 
Mr.  Heyward  declared.  “New  York 
is  too  noisy,  too  hectic,  too  high 
strung,  too  un-American.  Stay 
among  your  own  people  and  write 
of  what  you  know  and  feel. 

“Get  a  job.  1  don’t  think  it 
should  he  a  newspaper  job.  I’m 
not  sure  that  newspaper  work 
helps;  I  believe  it  may  hinder  if 
not  destroy  the  creative  artist.  It 
makes  expression  too  facile,  too 
casual.” 

.Mr.  Heyward  himself  was  born 
and  reared  in  Charleston.  He 
clerked  in  a  hardware  store,  worked 
at  odd  clerical  jobs  on  the  water 
front,  and  eventually  sold  life  in¬ 
surance.  He  is  43  years  old  now, 
and  didn’t  really  begin  to  write 
until  he  was  36. 


velopment  in  woods  operations,”  said  Mr. 
.Avery,  “is  a  body  of  men  in  charge  of 
woods  operations,  conscious  of  their  re¬ 
sponsibility,  striving  daily  to  reduce 
costs,  and  to  perpetuate  the  industry  in 
a  profitable  state.’’ 

Other  papers  read  in  the  morning 
session  were  “The  Seeding  of  Spruce,” 
by  EJlwood  Wilson  of  Grand  ’Mere,  and 
“The  Trend  of  Logging  Developments 


in  Woods  Operations,”  by  R.  C.  Bryant 
of  the  Yale  School  of  Forestry. 

At  the  official  luncheon,  Hon  W.  A 
Finlayson,  Minister  of  Lands  and  For¬ 
ests  for  Ontario,  was  the  guest  of  honor. 
He  said  that  forestry  was  so  far  ad¬ 
vanced  that  it  had  ^come  possible  to 
put  operations  on  a  sustained  yield  basis, 
and  that  he  looks  to  the  forestry  experts 
to  devise  the  best  methods  by  which  this 
may  be  done.  He  regards  regpilation  of 
forestry  matters  as  a  last  resort,  and 
thinks  that  the  Government  should  act  as 
a  fatherly  mentor  rather  than  as  a  dic¬ 
tator.  He  also  made  mention  of  the 
new  saw  mill  at  Blind  River,  Ont.,  which, 
he  said,  was  the  most  up-to-date  in  the 
world. 

The  afternoon  session  was  for  mem¬ 
bers  only,  and  the  meeting  was  brought 
to  a  close  by  the  annual  dinner  of  the 
W'^oodlands  and  Technical  sections  in 
the  Ritz  Carlton  Hotel. 

The  morning  session  of  the  Technical 
Section  was  marked  by  two  papers  and 
the  election  of  officers.  T.  J.  Higgins, 
of  the  Ross  Engineering  Company  of 
Canada,  read  a  paper  entitled  “Air  Sy^ 
terns  for  the  Machine  Room  and  Effect 
on  Overall  Thermal  Efficiency,”  and  B. 
M.  Owens  and  R.  B.  Elliot  spoke  on 
“Shall  We  Rebuild  or  Revamp.” 

R.  A.  Mclmiis,  general  manager  of  the 
Anglo-Canadian  company,  was  elected 
chairman  for  the  coming  year,  and  C.  B. 
Thorn,  C.  W.  Tomlinson,  H.  J.  Buncke 
and  John  Stadler  were  elected  councillors. 


OPENS  MEMPHIS  OFFICE 

John  M.  Branham  Company  has 
opened  a  branch  office  at  Memphis,  in 
the  Dermon  Building,  w’ith  A.  J.  Putnam 
in  charge. 
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new,  novel 
and  decidedly 
attractive  - 
the  new 
three-section 
make-up  of  the 
New  York 

Morning  American 
-  send  for  it 
for  a  while  and 
see  if  it  doesn’t 
grow  on  you  - 
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In  Richmond,  Virginia, 

The  NEWS  LEADER 
Was  Ahead  in  1928 
Automobile  Advertising 

by  72,588  lines 

And  the  most  interesting  and  impressive  thing  about  these  1928  figures,  is  the 
fact  that  the  760,415  lines  carried  by  the  News  Leader  on  the  six  week  days  are 
compared  with  the  687,827  lines  carried  by  the  morning  paper  on  six  week  days 
PLUS  SUNDAYS. 

The  98.45%  coverage  of  the  51,136  family  units  in  the  city  circulation 
area,  offered  by  the  NEWS  LEADER,  makes  it  possible  to  thoroughly  merchan¬ 
dise  the  whole  community  with  ONLY  ONE  ADVERTISING  EXPENSE. 

Information  regarding  the  local  automobile  situation  will  be  gladly  furnished 
upon  request. 

jvichmond 

NEWS  LEADER 


Represented  by  THE  KELLY-SMITH  CO.,  Atlanta,  Boston,  Chicago,  New  York,  Philadelphia. 
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CIRCULATION 

In  1928  The  St.  Louis  Star  attained  the  largest  circulation 
average  of  any  year  in  its  history — gaining  14,597  copies  daily 
average  over  the  year  previous.  The  steady  circulation  growth 
of  The  Star  during  the  past  six  years  is  shown  by  the  following 
net  paid  daily  figures: 


1923 

1924 

1925 

1926 

1927 


1928 


101,525 

103,200 

116,750 

117,362 

121,930 


136,527 

Net  Paid  Daily  Average 

A  substantial,  responsive  circulation  proved 
by  the  tremendous  additional  lineage 
placed  last  year  in  The  Star  by  merchants 
and  manufacturers  comprising  every  major 
classification  of  advertising. 
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ADVERTISING 

In  1928  The  St.  Louis  Star  gained  in  every  major  division  of  ad¬ 
vertising — local,  national,  classified,  and  real  estate — one  of  the 
greatest  advertising  increases  of  any  newspaper  in  the  United 
States. 

Following:  Are  the  advertising  GAINS  by 
divisions  in  1928,  compared  with  1927: 


Local  .  .  . 
National  . 
Want  Ads  . 
Real  Estate 


1,096,977  Lines 
.  37,113  Unes 

.  216,288  Lines 
.  114,090  Lines 


Total  Advertising  Gain  in  1928 

,464,468 

Lines 

A  record  made  more  emphatic  by  the  fact 
that  (Mily  one  other  St.  Louis  newspaper 
showed  an  increase  in  advertising  (186,993 
lines),  while  two  other  daily  newspapers 
lost  1,379,088  lines  and  237,690  lines  re¬ 
spectively. 


GEORGE  A.  Me  DE VITT^eO. 
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OFFICE  BOY  HAS  MOMENT  OF  GLORY 
WHEN  COOLIDGE  “INTERVIEWS”  HIM 

President  Chats  With  Wayne  Clifton  of  Buffalo  Evening  News 
Washington  Bureau  When  He  Finds  Him  Copying 
List  of  Executive’s  Appointments 

By  MERWIN  H.  BROWNE 

Wathtnfton  Bureau,  Buffalo  Evcninf  News 


^■'11  IS  i>  tin-  of  the  office  lK»y. 

A  lJut  it  '‘‘le  the  cat  that 

l<M>ke<l  at  the  <|tieen  one  l»etter.  This 
office  Ix'V  ciiiiierred  witli  tlie  PresKieiit. 

Atxl  III  sii  (Joiii^',  he  iiiiwittiiiKly  re- 
verM-<l  the  general  order  ot  thiiiKs.  Poli¬ 
ticians  and  fiftiires  lar^e  in  |>uhlic  life 
iisuallv  ha\e  a  ilifficnlt  time  conierrinR 
with  the  I’resHlent  oi  the  I'nited  States, 
even  when  he  i>  of  their  own  political 
persuasion. 

In  this  instance,  the  Presirlent  had  a 
difficult  time  conferring  with  the  office 
Ixiy.  and  the  latter  inclinerl  to  the  piliti- 
caj  faith  which,  in  the  days  Ix-fore  Presi¬ 
dent-elect  Herliert  Hoover  demonstrated 
the  unsolidarity  of  the  supposed  “Solid 
South",  ordinarily  was  indigenous  to  that 
section.  Moreover,  the  office  Itoy  ha<l 
not  sought  the  conference.  It  was  the 
President's  own  doing. 

And  thus  is  revealed  a  story  of  gem¬ 
like  rareness,  portraying  a  side  of  the 
Coolidge  nature  disjilayed  all  too  infre¬ 
quently  during  the  seven  years  he  has 
occupied  the  e.xecutive  mansion.  And  as 
Wayne  Clifton,  office  boy  of  the  Buffalo 
lifcninfl  News'  Washington  bureau. 
1207-0'*  National  Press  Building,  discov¬ 
ered.  the  N'ermonter  is  not  always  the 
stern,  unbending  figure  usually  i»ortraye<l 
by  pen  and  fancy. 

Wayne,  who  has  reache<l  the  manly  age 
of  10.  was  born  in  a  little  South  t'aro- 
lina  town,  where  his  father  was  a 
“lawyuh.  suh.”  and  went  to  “co’ht"  every 
day.  Into  this  little  product  of  the  South 
has  heen  inculcated  in  triplc-distillc<l 
quantities,  all  of  the  traditional  pride, 
manliness  and  gallantrv  of  which  Dixie 
ever  lioasted.  His  speech,  which  never 
knew  the  sound  of  a  hard  and  final  "r." 
is  of  soft  and  rolling  cadence.  Reticent 
and  j>ain  fully  shy,  he  waxes  eloquent  only 
when  General  Robert  K.  l.ee.  his  favor¬ 
ite  hero,  is  mentioneil.  But  more  of  that 
later. 

Wayne  is  the  exception  to  the  rule  of 
rapid  turn-over  in  the  office  hoy  indus¬ 
try.  He  is  as  faithful  a-  daybreak  and 
punctual  as  time  itself.  In  atklition  to 
other  things,  his  duties  involve  going  to 
the  White  Hinise  each  morning,  and 
copying  a  list  of  President  Coolidge’s 
engagements  for  the  <lay.  Thus  he  has 
iKHome  the  favorite  of  all  the  policemen 
who  guard  the  executive  mansion.  It 
was  while  he  was  so  engaged  that  the 
“conference"  with  Mr.  Co<ilidge  to<ik 
place. 

It  was  an  excited  and  somewhat  em- 
harrass<-d  Wayne  who  made  his  first  re- 
ixirtorial  accounting  on  his  return  to  the 
i>fTice  But  listen  to  the  story  in  his  own 
w  ords : 

“I  was  copvin'  the  President’s  engage¬ 
ments  as  usual,  when  all  of  a  sudden  I 


On  the  Air 

with 

Major  White 

A  three-times-a-week 
five  -  hundred  word 
radio  feature.  Dis¬ 
tributed  by 

CorreDt  News  Features,  Inc. 

Wa«kiii(ton,  D.  C. 


heard  somelxidy  say  ‘Go<kI  mornin'.  Mis- 
tah  President.’  I  looked  up  from  the 
table,  and  theah’  stood  Mistah’  C<Kjlidge. 
'Cose  I’d  never  seen  him  Itefoh’  ’cept  in 
pictures.  But  I  said,  ‘(itxKl  mornin’, 
Mistah'  t  (K)lidge.’  He  said  ‘(iikkI  morn¬ 
in'  ami  asked  me  what  was  1  doing.  1 
said  I  was  copvin'  the  President's  en¬ 
gagements. 

■■’Who  do  you  copy  them  for?'  Mis¬ 
tah'  ('<Mp|idge  asked  me. 

"I  saiil,  l-'or  the  Buffalo  Kvening 
News.' 

"  ■  \nd  do  they  print  them?'  Mistah' 
CiHilidge  asked  me. 

“  ‘Cose.  I  know  the  paper  doesn't 
print  them,  but  1  thought  I’d  better  not 
tell  the  President  that,  so  I  just  said. 
’Well,  suh,  just  part  of  the  time.’ 

“And  then  the  President  said.  ‘Who  do 
you  give  this  list  to?’  ‘Cose,’  said  Wayne 
to  the  writer,  ‘I  always  give  them  to  you 
when  1  Come  in.  and  I  hope  this  doesn’t 
hurt  youair  feelin’s,  hut  1  figuretl  Mis¬ 
tah’  C(K>li(lge  would  know  Mistah' 
\\'right  moali,’  (James  L.  Wright. 
Washington  correspondent  of  the  Buffalo 
News)  so  I  just  said,  ‘I  give  them  to 
Mistah’  Wright. 

‘“Do  you  write  a  good  hand?’  the 
President  asked  me.  next.  And  I  told 
liim  ‘I  try  to,  liut  I’m  so  nervous  and 
excited  now  that  I  don’t  guess  I  am.’ 
Bv  this  time  I  had  got  all  the  different 
people  cornin’  to  sec  Mistah’  Coolidge  all 
mixed  up,  so  I  had  to  begin  all  ovah’ 
again  on  the  otha’  side  of  the  papah’. 

“Then  Mistah’  Coolidge  asked  me  how- 
old  was  I  and  did  I  go  to  school,  and  I 
told  him  I  was  16  and  went  to  school  at 
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night.  He  said  ‘(io<(d’  and  went  into  his 
office. 

“Then  it  was  one  of  the  secret  service 
men,  I  reckon,  who  said  to  he.  ‘Boy. 
don't  you  know-  who  tliaf  was?’ 

“.\nd  I  said,  ’Ves,  suh,  it  was  Mistah’ 
Coolidge.’ 

“And  he  said,  ‘Don’t  you  know  you 
should  stand  up  when  the  President 
speaks  to  you?’ 

“1  said,  ‘Yes.  suh,  I  know  I  should, 
hut  don’t  you  know,  I  got  so  e.\cited 
over  tlie  President  condescendin’  to  speak 
to  an  office  Ixiy  that  I  clean  forgot.’ 

“)'ou  know.’’  Wayne  reflecteil,  “Mistali’ 
C'lxilirige  isn’t  at  all  like  1  'maginevl  he 
woukl  lx-.  I  thought  he  would  lie  real 
stern,  hut  while  he  was  real  quiet,  he 
was  sort  of  nice  like.  .-Xml  don’t  you 
think  he  looks  kinda’  tiah’d?” 

Wayne,  who  is  using  the  post  of  office 
lx>y  as  means  to  an  end.  has  the  secret 
amhition  to  IxH'ome  an  actor.  That  and 
“Dixie"  are  his  favorite  topics. 

.\n  executive  of  the  News  had  this 
deiiKHistrated  one  morning  when  he  paid 
an  early  morning  call  to  the  Washing¬ 
ton  bureau.  Wayne,  who  had  arrived  un¬ 
usually  early  to  open  the  mail  and 
straighten  the  office,  was  ignorant  as  to 
the  identity  of  his  caller.  In  addition  to 
recounting  his  dramatic  ambitions,  when 
the  (piestion  of  politics  was  raised,  he 
launched  into  an  espo'usal  of  former  Gov. 
.Mfred  E.  Smith  ami  the  Democratic 
party. 

Tile  November  Democratic  defeat, 
however,  failed  to  chill  the  lad’s  en¬ 
thusiasm  for  the  party  of  his  ancestors, 
and  while  President  ('(xilidge  temixirarily 
may  have  won  a  youthful  convert  to  Re¬ 
publicanism  in  the  person  of  Wayne  Clif¬ 
ton.  office  boy  extraordinary.  Wayne 
stands  readv  at  a  word  to  re-fight  all  the 
battles  of  the  Civil  War. 


WISCONSIN  PROGRAM  READY 


Publiahert  Will  Hold  75th  Annual 
Meeting  in  Lansing  Feb.  14—16 

Seventy-fifth  annual  meeting  of  the 
Wisconsin  Press  Association  will  be  held 
at  Madison  Feb.  14-16.  Among  the 
speakers  will  be  Edwin  Funk,  president 
of  the  National  Editorial  Association; 
Marvin  H.  Creager,  editor  of  the  Mil- 
iitiukce  Journal;  W.  G.  Bleyer,  head  of 
the  department  of  journalism.  University 
of  Wisconsin ;  Gordon  Crump,  president 
of  the  Dane  County  Editorial  Associa¬ 
tion,  and  E.  E.  Taylor,  editor  of  the 
Traer  (la.)  Slar-Clit>N'r,  winner  of  the 
E.  A.  newspajier  contest. 

The  meeting  will  open  at  2:30  p.  m.. 
TInirsday,  the  14th.  with  an  address  of 
welcome  by  John  A.  Kuypers.  president 
of  the  group.  This  will  be  followed  by- 
talks  oil  farm  news.  local  advertising  and 
group  organization  by  A.  Washburn, 
editor  Clintoiuille  Pairyman-Gasettf ; 
George  (ireen.  editor,  H'aupun  Leader; 
R.  M.  Smith,  advertising  dep.irtnient 
Chicago  Tribune,  and  Gordon  t'rump, 
editor,  Cambridge  Neirs. 

Friday’s  meeting  will  start  with  a  talk 
by  W’.  H.  Bridgman,  editor,  Stiudey 
Republican.  Other  speakers  will  be:  Helen 
M.  Patterson  on  “Reporting  News  of 
Interest  to  W’omen  Readers”;  M.  E. 
Wal.sh.  editor.  Harvard  (Ill.)  Herald, 
and  George  O.  Leonard,  Campbell- 
Ewald  Company,  Detroit. 

.•\fter  luncheon,  H.  H.  Heideman,  edi¬ 
tor,  lldoma  Record  Herald,  will  talk 
on  “Job  Printing  in  a  Country  Plant.” 
This  will  be  followed  with  talks  by  Mr. 
Creager,  Mr.  Bleyer  and  Mr.  Taylor. 

On  Saturday  awards  in  the  Wisconsin 
new.spaper  contests  will  lie  made. 


Grand  Rapids  Press 
Flint  Daily  Journal 
Saginaw  Daily  News 
Kalamazoo  Gazette 
Jackson  CitizenPatriot 
Bay  City  Daily  Times 
Muskegon  Chronicle 
Ann  Arbor'Daily  News 
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They  serve  the  eight  principal  centers  and  75  per 
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Seventy-three  per  cent  of  the  income  taxpayers 
in  this  territory  live  within  The  Booth  Newspaper 
Area. 

If  you  are  looking  for  a  prosperous,  responsive 
market  investigate  The  Booth  Newspaper  Area. 

Write  for  a  Copy  of 

**The  Michigan  Market^* 

THE  BOOTH  PUBLISHING  CO. 

I.  A.  KLEIN,  Eastern  Representative  J.  E.  LUTZ,  Western  Representative 
50  Blast  42nd  St.,  New  York  6  North  Michigan  Ave,,  Chicago 

Central  Office,  2300  Buhl  Bldg.,  Detroit,  or  any  of  the  Newspapers  Listed. 


LITTLE  DRAMAS  IN  THE  LIFE  1>F  A  GREAT  NEWSPAPER  SYSTEM 


Give  Light  and  the  People  Will  Find  Their  Own  Way,” 

epitomizes  an  editorial  policy  which  makes  the  Scripps-Howard 
Newspapers  a  power  to  be  reckoned  with  in  their  communities — 
both  for  the  welfare  of  the  citizen  and  the  advertiser. 


Mnlf  Drainai  in  the  Life  of  a  Great  Newspaper  System 

“There’s  the  man 

who  wrote  that  story  and  we  all  know 


he  writes  the  truth' 


I7OR  several  days,  the  minority  leader  of 
the  Senate  had  been  dcmandinit  an  in- 
sestiitation  of  alleged  corrupt  practices  in 
the  Senatorial  elections.  But  the  resolu¬ 
tion  calling  for  an  investigating  com¬ 
mittee  seemed  doomed  to  defeat. 

And  then,  in  its  ntion  edition,  a  SCiRIPPS- 
HOWARD  Newspaper  published  an  ex¬ 
clusive  story  that  bore  the  headlines: 

“M  ill  ions  Spent  in  Pennsylvania  Elec¬ 
tions." 

The  story,  when  read  into  the  Senatorial 
record,  was  immediately  challenged  by 
the  opposition,  and  ridiculed  with  these 
words: 

*Tt's  only  a  newspaper  story." 

But  the  minority  leader  was  sure  <if  his 
ground.  Pointing  to  the  SCRIPPS- 
HOWARD  correspondent  in  the  press 
gallery,  he  cried: 

‘Tt  is  a  newspaper  story.  But  there's  the 
man  who  wrote  it,  and  we  all  know  he 
writes  the  truth. " 

The  resolution  was  passed,  the  famous 
Reed  committee  created,  and  the  whole¬ 
some  work  of  cleansing  the  election 
system  started. 

Like  the  senator,  you,  too  can  he  sure  that 
what  you  read  in  a  SCRIPPS-HOWARD 


Newspaper  is  true.  Facts  are  never  dis¬ 
torted  to  make  a  sensation,  nor  concealed 
to  curry  favor  with  any  individual  or 
party,  because  SCRIPPS-HOWARD 
editors  value  too  highly  the  faith  of  the 
public  whose  conhdence  they  have  won. 


How  the  faschiatiug  aduentnress 
outwitted  the  level-headed  bankers 


A  tiny  item  in  the  day’s  court  news 
cauglig  theeyeofa  SCRIPPS-HOWARD 
editor.  An  unknown  Cleveland 
woman  was  being  sued  for  $,^00,000 
on  an  overdue  note. 

“Probably  an  unromantic  business 
difficulty,”  mused  the  editor.  “And 
yet  ...  a  woman  who  can  borrow 
S.)00,000  must  be  interesting.” 

Urged  by  his  curiosity,  he  sought 
out  the  sumptuous  borrower.  In¬ 
dictments  followed,  and  every  day 
for  the  weeks  that  followed,  SCRIPPS. 
HOWARD  Newspapers  amazed  their 
readers  with  a  continuous  story  of 
the  daring  chicanery  of  a  female 
Wallingford. 

For  “Cashing  Cassit”  Chadwick 
practised  her  wiles  not  on  gullible 
widows  and  impressionable  specu¬ 


lators,  but  on  cautious,  unemotional 
bankers  and  businessmen.  Posing  as 
the  natural  daughter  of  one  of 
America's  richest  men,  she  borrowed 
huge  sums  of  money  from  the  strict¬ 
est  financial  institutions,often  giving 
as  collateral  bulky  bundles  of  sup¬ 
posed  securities,  which  were  after¬ 
wards  found  to  be  bundles  of  old 
newspapers! 

In  exposing  the  colorful  Cassieand 
bringing  her  to  justice.  The  SCRIPPS- 
HOWARD  Newspapers  not  only 
achieved  one  of  the  most  daring 
scoops  in  newspaper  history.but  per¬ 
formed  a  signal  public  service  by 
ending  the  career  of  one  of  the  most 
dangerous,  and  at  the  same  time, 
most  interesting  characters  in  the 
history  of  crime. 


SCRIPPS-HOWARD  NEWSPAPERS  SCRIPPS-HOWARD  NEWSPAPERS 
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24  E  d  i  t  o  r  & 

NEW  SCALE  ADOPTED 
IN  SYRACUSE 

Board  of  Arbitration  Award*  Tjrpo- 

fraphical  Union  )1  Per  Week 
increace  But  Raise*  Standard 
of  Competency 

A  board  of  arbitration,  established  to 
settle  difTercnces  between  Syracuse 
Typonrapliical  Union  No.  55  and  pub¬ 
lishers  of  Syracuse  newspaiRTs,  recently 
awanled  the  union  a  wage  increase  of 
one  dollar  per  week  and  increased  the 
standard  of  competency  from  J5,0U0  to 
37,5(IU  nonpareil  ems  per  eight-hour  day. 
The  wage  increase  was  to  be  effective 
immediately  and  to  continue  until  Sept. 
30,  1931,  giving  either  party,  however, 
the  right  to  reopen  the  question  of 
wages  only  as  of  Oct.  1,  19.W. 

It  was  decided  during  the  arbitration 
proceedings  that  the  question  of  ‘‘ability 
to  pay"  should  not  be  considered  an 
issue. 

Publishers  contended  that  the  wage 
policy  of  industry  generally,  namely, 
that  a  wage  increase  should  be  coinci¬ 
dent  with  increased  productivity,  should 
govern  consideration  of  wage  policy  in 
Syracuse  composing  rooms;  contending 
that  there  had  at  no  time  been  in  evi¬ 
dence  increased  productivity  in  exchange 
for  an  increased  wage.  This  view  was 
upheld  by  Rev.  Ur.  H.  H.  Bradley, 
chairman  of  the  board,  who,  in  return 
for  the  wage  increase,  raised  the  stand¬ 
ard  of  competency. 

The  union  sought  an  increased  wage 
of  $6  weekly,  reduction  of  the  working 
period  from  eight  to  seven  hours,  aboli¬ 
tion  of  the  split  .shift  and  priority  in 
emergency  transfer  of  men  from  night 
to  day  work  or  vice  versa.  Other  dH- 
ferences  were  composed  in  meetings  of 
conciliation. 

The  union  case  was  based  upon  a 
showing  of  higher  wages  and  shorter 
hours  in  cities  scattered  from  coast  to 
coast,  material  used  lieing  identical  with 
that  being  brought  out  in  furtherance  of 
the  announced  policy  of  the  I.T.U.  to 
fight  for  the  “eventual"  five-hour  day 
and  coincidciitly  for  higher  wages. 

During  the  course  of  the  proceedings 
the  chairman  held  that  the  union  was 
estopped  in  its  argument  of  alleged 
inadequate  prior  compensation  by  the 
fact  that  the  issue  of  wages,  hours  and 
working  conditions  was  submitted  to  and 
adjudicated  by  a  board  of  arbitration  in 
February,  1925,  and  that  the  question  of 
justice  of  the  decision  of  that  Iward  of 
arbitration  did  not  constitute  an  issue. 
Further,  that  on  the  occasion  of  a 
former  meeting  the  union  had  in  ex¬ 
change  for  an  increased  wage  agreed  to 
continuance  of  hours  and  working  con¬ 
ditions  as  awarded  in  February,  1925. 

The  chairman  held  firmly  that  the 
union  lieing  the  opening  party  must  in 
validation  of  its  contentions  submit 
proof  of  changed  conditions  subsequent 
to  the  date  of  the  last  previous  wage 
determination  to  warrant  changed  wages, 
hours  or  working  condititins. 

Publishers  contended  that  regardless  of 
argument  advanced  by  the  union  for 
shorter  hours  and  regardless  of  the  fact 
that  shorter  hours  obtain  in  other  cities 
they  nevertheless  did  wish  to  contract 
with  the  Syracuse  union  for  eight  hours 
of  labor  day  or  night,  hence  the  issue  was 
not  one  of  reduced  hours  but  rather  com¬ 
pensation  for  eight  hours  of  labor.  This 
view  was  sustained  by  the  Board  in  its 
award  continuing  the  eight-hour  day. 


PHOTCKIRAPHERS  PLAN  DINNER 

The  12th  annual  dinner  of  the  Press 
Photographers‘  Association  of  New 
York  will  be  held  at  the  Knights  of  Co¬ 
lumbus  Hotel,  April  6.  Plans  for  the 
dinner  and  the  souvenir  program  which 
will  be  distributed  are  already  under 
way.  Ralph  Morgan,  of  the  New  York 
Daily  Neu’s,  is  chairman  and  treasurer 
of  the  committee. 


RAISING  ELEPHANT  FUND 

The  Brooklyn  Daily  Times  is  conduct¬ 
ing  a  movement  for  the  purchase  of  an 
elephant  for  the  Prospect  Park  Zoo  in 
Brooklyn. 


Publisher  The  F  o  u  r  t 

CONNECTICUT  EDITORS  ELECT 

John  EL  Hersham  of  the  New  Canaan 
(Conn.)  Advertiser  was  elected  president 
of  the  Connecticut  Editorial  Ass^iciation 
at  its  annual  session  Jan.  26,  in  New 
I^ven,  (Lonn.  Other  officers  elected 
were:  Everitt  G.  Hill,  Ansonia  Ezeniiu/ 
Sentinel,  secretary  and  treasurer;  O.  S. 
Freeman,  Canaan  Connecticut  Western 
News,  auditor. 

A.  F.  L.  CONSIDERING 
USE  OF  PAID  SPACE 


President  Green  Believe*  Newspaper* 

Provide  Best  Mean*  of  Reaching 
Non-Union  Labor — No  Defi¬ 
nite  Plan  Adopted 

President  William  Green  of  the 
.\merican  E'ederation  of  Labor  plans  to 
spread  the  message  of  organiz^  labor 
through  daily  newspapers  in  tlie  form 
of  paid  advertising  copy.  Working  on 
the  theory  that  labor  has  “something  to 
sell”  and  that  the  daily  newspapers  of 
the  United  States  and  Canada  are  the 
best  means  to  that  end.  President 
Green  plans  first  to  direct  a  survey  of 
the  cost  of  various  labor  publications, 
the  amount  of  advertising  matter  they 
carry  and  the  approximate  cost  of 
souvenir  programs,  labor  directories  and 
similar  printed  matter. 

“Our  program,”  said  President  Green, 
“has  always  been  that  we  have  a  mes¬ 
sage  for  the  employer,  particularly  the 
employer  of  non-union  labor  and  for  the 
unorganized  worker.  Heretofore  our 
attempts  to  reach  these  two  great  groups 
have  been  by  means  of  a  labor  press, 
which  by  no  means  will  be  curtailed, 
and  by  public  addresses  and  the  like, 
but  I  am  inclined  to  agree  with  the 
theory  that  the  best  place  to  reach  these 
two  groups  is  through  the  daily  news¬ 
paper. 

“Of  course  labor  has  many  other 
things  to  sell,  both  nationally  and 
locally,  of  a  more  tangible  nature.  We 
have  life  insurance  companies,  labor 
banks,  mortgage  companies  and  radio 
stations,  and  locally  we  have  buildings 
offering  commercial  space  and  recrea¬ 
tional  facilities.  If  the  plan  is  can'ied 
out  we  shall  use  trained  advertising 
counsel  to  guide  both  our  national  and 
local  programs. 

“I  am  not  fully  prepared  to  disclose 
our  new  plan,”  Mr.  Green  said,  “but 
admit  that  we  are  working  along  tl^se 
lines.  We  realize  that  organizations 
with  something  to  sell  sooner  or  later 
must  go  to  the  advertising  columns  of 
newspapers.  ELvidence  of  that  can  be 
found  in  the  co-operative  organizations 
marketing  fruits,  which  are  more  or  less 
‘labor  unions.’  They  have  built  up  their 
tremendous  successes  by  advertising  and 
organized  lal>or  must  fall  in  step  if  it 
is  to  continue  to  be  successful.” 


CHARLES  BAUM  PROMOTED 

Charles  L.  Baum,  assistant  promotion 
manager  of  the  Portland  Oregon  Jour¬ 
nal,  has  l)een  named  promotion  manager, 
succeeding  Ralph  S.  Thompson  who  ha.s 
left  the  journal  to  become  classified  ad¬ 
vertising  manager  of  the  Toledo  Blade. 
Mr.  Baum  has  been  connected  with  the 
Journal  as  assistant  promotion  manager 
for  the  past  two  years.  Prior  to  that 
time  he  was  in  the  promotion  department 
of  the  New  York  American. 


Publicity  Manager  Wanted 

One  of  the  large  tire  manufac¬ 
turer*  of  Akron  ia  aeeking  a*  a 
Publicity  Manager,  a  young  man 
experienced  and  akilled  as  a  vet¬ 
eran  in  institutional  publicity.  A 
rare  opportunity  i*  offered.  The 
company,  thirteen  year*  old,  i* 
listed  among  the  ‘‘big  six”  in  the 
industry.  In  reputation  for  qual¬ 
ity,  sale*  growth  and  sound  finan¬ 
cial  success  it  is  outstandingly 
first.  Please  address  Box  B-864, 
Editor  Ac  Publisher. 


STRESEMANN  INDORSES 
I.  A.  A.  BERLIN  MEET 


DETROIT  TIMES  WINS 


German  Foreign  Minister  Writes 
Letter  Wishing  Success  to  Plans — 
National  Exhibition  to  be  Run 
in  August  Also 


.approval  of  the  Berlin  convention  of 
the  International  Advertising  Association 
to  be  hejd  Aug.  12-15  has  been  voiced 
by  E'oreij^  Minister  Stresemann  in  a 
letter  written  to  Max  Reisebrodt,  vice- 
president  of  the  Continental  Advertising 
Association  and  made  public  at  New 
York  I.  A.  A.  headquarters  this  week.  It 
was  also  announced  that  the  date  of  the 
opening  of  the  German  National  Adver¬ 
tising  Exhibition  had  been  changed  in 
order  that  it  may  be  visited  by  I.  A.  .A 
delegates  in  August. 

Mr.  Stresemann  wrote  that  conven¬ 
tions  such  as  the  I.  A.  A.  are  “of  the 
greatest  benefit  for  the  promotion  of  the 
mutual  understanding  and  the  economic 
relations  between  nations. 

“The  congresses  of  I.  A.  A.  held  in 
former  years  have  all  exerted  their 
beneficial  influence  in  this  direction,”  he 
wrote,  “and  I  am  looking  forward  to 
this  year’s  convention  in  Berlin  with  still 
greater  hopes  and  expectations. 

“I  am  convinced  that  all  those  in  Ger¬ 
many  engaged  in  the  arrangements  for 
this  congress  will  do  their  utmost  to  pre¬ 
pare  a  most  cordial  and  worthy  recep¬ 
tion  for  their  foreign  guests  in  the  Ger¬ 
man  capital,  and  I  .sincerely  wish  their 
endeavors  the  best  of  success.” 


The  William  Randolph  Hcarst  trophy 
for  1928,  a  large  silver  cup,  awarded  to 
the  Hearst  paper  showing  the  great¬ 
est  gain  in  advertising  linage  for 
the  most  months  during  the  year,  has 
been  won  by  the  Detroit  Times,  it 

was  announced  this  week.  _  _ 

The  Detroit  Times  showed  the  largest  PUBLISHER  CHARTERS  PLANE 
percentage  of  increase  for  May,  July,  Col.  R.  R.  McCormick,  publisher  oi 
August,  November  and  December,  ac-  the  Chicago  Tribune,  arriving  in  New 
cording  to  H.  A.  Stretch,  advertising  di-  York  aboard  the  S.  S.  He  die  Franct. 
rector,  and  won  the  trophy  for  the  five  Jan.  29,  chartered  an  amphibian  plant 
months.  Honors  for  the  remaining  from  Curtis  Field,  L.  I.,  by  radio  to  meet 
months  were  divided  among  the  .Milwou-  him  in  New  York  hartwr.  The  plane 
kee  ll'isconsin  News.  Rochester  Journal-  was  to  take  him  to  Albany,  where  he 
American,  Syracuse  Journal  and  Albany  intended  to  board  the  Twentieth  Cen- 
Times-Union.  tury  Limited  for  Chicago. 


Certified  Acceptance 

Publishers  appreciate  the  advaufaj?es  of  using 
materials  of  proven  worth. 

Ju.st  as  one  swallow  doesn’t  make  a  meal,  so  a 
few  dry  mats  successfully  u.sed  do  not  spell  day 
in  and  day  out  performance. 

Re-molds  and  lost  casts,  which  mean  precious 
time  wastetl,  are  avoided  by  over  400  publishers 
who  are  now  using  Certified  Dry  Mats.  They 
have  learned  in  the  hard  school  of  experience  that 
they  can  dejiend  upon  Certifieds  to  get  their  edi¬ 
tions  to  press  on  time. 

Certified  acceptance  is  the  result  of  our  fixed 
polic)’  to  make  only  the  best  mats  we  know  how, 
and  to  constantly  strive  toward  perfection. 

You,  too,  can  profit  by  supplying  your  Stereo- 
tyi)e  Department  with  Certified  Dry  Mats,  and  we 
respectfully  invite  you  to  get  acquainted. 

To  compare  is  to  know. 


vynmruuijfv 


WMMrmVGfm  i 

M  QusiVtty  \  ^  ^ 

Certified  Dry  Mat  Corporation 

340  Madison  Avenue,  New  York,  N.  Y. 
for  wet  mat  printinc  with  DRY  MAT  facility  —  use  CERTIFIEDS 
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RECORD? 


MEDIA  RECORDS 

1929  and  1928 

Current  and  Comparative  Newspaper  Lineage 

The  best  tribute  to  the  value  of  Media  Records  is  the  list  of  those  who  subscribe  to  its  service.  This 
nationwide  acceptance  from  Publishers  and  Agencies  in  all  parts  of  the  country  has  been  accompanied  by 
enthusiastic  tributes  to  the  usefulness  and  value  of  the  service. 


RECOR 


Publishers  write  us: 

“Media  Records  hat  inertattd  at  least  2S%  the 
eKcieney  of  our  taleimett.’^ 

*•••••• 

“Through  intelligent  study  and  ute  of  Media 
Records,  any  newspaper  can  make  substantial  gains 
in  lineage.” 

“Media  Records  service  is  one  of  the  best  purchases 
we  have  made  for  building  up  our  sales  argument 
for  our  display  staff.” 

•  ••*••• 
“Media  Records  is  becoming  more  valuable  and 
useful  to  us  each  month.” 


“Our  talesmen  would  not  think  of  contacting 
accounts  without  data  from  Media  Records.” 

•  ••••*• 

“The  first  year’s  subscription  wvas  paid  for  on  one 
account  that  we  secured  through  a  case  we  built 
on  the  data  contained  in  our  first  month’s  Media 
Records  report.” 

•  •*•••• 

These  and  many  other  like  comments  tes¬ 
tify  to  the  enthusiasm  of  those  who  subscribe 
to  this  service.  The  following  list  of  Pub¬ 
lishers  and  agency  subscribers  testifies  to  the 
nationwide  acceptance  that  has  been  accorded 
Media  Records. 


Newspaper  Publishers  Subscribing  to  Media  Records 


Akron  Beacon-Journal 
Akron  Times-Preat 
Albany  Knickerbocker-Presa 
Albany  Newa 
Albany  Timea-Union 
Atlanta  Conatitution 
Atlanta  Geor|[ian-American 
Baltimore  Newa 
Baltimore  Poat 
Boaton  American 
Boaton  Advertiaer 
Boaton  Herald-Traveler 
Buffalo  Courier-Expresa 
Buffalo  Newa 
Buffalo  Timea 
Cincinnati  Enquirer 
Cincinnati  Poat 
Cincinnati  Timea-Star 
Cleveland  Newa 
Cleveland  Plain  Dealer 
Cleveland  Preaa 
Columbua  Citizen 
Columbua  Diapatch 
Columbua,  Ohio.  State  Journal 
Denver  Rocky  Mt.  Newa 


Denver  Evening  News 
Detroit  Free-Presa 
Detroit  Timea 
El  Paao  Poat 
Ft.  Worth  Press 
Harriaburg  Patriot 
Hartford  Couraiit 
Houaton  Preaa 
Indianapolis  News 
Indianapolis  Star 
Indianapolis  Timer 
Jacksonville  Timea-Union 
Knoxville  News-Sentinel 
Lms  Angeles  Examiner 
Los  Angeles  Herald 
Louisville  Courier-Journal 
Louisville  Times 

Manchester  (N.  H.)  Union-Leader 
Memphis  Press-Scimitar 
Milwaukee  Sentinel 
Milwaukee.  Wisconsin  News 
Nashville  Banner 
Oakland  Post-Enquirer 
Oklahoma  City  News 
Omaha  Bee-News 


New  Orleans  Item 
New  Orleans  Tribune 
Pittsburgh  Press 
Pittsburgh  Sun-Telegraph 
Portland  Oregonian 
Reading  Times 
Richmond  Times-Dispatch 
Rochester  Journal-American 
San  Antonio  Light 
San  Diego  Sun 
San  Francisco  Call 
San  Francisco  Examiner 
San  Francisco  News 
St.  Louis  Star 
Seattle  Post-Intelligencer 
Seattle  Times 
Syracuse  Herald 
Syracuse  Journal-American 
Toledo  News-Bee 
Washington  News 
Washington  Herald 
Washington  Times 
Worcester  Telegram-Gazette 
Youngstown  Telegram 
Youngstown  Vindicator 


Advertising  Agencies  Subscribing  to  Media  Records 


Advertisers,  Incorporated  . Detroit 

Aitken-Kynett  Co .  New  York 

N.  W.  Ayer  ft  Son . Philadelphia 

N.  W.  Ayer  ft  Son . San  Francisco 

Batten,  Barton,  Durstine  ft  Osborn,  Inc . New  York 

Batten,  Barton,  Durstine  ft  Osborn.  Inc . Chicago 

Blackman  Company . New  York 

Breeding,  Murray  ft  Salzer . Philadelphia 

Brooke,  Smith  ft  French,  Inc . Detroit 

Calkins  ft  Holden . New  York 

Campbell-Ewald  Co . Detroit 

Campbell-Ewald  Co . San  Francisco 

Carleton  ft  Hovey  Co . Lowell.  Maas. 

Dunham  Company.  John  H . Chicago 

Dyer  Company,  Ceo.  L . New  York 

Erwin  Wasey  ft  Co . New  York 

Ersvin  Wasey  ft  Co . Chicago 

Cc^er  Company . Dayton,  Ohio 

Griffin,  Johnson  ft  Mann.  Inc . New  York 

Haehnie  Co.,  Walter  F . Cincinnati 

Hanff-Metzger,  Inc . New  York 

Hommann  ft  Tarcher,  Inc . New  York 

Huber  Hoge,  Inc . New  York 

Johnston-Ayres  Co . San  Francisco 

Kastor  ft  Sons  Adv.  Co.,  H.  W . New  York 


Kastor  ft  Sons  Adv.  Cp..  H  W . Chicago 

Lcnnen  ft  Mitchell,  Inc. . New  York 

Lesan  Adv.  Agcy,  H.  E . New  York 

Lord  and  Thomas  ft  Logan . New  York 

Lord  and  Thomas  ft  Logan . Los  Angeles 

Lord  and  Thomas  ft  Logan . San  Francisco 

Lord  and  Thomas  ft  Logan . Chicago 

MacManus,  Inco^rated  . Detroit 

H.  K.  McCann  Company . ^ . New  York 

H.  K.  McCann  Company . Denver 

H.  K.  McCann  Company . San  Francisco 

Mejunkin  Adver.  Company . Chicago 

Newell,  Emmett  Co.,  Inc . ...New  York 

Phelps.  Inc.,  Geo.  Harrison . Uetroit 

Presbrey  Co.,  Inc.,  Frank . New  York 

Roche  Advertising  Co . Chicago 

Ruthrauff  ft  Ryan.  Inc .  New  York 

Seaman,  Inc.,  Frank . New  York 

Stack  Goble  Adv.  Agency . Chicago 

Steuerman  Service  Adver.  Agency . New  York 

J.  Walter  Thompson  Co.,  Inc . New  York 

J.  Walter  Thompson  Co.,  Inc . Chicago 

J.  Walter  Thompson  Co.,  Inc . San  Francisco 

Williams  ft  Cunnyngham . Chicago 

Winningham,  Inc.,  C.  C . Detroit 


Special  Subscribers 


Editor  Si  Publither.  N«w  York 
Printers'  Ink,  New  York 


National  Automobile  Chamber  of  Commerce,  New  York 
Southern  Advertising  and  Publishing 


A  little  booklet  entitled  “Media  Records — What  is  it.  Who  Subscribes  to  it.  What  do  they  say  About  it”  is  ready 

for  mailing,  and  is  yours  for  the  asking. 


Media  Records 


MEDIA 


CHARLES  £.  ROCK.  President 

245  W.  55th  St., 
New  York 


INCORPORATED 

WILLIAM  D.  NUGENT.  V.  P..  In  Charge  of  Sales 
Knickerbocker  Theatre  Bldg.,  Monadnock  Bldg., 

Columbus  San  Francisco 


MEDIA 

RECORDS 
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BOMB  THREATS  FAIL  TO 
HALT  CRUSADE 

Mamaroaeck  Times  Will  Continue 
Drive  Afainat  Vice-Ring — Re¬ 
porter  Writing  Stories  Assaulted 
by  Local  Gangsters 


EDITORS  ELECT  HRST  AVIATION  EDITOR 

GcorRc  W*.  Christie,  Red  Lake  Palls 

(Minn.)  Gazette,  was  elected  president  Byron  Newton  of  Old  New  York  Herald 
of  the  Northern  Minnesota  Editorial  Credited  with  That  Distinction 
Association  at  the  annual  meeting  at  _  ,  ,  . ,  . 

Sauk  Centre.  Jan.  25.  C.  H.  Bronson.  Byron  R.  Newton  of  the  old  ATew  I  nrfe 

publisher  Osakis  Re-Aesv  was  named  fferald  is  credited  with  being  the  first 
vice-nresident;  Asa  M.  Wallace,  editor  aviation  editor  of  any  newspaper  in  this 
Sauk  Centre  Herald,  secretary-treasurer;  ^  aviation  editor 


of  the  Nnv  York  Sun  in  a  recent  article. 
Mr.  Newton  reported  the  flights  of  the 
Wrigrht  brothers  at  Kitty  Hawk  in  May, 


»  _ and  Keith  Rogers.  Park  Rapids  Enter-  ot  the  York  .iim  in  a  r^ent  artic  e. 

By  BERNARD  R.  MULLADY  prise,  member  of  the  executive  committee.  "J”".  Newton  reported^  the  flights  of  the 
Threats  of  bombing  reprisals  received  R.  J.  Dunlap,  St.  Paul  Dispatch  and  Pio-  ^^i?ht  brothers  at  Kitty  Hawk  in  May, 
by  the  Uamaroneck  (N.  Y.)  Daily  Times  neer  Press,  E.  K.  VVhiting,  president  of  1908.  He  later  became  collector  of  the 
this  week  failed  to  stop  that  daily  from  the  Minnesota  Press  .Association  and  New  Ywk. 

continuing  a  campaign  it  has  been  con-  publisher  of  the  Oreatonna  Journal-  The  first  aviation  news  story  was  filed 
ducting  for  some  time  against  local  vice  Chronicle:  and  S.  S.  Haislet.  field  secre-  from  Manteo,  N.  C.,  on  May  6,  1908  by 
conditions.  tary  of  the  state  group,  were  the  prin-  B-  Bruce  Salley  of  Norfolk,  Va.,  cor- 


ENGINEERS  TO  DISCUSS 
HIGH-SPEED  PRESS 

Wood,  Tillingkast,  Scott,  Farley  and 
Eddy  on  Program  of  Engineering 
Society  Feb.  7 — Talk*  on 
Newsprint  AUo 

High-speed  newspaper  production  will 
be  the  main  topic  at  a  meeting  of  tlie 
Printing  Industries  Division  of  tlie 
American  Society  of  Mechanical  Engi- 


conditioos.  tary  of  the  state  group,  were  the  prni- 

The  threats  were  received  after  local  cipal  speakers, 
gangsters  had  attacked  Peter  Campbell,  -  ■ 

the  police  and  court  reporter  of  Times  HANNA  ELECTED  BY 
as  he  left  police  headquarters  last  Friday  ILH/'Uir*  AM  ID 

morning  Jan.  25.  Three  indictments  were  lVllL,niLaAIY  UKUUr 

returned  Wednesday  by  the  Westchester 

r- _ ...  I..  '  Named  President  of  Association  at 


neers  in  the  auditorium  of  the  Engineer- 
•o  N  C  nn  100ft  hv  '"8  Socicties  Building,  New  York,  Feb.  7. 

S’  The  main  session  at  8:15  p.  m.  will  be  a 


The  first  aviation  news  story  was  filed 
from  Manteo,  N.  C.,  on  May  6,  1908  by 
R.  Bruce  Salley  of  Norfolk,  Va.,  cor¬ 
respondent  of  the  New  York  Sun,  Mr. 
Curtis’  article  continues.  It  described  a 


svTnnosium  of  the  engineering  and  me¬ 
chanical  features  of  the  five  newspaper 


County  Grand  Jury  in  connection  with 
the  assault  on  the  i^ice  reporter  and  the 
paper  increased  its  crusading  activities. 

The  attack  on  the  reporter  followed  an 
article  he  had  written  for  the  Times  Jan. 
24  telling  of  an  alleged  assault  on  a  17- 


East  Lansing  Maating,  Jan.  24-26— 
O’Shangnessy  Speaks  on  Local 
Advertising 

Elmer  .\.  Hanna,  publisher  of  the 


year-old  girl  from  Harrison  which  Harbor  Springs  Emmett  County  Graphic 


v  uiiis  AriiLir  coiiiiiiues.  ii  acscriucu  a 

900-foot  flight  by  the  Wrights.  Salley 

syndicated  his  story  to  several  papers,  feature  of  the  evening  s^ ion  wdl 

some  of  which  refused  to  print  it  because  address  by  Henry  A.  Wise  W  fx>d, 

they  doubted  its  authenticity.  One  paper  president  of  the  .^''ood  Newspaper  .  a- 
discharged  him  as  a  faker.  Other  cor-  Con^ration.  New  York,  makers 

respondents,  including  Mr.  Newton  of  the  Pr«nt'nfr  . 

Herald,  arrived  on  the  scene  three  days  ''^o  will  speak  on  The  Reoiganization 
Ijjjp,.  and  Reconstruction  of  the  Newspaper 

The  Herald,  because  of  the  policy  of  Tnll  H 

James  Gordon  Bennett,  always  took  a  represented  by  H.  M.  Tillmghast  and  H. 
keen  interest  in  aviation.  After  Mr.  New-  ««"•.  vice-presidents  Fred  G  Bent 


occurred  on  Mamaroncck's  Mam  strert  ^las  elected  president  of  the  Michigan 
on  midnight  Wednesday.  During  the  past  Press  .Association  at  the  .58th  annual  con- 
several  months  the  Times  has  been  point-  vention  of  that  group  at  East  I-ansirjg, 
ing  out  a  growmg  list  of  incidents  which  jan.  24-26.  .A.  Van  Koevering,  publisher 
in  the  opinion  of  the  paper  indicated  a  of  the  Zeeland  Record,  was  named  vice- 


James  Gordon  Bennett,  always  took  : 

tj  I.  c,.  u  e-  ,  r-  ,.L-  keen  interest  in  aviation.  After  Mr.  New-  .  i  *  •  j  _ i..  .,„a 

Harbor  Sj^ngs  Emmett  County  Graphic  HerM’s  star  reporter.  Ham-  v-ce-president  and  work^  ^ger  and 

was  elected  president  of  the  Michigan  jj.  p  assiimed  to  the  ii*  Tomlin,  executive  engineer  Mr. 

Press  .Association  at  the  .58th  annual  con-  "  ass'K"«l  to  tne  joo.  jomlin  will  present  a  ^prepared  discus- 

vention  of  that  group  at  East  I-ansirjg,  sion.  Walter  Scott  &  Co.,  of  Plainfield, 

Jan.  24-26.  .A.  Van  Koevering,  publisher  DAILY  WINS  LIBEL  SUIT  J.,  will  he  represented  by  Walter  C, 

of  the  Zeeland  Record,  was  named  vice-  -  .Scott,  David  J,  Scott,  Carl  E.  Drange 

president  and  H,  A,  Wood,  publisher  of  Jury’s  Verdict  Favors  PoHland  Oregon-  .H-  W-  Smyth.  M.  M.  Farlev  vice- 

the  Rangor  Advance,  was  re-elected  for  ginnnnn  Aoiinn  president  in  charge  of  the  manufacturing 

u;.  ,1.  , _ _ _  I  „  “  OIOU.OUU  Action  - riimtoY  Print  ntr  Press 


laxity  in  law  enforcement.  president  and  H.  A.  Wood,  publis 

On  Jan.  26,  the  Daily  Times  stated  in  Hangar  Adr'ance,  was  re-elected  for 
a  front  page  box :  his  sixth  term  as  secretary-treasurer.  Len 

•The  Mamaroncck  Daily  Times  isill  \V.  Feighner  was  re-appr.inted  field 
use  every  means  at  its  command  to  director. 

obtain  all  tlie  facts  in  this  atrocious  a  resolution  was  aHnnteH  romm 


DAILY  WINS  LIBEL  SUIT 


i.n  s.  ftinnnon  president  in  charge  of  the  manufacturing 

lan  in  $100,000  Action  operations  of  the  Duplex  Printing  Press 

A  verdict  in  favor  of  the  Portland  Company.  Rattle  Creek,  _  Mich.,  will  at- 
Oregonian  has  been  returned  in  a  case  tend  for  his  company,  with  H.  E.  V’ehs- 


obtain  all  tlie  facts  in  this  atrocious  \  resolution  was  adopted  commanding  charging  libel,  brought  against  it  by  lage.  New  York  engineering  representa- 
as'ault  on  an  innocent  citizen  and  con-  the  policy  in  country  newspapers  of  “pre-  Thomas  C.  Thompson.  Thompson  sought  tive,  and  possibly  President  Irving  K. 

tiiiiie  with  enforced  energy  its  campaign  senting  news  without  color,  sensational-  SIOO.OOO  damages  as  the  result  of  pub-  Stone  and  Chief  Engineer  F.dmuiul  VV. 

to  rid  -Mamaroneck  of  its  vice-ring.”  ism  and  scandal  and  not  pla>W  up  crime  I'cation  of  a  stofy  ermcerning  his  arrest  Dean.  President  Geow  A.  Eddv  of  the 

<  ieorge  B.  Forbes,  publisher  of  the  news.”  on  charges  of  annoying  a  woman  in  a  Goss  Printing  Press  Company,  riicagn. 


tieorge  B.  Forbes,  publisher  of  the  news. 


ism  and  scandal  and  not  playing  up  crime 


Times,  received  the  bomb  threats.  He  lames  O’Shaiignessy,  special  advertis-  theater.  The  complaint  was  based  par-  has  stated  that  the  names  of  hi.s  firms 
arranged  for  police  protection  of  the  ing  counselor,  spoke  on  “How  to  In-  ticularly  on  the  fact  that  a  picture  of  representatives  will  be  announced  later 

plant  and  conferred  with  other  executives  crease  I>ocal  .Advertising,”  and  G.  S.  Thompson,  bearing  a  police  identification  Visits  to  the  newspapers  m  New  5  ork 

of  the  Macy-Forbes-Hunter  group  which  Crane,  of  the  Campbell-Ewald  Company,  number,  accon^nied  the  article.  City  using  these  five  high-speed  news- 

controls  14  papers  in  Westchester  county  Detroit,  explained  agency  methods.  Other  The  Oregonian  contended  that  the  pic-  paper  presses  will  be  arranged. 


and  it  was  decided  to  keep  after  the  speakers  at  the  general  sessions  were:  obtained  from  the  police  files 


City  using  these  five  high-speed  news¬ 
paper  presses  will  be  arranged. 

The  afternoon  session  at  3  o“clock  will 


gwity  persons  until  everyone  connected  \  h.  Weber,  Cheboygan  Ohsener;  S.  L.  regular  course  of  gathering  the  include  pai>ers  on  The  Relative  Ad  van- 


threats  and  the  attack  the  Times  was 
spurred  on  to  greater  effort  to  stamp 
out  vice  in  Mamaroneck. 

‘‘Every  speakeasy  and  gamliling  den 
must  go,”  he  said  ‘‘.As  conducte<l  in 
Mamaroneck  tliey  are  nothing  more  than 
breeding  place  for  vice  and  lieadquarters 
for  imported  gunmen.  Our  campaign 
will  continue  until  this  community  has 
again  returned  to  a  condition  where  it 
will  be  habitable  by  respectable  people 
who  make  up  90  per  cent  of  its  popula¬ 
tion. 


AGENTS  PLAN  FOR  BERLIN 

A.  A.  A.  A.  Board  Authorize*  Repre¬ 
sentation  at  I.  A.  A.  Convention 

Directors  of  the  American  .Association 
of  .Advertising  Agencies  meeting  in  New 
York  la.st  week  passed  a  resolution  au¬ 
thorizing  officers  to  represent  the  associa¬ 
tion  at  the  25th  annual  convention  of  the 
International  Advertising  Association  in 
Berlin  Aug.  12-15.  It  is  possible  that 
John  Benson,  A.  A.  .A.  A.  president,  will 


gan  Bell  Telephone  Company  who  spoke 
on  ‘‘Why  .Should  .A  Public  Utility 
-Advertise?” 

At  a  round  table  discussion  of  news¬ 
paper  audits  it  was  decided  that  the  asso¬ 
ciation  shall  adopt  a  plan  under  which 
the  field  director  may  arrange  for  audits 


_  facture  of  Newsprint  for  High-Siieed 

vainnexa  xiaac-c  cm  n  Newspaper  Presses.”  by  Cieorge  D. 

VALDOSTA  TIMES  SOLD  Rearce.  engineer,  manufacturing  dep.yt- 

F.  U  Turner  and  associates  have  ment.  International  Paper  Company,  Xe* 
bought  the  I’aldosta  (Ga.)  Times  from  York;  “Quality  Printing  for  Newspa- 


ciation  shall  adopt  a  plan  under  which  l‘dm»'nd  Walker  who  recently  purchased  ^rs.  by  Harold  E.  \ehslage,  ^cretar^ 
the  field  director  may  arrange  for  aurfits  '»■  T  r»irchasers  have  taken  charge  of  Printing  Industries  Division,  American 
at  a  minimum  expense  for  all  inemliers  P^per.  C.  C.  Brantley  will  be  editor.  .Society  of  Mechanical  Engineers, 
desiring  the  service.  P'**"  P’  establish  the  Valdosta  Eivning  Invitations  to  this  meeting  have  icen 

Governor  Fred  W’.  Green  and  James  R''C-^s  h>  Turner  and  his  associates  has  sent  to  all  newspaper  proprietors,  the 
Schermerhorn,  former  editor  and  pgh-  ahandf>n»>d.  '  1140  mechanical  superintendents  of  news- 


Govemor  Fred  W’.  Green  and  James 
•Schermerhorn,  former  editor  and  pub¬ 
lisher  of  the  Detroit  Times,  were  the 
principal  speakers  at  the  banquet.  Repre¬ 
sentative  Milton  Palmer,  of  Detroit,  a 
former  staff  memliers  of  the  Detroit 


HOLD  THEATRE  PARTY 

The  annual  theatre  partv  of  the  Mil- 


papers,  and  others. 

Edward  Pierce  Hulse  is  chairman  of 
the  Printing  Industries  Division  of  tht 
Societv.  W’illiam  C.  Glass,  chairman  of 


open  up  an  office  in  Berlin  for  the  con-  where  he  had  moved  following  his  retire 


Times;  W  .  H.  Berkey,  publisher  of  the  waukee  Press  Club  was  held  at  the  New  the  meetings  and  program  committee.  M 

Cassopolis  Vigilant;  Senator  Chester  Davidson  Theatre,  lan.  22.  with  a  per-  chairman  of  both  sessions.  Winfield  S. 

Howell  and  Representative  Vern  J.  formance  of  “Good  News.”  The  pro-  Hiison.  chairman  of  thc_  progress  report 
Brown  were  the  other  speakers.  James  ftram  was  contained  in  the  annual  pub-  committee,  will  be  presiding  officer  for 

B.  Hasselman,  publicity  director  of  hcation  of  the  Press  Ouh.  called  Once  the  afternoon  meeting,  and  W’alter  E 

Michigan  .State  College,  was  toastmaster.  Year.  Walter  Wynick  was  editor  of  Wines  will  presiding  officer  for  the 
- -  the  96- page  annual.  evening  meeting.  I 

MILIE  BUNNELL  DIES  - - - - - 

NIilie  Bunnell,  founder  of  the  Duluth 

fMiiin.)  Herald  and  former  publisher  of  '  T  T  •  TWT  1 

26.  Hotaliiifif  s  News  otand 


vention  jieriod. 

Tlie  board  also  expressed  itself  well 
pleased  with  the  progress  of  the  joint 


ment  from  •management  of  the  Duluth 
paper.  Mr.  Bunnell  founded  the  Duluth 
Herald  in  188.5  and  ccMitinued  as  publisher 


commission  of  the  .A.  .A.  .A.  .A.  and  the  until  188‘<.  when  he  sold  his  interest  and 
American  Newspaper  Publishers  -Associa-  became  managing  editor  of  the  Kansas 


tion.  The  commission  is  studying  prob¬ 
lems  of  the  mechanical  repreduction  of 
advertising  copy. 

NEIGHBORHOOD  PAPER  SUED 

Two  libel  suits  asking  a  judgment 
totalling  $100,000  have  been  filed  in 
Chicago  courts  against  the  Houard 
Keu’s,  neighborhood  publication,  and 
Thomas  F.  Myers,  Jr.,  publisher.  The 
complainants  are  A.  M.  Ryckoff,  lamp 
post  jobber,  who  was  accused  by  Myers 
of  defrauding  the  city  of  Chicago  in  his 
transactions,  and  Robert  J.  Murphy,  com¬ 
missioner  of  the  north  shore  park  board. 


City  Globe.  In  1899  he  became  published 
of  the  Duluth  News-Tribune,  retiring  in 
1922  and  selling  his  stock  a  year  later. 

THOMAS  F.  DALY 

'riioinas  F.  Daly,  54,  for  the  past 
eight  years  representative  of  Bingham 
Brothers,  ink  roller  manufacturers,  died 
in  Brooklyn  Jan.  30.  He  was  inventor 
of  a  number  of  printing  press  improve¬ 
ments.  .At  rme  time  he  was  superin¬ 
tendent  of  the  press  room  of  the  Neur 
York  Evening  .Hail,  and  was  also  con¬ 
nected  with  the  Frank  .A.  Munsey  news¬ 
pa  jiers. 


Hotaling’s  News  Stand 

IN  NEW  YORK 

At  the  North  End  of  the  Times  Building 
Broadway  and  Forty- third  Street 

Sells  more  out-of-town  newspapers  than 
any  other  news-stand  in  America 

"Prrhap*  the  most  cosmopolitan  spot  in  New  York  City  is  Forty-tkird  Street 
and  Broadway.  .  .  Here  is  a  mammoth  news-stand  which  sells  newspapers  from 
every  city  in  the  world.  .  .  Every  town  has  similar  stands,  but  none  as  huge  as 
this,  and  none  as  varied  and  as  picturesque  in  its  patronage.** 

— Boston  Tronaertpt,  Oct.  Xt,  1021. 


LINOTYPE 


O  TRADE 


lou  will  never 
have  much  trouble 
with  a  Linotype  .  . 


MERGENTHALER 
LINOTYPE  COMPANY 

Brooklyn,  New  York 


PRINTING  OF  RADIO  PROGRAMS  VIEWED 
WITH  DISFAVOR  BY  COAST  GROUP 


Speakers  Urge  That  Programs  Be  Eliminated  at  Annual  Con< 
vention  of  California  Publishers — Committee  to  Study 
Audit  Plan  for  Weeklies — Craemer  New  President 


WHILE  California  publishers  realize  adviser,  and  the  retiring  president.  To- 
that  the  radio  has  a  distinct  place  bias  Larson,  Claremont  Courier. 
in  the  march  of  progress  and  that  it  More  than  250  newspaper  publishers 

and  their  wives  attended  the  convention 

H-i  from  every  section  of  the  state. 

A  special  session  of  northern  publish- 
ers  was  held,  presided  over  by  J,  Sher- 
man  McDowell  of  the  Alameda  Times 
Star,  at  which  the  plan  of  expansion  of 
uP^Bjthe  C,  N,  P.  A,  was  discuss^  and  the 
entrance  into  the  organization  of  the  fol- 
low  ing  newspapers  made ; 

The  Alameda  Times  Star,  Petaluma 
Argus  Courier,  Livermore  Herald,  Eu- 
reka  Humboldt  Tunes,  Palo  Alto  Times, 
.Van  Mateo  Times,  The  Mail  of  IVood- 
land,  Richmond  Independent,  Crockett 
i'i</na/,  Chico  Enterprise,  Grass  Valley 
.Morning  Union,  Nrvada  City  Nuggett, 
H  R.  JtjDAH  J.  F.  Cbazmib  Porterinlle  Evening  Recorder,  Redwood 

is  through  the  efforts  of  the  newspapers  Tr 

of  America  that  it  has  attained  its  present  l/*spatch.  Burhngajne  Adx-ance  Star,  Wxl- 
position,  and  with  this  impetus  has  Journal  Redwood  City  Tunes  Ga- 

bunched  into  the  advertising  field,  bas-  7 

mg  Its  audience  capacity  merely  on  the  Ptedmont  Highlander  Sorth  Sacramento 
imagination  of  salVs  execuUves.  Cali-  Journal,  South  San  Fr^wxsco  Enterprise, 
fr.mia  newspaper  publishers  now  find  •^‘*".,,^'■"’1?  Recorder,  Tracy  Press  Plac- 
that  the  spa«  that  has  been  given  by  Mountain  D^^nocrat,  Modesto 

them  in  an  effort  to  thus  broaden  the  R/t^bUion,  .Mountain 

activity  of  radio  can  and  should  no  Uade^,  Manteca  Bulletm, 

Ifinger  be  given  in  their  news  columns  n  .Morning 

when  the  publicised  programs  are  of  an  Santa  Rosa  Democrat, 

a.’.vertising  nature.  „  Congress  and  the 

This  sentiment  was  expressed  at  the  department  to  ^tend  air  mail 

41st  annual  convention  of  the  California  ‘^e  Lnit^  States  a^ 

News,«per  Publishers’  Association  in  America  was  passed 

Sacramento  Jan.  18  and  19.  imanimouMy.  as  were  also  resolutions 

c  1.  I  _ .....  .u,.  urging  active  support  of  the  Ihamond 

Simultane..us ly  it  was  ^.med  out  t^t  California  State  Fair  in  1929.  ef- 

he  resp<msihil.  y  for  keep.^  the  radm  , 

broadcast  audiences  informed  as  to  these  California  in  195(1  and  asking 

programs  should  not  rest  up.^  the  news- 

papers  but  u^n  the  broadcasting  sta  i^s  Association 

which  clarge  for  this  service  or  upon  instructing  the 

the  advertisers  themselves.  presidenttoappointacommitteetoin- 

Kadio  advertising  with  more  or  less  of  .-estigate  the  need  for  and  make  an 
a  muno^ly  centered  in  the  larger  cities 

might  ultimately  work  a  serious  hardship  Association  for  weekly  and  smaller  daily 
on  merchants  of  the  smaller  communi-  newspaper  memliers  not  now  belonging 

ties.  It  was  ^mted  out.  and  speakers  ^^e  A.  R.  C.  and  to  appoint  a  corn- 

urged  tnat  radio  programs  be  eliminated  ^  ,1,1^  committee 

trom  the  news  columns.  from  the  Pacific  Coast  .\dvcrtising 

Definite  plans  were  made  by  the  as  so-  .\gcncies  .Association  to  investigate  and 
ciation  to  open  a  San  rrancisco  bureau  recommend  plans  for  adjusting  the  na- 
to  tunction  alongside  the  existing  Los  tional-local  display  rate  differential. 

H-  .-Migeles  bureau  of  Following  registration  Friday  morning, 
*  association,  (|,g  publishers  and  their  wives  called  upon 
and  the  entrance  j}.,^  jjatp  legislature  which  was  in  session, 
into  the  associa-  Friday  afternoon  Mayor  Martin  1. 

tion  of  weekly  Welsh  of  Sacramento  officially  welcomed 

and  daily  new^-  visitors  to  the  capital  city,  and  the 

papers  ot  the  convention  was  immediately  called  to 
northern  counties,  order  and  put  to  work  by  President 
Heretofore  the  Tobias  Larson  of  Claremont. 
ass<«riation  has  Vernon  Churchill  of  J.  Walter  Thomp- 

functioned  as  the  son,  Inc..  San  Francisco,  spoke  in  favor 

business  organ-  of  the  audit  bureau  plan  for  weekly  and 
ization  of  the  190  smaller  daily  newspapers,  discussing  the 


William  Boucher  of  the  California  Development  Assoeiation  presenting  the 
cup  for  the  best  editorial  page  of  a  daily  newspaper  member  of  the  California 
Newspaper  PuhlisherC  .Association  to  Harry'  S.  Webster,  business  manager  of 
the  San  Bernardino  Sun,  in  the  absence  of  its  editors,  James  Guthrie  and 
R.  C.  Harbison. 

was  granted  the  floor  to  answer  Mr.  Saturday  morning  Dr.  Owen  C.  C 
.Aue,  citing  the  fact  that  a  number  of  director  of  the  California  Histori 
national  advertisers  now  are  using  dis-  Society,  delivered  an  address  on  G 
play  space  in  California  newspapers  to  fornia"  Newspaper  History;  Hart 
advertise  their  radio  programs,  and  ask-  Jackson  of  San  Francisco  spoke 
iiig  for  the  cooperation  of  the  newspapers  "Better  Newspaper  Tvpography”;  M. 
by  printing  radio  news  on  these  pro-  Moore.  Beverly  Hills  newspaper  brol 
grams.  J.  F.  Craemer  of  Orange  >poke  on  "What  is  Mv  Newspa 
IKiinted  out  that  while  radio  stations  have  Worth."  and  Marc  N.  tniodnow  sp< 
a  virtual  monopoly,  they  have  no  regula-  on  local  advertising, 
tion  such  as  similar  monopolies  now  \ir.  (^xxlnow  made  a  plea  for  nei 
have:  that  any  applicant  tor  a  license  |>aper  publishers  to  halt  somewhat  tl: 
should  be  permitted  to  oi)erate  a  radio  j-qi.  foreiirn  advertising  c( 

station  rather  than  jiermit  a  monopoly  niore  aggressively  comb  their  lo 

by  a  few  stations,  and  that  it  the  monop-  ^e  citeil  figures  from  surv 

oly  IS  to  1^  continued  the  governmen  jm,K.rtance  of  markets 

should  regu  ate  the  Muantity.  quality  and  California  c 

nature  ol  the  material  that  is  sent  out  nietropolitan  cities  of  1 

over  the  air  ju^t  as  newspapers  are  gov-  ^  Francisco.  Oakland  ; 

eriied  by  the  postal  regulations  and  the  ^  ^ 

'.i  •  .1  11  department  revealing 

()n  l-rid^ay^  evening  the  annual  lianq^e^  overwhelming  preference  of  the  he 

of  the  C.  N.P.  A.  was  held  in  the  ,  •  i  .  •  i-  rr  _ •  /  u-  u 

Kmpire  room  of  the  Hotel  Sacramento.  California  for  his  he 

Three  hundred  and  twenty-nine  attended.  c  .  i.  .  .  t. 

These  included  the  Governor  of  the  state,  noon  luncheon  Saturday  was  h 

state  officials  and  most  memliers  of  the  V*  ^t  which  two  sil 

state  legislature.  The  theme  of  the  ban-  cups  were  awardi^.  Burton 

quet  was  “The  Economic  Value  of  State-  Smith  oi  the  Los  Angeles  Ttnws  | 
wide  Unity’*  and  the  program  was  broad-  rented  a  silver  loving  cup  lo  "'r. 
cast  over  radio  station  KQW'  of  the  C'ali- 

fornia  State  Department  of  Agriculture.  Herald  aN  having  b^n  judged  the  I 
with  John  R.  Long,  executive  secretarv  >ront  page  ot  a  weekly  newspaper  m< 
of  the  C.  N.  P.  .A.,  serving  as  announcer.  I'cr-  ''  'H'am  Rouchcr  of  the  Califoi 
President  Toljias  I^rson  serveil  as  toast-  Development  .Association  presented 
nmster.  Crombie  Allen,  of  the  Ontario  otlier  silver  loving  cup  from  his  a: 
Report,  reported  on  his  commissions  to  ciation  to  the  San  Bernardino  Sun 
assist  in  inviting  the  Tenth  ( )lympia<l  and  the  best  editorial  page  of  a  daily  ne 
the  Press  Congress  of  the  World  to  hold  i>aper  member.  Harry  S.  Webster 
their  1932  sessions  in  California.  reived  the  cup  for  the  Sun. 


TTie  ‘Publisher’s  Puilding  Problem 

T~bis  and  many  other 
/  '■/  ,  successful  newspaper 

plants  have  been  eco- 
f,  '  nomically  planned  by 

Mcf'  •  organization,  ex- 

-  ItTlt*  perienced  in  plant  en- 

*  .  J  gineering  and  skilled  in 

architecture  and  the 
f  science  of  building, 

HOWELL  &  THOMAS 

Arcltilccl.^ 
Cleveland,  Ohio 


«  CON  S  T  «.UC  T  I0(t  -  cuvt  L»lt  O-PtE  Si 
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A  It hoto  Service  \nto  Milii 


From  ncwapiipert  contlnuounly  come  rcqucst«  for  photo- 
f^raplm  offered  In  our  Roto  Photo  Services.  Thene  two 
facing  pagett  iihow  Renults  In  one  of  the  manf^  example«> 
we  might  exhibit.  A  tilmple  layout,  a  few  rule*,  three 
Kimberly-Clark  photograph*  and  the  re*nlt  I*  more 
lineage  for  publl«her<— fine  adrertlvlng  for  ntore. 

What  wa*  done  here  for  Intimate  Finery’’  can  be  done 


for  practically  every  kind  of  merchandlae 
Photo  Service  I*  alive”  In  the  hand*  of 
4atlve«.  It  soon  will  be  time  for  our  Spii 
there  I*  still  lineage  In  the  winter  Issue  If 

If  you  need  fresh  copies  of  our  Roto  Photo 
write  Rotogravure  Development  Departm 
Clark  Corporation,  90S  S.  I.a  Salle  St.,  Ch 


Just  three 
of  hundreds  of  photographs 
supptied  to  merchant s 
through  their  newspapers^ 
by  Kimherty^Ctark  ^ 
Corporation, 


A 


\ 


-  Fijvery 


m  ~ES 

'^‘“"^Slua,k„/GUmm^ 

W  lei«ire  lioura.  H  i  ^*^Vfairiet 

gl'mmering  wr.pp. 

GOWNS! 


^**^Broca4i0 

^oHm  Brocad* 

J7.50  to  75.00 


I 


.Glnies 

r^^^LORLBANv 

Sl^ - i-Lr 


Main  loot 


'■«<Wr.w„,Sti/j'«'>^*«d 
fine  "**  ^nnmed  witfi 

“"Ksss^'^at: 

"•^-S^Slo  35.00 


^ovnginc 

^^amas 

^•^•orCnptj^Chin, 

“*«>  pri.t.  «d 

to  22.50* 


BSTAtLISHBD  iSts 

NT  M  U  \Y/ie  NEW  YORK  LOS  ANGELES 

W  IS*  122  Esst  4inJ St.  )to  finest  6th  Street 

CHICAGO,  208  S.  U Stile  Street 

Oftr  hook — Hotorravure  from  Sottp  to  Nuts’" — dtowt  more  wetys  thon  ever  m  which  rotogra- 
rure  may  he  used.  Write  for  a  copy  to  Kimberly-Clark  Corporation  Rotogravure 
Development  DepartmerU,  208  S.  La  SrMe  Stre^  Ch^o,  IlL 
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^togravure  Sections 


E  PUBLISHED  EVERY 
BY  TH 
Albany  Knidoobocker  PleaB 
Atlanta  Gmsdtudon 
Adanta  Journal 
Baldmoce  Sun 
Birmingham  News 
Boston  Herald 
Boston  Travder 
Bufido  Courier  Express 
Buftslo  Sunday  Times 
Chicago  Daily  Nen^ 

Chia^  Jewish  Daily  Forward 
Chicago  Sunday  Tribune 
Gndnnad  Enquirer 
Cleveland  News 
Cleveland  Plain  Dealer 
Denver  Post 

Denver  Rocky  Mountain  News 
Des  Moines  Sunday  Roister 
Detroit  Free  Press 
Detroit  News 

Fort  Wayne  News-Sentinel 
Fresno  Bee 

Habana,  Cuba,  Diario  De  La 
Marina 

Hartford  Couraitt 

Houston  Qvcnicle 

Houston  Pos^Dispatch 

Indianapolis  Sunday  Scar 

Kansas  City  Journal  Post 

Kans»  Gty  Scar 

Long  Beadi,  Calif.,  PccssTd^ram 


WEEK  IN  FIFTY-FOUR  CITIES  OF  NORTH  AMERICA 
ESE  EIGHTY-EIGHT  NEWSPAPERS 


Los  Angeles  Sunday  Times 
Louisville  Courier  Journal 
Louisville  Sund^  Herald  Post 
Memphis  Commercial  Appeal 
Mexico  Gty,  El  Excelsior 
Mexico  G^,  El  Universal 
Miami  Daily  News 
Milwaukee  Journal 
Miiuieapdis  Journal 
Minneiqx)lis  Tribune 
Montreal  La  Patrie 
Montreal  La  Presse 
Montreal  Standard 
Nashville  Banner 
Nashville  Tennessean 
Newark  Sunday  Call 
Newark  Morning  Ledger 
New  Bedford  Sunday  Standard 
New  Odeans  Times  Picayune 
New  York  BoUetdno  Della  Sera 
New  York  Corriece  D’ America 
New  York  Evening  Gta^dik 
New  York  Jewish  Daity  Forward 
New  York  II  Progresso 
kalo  Americano 
New  York  Evcnit^  Post 
New  York  Herald  Tribune 
New  York  Times 
New  York  Sunday  News 
New  York  World 


Omaha  Wxid-Hecald 
Peoria  Journal  Transcript 
Peoria  Scar 

Philadelphia  L'Opinione 
Philadelphia  Inquirer 
Philade^>hia  Public  Ledger 
Piosburgh  Ptess 
Pitcsburgji  Sun*Telegcaq>h 
Providence  Sunday  Journal 
Richmond,  Va.,  T^imes-Dispatch 
Rodiester  Democrat  Chronicle 
St  Loub  Globe-Democrat 
St  Louis  Post  D^Mcdi 
St  Paul  Daily  News 
St  Paul  Sunday  Pioneer  Press 
San  Francisco  Chronicle 
Seattle  Daily  Times 
South  Bend  News  Times 
%ringfield.  Mass.,  Union 
R^xiblican 
Syracuse  Herald 
Syracuse  Post  Standard 
Terre  Haute  Triburte 
Toledo  Sunday  Times 
Toronto  Scar  Weridy 
Washington  Post 
Washington  Sunday  Star 
Waterbury  Sunday  Republican 
Wichita  Sunday  Ea^ 
Youngstown,  O.,  Vindicator 


Rotoplate  is  a  perfect  paper  for  rotogravure  printing,  and  is  supplied  by 
Kimberly-Claric  G>rporation  to  the  majority  of  the  above  newspapers 
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N.  C  PRESS  OPPOSES 
WALSH  AD  BILL 

tasure  Wkick  Would  Prokikit 
■p«r»  from  Printinc  Propoganda 
BelioTod  "Uiutaceaaary" — Field 
Work  Snapended 

i  he  fifth  annual  Newspaper  Institute, 
i  jiiit  enterprise  conducted  by  the  North 
itolina  Press  Association  and  the  Uni- 
fiity  of  North  Carolina,  was  held  in 
■  ipel  Hill,  N.  C.,  Jan.  2^25. 

I-ee  B.  Weadiers.  publisher  of  the 
k/fcv  (N.  C.)  Clneland  Star,  and 
p  i<lent  of  the  North  Carolina  Press 
-  laticin,  presided  over  the  Insti^te. 
The  opening  session  Wednesday  night 
featured  by  an  address  by  Congress- 
;i  Albert  Johnson,  of  the  State  of 
!shington,  chairman  of  the  House 
iniimittee  on  Immigration  and  Natural- 
snoii,  and  present  owner  of  the 
s.T.iiam  (Wash.)  IF  as  hint/ 1  onion. 

The  program  for  the  second  day 
eiied  with  a  business  session  of  the 
•ith  Carolina  Press  Association. 
RescJutions  were  adopted  opposing  the 
jislation  proposed  in  the  Walsh  bill 
h'eh  provides  that  “no  publication  en- 
Sed  to  or  claiming  second-class  postage 
>  s  shall  print  any  reading  matter  for 
ly  or  furnish  in  substance  by  any  per- 
o.  association  or  corporation  paying  for 
^play  advertising  in  such  publication, 
.vviiig  it  was  so  furnished  unless  the 
ict  that  it  so  provided  or  paid  for  shall 
;  plainly  indicated  in  a  statement  pub- 
rl'fd  in  connection  with  the  reading 
si  ter;  provided,  however,  that  the  pro- 
iition  hereof  shall  not  extend  to  mat¬ 
s’  that  is  obviously  ordinary  reading.” 
The  penalty  for  violation  would  be 
.•;.<  n‘-ion  of  privileges  of  second-class 
;  '  for  six  months,  when  such  privi- 
irs  may  be  restored  at  the  discretion 
i  the  postmaster-general. 

The  resolution  gave  assurance  of  its 
nipathy  with  any  movement  to  sup- 
ie-s  propaganda,  but  declared  it  con- 
Tied  additional  legislation  on  the  sub- 
£t  unnecessary. 

The  resolution  was  drawn  up  by  a 
in.ite,  composed  of  Galt  Braxton, 
hTni.an :  Herbert  Peele,  A.  L.  Stock- 
and  Josh  Horne  and  copies  will  be 
Tit  to  Senator  Walsh  and  to  North 
Tf  lina’s  representatives. 

The  association  voted  to  suspend  for 
ve  months  the  services  of  the  field  sec¬ 
tary,  due  to  a  deficit  in  the  treasury, 
si  have  the  work  taken  over  temporar- 
j  bv  Miss  Beatrice  Cobb,  the  secretary- 
’fciv,,rfr,  at  a  total  expenses  not  to 
M><  (l  $100  a  month.  Meanwhile  a  com- 
of  five  will  investigate  the  possi- 
ility  of  continuing  a  full-time  field 
t.iry  and  report  at  the  summer  meet- 

T\'.  E.  Page,  president  of  the  R.  W. 
«('  Corporation,  owners  of  a  chain  of 
Ki'papers  in  the  South,  spoke  on 
Newspaper  Consolidation  and  Valua- 
'■Ti."  and  Cleveland  Baber,  superintend- 
a  of  the  mechanical  department  of  the 
hhr:-iUr  Citisen.  discussed  emphatic- 
3y  the  importance  of  attractive  type 
knlay  of  news. 

Mr.  Page  advanced  the  view  that  it  is 
•ttfr  business  to  buy  a  paper  on  a  basis 
I  the  return  on  the  investment  rather 
on  any  hypothetical  rule  worked 
«  by  some  newspaper  economist.  His 
Sfriiiin  was  that  a  newspaper  that  does 
make  20  per  cent  on  the  investment 
WN  not  get  what  it  is  entitled  to.  In 
wcli.-ising  a  losing  proposition,  he  said, 
publisher  simplv  has  to  use  his  judg- 
sfTif  as  to  the  possibilities. 

At  dinner  time  the  press  delegates 
guests  of  the  University  at  a  l«r- 
at  the  Chapel  Hill  Countrv’  Club. 
_.After  the  barbecue  feast  there  was  a 
■jilt  session  of  the  Institute,  with  ad- 
T'-'S  by  (jeorge  O.  I.eonard.  n{  the 
'“n'loll-Ewald  ('ompany,  Detroit,  and 
ft  Hiden  Ramsay,  general  manager  of 
p?  A.^hnnlle  Timr.<t. 


FURNITURE  FIRM  SUES 

The  Salt  Lake  Tribune  is  being  sued 
by  an  Ogden,  Utah,  furniture  company 
for  $40,200  as  a  result  of  a  news  story 
published  in  that  paper  July  8,  1928. 
The  paper  is  chargc<l  with  falsely  stat¬ 
ing  that  a  receiver  had  l)een  appointed 
for  the  firm. 

OHIO  GROUPS  MEETING 
IN  COLUMBUS 

State  Dailies  Lead  Off  Week  of 
Newspaper  Convention* — Bellamy 

Want*  Official  Report*  Short 
and  Snappy 

(By  Tfirfraph  to  Rdito*  &  Pi’iLISHKl) 

CoLUMBi’S,  O.,  Jan.  29. — Speaking  in 
the  place  of  Governor  Myers  Y.  Cooper, 
who  was  unable  to  be  present.  Hal  Gris¬ 
wold.  State  Director  of  Public  Welfare, 
told  the  meml)ers  of  the  .Associated  Ohio 
Dailies  at  their  annual  meeting  here  to- 
dav  that  it  is  to  be  regretted  that  public 
officials  have  not  a  better  sense  of  news 
values  in  order  that  they  may  acquaint 
the  public  with  the  really  important  af¬ 
fairs  of  state.  He  expressed  regret  that 
only  the  sensational  or  unusual  things 
affecting  the  conduct  of  public  affairs 
get  into  print,  while  the  really  worth¬ 
while  matters  of  vital  interest  to  the 
public  are  passed  by. 

Both  he  and  Paul  Bellamy,  editor  of 
the  Cle7’eland  Plain  Dealer,  who  indorsed 
Mr.  Griswold’s  idea,  deplored  the  dry, 
statistical  reports  of  public  officials,  de¬ 
claring  that  these  reports  should  be  short, 
snappy,  and  interesting,  at  the  same  time 
explaining  the  most  important  features 
of  their  work.  Mr.  Bellamy  said  that 
the  people  want  newspapers  to  lead  and 
asserted  that  the  “jazz  era”  is  dying  out. 

Samuel  M.  Williams,  of  the  St.  Paul 
Dispatch-Pioneer  Press,  said  that  the 
people  in  the  northwest  want  to  visualize 
things  that  happen  and  not  just  read 
about  them.  He  asserted  that  this  has 
led  the  northwestern  newspapers  to  use 
more  pictures  and  add  to  the  number  of 
their  comic  pages. 

Various  ^ases  of  newspaper  work 
also  were  discussed  by  H.  E.  C.  Rowe, 
state  representative  and  secretary  of  the 
Ohio  Newspaper  Association ;  L.  L.  Tones. 
Publishers  Association,  New  York;  J. 
W.  Stuber,  Ohio  Conservation  Council; 
Ex-Congressman  Fred  I.andis,  lyigans- 
port,  Ind.,  publisher:  H.  D.  Ashby, 
Cleveland  Plain-Dealer;  Neil  I.uxon. 
5?chool  of  Journalism.  Oliio  state;  Hugh 
Fullerton,  sports  writer;  A.  I..  Gale,  ad¬ 
vertising  man.  Chicago. 

Legal  newspaper  publishers  also  held 
a  session  with  H.  L.  Doud.  Columbus ; 
H.  T.  Chittenden.  Toledo;  Rowland 
Shepherd.  Cincinnati,  and  C.  .A.  Berin- 
gcr,  Akron,  on  the  program.  Thev  dis¬ 
cussed  advertising  problems,  circulation, 
collections,  etc. 

TTie  Buckeye  Press  .Association  and 
Ohio  Newspaper  .Association  will  be  in 
session  Thursday  and  Friday. 

SHANNAHAN  NAMED  PRESIDENT 

Ea*ton  (Md.)  Star-Democrat  Pnk- 

lUker  Head*  Del-Mar-Va  Groups 

Samuel  E.  Shannahan  of  the  Poston 
(Md.)  Star-Democrat,  was  elected  presi¬ 
dent  at  the  annual  meeting  of  the 
Del-Mar-V'a  Press  Association.  at 
Wilmington,  Del.,  Tan.  26.  G.  Marshall 
Townsend  of  the  SfiHord  (Del.)  Chron¬ 
icle,  was  named  vice-president,  and  Wil¬ 
liam  F.  Metten  of  the  H’ihniin/toii  Pvery 
Ps’cninn  was  re-elected  secretary  and 
treasurer  for  the  fifteenth  time. 

In  appreciation  of  Mr.  Metten’s  work 
for  the  association,  those  attending  the 
meeting  pre.sented  him  with  a  handsome 
desk  writing  set. 

John  E.  .Allen,  editor  of  The  Linotype 
yest's,  gave  an  illustrated  talk  entitled 
“How  Di')es  Your  Newspaper  Look?” 


(■ORTH  CAROLINA  A.  P,  MEETS  LOCHNER  RE-ELECTED 

J.  L.  Home,  of  the  Rocky  Mount  Tel-  1-ouis  P.  Lochner.  chief  of  the  Berlin 
and  the  Wilminflton  Dispatch  was  bureau  of  the  .Associated  _  Press,  was 
fleeted  president  of  the  Associated  unanimously  re-elected  president  of  the 
'ess  Qub  of  North  Carolina  in  Raleigh  Foreign  Press  .Association  of  Berlin 
Ji  27.  recently.  This  is  his  second  term. 


A  Report 
of  Progress 

In  1928 
The 

Christian  Science  Monitor 
showed  a  gain  of 

686,831 

lines  of  paid 
advertising 
over  1927 

'  Published  advertisements  of 

501  MANUFACTURERS 
523  MAIL  ORDER  FIRMS 
567  FINANCIAL  HOUSES 
315  SCHOOLS  70  CAMPS 
863  HOTELS 
57  COMMUNITIES 
68  TOURIST  AGENCIES 
3  AIR  LINES 

36  RAILROAD  COMPANIES 
38  STEAMSHIP  LINES 
18,392  RETAIL  MERCHANTS 

The 

Christian  Science 
Monitor 

AN  INTERNATIONAL  DAILY  NERSPAPER 
Piiblithpd  by 

The  Chn»li«n  Srienee  PubluhitiR  Soriely,  107  Ealmoulh  Street,  Boiton,  MBtiacbmetU 

BRANCH  ADVERTISING  OFFICES 

N*w  Yo«k— P||IK»«IP"I»— Mi4»ii— Ci.«»«i  »<»— Dit»oit  -*:iiic»co— St.  Lo)  i«— Ka<<94*  Crrr 
S4K  F«4Tti»c*— I.o»  Anc****— St4TT1«-Po«ti44i»,  0«c .  — I.otoot— P >ai»— Br«i.iN— Flmbnc* 
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E  D  I 


TRUST  THE  CONSTITUTION 


Those  wI»o  defend  the  Minnesota  law  which 
empowers  judges  to  suppress  alleged  scandalous 
newspapers  by  the  injunction  process  say  that 
the  state's  civil  and  criminal  laws  are  ineffectual  and 
do  not  reach  a  publisher  who  makes  a  business  of 
printing  malicious  and  defamatory  matter.  We  do 
not  believe  it,  assuming  that  there  are  able  and  fear¬ 
less  prosecutors,  not  hog-tied  by  political  considera¬ 
tions. 

Minnesota  is  not  the  only  state  that  has  been 
plagued  by  scandal  sheets.  Chicago  had  its  infamous 
Mascot,  Cleveland  its  vile  Tribune  and  New  York 
has  seen  many  wretched  red  light  and  blackmail 
sheets.  But  that  type  of  newspaper  has  lieen  wholly 
discouraged  in  those  communities  by  the  processes  of 
existing  law.  If  Minnesota  laws  are  ineffectual 
there  is  a  wealth  of  pattern  legislation  in  other  states. 
To  attempt  to  set  up  a  new  principle,  which  invokes 
the  injunction  process  dangerous  to  the  whole  field 
of  journalism,  we  insist  is  mistaken  zeal. 

A.  G.  Ericlcson.  editor  of  Sf^nij field  (Minn.) 
Advance-Press,  responding  to  our  recent  editorial  on 
the  Minnesota  newspaper  suppression  law,  said  that 
EniTOt  Sl  Publisher  distrusts  the  courts  and  asked 
if  newspapers  consider  themselves  above  the  law. 
Knirr*  &  Publisher  trusts  the  federal  Constitution 
and  the  constitution  of  Minnesota.  It  has  seen  judges 
abuse  the  injunction.  It  does  not  believe  that  the 
right  of  free  press  should  be  limited  to  faith  in 
any  court.  Newspapers  do  not  consider  themselves 
above  the  law,  but  they  do  consider  themselves 
almve  the  injustice  of  Minnesota  constitution  tinker- 
ers.  They  will  not  accept  either  the  principle  or  the 
fact  of  a  law  which  makes  a  judge  on  the  bench  the 
uncontrolled  censor  of  what  is  malicious,  scandalous 
or  defamatory  matter  and  puts  into  his  hand  the 
firmer  of  suppressing  a  newspaper  which  he  has  con¬ 
demned. 

Plainly  this  would  be  an  excess  of  power,  tempt¬ 
ing  abuse.  It  is  unconstitutional,  un-.\merican  and, 
in  our  view,  ridiculously  unnecessary. 


IV hat  about  attending  the  International  Ad- 
:‘ertisimg  Association  convention  at  Berlin  next 
August!  Now  is  the  time  to  talk  it  over  jvith 
friend  wife. 


SOPHIE  IRENE  LOEB 


New  YORK  has  its  deep  shadow  side,  often 
little  suspected  by  the  visitor  who  glories  in 
the  brilliance  of  the  Great  White  Way,  the 
magnificence  of  the  automobiles  drives,  the  amazing 
canyons  of  the  financial  and  Grand  Central  districts, 
the  wondrous,  busy  rivers  and  the  sparkle  and  snap 
of  the  fashionable  retail  sections.  Below  all  this 
bright  vibration  lies  another  world  of  human  beings 
to  whom  life  is  a  drab  and  ceaseless  battle. 

Two  great  newspaper  reporters  in  our  generation 
have  ministered  to  the  welfare  of  the  submerged  of 
the  metropolis.  The  late  Jacob  Riis  carried  on  the 
work  in  Nerv  Vork  Sun  for  many  years,  letting 
the  sunshine  into  the  dark  pestholes  of  the  lower 
East  Side  and  bringing  to  tenement  dwellers  unnum¬ 
bered  blessings.  His  successor  was  Sophie  Irene 
Loeb,  whose  untimely  death  now  brings  personal 
sorrow  to  hundrc<ls  of  thousands  of  people. 

She  was  a  product  of  A’cw  Vork  IVorld,  most  of 
her  writing  having  appeared  in  the  columns  of  the 
evaung  and  Sunday  paper.  As  a  young  reporter 
she  learned  of  the  miseries  of  the  poor  in  their  own 
homes  and  their  social-economic  problem  became  her 
life  study.  She  developed  into  a  conspicuous  figure 
in  the  city,  state  and  nation,  always  advocating 
advanced  political  policies  in  behalf  of  submerged 
humanity,  particularly  children.  Her  methods  are 
today  woven  through  the  human  welfare  legislation 
of  many  states.  For  seven  years  she  was  president 
of  the  New  York  state  welfare  board,  directing  the 
expenditure  of  millions  in  the  cause  of  home-cared- 
for  children. 

Miss  Loeb  possessed  tremendous  energj-,  was  an 
earnest  writer  and  speaker  and  a  passionate  lover 
of  youth  and  beauty.  It  is  not  possible  to  estimate 
the  value  of  her  work.  She  served  nobly. 


R  I  ^  L 


Suffer  little  children,  and  forbid  them  not, 
to  come  unto  me:  for  of  such  it  the  kingdom 
of  heaven. — Matthew,  XIX;  14. 


“ONE  DAY” 

STORY-TELLERS,  from  Hans  Christian  Ander¬ 
sen  and  the  Grimms,  down  to  the  highly  modern 
Milt  Gross,  find  their  course  smoothest  when 
they  start  with  "Once  upon  a  time’’  and  take  off  with 
the  yam  from  that  point.  We  used  to  think  stories 
had  to  start  that  way,  if  never  with  “a,”  ‘‘the,’’  or 
"late  yesterday,”  until  we  read  a  new  book  this 
week.  The  modern  copy-reader  triumphed  in  the 
title  of  this  volume,  issuetl  by  Philadelphia  Bul¬ 
letin  under  the  terse  nomen  "One  Day.”  We  read 
and  were  amazed. 

Here,  in  the  format  of  an  up-to-the-minute  best¬ 
seller,  is  in  fact  a  genuine  best-seller — the  news  ai^ 
editorial  content  of  a  daily  newspaper  which  sells  in 
a  single  city  and  its  environs  several  thousand  more 
than  half  a  million  copies  a  day.  Filling  307  pages 
with  type  and  pictures,  this  equivalent  of  a  full- 
length  novel  is  what  the  Bulletin  offers  its  readers 
nightly  for  their  entertainment,  information,  and 
inspiration.  Or  rather,  according  to  the  preface,  it 
is  slightly  less  in  volume  than  the  average  content 
of  that  newspaper  for  the  first  six  months  of  1928. 

One  hundred  solid  pages  are  required  to  present  in 
liook  form  the  news  that  the  edition  of  June  4,  1928. 
gave  to  readers  before  they  had  reached  the  editorial 
page.  Nineteen  book  pages  were  occupied  with  the 
editorial  page  contents.  Twenty-one  pages  are  con¬ 
cerned  exclusively  with  the  affairs  of  women  and  the 
household.  Eight  book  pages  reproduce  the  Bulletin’s 
page  of  news  photographs.  Forty  book  pages  are 
marked  by  the  parade  of  letters  to  the  editor,  answers 
to  questions,  motor  routes,  affairs  of  the  heart, 
puzzles,  a  variety  of  special  features,  radio  pro¬ 
grams,  bedtime  stories,  jokes,  and  a  liewildering 
assortment  of  miscellany.  Sports  run  from  page  200 
to  jwge  2.sl,  followed  by  financial  and  stock  reports 
whidi  end  on  page  280.  Fifteen  pages  go  for  the 
comic  strips,  and  eleven  for  serial  and  other  fiction. 
This  is  the  total  equivalent  of  102.48  columns  of 
editorial  matter,  or  .somewhat  less  than  13  pages  of 
the  Bulletin. 

What  space  advertising  occupied  in  the  same 
issue  is  not  stated;  probably  it  was  not  less  than  19 
pages,  dividing  the  issue  .'i9  per  cent  to  advertising 
and  41  to  text.  Many  newspapers  allot  even  a  larger 
proportion  to  advertising. 

The  news  and  editorial  matter,  features  and 
comics,  carry  their  own  appeal  and  can  be  read  w’ith 
interest  even  .seven  months  after  their  original 
printing.  On  June  4,  1928,  every  item  in  the  Bulletin 
of  that  date  was  of  absorbing  interest  to  some  indi¬ 
vidual  or  group  of  its  multitudinous  readers.  We 
doubt  that  any  one  devoted  the  five  or  six  liours 
required  to  read  every  line  of  the  news.  We  even 
doubt  tliat  many  spent  as  much  as  two  hours  on  the 
evening  of  June  4.  Yet,  in  that  hour  or  two,  they 
had  to  read  the  news  of  the  neighliorhood,  city, 
nation,  and  world,  and  they  were  expected  also  to  read 
and  be  influenced  by  one  or  more  of  the  advertise¬ 
ments  printed  in  possibly  nineteen  pages,  the  equal 
of  another  novel  of  more  than  normal  compass.  "The 
secret,  of  course,  is  that  the  newspaper  is  arranged 
for  an  easy  selective  process  by  the  reader.  This 
works!  It  is  a  success,  both  for  the  editorial  and 
advertising  sides  of  the  paper. 


But  there  is  something  rather  engaging  in  the 
Inter-Oeean  Syndicate  of  Chicago  ivhose  editor 
anttaunces  that  free  odT'crtising  for  paying 
clients  is  "dropped  so  delicately”  into  the  stories 
the  syndicate  furnishes  that  "fesv  readers  would 
recognize  it.”  Usually  the  grafters  call  their 
stuff  "news.” 


CONTROL  RADIO  ADVERTISING 

The  advertiser  on  the  air  may  say  and  do  things 
which  would  be  impossible  in  newspaper  print. 
Censorship  of  advertising  in  the  daily  newspaper 
is  an  accomplished  fact,  with  a  constantly  diminish¬ 
ing  volume  of  conscious  misrepresentatkjii.  But 
fraudulent  propaganda  on  the  air  is  by  no  means 
uncommon  and  we  are  struck  by  the  fact  that  news- 
|iaper  men  are  the  ones  who  arc  arising  to  challenge 
it  in  behalf  of  the  trading  public. 

.\t  the  Northea.st  Nebraska  Editorial  .Vssociation 
meeting  at  Norfolk  last  week  a  resolution  was 
adopted  demanding  that  radio  advertising  be  placed 
oil  the  same  basis  as  ncws|wiKT  announcements,  i.e., 
that  the  name  of  the  jierson  or  institution  uttering 
the  advertising  be  identified  to  tix  responsibility 
for  broadcast  statements.  The  editors  said  certain 
commercial  organizations,  si-l  I -seekers  of  all  degrees, 
fanatics  and  other  irresponsibles  find  it  easy  to  buy 
air  time  and  thus  exploit  the  unsuspecting  public. 
Naturally  none  of  the  postal  regulations  apply  ami 
there  are  no  rules,  save  those  which  the  individual 
broadcasting  companies  may  wish  to  invoke.  .Vo 
mention  was  made  of  work  the  lietter  Business 
Bureaus  are  doing  in  resiiect  to  radio  advertising. 

In  Western  and  Southern  communities  bH-al  mer¬ 
chants  are  wrought  to  a  high  pitch  of  indignation 
by  methods  that  are  Ix-ing  useil  by  certain  radio 
stations  which  make  a  business  of  selling  merchan¬ 
dise  on  mail  order.  It  is  charged  tliat  there  are 
flagrant  misrepresentatiims  in  sales  talk  and  a  con¬ 
sistent  effort  to  develop  in  the  minds  of  rural  buyers 
an  antagonism  toward  town  and  city  retailers.  Some 
of  the  newspapers  in  the  mid-west  have  feebly 
protested.  The  Northeast  Nebraska  editors,  however, 
arc  awake  and  demand  that  air  advertising  carry  to 
I^^teners  a  definite  announcement  of  who  is  talking, 
who  is  paying  for  the  air  time  and  that  other  regu¬ 
lations  looking  to  accuracy  of  statement  be  estali- 
lished.  .Some  time  ago  the  business  manager  of  a 
New  York  daily  told  this  writer  that  he  liad,  one 
morning,  refused  a  meilical  advertisement  In-cause  it 
did  not  meet  the  paper’s  standard,  only  to  go  Iwme 
that  night  and  hear  the  very  quack  selling  his  stuff 
over  the  radio  in  the  ncwspajier  man’s  library. 

Every  movement  that  has  l>een  started  in  America 
in  25  years  that  had  as  its  oliject  the  protection  of 
the  consuming  public  from  the  wiles  of  fraudulent 
advertisers  has  had  the  whole-hearted  support  of  the 
daily  press.  Shall  the  uncontrolled  radio  now  pro¬ 
ceed  to  give  currency  to  publicity  that  the  new.sjiaper 
has  long  since  discarded?  Newspaper  men  will  be 
the  ones  to  see  to  it  that  the  public  is  defende*!  from 
this  new  source  of  malicious  exploitation.  If  any 
reader  doubts  the  menace,  we  ask  that  he  listen-in 
on  his  home  radio,  particularly  in  the  morning  hours, 
for  a  fl«x)d  of  fake  advertising  which  no  self-respect¬ 
ing  newspaper  would  print! 


Time,  the  so-called  nexvs  tnagazine,  noje 
adz’crtises  that  it  "actually  prints  more  real 
news  than  95  per  cent  of  the  newspapers.’’ 
That’s  gratitude!  It  also  noxv  advertises  that 
it  is  "hofiest.”  That's  exaggeration! 


A  MEANS,  NOT  END 

IT  is  important  that  men  who  are  engaged  in 
writing  and  illustrating  advertising  be  occasion¬ 
ally  reminded  that  their  occupation  is  not  an 
attractive  academic  exercise,  but  a  practical  and 
responsible  business.  Colonel  Willard  Oievalier,  of 
the  McGraw  Hill  Publishing  Company,  recently  pro¬ 
posed  an  axiom  which  is  pat  on  this  subject.  Said 
he,  ‘‘.Advertising  is  not  an  end;  it  is  but  a  means  to 
an  end.” 

.Advertising  as  an  end  might  produce  clever  copy, 
brilliant  pictures,  amusing  eye-catchers  and  offer  no 
end  of  pleasure  to  those  engaged  in  it,  but  how 
futile  it  would  be!  Col.  Chevalier  proposed  a  second 
axiom  which  dovetails  with  the  first,  “There  is  no 
advertising  problem  that  is  not  an  effort  to  solve  a 
sales  problem.” 

Paste  these  two  rules  in  your  hat,  said  he,  and  yon 
will  never  go  wrong  in  the  matter  of  selecting  media. 
The  real  advertising  man,  not  the  copy  scribbler. ; 
selects  an  advertising  weapon  which  is  appropriate 
for  the  particular  policy  and  objective  of  his  house. 
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"The  Metropolitan 
for  Fiction” 


With  1929  Metropolitan 
Weekly  Short  Stories 
enter  into 

THE  TENTH  YEAR 


of  consistent,  proven 
success 


Pinnacle  Fiction 
Zenith  Fiction 
and 

Short  Short 
Stories 


Metropolitan  Newsjjaper 
Service 


Mnximilian  T-Ufr,  Jr.  Earl  J.  Hartlr'y 
General  Managpr  Asaociatr 


I  50  Naaaau  St.,  New  York  City 


PURELY  PERSONAL 

Herman  black,  publisher  of  the 

Chicago  Evening  American,  is  travcl- 
iiiR  in  the  west,  accompanied  by  Mrs. 
Black  and  their  daughter  Mary. 

Henry  J.  Haskell,  editor  of  the  Kansas 
City  Star,  is  recuperating  in  St.  Mary’s 
hospital,  Rochester,  Minn.,  from  an  opera¬ 
tion. 

Walter  A.  Strong,  publi.shcr  of  the 
Chicago  Daily  News,  and  Mrs.  Strong, 
were  luncheon  guests  of  Mr.  and  Mrs. 
Herbert  Hoover  at  Miami  Beach,  Ela., 
Monday,  Jan.  28. 

William  J.  Conners,  Jr.,  publisher  of 
the  Buffalo  Courier  and  Express,  recently 
presented  gold  and  silver  medals  to  mem¬ 
bers  of  the  Buffalo  police  department  who 
were  cited  by  their  superior  officers  for 
deeds  of  outstanding  bravery  in  1928. 

(ieorge  B.  Parker,  editor-in-chief  of 
the  .Scripps-Howard  Newspapers,  left 
New'  York  this  week  on  a  six  weeks’ 
business  trip  to  California. 

Charles  F.  Fisclier,  president  of  the 
Columbus  fO.)  Citixen  and  Mrs. 
Fischer  sailed  from  New  York  this  week 
on  the  S.  S.  Transylvania  for  a  three 
months’  cruise  in  Mediterranean  waters. 

(lene  Huse,  publisher  of  the  Norfolk 
(Xeb. )  Daily  News,  left  last  week  for 
New  York  where  his  mother,  Mrs.  Mary 
Kennedy,  Sioux  City.  Iowa,  joined  him 
and  they  sailed  Jan.  31  for  a  six  weeks’ 
•Mediterranean  cruise. 

Maximilian  Riser,  Jr.,  general  man¬ 
ager  of  Metropolitan  Newspaper 
Service,  returned  to  New  York  this 
week  after  a  visit  with  his  father  in 
Fort  VV^th,  Tex. 

Jolin  T.  McCutcheon,  Chicago  Tribune. 
cartoonist,  has  been  elected  president  of 
the  Chicago  Zoological  Society, 

’A'illiam  R.  Reed,  publisher  of  the 
Taunton  (Mass.)  Gacette,  gave  a  talk  on 
the  mechanics  of  newspapers  and  the 
variety  of  services  they  render  before  the 
Quota  Club  in  Taunton  recently. 

R.  B.  Hart,  editor  of  the  Cumberland 
(,\Vis.)  Advocate,  and  Mrs.  Hart  will 
leave  soon  for  a  trip  to  Hawaii.  They 
will  sail  Feb.  2  to  visit  their  daughter, 
Mrs.  E.  F.  Shackleton.  at  Kolva. 

J.  W.  Johnson,  editor  of  the  Barnes 
City  (la.)  Neu's  the  la.st  few  years,  who 
gained  much  publicity  upon  his  gradua¬ 
tion  from  Penn  college,  Oskaloosa,  Iowa, 
at  the  age  of  76,  has  entcreil  a  sanitarium 
in  Hinsdale.  Ill.  He  is  past  80  years  of 
age.  He  has  been  associated  with  Iowa 
newspapers  for  more  than  half  a  century. 

Leo  H.  l>owc,  who  recently  sold  bis 
control  of  the  Keteance  (Ill.)  Star- 
Courier,  has  been  aiiiviinteil  director  of 
trade  and  commerce  by  Ixiiis  L.  F.mmer- 
son,  new  governor  of  Illinois. 

IN  THE  BUSINESS  OFFICE 

Edwin  S.  friendly,  business 

manager  of  the  New  Fork  Sun, 
spoke  on  “Evetiing  Newspapers”  before 
the  .\dvertising  and  Selling  Class  of  the 
.Advertising  Club  of  New  York  on  Jan. 
22  at  Alexander  Hamilton  Hall. 

W.  E.  Donahue,  advertising  manager 
of  the  Chicago  Tribune,  was  among  the 
speakers  at  the  banquet  in  Cliicago  last 
week  of  the  I^blaw  (iroceterias 
organization.  About  200  leading  food 
products  manufacturers,  representatives 
of  the  newspapers  and  officials  and 
memliers  of  the  Loblaw  company. 

Clark  C.  Altman,  formerly  director  of 
advertising  of  the  Los  Angeles  Illustrated 
Daily  News,  and  later  in  publicity,  is 
now  business  manager  of  Aeronautical 
World. 

Edgar  Haynes,  former  business 
manager  of  the  ICilmington  (Del.) 
Norning  News,  lias  been  elected  pres¬ 
ident  of  the  Board  of  Park  Commis¬ 
sioners  of  that  city. 

Paul  B.  Edwards  and  Henri  M. 
Milan,  artists,  have  joined  the  copy  and 
art  staff  of  the  Chicago  Tribune.  Mr. 
Milan  is  an  instructor  in  the  (^icago 
Academy  of  Fine  Arts. 

J.  B.  Higdon,  advertising  director 
•S'o't  Antonio  Express  and  Evening 


Netes,  lias  been  electetl  president  of  the 
San  .Antonio  .Advertising  Club. 

Lloyd  Duffin,  advertising  salesman 
for  the  Salt  Lake  Deseret  News,  has 
gone  to  Fort  Sill,  C)kla.,  for  a  peruxl 
of  training  at  the  artillery  scIum)I.  .Mr. 
Dutfin  is  a  captain  in  the  Utah  National 
Guard. 

ELugene  Bell,  New  A’ork  advertising 
man,  has  joined  Memphis  J’ress-Scimiidr 
as  solicitor. 

J.  B.  Howse,  for  10  years  manager  of 
the  "auto  row”  section  of  the  Little 
Rock  (.Ark.)  Gaxette.  has  joined  Mem¬ 
phis  Press-Scimitar  in  the  same  capacity. 

IN  THE  EDITORIAL  ROOMS 

George  .a.  HOUfill.  managing 
editor  of  the  .Vctc  Bedford  (Mass.) 
Evening  Standard,  and  Mr.s.  Hough  are 
on  an  ocean  crui.se  to  Piraeus.  Salonica, 
Constantinople  and  Constanza.  They 
plan  to  return  to  this  country  aNuit 
.April  1. 

Edward  D.  Toohill,  managing  eilitor 
of  the  Fall  River  (Ma>s. )  Herald  .Sexes. 
spoke  before  the  junior  and  senior 
classes  at  the  B.  M.  C.  Ihtrfec  High 
School  in  Fall  River  recently  on  how 
news  is  collected. 

Edward  P.  Hartnett,  assistant  city 
editor  of  the  Buffalo  Exenittg  .\excs.  has 
lieen  confined  to  his  home  for  several 
weeks  by  illness. 

Ray  Sprigle,  city  editor  of  the  Pitts¬ 
burgh  Post-Gazette,  addre'sed  the  Wo¬ 
men’s  .Advertising  CHub  of  Pittsburgh 
last  week  on  "U’itchcraft.”  He  re¬ 
counted  his  recent  experiences  at  A'ork, 
Pa. 

Frank  J.  McDermott  has  Iwen  i>ro- 
moted  from  the  reportorial  staff  of  the 
Richmond  (Va.)  Titnes-Dispatch  to  be 
city  editor  of  that  paper. 

William_  Ciordon  Leverty,  formerly 
Sunday  editor  and  later  assistant  Sunday 
editor  of  the  Richmond  (Va.)  Times- 
Dispatch,  has  been  assigned  to  the  copy 
desk. 

I-en  F.  Wooster,  sports  editor  of  the 
Brooklyn^  Daily  Times,  will  be  honored 
at  a  testimonial  beefsteak  dinner  at  the 
Broi^lvn  Elks  Club,  Feb.  4,  on  the 
fortieth  anniversary  of  his  service  on 
the  Times. 

W.  R.  Upejegraff,  state  editor  for  the 
l^ongvievv  Daily  .Sexes,  recently  completed 
a  hurried  trip  to  Ohio  an<l  return  to 
bring  his  father,  who  was  seriously  ill, 
to  a  climate  more  favorable  for  his  health. 

James  I...  Wright.  Washington  corre- 
pondent  of  the  Buffalo  Ex'ening  Nexes. 
spoke  before  the  Greater  Buffalo  .Ailver- 
fising  club  at  a  luncheon  in  the  Hotel 
I.afayette  last  week  and  later  before  the 
.Medical  Union  of  Buffalo,  telling  of  ex- 
I>eriences  of  the  newspaper  men  with  the 
Hoover  party  in  South  .America. 

.Archie  Miller  has  lieen  promoted  to 
sjHirting  editor  of  the  Fall  River  (Mass.) 


FOLKS  WORTH  KNOWING 


N.AT.ALIO  BOT.AN.A.  eilitor  .md 
publisher  of  Critiea  of  Buenos  .Aires, 
is  visiting  this  country,  accompanied  by 

_ five  members  of 

his  editorial  staff, 
studying  Ameri¬ 
can  newspaper 
methixls.  While 
here  he  has  pur¬ 
chased  new  equip¬ 
ment  and  new- 
editorial  features 
for  his  publica¬ 
tion. 

.Mr.  Botana  and 
his  party  left 
Buenos  Aires  two 
months  ago  and 
NATALto  Botana  the  west¬ 

ern  coast  of 
.South  .America  and  stopped  off  at 
Havana  before  coming  to  the  United 
States.  He  will  make  a  short  trip 
through  Canada  before  sailing  for  E'u- 
rojK',  where  he  expects  to  s|k-«h1  two 
months  liefore  returning  to  the  .Argen¬ 
tine. 

Critiea  was  founded  l.s  years  ago  and 
recently  moved  into  a  naxlern  si.x-story 
building  with  all  the  latest  improvements. 
Those  with  .Mr.  Botana  in  this  country- 
are  Manuel  Otamendi,  .Alberto  Cordones, 
Luis  (iongora,  l.azcano  Tegiii  and  Felix 
Botana. 


Globe,  succeeding  Edward  .A.  Walsh. 
Joseph  Sullivan  of  the  Globe  editorial 
staff  has  been  taken  off  district  work  and 
put  in  the  sports  department  as  assistant 
to  Miller. 

Quayle  Mumford  has  been  appointed 
filing  editor  in  the  Chicago  Tribune's 
Pre.s5  Service,  succeeding  Eugene  Speck, 
who  has  resumed  service  with  the  .Asso¬ 
ciated  Press. 

William  J.  Lee,  Buffalo  F.x'ening  Nexes 
reporter,  went  by  plane  to  (develand  re¬ 
cently  to  obtain  information  as  to  how 
that  city  operates  its  municipal  airport. 

N.  ('.  Christensen,  formerly  with  the 
.AssiK'iated  Press  at  Cleveland,  is  cover¬ 
ing  the  state  .senate  for  the  .Salt  Lake 
Deseret  Nexes. 

E'rnest  Hoftyzer  of  the  Nexe  Fork 
Journal,  .‘.poke  on  "What  Is  News?”  at 
a  luncheon  of  the  Western  Universities 
Club,  Jan.  29,  in  Hotel  Roosevelt. 

Thomas  P.  Brindley.  22,  reporter  on 
the  Fall  River  (Mass.)  Herald- Nexes, 
was  seriously  injured •jan.  27  when  he 
was  struck  aiul  thrown  through  a  plate 
glass  window  by  an  automobile  driven 
by  James  Daglis  of  Newport,  R.  1.  He 
was  badly  cut  by  the  broken  glass,  but 
is  exiiected  to  recover. 

Marvin  M.  Capps,  of  the  copy* desk, 
Richmond  (\’a.)  Times-Dcspateh,  has 
(Cemtinued  on  next  page) 


Doctor  Rockwell  (  Quack  Quack  Quack ) 

I 

I  will  1r‘  ready  for  release  soon.  \\  eekly  Intmorotts  feattire,  liy  one 
of  America’s  favttrite  humori.sts.  With  two-cohimn  tieeorative  art. 

Henry  Ford 

’’Henry  Ford  on  .Sticccss  in  I.ife"  continues  to  sell  like  ice  cream 
cones  at  an  equatorial  festival.  Hy  Henry  Ford  and  Ralph  Waldo 
Trine.  Xot  a  mere  interview.  Nine  instalments  of  revealinjj  con- 
vcrsatifins. 

This  is  much  the  most  interesting  Ford  material  ever  published 
'  hy  .American  newsfiapers. 

j 

The  McNaught  Syndicate,  Inc. 


V.  V.  McNirr 
President 


TIMES  BUILDING 
NEW  YORK,  N.  Y. 


Craklu  V.  McAdsm 
Vice-President 
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Inlemational  Year  Book  insued  labt  Sat- 
(inlay  in  Januarj. 

“A.  N.  P,  A.”  service  numbers  last  two 
Saturdays  in  April. 

Ailvertising  Convention  nunilier  first  Sat¬ 
urday  in  July. 

Newspaper  advertising  linage  tabula¬ 
tions  issued  in  March  and  September. 
Table  of  newspaper  rates  and  circula¬ 
tions  issued  in  January  and  July. 

Market  Guide  containing  information  on 
1,100  newspaper  markets  issued  third 
Saturday  in  November. 

Siac  of  type  page  9  x  12  inches— or  168 
agate  lines  (13  emsi  on  four  columns  - 
or  a  total  of  672  agate  lines  to  the  page. 
l.orgest  type  page  in  the  business  paper 
field. 

Display  advertising  rates:  transient,  75c 
per  agate  line,  or  series  of  insertions  at 
follaws: 
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Tha  Uttle  forty-two  agate  line  rate  maker 
card  at  a  cost  of  116  per  week,  earns 
as  low  a  rate  on  a  52>time  basis  at  any 
other  sebedale,  namely,  $168  per  page; 
|95  half -page;  and  t55  quarter-page, 
r.lasaified  advertising  rates:  75c  per  agate 
line  one  time;  60c  per  agate  line  four 
timci. 

Sitnations  Wanted:  50c  per  agate  line 
one  lime;  40c  per  agate  line  three  timet 
(count  six  words  to  the  line). 

Member  of  the  Associated  Business 
Papers  and  subscribing  to  its  standard 
of  practice. 

Charter  Meoiber  of  the  Audit  Bureau  of 
Ckrulations  with  a  certified  ‘‘A.B.C.”  cir¬ 
culation  as  follows: 


Six  Months  I 
Ended  1 

Net 

Paid 

Total  Dis¬ 
tribution 

Dec.  31,  1928 
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Dec.  31,  1927 

8,220 
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'  Dec.  31,  1926 

7,014 

7,9.55 

Dec.  31,  1925 

6,363 

7,708 

Dec.  31,  1924 

5,711 

6,488 
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been  confined  to  his  home  by  illness  for 
the  past  week. 

Byron  West,  former  Jacksonville, 
Tallahassee  and  Pensacola  newspaper 
man,  has  established  a  bureau  at  the 
state  capital  for  the  JacksomnlU  Jourttal. 

Eugene  Buckley,  of  the  Boston  Globe 
editorial  staff,  and  boxing  commissioner 
for  Masachusetts,  spoke  before  members 
of  the  Fitchburg  Rotary  Club  this  week. 

Burl  .Armstrong  of  the  Salt  Lake  Trib¬ 
une  staff  has  been  assigned  to  direct  the 
work  of  the  Tribune  legislative  bureau 
during  the  session  of  the  legislature, 
(ieorge  Sutherland  and  J.  Shephard,  for¬ 
merly  with  the  Boise  (Idaho)  Capital- 
Setvs,  are  covering  the  senate  ancl  the 
house. 

Lyle  Tomcrlin,  courthouse  rejiorter,  is 
writing  “(jtKxl  Evenin’,  by  Dri  Martini," 
a  column  of  humor,  for  Memphis  Press- 
Scimitar.  The  column  formerly  was  writ¬ 
ten  by  Eldon  F.  Roark,  Jr.,  who  now  is 
devoting  his  full  time  to  special  assign¬ 
ments  and  features. 

William  W.  Fergusun  has  left  the  Los 
Angeles  lixaminer  staff  to  join  the  Los 
Angeles  Times. 

C.  Marsliall  Russell  of  Bennington.  Vt., 
has  joined  the  staff  of  the  Springfield  Re¬ 
publican.  handling  correspondence  from 
Chicopee.  James  C.  .Atwater,  Chicopee 
rejRirter,  has  been  advanced  to  the  police 
lieat.  He  succeeds  William  C.  Holbrcxjk, 
now  with  the  staff  of  the  Providence 
Journal. 

Carroll  W.  McPherson,  of  the  city 
staff,  Buffalo  Ezming  News,  has  joined 
the  Buffalo  Times. 

Bart  Rickards  of  New  Castle  is  the 
only  bona  fide  newspaper  man  in  the 
Pennsylvania  l^islature.  He  is  a  mem- 
lier  of  the  editorial  staff  of  the  New 
C  a.slle  News. 

Hampden  Smith,  formerly  of  the 
I  Worcester  (Mass.)  Telegram  and  New 
York  Times,  is  now  in  the  Fall  River, 
Mass.,  office  of  the  Providence  (R.  I.) 
Journal  and  Bulletin. 

Edward  C.  Sykes,  of  the  editorial  staff, 
Pittsburgh  .Sun-Telegraph,  accompaniecl 
by  Mrs.  Sykes,  sailed  on  the  steamer 
l.aurentic,  jan.  19,  for  a  Mediterranean 
cruise. 

(}eorge  Borum,  police  reporter  for  the 
Richmond  (Va.)  Times-Dispateh,  lias  re¬ 
signed  and  will  join  the  Accomac  News. 

Henry  Gillen  of  the  Boston  Post  edi¬ 
torial  staff  is  giving  a  course  of  lectures 
on  journalism  at  the  Massachusetts  State 
House  under  the  supervision  of  the  Divi¬ 
sion  of  University  Extension.  A.  Law¬ 
rence  McKenzie,  also  of  the  Post,  is  con¬ 
ducting  a  course  in  poetry  and  verse  writ¬ 
ing  at  Seaver  Hall,  Harvard  University. 

Thomas  W.  Meany,  baseball  writer  of 
the  Brooklyn  Daily  Times,  has  joined  the 
sports  department  of  the  New  York 
Telegram. 

John  McCuen,  school  editor  of  the 
Brooklyn  Daily  Times,  has  joined  the 
New  York  Sun.  .Albert  Leventhal  suc¬ 
ceeds  him. 

C.  J.  King,  former  Associated  Press 
staff  writer  and  for  two  years  ^itor  of 
the  Pensacola  Journal,  has  established  an 
office  in  Jacksonville  where  he  will  repre¬ 
sent  a  number  of  metropolitan  news¬ 
papers  and  a  group  of  magazines. 

Max  Hahn,  Toledo  Blade  legislative 
correspondent,  is  convalescing  from  an 
attack  of  appendicitis  and  peritonitis. 

James  Mitchell  has  joined  the  sports 
department  of  the  Los  Angeles  Record. 

Kenneth  C.  Hughes  has  resigned  from 
the  city  staff  of  the  Springfield  Republi¬ 
can  to  join  the  Providence  Bulletin. 

Harry  L.  Rogers,  active  in  newspaper 
work  in  Washington  for  several  years, 
was  seriously  injured  last  week  when 
knocked  down  by  an  automobile.  He  was 
taken  to  Emergency  Hospital  where  it 
was  determined  his  left  leg  was  fractured 
in  four  places,  his  right  shoulder  badly 
bruised,  and  that  he  had  sustained  painful 
bruises  about  the  head  and  several  places 
on  his  IxkIv. 


James  Carter,  night  telegraph  editor  of 
the  Los  Angeles  Times  has  obtained  a 
leave  of  absence  because  of  ill  health. 

Leo  Reirden  has  resigned  from  the  Salt 
Lake  Tribune  staff  to  go  to  Tucson, 
Ariz.  He  was  covering  the  house  of 
representatives  for  the  Tribune. 

Donald  K.  King,  formerly  of  the  New 
York  American,  has  become  associated 
with  the  firm  of  Richards  &  Co.,  37  Wall 
street,  brokers.  Mr,  King  was  the  re¬ 
porter  who  broke  the  jury  tampering 
story  in  conn^tion  with  the  Sinclair  oil 
trial  in  Washington  a  year  ago. 

Kenneth  C.  Holies  has  left  the 
Springfield  Republican  to  join  the  city 
staff  of  the  Proindence  Bulletin. 

Paul  T.  Gilbert,  for  20  years  associated 
with  Chicago  newspapers,  including  the 
old  Chicago  Inter-Ocean,  has  written  a 
new  history  of  Chicago  now  being  pub¬ 
lished  by  Felix  Mendelsohn. 

Thomas  W.  Williams,  formerly  of  the 
Pawtucket  Times,  recently  appointed 
executive  secretary  to  Governor  Norman 
S.  Case  of  Rhode  Island,  was  given  a 
testimonial  dinner,  Jan.  24,  by  his  asso¬ 
ciates.  Daniel  Lawlor,  editor  of  the 
Pawtucket  Times,  was  toastmaster. 

William  S.  Stansfield,  formerly  of  the 
Bridgeport  (Conn.)  Telegram,  but  for 
the  past  few  months  on  the  IVaterbury 
Republican,  has  resigned  to  return  to 
Bridgeport. 

J.  L.  Sheppard,  on  the  staff  of  the 
Brovmsville  Herald  for  several  months, 
has  gone  to  the  Orange  (Tex.)  Leader, 

Ruth  Cowan,  who  has  been  free-lanc¬ 
ing  in  San  Antonio  since  she  left  the 
News  a  few  months  ago,  has  gone  to 
Austin  to  join  the  Unit^  Press  bureau. 

Daniel  W.  Hoegg,  managing  editor  of 
the  Portland  (.Me.)  Evening  News,  this 
week  was  appointed  an  honorary  fish  and 
game  warden  by  Commissioner  Willis  E. 
Parsons  of  the  State  Department  of  In¬ 
land  F'isheries. 

Chester  W.  Walker,  copy  reader  on 
the  Portland  (Me.)  Evening  Nnvs,  has 
resigned  to  join  the  lYorcester  (Mass.) 
Telegram. 

Ivan  L.  ReVeal,  market  editor  of  the 
Peoria  (Ill.)  Star,  and  Mrs.  ReVeal,  are 
parents  of  a  son  born  on  Jan.  8. 

James  Slavin,  of  Waterbury,  has  joined 
the  staff  of  the  IVaterbury  (Conn.) 
.Morning  Republican  as  a  reporter. 

Harold  E.  Senior,  formerly  with  the 
Boston  Herald,  is  now  state  editor  of  the 
IVaterbury  (Conn.)  Republican. 

.A.  C.  Buck,  sporting  editor  of  the 
Portland  (Me.)  Evening  News,  recently 
spent  two  weeks  in  Boston  and  New 
York.  , 

Harry  Niemeyer,  Jr.,  movie  critic  of 
the  St.  I.ouis  Times,  has  resigned  to 
liecome  publicity  manager  of  the  new 
I'ox  theater  in  St.  Louis. 

WEDDING  BELLS 

Edward  b.  shriftgiesser  of 

the  Boston  Evening  Transcript  edi¬ 
torial  staff,  to  Miss  FLIsie  Wild,  in  St. 
Johnsbury,  V’t.,  recently. 

Edmund  C.  (Jampbell,  circulation  man¬ 
ager  of  the  San  Antonio  Light,  to  Miss 
Louise  Rutta,  for  several  months  an  em¬ 
ploye  of  the  Light  circulation  depart¬ 
ment,  recently  in  St.  Cecelia’s  Church, 
San  Antonio. 

Miss  Margaret  Jeanette  Rule,  society 
and  club  editor  oixYxc  Boone  (la.)  Nezes- 
Republican,  to  Clyde  O.  Craig,  Des 
Moines  banker  on  Jan.  27. 

PRESS  ASSOCIATION  NOTES 

R,  W.  B.ARRY,  who  recently  joined 
the  Associated  Press  at  Austin 
from  the  San  Antonio  Express,  has  suc¬ 
ceeded  L.  B.  Dilbeck  in  charge  of  the 
bureau. 

Lester  Posvar,  Associated  Press  fea¬ 
ture  editor  in  the  Kansas  City  bureau, 
lias  been  transferred  to  the  New  York 
feature  staff. 

F'rank  Jones,  former  Associated  Press 
correspondent,  has  been  elected  secretary 
of  the  Stewart  (Fla.)  Chamber  of  Com¬ 
merce. 

Milton  Mayer  of  the  Associated  Press 
has  been  transferred  from  the  Chicago 
to  the  St.  Louis  bureau. 


Elmer  Roberts,  chief  of  the  Paris 
bureau  of  the  Associated  Press,  was  re¬ 
cently  installed  as  the  new  president  of 
the  American  Club  of  Paris,  succeeding 
Perc  Peixotto. 

CHANGES  OF  OWNERSHIP 

CLEMENTS  &  HIGGS,  publishers  of 
the  Stephenville  (Tex)  Tribune, 
have  purchased  the  Hico  (Tex.  News- 
Review  from  F.  E.  Forgy.  J.  C.  Smyth, 
formerly  of  the  Lufkin  Daily  News,  has 
been  placed  in  charge  of  the  News- 
Review. 

Mike  Johnson,  publisher  of  the 
Ogden  (Utah)  Record,  has  sold  his 
interest  in  the  publication  to  E.  J.  Bar¬ 
rett,  who  has  been  affiliated  with  the 
publication  for  several  ^nths. 

John  Hungerford,  jr.,  of  Ou'roll, 
Iowa,  has  bought  a  half  interest  in  the 
North  Hollywood  (Cal.)  Press  and  has 
assumed  editorial  management  of  the 
paper.  R.  H.  Cowan,  the  other  owner, 
remains  as  business  manager. 

Norman  W.  Ralston  has  sold  the 
Perry  County  Tribune  and  New  Lexing¬ 
ton  Herald,  semi-weeklies,  of  New  Lex¬ 
ington,  O.,  to  S.  E.  Hart  of  Hubbard, 
O.,  and  F.  K.  Mcllvenie,  of  Struthers. 
O.  Wilhelm  and  Holm,  Canton  O.  news¬ 
paper  brokers,  effected  the  sale. 

A  half  interest  in  the  Halsey  (Ore.) 
Enterprise  has  been  sold  by  H.  F.  and  A. 
A.  Lake  to  Francyl  Howard  and  M.  B. 
Howard  of  Albany,  and  the  name  of  the 
paper  has  been  changed  to  Greater  Ore¬ 
gon.  Francyl  Howard  was  formerly  Linn 
county  renresentative  of  the  Portland 
Journal,  and  has  been  for  a  number  of 
years  circulation  manager  of  the  Albany 
Evening  Democrat-Herald,  which  place 
he  resigned  Jan.  1. 

T.  B.  Klepper  has  purchased  the  in- 
erest  of  his  former  partner,  H.  L.  Kim- 
sey,  in  the  Crowell  (Tex.)  Lord  County 
News,  weekly. 

Canistota  (S.  D.)  Clipper  has  been 
sold  by  the  estate  of  the  late  J.  L.  Ham¬ 
mond  to  William  Brady,  publisher  of  the 
Marion  (S.  D.)  Record.  Mr.  Brady  will 
consolidate  the  two  papers  in  the  Marion 
plant,  maintaining  the  Clipjier  masthead 
for  the  edition  in  that  territory. 


SPECIAL  EDITIONS 

TbROWNSVILLE  (Pa.)  Telegraph, 
^  printed  a  38-page  special  edition  Jan. 
19  in  connection  with  the  dedication  of 
the  |.5()0,(K)0  Monongahela  railway  Union 
Station. 

Los  Angeles  Evening  Express,  8-page, 
Paramount  Theatre  Section,  Jan.  24. 

Neze  York  Herald-Tribune,  annual 
Real  Estate  and  Investment  Review,  30 
pages,  Jan.  27. 

Boston  (Mass.)  Traveler,  special  Ma¬ 
jestic  electric  radio  Section,  four  pages, 
Jan.  23. 

Ogden  (Utah)  Standard -Examiner, 
apnual  Progressive  Fxlition,  filled  with 
scores  of  feature  articles  showing  growth 
of  industries  in  this  territory,  Jan.  27. 


It  is  always  father’s  car  when  it  needs 
a  new  tire  or  a  tank  of  gas.  At  other 
times  the  whole  family  owas  it. — Los 
.dngeles  Times. 

We  often  wonder,  as  we  wander  about 
the  United  States  of  America,  how  it 
would  .seem  to  live  in  a  country  where 
the  traffic  in  alcoholic  beverages  was  pro¬ 
hibited. — Detroit  Free  Press. 

It  has  been  hard  enough  to  get  the  old 
money  without  worrying  about  getting 
the  new  bills. — Nezv  Britain  (Conn.) 
Record. 

Dispatches  report  the  finding  of  the 
tomb  of  one  of  Solomon’s  wives.  Some 
day  excavators  are  going  to  find  a 
woman  who  was  not  S<4omon’s  wife,  and 
that  will  be  news. — New  York  Telegram. 

Sometimes  it’s  hard  to  tell  whether 
they  take  more  pride  in  the  marriage  or 
in  the  divorce. — Florence  (Ala.)  Herald. 

One  of  the  world’s  greatest  intelli¬ 
gence  tests  is  that  of  sudden  prosperity. 
— Louiszille  Times. 
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Famous  Speed -Truck  Line 
Greatly  Improved 


The  Stovel  Company,  Ltd.,  Canadian 
publisher  of  nationally-known  farm  papers 
and  other  periodicals,  is  an  enthusiastic 
user  of  International  Trucks.  The  Stovel 
Company  knows  that  advertisers  want 
prompt  returns.  Zoned  mail  is  hurried  on 
its  way  as  shown  in  the  view  below  to 
insure  quick  reader  response. 

International  Harvester  owns  and  oper¬ 
ates  164  Company  Branches  in  the  United 
States  and  Canada.  Prompt,  economical, 
and  dependable  service  is  at  hand  wher¬ 
ever  the  truck  must  go. 


INTERNATIONAL  HARVESTER  Announces  Important 
Improvements  in  all  1,  l*/4»  H/2»  ^nd  2-ton  Models. 


INTERNATIONAL 

Speed  Truck  Features 


The  International  line  of  Speed  Trucks,  popular  with  newspaper 
circulation  managers  and  delivery  superintendents  for  years  because 
of  their  outstanding  performance  and  economy,  have  been  improved 
throughout  in  design  and  construction.  Four-wheel  brakes  for 
greater  safety  in  present  day  traffic  heads  the  long  list  of  features 
added  to  these  new  models.  International  branches  and  dealers 
everywhere  are  now  displaying  the  new  line. 

A  recently-made  partial  count  shows  that  more  than  50  of  the 
best-known  metropolitan  newspapers  now  use  International  Trucks. 
Executives  in  charge  of  newspaper  deliveries  are  cordially  invited  to 
investigate  this  marked  preference  and  to  view  the  trucks  at  the 
nearest  display  room.  Special  information  sent  on  request.  Address 


4-Whcel  Brakes 
New  Cabs 
Stronger  Frames 
Longer  Bodies 
Fuel. and  Air  Cleaners 
Greater  Economy 
Greater  Driving  Ease 

Time-Tested  Spring 
Construction 


INTERNATIONAL  HARVESTER  CO 


of  America 
(Incorporated) 


606  South  Michigan  Avenue 


Chicago,  Illinois 
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WOOLWORTH  TO  START 
$1,500,000  CAMPAIGN 

Five-and'Ten-Cent  Store  Chain  to 

Adrertiae  for  First  Time  in  Its 
History — Controls  1,725  Stores 
In  Three  Countries 

1-'.  W.  VVixjlworih  &:  C’c...  operator  of 
the  famoHs  five-and-ien-ceiit  store  chain, 
will  Ijegin  advertising  for  the  first  time 
in  its  histtjry  ssheii  it  launclies  a  $1,300,- 
(NlO  campaign  in  March  in  connection 
with  the  30lh  anniversary  of  the  orjiani- 
zation.  The  oiK-nin^  Run  will  be  a  20- 
page  br<jadside  in  the  Saturday  livening 
J'ost  at  an  estimated  c*ist  of  $J30,OtK). 

At  the  oftices  of  (Catherine  McN'elis- 
Hugh  Weir,  Xew  ^'ork  agency  handling 
the  account,  it  was  said  tliat  no  decision 
concerning  the  Use  of  newspa|)er  space 
lias  yet  U-en  reached,  although  other 
national  inaga/ines  lK‘'i<les  the  Saturday 
levelling  I'ost  vs  ill  lie  useil. 

The  Woolsvorth  Company  operates 
1.723  stores  in  the  I'nited  .'states,  Canada 
and  (  ulia  and  had  a  net  income  in  1928 
of  $J3..W).(i0fi.  Its  total  \  early  business 
amounts  to  $287,<KX),(XKI,  hut  hitherto  it 
has  never  bought  advertising  space.  A 
statement  issued  recently  explained  the 
organi/.ation's  attitude  toward  advertis¬ 
ing  said : 

"We  want  to  run  a  standardized  busi¬ 
ness.  We  try  to  make  our  stores  look 
alike  from  here  to  the  coast  and  from 
(.  anarla  to  thiba.  WV  sell  identical  mer- 
cliandise  in  all  the  branches  whenever 
possible  W'c  put  out  employes  through 
the  same  statxlardi/.ed  training.  VVe  can 
control  all  that.  Hut  we  cannot  control 
news.  W'c  cannot  make  tlie  general  news 
and  information  aliout  a  store  in  Min- 
nea|Kjhs.  Miss.,  the  same  as  in  Manches¬ 
ter,  N.  H.  So  we  exercise  what  control 
we  have  by  giving  out  no  news  at  all.” 


AGREES  TO  LIMIT  FIELD 


British  Broadcasting  Company  to 
Publish  Only  Radio  News 

The  British  Broadcasting  Company, 
whose  plan  to  establish  a  weekly  publi¬ 
cation,  T/ic  Listener,  as  a  supplement  to 
its  radio  activities  raised  a  storm  of  pro¬ 
test  from  British  newspaper  and  periodi- 
cal_  publishers,  has  agreed  to  limit  the 
activities  of  the  paper  to  broadcasting 
and  radio  material,  as  a  result  of  a  con¬ 
ference  between  a  deputation  of  publish¬ 
ers  and  Sir  John  Keith,  director-general 
of  the  B.B.C..  Jan.  11.  Not  more  than 
10  per  cent  of  The  Listener's  contents 
will  be  devoted  to  matter  not  related  to 
radio,  it  was  stated. 

The  conference  was  brought  about  at 
the  suggestion  of  Premier  Baldwin,  to 
whom  the  publishers  had  taken  their  case 
after  being  refused  an  audience  with  the 
Post  Master-tieiicral,  who  controls  the 
P.  B.C. 


NEW  PUBUCATIONS 

/^LYDE  O.  W'ANTLAND,  former 
^  San  Antonio  newspaper  man,  has 
started  the  llarlandale  Herald,  weekly, 
for  the  San  Antonio  suburb  of  Harlan- 
dale. 

Kermit  (Tex.)  Tribune  is  a  new 
weekly  launched  by  O.  C.  Emerson, 
formerly  of  Burbank,  Cal.  The  paper 
is  being  printed  bv  the  Midland  Daily 
Telegram. 

Labor  Chronicle,  a  new  weekly,  has 
made  its  appearance  in  Boston,  with 
James  R.  Martin  of  the  Mailers'  Union 
as  editor  and  John  Van  Vacrenwyck  as 
circulation  manager. 

The  first  newspaner  in  Wilmington, 
Mass.,  has  made  its  appearance,  a  weekly 
fiublished  by  Donald  Patrick,  formerly 
retxirter  on  the  Reading  (Mass.)  Chron¬ 
icle,  and  Ralph  E.  Sargent. 

Clement  Brown  of  Whitman,  Mass.,  is 
the  editor  and  publisher  of  the  new 
IThittnan  Advertiser,  published  from  the 
press  of  the  IVhitman  Times,  which  has 
ju«t  made  its  appearance  as  a  weekly. 

New  weekly  newspapers  have  been  es¬ 
tablished  at  Woodville  and  Downing, 
Wis.  Donald  l^water.  Spring  Valley, 
Wis.,  is  editor  of  the  Dmtming  Hnter- 
brise  and  Newton  Little  is  editor  of  the 
Woodr-ille  Times. 


The  New  Era.  a  weekly,  has  started 
publication  at  Niland,  Cal.,  with  K.  Tur¬ 
ner  as  editor  and  manager. 

Prairie  Hill  (Tex.)  Horn,  a  weekly 
of  tabloid  size,  has  been  started  with 
Fred  C.  Runnels  as  editor  and  Mrs. 
Runnels  as  manager. 


SCHOOLS 

L''I>lTORS  of  twenty-six  high  school 
^  newspai>ers  met  last  week  as  guests 
of  the  Chicago  Daily  News,  to  discuss 
editorial  problems  of  the  high  school 
pajK-r.  It  was  their  third  annual  assem¬ 
bly. 

.Memliers  of  the  faculty  of  Medill 
.ScIkkjI  of  Journalism  at  .Northwestern 
universi’y.  have  been  inviteil  to  occunv 
the  pew  of  Victor  F.  Lawson,  late  pub¬ 
lisher  of  the  Chicago  Doily  Nrus.  at  a 
winter  convocation  of  all  students  and 
faculty  memliers  from  the  McKinlfKk 
campus  of  Northwestern.  The  convo¬ 
cation  will  be  held  at  the  New  England 
Congregational  church  Sundav  morning, 
l  eb.  3. 

Dean  Walter  Williams  of  the  School 
of  Journalism  of  the  University  of  Mis¬ 
souri  has  been  apiKiinteil  a  member  of 
the  National  Committee  of  Co-opera¬ 
tion  for  the  United  States  for  the 
Second  Pan-American  Congress  of  Jour¬ 
nalists  to  convene  at  Montevideo,  Uru¬ 
guay.  in  1930,  by  Secretary  of  State 
I'rank  B.  Kellogg,  who  is  chairman  of 
the  governing  Ixiard  of  the  Pan-.\meri- 
can  Union. 

Plans  are  under  way  at  Chapel  Hill, 
N.  C.,  to  make  the  Tar  Heel,  student 
tri-weekly,  a  daily  paper  and  give  the 
University  of  North  Carolina  the  second 
college  daily  in  the  South,  the  only 
other  being  located  at  the  University  of 
Texas. 

Ten  Oregon  newspaper  men  were 
elected  to  associate  membership  in  Sigma 
Delta  Chi,  national  professional  journal¬ 
istic  fraternity,  Jan.  IS,  by  members  of 
the  University  of  Oregon  chapter. 
They  are:  Jack  Bladine,  McMinnville 
Telephone  Register-,  A.  E.  Voorhies, 
Grants  Pass  Courier;  A.  L.  Crookham, 
city  editor,  Portland  Journal;  S.  R. 
Winch,  manager,  Portland  Journal; 
Frank  .Appleby,  La  Grande  Observer; 
George  Cheney,  Enterprise  Record- 
Chieftain;  Ben  Litfin,  The  Dallas  Chron¬ 
icle  ;  Jennings  Suter,  news  editor,  Port¬ 
land  Journal;  C.  1.  Gillette,  Eorest  Grove 
.\  ervs-Tinies. 

Sixth  national  convention  of  Theta 
.Sigma  Phi.  national  journalism  sorority, 
will  be  held  June  2.S-28  at  Ohio  State 
University,  Columbus.  O.  Mrs.  Walter 
Williams,  national  president,  will  pre¬ 
side. 


ASSOCIATIONS 

p  Oy.  CLYDE  M.  REED  of  Kansas 
will  be  guest  of  honor  at  a  dinner 
to  be  given  by  the  Topkka  Prkss  Club 
Feb.  12.  Editors,  members  of  the  Kan¬ 
sas  legislature  and  prominent  citizens 
will  be  invited. 

Southern  Illinois  F'pitorial  Asso¬ 
ciation  will  hold  its  annual  convention 
in  Benton  April  19  and  20.  Bert  Hill, 
editor  of  the  Carbondaie  Herald,  is  pres¬ 
ident  and  N.  B.  Seil,  editor,  Grayville 
Mercury-Independent,  is  secretary.  M. 
C.  Page,  editor,  Renton  News,  and  .A.  E. 
Martin,  editor,  Benton  Standard,  have 
been  put  in  charge  of  entertainment 
plans. 

Members  of  the  Rekwooh  Empire 
Newspapermen’s  Association  will  hold 
iheir  next  meeting  at  Cloverdale,  Cal., 
Feb.  22.  The  Association  includes  editors 
of  Pacific  Coast  papers  from  San  Fran¬ 
cisco  to  Southern  Oregon.  The  main 
discussion  will  concern  the  annual  “cara¬ 
van”  scheduled  for  June. 

Members  of  the  staff  of  the  Chicago 
Tribune  have  organized  what  is  said 
to  be  the  first  newspaper  post  of  the 
.American  Wion.  It  is  called  the  Medill- 
Tribune  Post  No.  348. 

Pennsylvania  I.ecisi.ative  Corre- 
spoNPENTs’  .Association  reorganized  at 
Harrisburg  recently  with  the  election  of 
Charles  G.  Miller,  Harrisburg  Evening 
Netvs,  as  president.  He  succeeds  John 
Cummings  of  the  Philadelphia  Inquirer. 


OFFERING  TICKETS  FOR  SPACE 

The  Cleveland  and  Buffalo  Transit 
Company,  through  P.  J.  Swartz,  general 
manager,  is  sending  letters  to  news¬ 
papers,  requesting  consideration  of  an 
offer  to  run  advertising  in  return  for 
$100  or  $125  goixl  in  transportation  on 
the  company's  steamers.  Copy  is  two 
columns  four  inches  and  five  inches,  to 
run  from  .April  1  to  Nov.  1,  at  least  once 
a  week.  .Season  tickets  for  $23  each  are 
issued  to  employes  of  pajiers  accepting 
the  offer. 


AD  TIPS 


N.  W.  Ayer  A  Son,  Wnnliliiittun  .S|iiare.  I*liil- 
n>lfl|>liiu.  U<-|M>rle<l  tu  Lave  eevunsi  aveiaiDt  of 
Curtis  llros.  Coiuitaiiy,  "Ulue  Label  Cataup," 
ICoi'liester,  N.  ^  . 

Auatin  F.  Bement  Company.  410  North  Mlrlii 
Kail  avenue,  Clii>  axo,  will  eoiitinue  tu  plate  tiie 
uei'oiiiit  of  the  llauK  Waalier  Co.,  Peoria,  III. 

Brandt  AdvertUinx  Company,  4;il  Ntirth  Micli- 
iKuu  avenue,  ChieaKo.  la  laaiiing  contracts  to 
iieus|ia|H-rH  for  advertlaliiK  of  Frank  Z.  Woods 
Co.,  iiianufactiirera  of  Hr.  Stone's  Broncblul 
Coid  Tahleta. 

Carter  Adeertiainx  Axoncy,  ks.'!  Madison  ave¬ 
nue,  New  York  city.  Has  secured  account  of 
laiiiia  .Meyers  A  Sons,  Meyers'  Cloves,  New 
York. 

Cecil,  Warwick  A  Cecil.  Itichniond,  Va.  la 
aendiiiK  cu|>y  on  the  Soutberu  Utacuit  Company, 
Itlchmoud,  Virxlnia,  to  souie  South  Carolina 
paiiera. 

Nelson  Chesman  A  Co,,  1137  I’lne  street,  8t. 
laiuia.  Mu.  Axain  maklnx  newspaiier  contracts 
for  the  A.  11.  Lewis  Medicine  Company,  8t. 
Loult. 

Crowall,  Crane  A  Williams,  612  North  Michl- 
Kan  avenue,  Chlcafo.  la  Issuing  8:16  line  copy 
to  Hat  of  newapaiiera  on  the  Parker  I*en  Com¬ 
pany,  Janesville,  Wiaconaln. 

Da  Baatki  Axency,  17  West  45th  street.  New 
York.  I'laclng  accounts  of  the  Cray  Nut  Com- 
I>an.v,  New  York,  and  Ur.  A.  K.  Anderaon, 
Poughkeepsie,  N.  Y. 

DoUenmayer  Advertisinx  Company,  Metro|>ol- 
itan  Life  Kiilldinx,  Mlnneaiwlis.  Is  to  use  sche<I- 
ules  approzlmatlux  8,000  to  4,00<i  lines.  In 
newspapers  on  a  cake  floor  made  by  I'illshory 
Four  .Mills.  A  broadcasting  campaign  Is  being 
prepared  and  cities  on  the  broadcasting  chain 
will  be  used  for  this  advertising. 

Oeo,  L.  Dyer  Company,  3.'!  South  Chirk  street. 
Chicago.  Is  preparing  scheilules  of  3,000  lines  to 
he  issueil  to  dally  oewapa|>ers,  on  Weyerhauser 
Co.,  St.  Piinl,  Minn.  Illalsam  wool). 

Erickson  Company,  3S1  Fourth  avenue.  New 
York.  I'laclug  account  for  the  U.  8.  Tobacco 
Company,  ‘‘Dlirs  Rest,”  New  Y’ork. 

Erwin  Wasey  A  Co.,  844  Rush  street,  Chi¬ 
cago.  Uenewlug  newspaiier  contracts  for  the 
Curtiss  Candy  Company,  Chicago. 

Ferry-Haaly  Co.,  1110  Grand  avenue,  Kansas 
CIt.v,  Mo.  Is  lasning  schedules  to  a  list  of 
newspaiwrs  In  the  southwest  on  Jenny  Wren 
Company,  Isiwrence,  Kansas. 

Charles  Daniel  Frey  Co.,  83.7  North  Michigan 
avenue,  Chicago,  is  using  roho  sections  in  dally 
newspapers  for  the  advertising  of  the  8.  C. 
Johnson  Company,  Racine,  Wisconsin. 

Orillln,  Johnson  A  Kann,  Inc.,  18  Blast  4Sth 
street.  New  York.  Placing  acconnt  for  the  A. 
C.  Dayton  Company,  radio,  Dayton,  Ohio. 

Harriaon-Onthria  Company,  1st  Nat'l  Soo 
IJne  RIdg.,  Minneapolis,  Minn.,  Is  to  make  up 
the  list  on  Hamm  Brewing  Company,  8t.  Paul, 
Minn.,  within  the  next  two  weeks. 

Henri,  Hurst  A  McDonald,  58  East  Washing¬ 
ton  street,  Chicago.,  Is  preparing  a  list  of  news 
paiiers  on  Weil-McLaln  Co.,  Chicago. 

H.  8.  Howland  Advertising  Agency,  2  Park 
avenue.  New  York.  Placing  account  for  the 
Raasett  Metal  Goods  Company,  Derby,  Connec¬ 
ticut. 

H.  B.  Humphrey  Company,  .Wl  Boylstoii 
street,  Boston.  Now  handling  account  for  the 
Watstio  Company,  sterling  ware,  Attleboro, 
Mass. 

H.  W,  Kastor  A  Sons  Advartiaiag  Company, 
l-ytton  Rnildlug.  Chicago.  Again  renewing 
news|«i>er  contracts  of  the  Grigsby -Gmnow- 
lllnds  Company,  Majestic  Radio,  Chicago.  Illi¬ 
nois.  Is  issuing  schedules  to  newspapers  on 
Velvets  Cheese,  a  product  of  the  Kraft-Phoenix 
Cheese  Company,  Chicago. 


Idas  Service.  Inc.,  Niagara  Falls  Tniat  Com 
pany,  Niagara  F'alis,  N.  Y,  Placlug  ao-uunt  fur 
the  Niagara  Falls  Chamber  of  Commerce. 

Kling-Oibeon  Company.  3IU  Sooth  Michigan 
avenue.  Chicago.  Is  issuing  renewal  contracts 
to  newspapers  generally  on  Kaladam  Cori>.,  De- 
troit.  Michigan.  Is  placing  some  schedules  fur 
Rerlnger  A  Meyers.  Chicago,  on  the  I'yramid 
Drug  Co..  Marshall  Mich.,  to  apply  on  the  F. 

A.  Stuart  •■ontracts. 

Lamport-McDonald  Company,  J.  M.  8  Ruibl 
ing,  8outh  Rend.  Ind.  lias  preiwred  the  list 
on  Johnson  .Motor  Co.,  Waukegan  (Oiittmard 
motors). 

Lord  and  Thomas  A  Logan.  44S)  North  Michi¬ 
gan  aicnue.  Chicago,  will  run  large  copy  twi.e 
a  week  on  I'nlnudlve  Soap,  and  .'SKI  lines.  31 
times.  In  roto  sectio'is.  on  Colgrale’s  Dental 
Cream.  Making  up  the  list  on  the  Ktilex  Ctuii- 
pany,  Chicago. 

Lyon  Advertisiag,  Inc..  27U  Madison  avenue. 
•New  York.  Now  handling  account  for  tlie 
Union  Tobacco  Company,  New  York. 

MoJunkin  Advertising  Company,  228  North 
I-aSalle  street.  Chicago,  has  O.  K.'d  the  iiew-s 
paper  list  on  .shaeffer  Pen  Co.,  Fort  Madison.  la. 

Mace  Advertising  Company,  lehrinnnn  Build¬ 
ing,  Peoria,  III.,  is  now  placing  the  account  of 
Altorfer  Bros.  Co.,  Peoria. 

Matteson-Fogarty-Jordan  Company,  .707  North 
Michigan  avenm-.  Chicago.  Is  releasing  copy  p, 
newspapers  on  the  March  Issue  publications  of 
Mie  Fawcett  Publications,  Itobblnsdale,  Minn. 

Philip  J.  Meany  Company,  210  W.  Seventh 
street.  Ix>s  .\ngeles.  Cal.  Will  use  a  list  of 
newspai>ers  for  the  advertising  of  .Mission  Gr 
anges.  California  Crushed  Fruit  Company,  Issi 
Angeler. 

Mitchell  Advertising  Company,  1018  Nicollett 
avenue.  .Mliinenprdis.  Minn  lias  preiiared  and 
O.  K.’d  a  list  of  newspaiwrs  for  the  advertis¬ 
ing  of  the  Ten  Thousand  laikes  Association,  8t. 
Paul.  Minn. 

Olson  A  Enxinger,  Milwaukee,  Wla.,  will  Issue 
malt  schedules  on  Pabst  Company,  Milwaukee, 
to  newspapers,  preferably  with  the  largest 
evening  circulation. 

Olson  A  Enxinger,  Century  Rulldlng.  Mllwan 
kee,  Wis.  Are  Issuing  4.500  line  schednles  to 
newspapers  on  the  Cyclone  Fence  Company, 
Waiikegsn.  Illinois. 

George  Harrison  Phelps  Company,  2671  E. 
Jefferson  street.  Detroit,  Mich.  Will  Issue 
schednles  the  latter  psrt  of  the  month  on  Ajax 
Rubber  Company,  Racine,  Wis. 

R.  J.  Potts  Co.,  Kansas  City,  Mo.  Is  Issuing 
43  line  scheilules  to  run  four  times,  on  Dr.  J. 

R.  Cannsdy,  8ednlla,  Missouri. 

Price-Hannah  Company,  Chicago.  Is  tssniag 
contracts  to  newspa|s-rs  on  the  Fuji  TYadlng 
Company,  Chicago. 

Proctor  A  Collier.  Proctor  A  Collier  Bldg., 
Cincinnati,  O.,  are  Issuing  orders  to  newspapers 
on  Golden  Peacoi'k  Company,  Paris,  Tennessee. 

William  H.  Rankin  Company,  4S,'>  North 
Michigan  avenue,  Chicago,  will  use  a  small  list 
of  newspapers,  scheilules  covering  four  adver¬ 
tisements,  raaylie  more,  on  Phillips  Petroleum 
Cniiipany.  Bartlesville,  Oklahoma. 

John  Ring,  Jr,  Company,  211  North  8eventti 
street.  8t.  Txinls,  Mo.  Is  sending  i-ontracts  and 
order  Insertions  on  the  St.  Txuils  Chamber  of 
Commerce  to  newspapers  In  the  south  and 
sotithwest. 

Stemberg-Kelly  Advertising  Agency,  11  West 
42nd  street.  New  7’ork.  Placing  account  of  the 
Borine  .Mfg.  Company.  New  York. 

Strang  A  Prosser.  SealKle.  Wash.  Will  handle 
a  newspaper  i-am|iaign  on  the  Associated  8alninn 
Packers  of  the  Pai-lflc  Northwest,  to  ts>gln  dur¬ 
ing  Fehntary,  in  .75  cities,  in  connection  with  a 
radio  broadcasting  campaign. 

J.  Walter  Thompson  Company,  42(1  lexingtna 
avenue.  New  York.  Renewing  newspaper  con¬ 
tracts  for  Mie  Postiim  Company,  Richard  Hell 
man  Mayonnaise,  Maxwell  House  Coffee  and 
Baker  Coi-oannts. 

J,  Walter  Thompson  Company,  Kohl  Build¬ 
ing,  8nn  Franciscii.  Cal.  Reported  to  hare  se¬ 
cure  accjuint  of  the  Matson  Navigation  Com¬ 
pany.  San  Francisco. 

Wade  Advertising  Company,  208  West  Wash 
Ington  street.  Chicago,  is  preparing  schednles  i 
for  the  sdvertislng  of  Dr.  Miles  Medieal  Co.. 
Elkhart.  Ind.  (Nervine),  for  large  city  news-  ' 
palters.  ' 

Edward  H.  Wsiaa  Company,  307  NtirMi  Xllchl 
gan  avenue.  Chicago.  Reptirted  to  be  placing 
at-c<Hint  of  the  Victor  Adding  Machine  Coro 
pan.v.  Chicago. 

Williama  A  Cunnyiigham.  6  North  Mlchlgaa 
honlevartl,  Chh-ago.  Will  attend  more  than  $100. 
tsKt  In  ntlverlislng  for  the  All-American  Mohawk 
Corp..  Chbago  Newapaitern  wUI  receive  ached- 
tiles  covering  eleven  weeks. 


m 


32,316,263  Net  Paid! 


Mr.  Ru88pI1  a.  Kem  recently  made  a 
detailed  8ur7'ey  of  the  financial  pages 
of  all  leading  newspapers,  having  a  total 
daily  circulation  of  32,316,263. 

Ask  Mr.  kem  to  furnish  an  impartial 
technical  analysis  of  your  financial  sec¬ 
tion  with  practical  suggestions  as  to  how 
it  can  be  better  balanced  to  fit  your 
particular  case. 

HNANCIAL  PRESS  SERVICE 
730  FIFTH  AVENUE,  NEW  YORK 
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Main  Office  and  Factories 


Goss  Presses  Chosen  by  the  San  Antonio  Express 

lie  he h eve  they  have  not  an  eqita!  in  the  world ! 
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WHEN  a  newspaper  j^ears  itself  to 
produce  all  of  the  news  and  the 
latest  news  firsts  when  it  plans  to  serve 
its  community  in  a  superlative  fashion, 
it  equips  itself  with  modern  newspaper 
presses.  No  other  kind  is  worth  their 
while.  Only  the  best  is  good  enough. 
Only  the  best  is  cheap  enough.  For 
today's  race  is  to  the  swift. 


The  San  Antonio  Express  and  Eve¬ 
ning  News  are  now  completing  a 
magnificent,  modern  home.  It  will 
house  the  heart  and  soul  of  a  fighting, 
interesting  newspaper.  On  the  walls 
there  will  be  murals  in  colors,  telling  in 
sequence  of  the  making  of  a  newspa- 
F)er.  They’ll  pipe  clean,  cold  water  to 


Goss: 

S'-ivtJi, 

In  tune. 
Alert, 
AJequate, 
MoJern. 


its  far  corners.  They’ll  wash  the  air  and 
cool  it.  The  floors  will  be  quiet.  The 
rooms  will  be  light.  All  is  modern. 

What  of  the  presses?  What  are  they? 
What  would  be  deemed  fitting  in 


pre.sses  to  work  slioulder  to  shoulder 
with  brainy  men  arid  superlative 
equipment? 

For  months,  tliat  answer  lias  been 
sought,  pondered,  worked-over — and 
now'  it  can  be  told : 

GOSS  PRESSES! 

After  an  exhaustive,  deliberate  study 
of  American  newspaper  press  rooms, 
Mr.  Frank  G.  Huntress  of  these  San 
Antonio  papers  chose  and  purchased 
Ten  (10)  GOSS  High  Speed,  Low 
Construction  Units  and  Three  (3) 
Pairs  of  GOSS  Folders. 

They’ll  be  the  finest  we  know  how  to 
build.  We  believe  that  they’ll  have 
not  an  equal  in  the  world.  You  can¬ 
not  find  more;  you  need  not  take  less. 


GOSS  PRESSES  -  IN  THE  WORLD’S  GREAT  PRESSROOMS 


flere  in  the 
plant  of  the 
San  Antonio 
Express  they 
will  have  1(» 
(loss  Low 
Construc¬ 
tion  I’nits 
and  3  pairs  of 
Ci»>ss  ladders 
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JOINS  HUBER  HOCE,  INC. 


P.  T.  Irish,  Former  Department  Store 
Man  Becomes  Vice-President 

Paul  T.  Irish,  department  store  and  na¬ 
tional  advertising  executive,  has  joined 
Huber  Hoge,  Inc.,  New  York  advertising 
agency,  as  vice-nresident.  He  was  re¬ 
cently  with  Lowenstein’s  department  store 
of  Memphis,  Tenn.,  as  advertising  exec¬ 
utive,  and  prior  to  that  handled  adver¬ 
tising  for  Loveman,  Joseph  and  Loeb, 
Birmingham,  Ala.,  department  store. 

Mr.  Irish  started  advertising  work 
with  Hudson’s  department  store  in  De¬ 
troit  and  went  from  there  to  Gimbel's 
in  New  York.  Leaving  the  department 
store  field,  he  was  associated  with  the 
Crowell  Publishing  Com{)any  and  But- 
terick  Publishing  Comnany  in  publicity 
and  circulation  nromotion  work  for  two 
years.  Next  he  ‘•oent  three  ears  with 
the  George  Batten  Agency,  later  return¬ 
ing  to  Birmingham. 


BECOMES  AGENCY  PARTNER 

M.  R.  Herman,  Formerly  With  Albert 

Frank,  Joins  Andrew  Cone  Agency 

M.  Robert  Herman,  former  vice-presi¬ 
dent  of  Alltert  Frank  &  Co.,  this  week 
became  a  partner  in  the  Andrew  Cone 
Agency,  New  York.  He  was  elected  vice- 
presidetit  and  treasurer  of  the  company 
at  a  meeting  at  which  Frederick  Hayes 
Cone  was  named  president  and  Frederick 
E.  Richards  secretary.  Directors  of  the 
company  are  Mr.  Cone,  Mr.  Herman  and 
Robert  H.  Hibbard. 

Mr.  Herman  resigned  from  .\lbert 
Frank  &  Co.  in  the  fall  of  last  year.  He 
had  been  with  the  ageiKy  for  11  years. 
Prior  to  that  he  was  manager  of  the 
New  York  office  of  the  Ernest  Goulston 
agency,  now  defunct. 


AGENCY  CHANGES  NAME 


Conklin  Mann  Assumes  Control  When 
Griffin  and  Johnson  Retire 

The  firm  name  of  Griffin,  Jolmson  & 
Mann,  Inc.,  New  York  advertising 
agency,  was  changed  this  week  to  Conk¬ 
lin  Mann,  Inc.  Conklin  Mann,  who  has 
been  president  of  the  company  for  the 
past  year,  continues  in  that  capacity. 
The  change  in  name  follows  the  retire¬ 
ment  of  H.  F.  Griffin  about  one  year 
ago  and  the  more  recent  retirement  of 

C.  H.  Johnson. 

Other  officers  of  the  company  are  C. 
Tyler  Kelsey,  vice-president :  Arnold  S. 
Breakey,  vice-president;  I.  VV’ebster 
Baker,  vice-president;  Stevens  H.  Evans, 
treasurer;  and  G.  W.  Freeman,  secretary. 


NEW  AGENCY  FORMED 

Campbell,  Lowitx  St  Whitely,  Inc. 

Established  in  New  York 

t'ampbell,  Lowitz  &  Whitely,  Inc.,  a 
new  advertising  agency,  has  been  estab- 
li.shed  at  205  East  42nd  street.  New  York. 
,\ccount.s  will  include  the  Naran  Pure 
FfX)d  Company,  Hibbs- Worth  Laborato¬ 
ries,  and  Bell  &  Co.,  makers  of  Bell-ans. 

W.  H.  Campbi-II  has  resigned,  effective 
Feb.  1,  as  sales  manager  of  Savory, 
Inc.,  of  Buffalo  to  participate  in  the  new 
agency.  Other  owners  are  A.  C.  Lowitz. 
recently  with  Huber  Hoge,  Inc.,  and 
before  that  with  Cowan.  Dempsey  & 
Dengler,  Inc.,  and  J.  H.  Whitely,  recently 
with  Huber  Hoge,  and  previously  with 
Cecil,  Warwick  &  Cecil. 


St.  Paul  Agency  Incorporates 

Harman-McGinnis,  Inc.,  an  advertising 
agency  of  St.  Paul,  Minn.,  has  filed  arti¬ 
cles  of  incorporation,  with  a  capitaliza¬ 
tion  of  $10,000.  Alan  R.  McGinnis,  Fred 
C.  Harman,  Jr.,  and  Charles  F.  McGirl, 
all  of  St.  Paul,  are  the  incorporators 
of  the  concern. 


Lee  Joins  Publishing  Firm 

D.  D.  IvCe,  formerly  vice-president  of 
the  Charles  C.  Green  Advertising 
.Agency,  New  York,  has  joined  the  New 
York  office  of  the  D.  W.  Boyce  Com¬ 
pany,  Chicago,  publishers  of  Blade  and 
Ledger,  Movie  Romances  and  Extra 
M  oney. 


Redelheim  Resumes  Business 

.\.  A.  Redelheim,  recently  engaged  in 
supervising  foreign  language  newspaper 
and  radio  advertising  for  the  Hoover- 
Curtis  Campaign  Committee,  has  re-en¬ 
tered  the  foreign  language  advertising 
field  with  offices  in  the  Knickerbocker 
Building,  New  York.  Mr.  Redelheim 
was  director  of  media  and  merchandising 
for  the  Foreign  Language  Publishers’ 
Association  of  the  United  States,  Inc., 
from  1922  to  1926,  and  prior  to  that  was 
treasurer  and  director  of  media  for 
.Messe-Hatter,  Inc. 


New  Agency  Art  Director 

Mervin  C.  Wolff,  formerly  assistant 
art  director  of  Marschalk  &  Pratt  Ad¬ 
vertising  Agency,  New  York,  joined 
the  H.  Sumner  Sternberg  &  Warren 
Kelly  Advertising  Agency  as  art  director, 
Jan.  26.  Prior  to  his  connection  with 
Marschalk  &  Pratt,  Mr.  Wolff  was  a 
member  of  the  art  staff  of  R.  H.  Macy 
&  Co.,  New  York,  and  art  director  (ff 
the  Great  Atlantic  and  Pacific  Tea 
Company. 


Kudner  Heeds  Erwin,  Wesey 

Arthur  H.  Kudner  has  been  elected 
president  of  Erwin,  Wasey  &  Co.,  Chi¬ 
cago  and  New  York  advertising  agency. 
Louis  R.  Wasey  has  been  elected  chair¬ 
man  of  the  board,  a  position  that  has 
been  vacant  since  the  death  of  Charles  R. 
Erwin  in  1926.  Mr.  Kudner,  who  suc¬ 
ceeds  Mr.  Wasey,  has  been  vice-presi¬ 
dent  and  treasurer  of  the  agency  for  sev¬ 
eral  years. 


Handling  Two  New  Accounts 

lirwin  Wasey  &  Co.,  New  York  adver¬ 
tising  agency,  was  appointed  this  week  to 
handle  the  advertising  of  the  Dayton 
Steel  Racquet  Company  and  the  advertis¬ 
ing  of  the  Systems  Division  of  the 
Remington  Rand  Company.  Charles  K. 
Robinson,  of  the  National  Theatre 
Tournament  organization,  has  been  ap¬ 
pointed  a  member  of  the  agency’s  radio 
broadcasting  department. 


Dippy  Represouts  New  York  Firm 

Robert  H.  Dippy,  formerly  of  Robert 
H.  Dippy  Agency  and  May  &  Dippy, 
Philadelphia,  has  joined  Michaels  & 
Heath,  Inc.,  New  York  advertising 
agency,  as  Philadelphia  representative. 
Prior  to  running  his  own  agency  Mr. 
Dippy  was  a  partner  in  Dippy  &  Aitkin, 
Philadelphia. 


Joins  Cincinnati  Agency 

E.  L.  Jeanmaire,  formerly  in  cliarge  of 
copy  for  the  R.  EL  Sandmeyer  agency, 
Chicago,  has  joined  the  copy  departm^t 
of  Prather-Alien  and  Heaton,  Cincin¬ 
nati  agency.  John  A.  Leith  has  been  ap¬ 
pointed  to  succeed  him  at  the  Sandmeyer 
agency. 


Heath-Seehof,  Inc.,  Moves 

Heath-Seehof,  Inc.,  Chicago  advertis¬ 
ing  agency,  has  moved  from  306  West 
Washington  street,  to  211  West  Wacker 
drive.  The  company  is  now  planning  a 
campaign  for  the  American  Maid  brand 
of  ladies’  underwear.  Newspapers  and 
magazines  will  probably  be  used. 


Agency  Increases  Capital 

Fred  A.  Rdibins,  Inc.,  Chicago  adver¬ 
tising  agency,  has  been  authorized  to  in¬ 
crease  its  capital  from  $15,000  to  $75,000. 
Marshall  Matthews,  with  the  Robbins 
agency  for  the  past  three  years,  has  been 
made  a  vice-president. 


Heads  Copy  Department 

Edward  J.  Kidd,  recently  advertising 
manager  of  the  Furst-McNess  company 
of  Freeport.  III.,  has  joined  Brincker- 
hoff,  Inc.,  Chicago  advertising  agency, 
where  he  will  have  charge  of  the  plan 
and  copy  department. 


Benson  Speaks  in  Detroit 

John  Benson  of  the  Benson,  Johnson, 
Gamble  &  Read  Agency,  and  presid^t 
of  the  American  Association  of  Advertis¬ 
ing  Agencies,  spoke  before  the  Detroit 
Aircraft  Qub  Feb.  1,  on  “The  Future  of 
Advertising.” 


New  Touaalin  Account 

The  Charles  H.  Touzalin  Advertising 
Agency,  Chicago,  has  been  appointed  to 
handle  the  account  of  the  MacLeod 
Manufacturing  Company,  makers  of  Dor- 
meyer  electrical  food  beaters  and  mixers 
and  telephone  extension  brackets. 


D’Arcy  Has  Shoe  Account 

The  D’Arcy  Advertising  Company  of 
St.  Louis,  Mo.,  has  been  appointed  to 
handle  the  account  of  the  International 
Shoe  Company,  St.  Louis,  which  has 
decided  on  a  national  advertising  cam¬ 
paign  to  strengthen  consumer  good-will. 

Henderson  With  Doremus 

Herbert  C,  Henderson,  formerly  on 
the  advertising  staff  of  the  Oklahoma 
City  Daily  Oklahoman,  has  joined  the 
staff  of  Doremus  &  Co.,  Chicago,  as  an 
account  executivx. 


Joins  Campbell-Ewald  Staff 

Percy  Atkinsfwi  has  joined  the  Camp¬ 
bell-Ewald  staff  of  copy  writers.  He 
goes  to  Campbell-Ewald  from  George 
Harrison  Phelps,  Inc. 


John  S.  King  Agency  Moves 

The  John  S.  King  Company.,  Inc., 
Qeveland  advertising  agency,  moved 
Feb.  2,  from  Carnegie  Hall  to  new 
and  larger  offices  in  the  Engineers’  Na¬ 
tional  Bank  Building. 


Raebel  With  Fairall 

J.  L.  Reubel  has  joined  the  production 
staff  of  Fairall  &  Co.,  advertising  agency, 
of  Des  Moines,  la.  He  was  form^ly 
on  the  promotion  staff  of  the  Des  Moines 
Register  and  Tribune -Capkal. 


New  Jordan  Account 

Jordan  Advertising  Abroad,  Inc.,  has 
bem  appointed  by  &win  Wasey  ft  Co. 
to  handle  the  tooth  paste  advertising  of 
the  Forhan  Company  in  South  America 
and  the  Orient. 


Moving  Chicsigo  Office 

The  Campbell-Ewald  Company,  adver¬ 
tising  agency  with  headquarters  in  De¬ 
troit,  has  leased  the  fourteenth  floor  of 
the  Chicago  Motor  Club  Building,  66 
East  South  Water  street,  Chicago. 


New  Ayer  Account 

N.  W.  Ayer  &  Son  has  been  appointed 
to  handle  the  advertising  account  of 
the  Photomaton  Operating  Corporation, 
maker  of  automatic  photf)graphing  and 
devel»)ping  machines. 


Brunswick  Names  Hoyt 

The  Brunswick-Balke-Collender  Com¬ 
pany  has  appointed  the  Charles  W.  Hoyt 
Company,  Inc.,  of  New  York  City  to 
direct  the  advertising  of  their  toilet  seat 
division. 


Page  With  Ferry-Hanley 

Ralph  Page,  formerly  with  the  Gund- 
lach  Advertising  Company,  has  joined  the 
Ferry-Hanley  Agency,  Chicago,  as  an 
account  executive. 


Chicago  Agency  Moves 

The  E'rankcl-Rose  Company,  Chicago 
advertising  agency,  has  moved  from  its 
old  quarters  at  612  North  Michigan  ave¬ 
nue  to  the  Mather  Tower. 


Heads  Carter  Art  Department 

Harry  G.  Wiard  has  been  appointed 
art  director  of  the  Carter  Advertising 
Agency,  New  York  City. 


TRIAL  REPORTED  BY  TELETYPEj  ^ 
Atlanta  Journal  Used  Machine  u 


Relay  Court  Story  to  City  Room 

The  teletype,  used  by  press  associa¬ 
tions  on  their  leased  wires  in  newspaper 
offices,  was  used  last  week  by  the 
Atlanta  Journal  in  reporting  the  trial  oi 
George  Harsh,  wealthy  college  boy,  for 
murder.  Three  reporters  working  in  10 
minute  shifts  took  notes  on  the  trial  and 
instead  of  telephoning  to  the  office,  wen: 
to  the  courthouse  press  room,  typed  their 
stories  and  handed  them  to  the  teletypr 
operator.  Almost  immediately  the  cop' 
•—  recorded  on  the  receiving  machint 
at  the  city  editor’s  desk. 

“This  system  restores  the  persona 
touch  in  reporting,’’  Hunter  Bell,  citj 
editor  of  the  Journal  said  in  commenting 
on  the  procedure.  “It  gives  the  man  oc 
the  spot  a  chance  to  write  his  owr. 
story.” 


Jack  Lait  Adapts  Serial 

“Broadway  Melody,”  a  new  novel  b; 

Jack  Lait  of  King  Features  Syndicate 
PC.,  start^  as  a  serial  in  the  Los  Angt- 
les  Examiner  this  week.  It  is  an  adap 
tation  from  a  talking  picture  by  Edmur.c 
Goulding. 


To  Publish  New  Serial 

A  new  serial  by  Anne  Austin  wi 
released  Jan.  30  by  NEA  Service,  li 
It  is  called  “The  Black  Pigeon” 
upon  completion  of  its  newspaper  ru'£ 
it  will  be  published  in  book  form  | 
the  Greenberg  Publishing  Company. 


New  Verse  Feature 

“Rhymes  of  the  Times”  by  Waitf 
Schwimmer,  who  formerly  dud  wetk 
verse  for  the  Chicago  Sunday  Tribwu 
is  a  new  feature  being  syndicated  by  t!  * 
National  Newspaper  Service,  Chicago. 


Vogdes  Writes  Novel  | 

Walter  Vodges,  editor  of  Newsp.jp;^.| 
Feature  Service  magazine,  is  the  authc  ' 
of  “A  Great  Man,”  to  be  published  thi^ 
month  by  Longmans,  Green  ft  Co. 


Adding  Page  of  Comics 

Beginning  Feb.  4,  the  Boston  Heraii 
will  run  a  page  of  comics,  it  has  a 
nounced.  , 


To  Visit  Hollywood 

Alexander  Black,  art  editor  of  KL-.: 
Futures  Syndicate,  Inc.,  left  New  Y  ■ 
this  week  for  a  trip  to  HoIIywofxl  a 
the  Pacific  Coast. 


Dyer  Joins  Chicago  Agency 

Carlcton  L.  Dyer  has  resigned  as  « 
vertising  manager  of  the  E'ord  Mot 
C«>mpany  of  Canada  to  join  the  Chicac 
office  of  E'rwin,  Wasey  &  Co. 


St.  Louis  Firm  Appointed 

Brockland-Moore,  Inc.,  of  St.  I.' 
has  been  appointed  by  the  Conti' 'f 
Supply  Company  of  that  city,  to  d  " 
its  advertising  account. 


Iowa  Papers  Merged 

The  Monticcllo  (la.)  Times  ha.s 
acquired  by  Doxsee  &  Doxsee,  publM.. 
of  the  Monticcllo  Express,  who  'ri 
merge  the  tw»j  papers.  Tom  J. 
has  been  owner  of  the  paper  in  r'  - 
years.  The  Times  was  establisivxl  - 
1883. 
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THE  MAGIC  WORD 


NEW! 


Manufacturers  in  all  lines  have  found  that  their  products  must 
be  “in  style” — they  must  continually  have  new  models,  new  designs 
— new  life — new  interest — something  new.  In  all  lines — every¬ 
where — there  is  the  demand  for  “the  latest.” 

Many  publishers  have  been  amazed  at  the  interest  their  readers 
really  have  in  their  paper — when  they  change  to  a  new  news  face, 
or  a  new  news  face  and  a  new  make-up  as  well. 

But  newness  doesn’t  hold  interest  just  because  it’s  new.  It  must 
be  better  than  the  old — more  practical.  In  a  type  face  newness  must 
mean  more  readability  for  the  reader  as  well  as  more  durability  and 
more  economy  for  the  publisher. 

We  don’t  ask  you  to  adopt  Intertype  Ideal  News  Face  simply  be¬ 
cause  it  will  revive  the  spirit  of  “the  latest”  in  your  newspaper. 
Adopt  Ideal  News  Face  because  it  will  make  your  newspaper  more 
readable  and  more  interesting — two  things  that  have  a  “box  office” 
value. 

The  nearest  Intertype  Office  has  some  money  making  facts  about 
IDEAL  News  Face  for  any  publisher  who  wishes  to  be  known  as 
progressive  by  readers.  There  is  no  obligation  involved  in  asking 
for  reasons  why  your  paper  should  be  “the  latest.” 


ll 


In  Nr 

am!  fVxIoni  |W  lit 


INTERTYPE  CORPORATION 

New  York  1440  Broadway;  Chicago  130  North 
Franklin  St.;  New  Orleans  816  Howard  Ave.;  San 
Francisco  152  Fremont  St.;  Los  Angeles  1220 
South  Maple  Ave.;  Boston  80  Federal  St.;  London; 
Berlin.  Distributors  throughout  the  world. 
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PROPOSED  PLANT  OF  ROCKFORD  REPUBLIC 


Proposed  new  home  of  the  Rockford  (111.)  Republic,  to  be  ronstnirted  as  part  of 
rity  beautifiration  plan 


PLAN'S  ifir  l»eautifyinn  the  river  front 
f>{  Kockford.  Ill.,  along  the  Kock 
Kiver  l>etween  two  of  the  city’s  prin¬ 
cipal  bridges  in  connection  with  the  con- 
structifin  of  the  new  home  of  the  Rock¬ 
ford  Paily  Republic  were  presented  at 
a  Iwnfpiet  given  under  the  auspices  of 
the  pajK-r  recently  at  which  the  city’s 
leading  business  men  were  present. 

The  Republic’s  new  building  is  to  lx-  a 
seven-story  structure  with  a  tower. 
When  completed  it  will  have  a  frontage 
of  217  feet  on  the  river.  The  first  unit 
will  have  1.12  feet  frontage  on  Water 
street,  and  88  feet  river  frontage.  A 


walk  will  l»e  constructed  along  the  river 
l)ank  at  the  daily’s  expense.  It  will  ex¬ 
tend  along  the  stretch  between  the  two 
bridges. 

Mrs.  Ruth  Hanna  McCormick,  pub¬ 
lisher  of  the  Republic,  presented  the  pro¬ 
ject  in  the  principal  address  at  the  din¬ 
ner.  Harney  Thompson,  editor,  and  Ed¬ 
ward  Hurling,  treasurer,  also  represented 
the  Republic  at  the  banquet. 

Jesse  A.  Harloga,  of  Rockford,  and 
Rol>ert  W.  Dickerson,  of  Qeveland, 
architects,  who  planned  the  building  and 
the  beautifying  project  spoke  on  their 
plans. 


PUBLICITY  TAKING  $25,000,000 
FROM  DAILIES 


(i'oiiliuucd  from  pat/e  '.>) 


gress  to  adjust  the  rates  and  alleviate  in 
part  the  bunlens.  Then,  in  ld22,  the 
.American  Newspaper  Publishers  Associ¬ 
ation  earnestly  set  to  work  upon  a  pro¬ 
gram  of  reducing  the  war  taxes. 

“The  job  was  finally  accomplished  in 
May.  1928,  but  not  until  after  six  years 
of  the  hardest  kind  of  work  and  not 
until  after  we  had  gone  through  a  life 
and  death  fight  in  1924  and  1925  to  pre¬ 
vent  a  still  further  increase  of  109  per 
cent  alKDve  the  i>eak  war  revenue  rates. 
The  successful  battle  of  the  A.N.P.A.  to 
kill  the  100  per  cent  proposed  increase  in 
1925  saved  the  publishers  upwards  of 
S10.(K)0,0(Kt  a  year.  It  saved  three  papers 
in  New  York  state  alone  approximately 
SI. 000,000  a  year." 

Mr.  Hanson  then  told  how  the  A.N. 
P..A.  fought  the  various  definitions  of 
standarcl  newsprint  paper  evolved  under 
the  tariff  act  of  1922,  especially  one  of¬ 
fered  Jv  domc.stic  paper  manufacturers 
which  read  that  standard  newsprint 
should  consist  of  rolls  of  newsprint. 

“Had  this  definition  been  promulgated 
some  15,000  country  publishers  would 
have  been  compelled  to  pay  the  equiva¬ 
lent  of  one-fourth  of  a  cent  per  pound 
and  10  per  cent  advalorum  on  their  sheets 
of  newsprint,”  he  said,  but  this  rule  was 
overthrown. 

“The  matter  of  what  is  standard  news¬ 
print  has  been  before  numerous  courts 
and  no  two  of  them  have  agreed,”  he 
continued.  “It  is  now  before  the  United 
States  Court  of  Customs  Appeals  where 
I  am  to  argue  it  for  the  publishers 
within  the  next  few  weeks. 

“The  free,  uninterrupted  flow  of  news¬ 
print  paper,  from  mill  to  press  room,  is 
vital  to  the  newspaper  publishing  busi¬ 
ness,  yet  the  federal  Government,  from 
time  to  time,  has  adopted  measures  which 
seriously  would  jeopardize  such  a  flow. 
Only  a  few  months  ago,  some  customs 
officials  at  Detroit,  where  trainload  after 
trainload  of  newsprint  enters  this  coun- 
trv  daily,  ordered  all  cars  unlocked  and 
unloaded  so  that  search  for  contraband 
liquor  might  be  made.  The  cost  of  un¬ 
loading  and  reloading — about  $2.00  per 


ton — was  to  be  assessc<I  against  the  con¬ 
signee  publishers.  True,  there  was  no 
authority  in  law  for  such  an  order  and 
no  reason  for  it,  as  not  one  quart  of 
liquor  had  ever  been  found  in  a  car  of 
newsprint  paper.  Fortunatdy,  on  the 
very  first  day  this  pnxredure  went  into 
ojieration,  some  publisher  notified  the 
A.N.P.A.’s  general  manager  at  New 
York.  Within  an  hour,  the  matter  was 
laid  before  the  Secretary  of  the  Treas¬ 
ury  in  Washington  and  within  the  day, 
the  order  for  unloading  and  reloading 
was  rescinded.” 

Mr.  Hanson  conclude*!  by  reviewing 
the  work  done  by  his  office  in  income 
tax  matters. 


OREGON  MERGER 


Baker  Morning  Democrat  Absorbed 
By  Evening  Herald  Owners 

The  Raker  (Ore.)  Morninq  Democrat, 
one  of  the  oldest  daily  newspapers  of  the 
Pacific  Northwest,  was  purchased  Jan.  26 
by  Hernard  Mainwaring  and  Lucien  P. 
.\rant,  owners  and  publishers  of  the 
Raker  Evening  Herald,  from  Ralph  H. 
Mitchell,  editor  of  the  Portland  Journal 
of  Commerce.  The  deal  involved  a  cash 
consideration  of  approximately  $38,000. 
On  Feb.  1  the  Morning  Democrat  and 
Evening  Herald  were  consolidated. 
Articles  of  incorporation  for  $80,000  will 
be  filed  at  Salem  soon  for  the  Baker 
Democrat-Herald  Company.  The  merged 
newspaper,  which  will  be  owned  equally 
by  Arant  and  Mainwaring,  is  published 
every  evening  except  Sunday.  Mr.  Main¬ 
waring  will  continue  as  editor  and  Mr. 
Arant  as  business  manager. 

Preparations  have  started  for  combin¬ 
ing  the  plants  of  the  two  paj^rs  into  the 
new  quarters  of  the  Herald  in  the  Shoe¬ 
maker  building.  Full  eight-hour  wire 
service  of  the  Associated  Press  will  be 
added. 

The  Morning  Democrat  was  established 
in  1870  and  the  Evening  Herald  in  1901. 
For  nearly  .50  years  the  Democrat  was 
edited  by  1.  B.  Bowen,  Sr.,  of  Baker,  who 
sold  his  interests  last  October  to  Ernest 
L.  Crockatt.  Recently  Mr.  Mitchell  pur¬ 
chased  the  entire  capital  stock  from  Mr. 
Crockatt  and  Mr.  Evans,  business  man¬ 
ager.  Mr.  Evans  will  join  the  new  com¬ 
pany  as  local  advertising  manager. 


MALLON  RECOMMENDED 
FOR  PULITZER  PRIZE 


Louisville  Timet  Cites  Chief  of  U.  P. 

Washington  Bureau  for  Expose 
of  Secret  Senate  Poll  on 
West  Appointment 

Paul  Mallon,  chief  of  the  Washington 
Bureau  of  United  Press  Associations, 
was  recommended  for  one  of  the  1929 
Pulitzer  prizes  by  the  Louisville  Times, 
Jan.  29,  for  obtaining  the  secret  Senate 
IK)11  on  confirmation  of  Roy  O.  West  as 
Interior  Secretary.  In  its  recommenda¬ 
tion  the  Times  said: 

“Five  days  have  passed  since  the 
L’nited  Press  published  the  vote  of  Sen¬ 
ators  in  the  case  of  Roy  O.  West.  There 
is  little  denial  of  the  accuracy  of  the 
article. 

“The  Times  congratulates  the  United 
Press  and  its  Washington  correspondent 
u|)on  the  beat  of  the  season. 

“Hut  it’s  more  than  the  beat  of  the 
season.  Assuming  its  accuracy,  the 
Times  nominates  Paul  R.  Malltm,  Wash¬ 
ington  correspondent  of  the  United  Press, 
for  one  of  the  Pulitzer  prizes  which  will 
be  awarded  in  1930. 

“The  United  Press  presumably  cannot 
receive  the  gold  medal  ‘for  the  most  dis¬ 
tinguished  and  meritorious  public  serv¬ 
ice.’  That  prize  is  offered  to  a  news- 
pai>er.  Hut  Mr.  Mallon  qualified  for  the 
award  of  $1,000  for  the  best  example  of 
a  reixjrter’s  work. 

“What  newspaper  article  could  tell 
more  than  one  telling  how  Senators 
voted,  fondly  lielieving  themselves  pro¬ 
ceeding  in  high-saving  secrecy?  What 
column  of  news  could  accomplish  more 
g(M)d  than  a  column  in  which  cowards  of 
the  United  States  Senate,  who  tried  to 
go  into  a  hole  to  vote  upon  seating  a 
Cabinet  officer  and  tried  to  pull  the  hole 
in  after  them,  were  dragged  swiftly  in 
daylight,  writhing  and  sputtering?” 

\faIlon  has  been  with  U.  P.  in  Wash¬ 
ington  for  six  years.  He  is  a  graduate 
of  Notre  Dame  University  School  of 
Journalism  and  has  worked  for  the 
Louisville  Courier-Journal,  Louisville 
Herald  and  Post,  South  Rend  (Ind.) 
Times  and  Rrooklyn  Eagle.  He  joined 
the  U.  P.  in  1920  in  New  York.  He 
covered  the  Stillman  divorce,  Ellwell 
murder  and  Nicky  Arnstein  case.  In 
Washington  he  covered  the  Teapot  Dome 
Investigation  and  travelled  with  presi¬ 
dential  candidates  in  1924  and  1928. 


WEEKLIES  WIN  TROPHIES 

The  Jasper  (Ala.)'  Mountain  Eagle 
and  the  Ocark  (Ala.)  Southern  Star 
were  awarded  the  Victor  H.  Hanson 
cups  for  the  best  weekly  new’spaper  and 
for  the  most  outstanding  service  to  the 
community,  respectively,  at  a  meeting  of 
members  of  the  Alabama  Press  Asso¬ 
ciation  in  Montgomery  Jan.  26.  L.  S. 
Richardson  is  editor  of  the  Mountain 
^gle  and  Jesse  B.  Adams  is  publisher 
of  the  Southern  Star. 


SPONSORS  GAG  BILL 


Michigan  Senator  Would  Stop 

Criminal  Trial  New*  For  Verdict 

I^nsing,  Mich.,  Jan.  30 — Advancing 
the  argument  that  newspapers  now  try 
cases  in  their  news  columns  before  they 
get  into  the  courts.  Senator  George  M. 
Condon,  Detroit  attorney,  today  intro¬ 
duce*!  a  bill  in  the  Michigan  Legislature 
which  would  prevent  the  furnishing  by 
law  enforcement  officers  of  any  informa¬ 
tion  for  publication  relating  to  persons 
accused  of  crime  or  about  their  allege*! 
crime  until  after  the  determination  of 
their  guilt  or  innocence  in  court. 

Condon  is  chairman  of  the  Senate 
Judiciary  Committee  and  a  veteran  legis¬ 
lator  with  a  considerable  following  in  the 
upper  house.  In  discussing  with  news¬ 
papermen  the  probability  that  his  bill 
will  bring  him  unp*>puiaritv  with  the 
state  press  he  derisively  declared  that 
newspapers  “always  oppose  me,  anyway, 
so  there’ll  be  nothing  new  about  that 
situation.”  He  denied  that  he  had  been 
moved  to  present  the  measure  at  this 
time  because  Detroit  papers,  particularly, 
and  the  state  press,  to  a  lesser  extent,  are 
giving  much  space  to  stories  about  Ralph 
W*)*xl.  Detroit  contractor  whose  es¬ 
tranged  wife,  whom  he  had  accused  of  at¬ 
tempting  to  have  him  murdered,  brought 
about  his  arrest  on  a  charge  of  bank 
robbery. 

In  addition  to  the  section  of  the  Con¬ 
don  bill  defining  furnishing  of  crime  in¬ 
formation  by  officers  of  the  law  as  a 
misdemeanor,  punishable  by  a  fine  or  not 
more  than  $2.50,  there  is  a  section  penal¬ 
izing  persons  who  tip  off  law  breakers 
of  contemplated  police  raids. 


INDIANA  MEETING  FEB.  26 

The  Indiana  League  of  Home  Dailies 
is  scheduled  for  Friday,  Feb.  26,  at  the 
Lincoln  hotel  in  Indianapolis. 


NEA  serials  make 
circulation.  A  recent 

Vone  added  5000  in 
Birmingham  in  its 
first  week. 


NEA  Service,  Inc., 

1200  W.  3rd  St.,  ClcveUnd,  Ohio 


Thr  First  Practical  Book  on  the  Vital 
Problems  of  Sellin(  an<l  Buying  Space 
26  Chasten  Rrelrir  with  Conetruetive  Ideas 

SELLING  AND  BUYING 
ADVERTISING  SPACE 

by  A.  /.  S/omanson 
Winner  Chicafo  Tribune  Promotion 
Contest 

just  oft  tbp  preM.  U  an  atHorblne  bcK'k  of 
important  facts  vital  to  «fver>'  man  In  the 
advert  Ulnx  buslnean.  Written  b>  an  Agency 
Executive  who  has  spent  ten  >'ear8  in  the 
studv  of  atiace  selling  and  buying  methods 
and  whose  intimate,  practical  crwtact  makea 
him  an  authority  on  the  subject. 

It  is  a  timely  book,  an  amazingly  frank 
anal>’als  of  since  selling  and  bu}1ng  fallaciee. 
*'The  aubjnd  ii  handled  very  capably  and 
ahowa  considerable  research  by  the  au¬ 
thor.  l%e  book  la  oomprebenatvely  pre¬ 
pared  and  ahnuld  prove  of  Interest  to 
the  man  who  actually  pa)'a  for  space  aa 
well  as  to  those  actually  engaged  in  ad¬ 
vertising  work.** 

Adv€rtiMing  and  Sailing 
TloVU  "puluSiflNff  *ClI.r  TtS  “#th*  Ava!.* 
N.  Y. 

PIrsse  msll  me  “SrlUnf  snd  Bluing  Adver- 
tlelng  .Xpsre.” 

I  cocloee  mj  rbrek  for  $4.60 
Plrn-r  tend  C.  O.  D. 

Render  Inrolcc  upon  shipment 

Nsroe  . 

Address  . 


Ludlow 

— the  fastest 
growing  sys- 
tern  of  display 
composition. 

Ludlow  Typograph  Co. 

*2032  Clybourn  A ve., Chicago^ 

Poaton  —  New  York  —  AtUntn  — San  Franciac* 

'.UDLOW  QUALITY  SLUO  COMPOSITION 


Vou  can. 
do  it  better 


Ixkdwitry 


It  is  surprising  how  the  application  of  gas 
in  industry  sometimes  brings  about  com¬ 
plete  changes  in  time-worn  methods.  .  .  . 

An  example  (which  may  have  its  counter¬ 
part  in  your  own  plant)  is  found  in  var¬ 
nish  making.  Varnish  must  be  heated  to 
a  definite  pre-determined  temperature, 
and  removed  from  the  heat  at  the  precise, 
critical  moment.  Failure  to  observe  these 
requirements  means  that  the  entire  kettle 
of  varnish  is  spoiled. 

Since  the  industry’s  origin,varnish  kettles 
have  always  been  mounted  on  wheels  to 
facilitate  quick  removal  from  the  fire. 
But  gas  today  is  changing  all  that.  Gas 
can  be  turned  off  more  quickly  than  it 


would  be  possible  to  wheel  the  kettle 
away! 

Positive  temperature  control,  made  pos¬ 
sible  by  gas,  insures  better  varnish.  Man¬ 
power  is  conserved  through  the  use  of 
gas.  And  the  danger  of  fire — ever  present 
by  the  old  method — is  averted. 

....  Now  consider  gas  for  your  otun 
plant.  Gas  may  or  may  not  affect  your 
production  in  these  precise  ways.  But 
gas  does  hold  very  definite,  very  valuable 
potential  advantages  for  you.  .  .  .  and 
you  should  know  what  these  advantages 
are.  Your  local  gas  company  will  gladly 
tell  you  about  them.  Write  or  telephone 
them  today. 


For  free  copy  of  book,  **Industrial  Gas  Heat**,  address 


American  Gas  Association 

420  Lexington  Avenue,  New  York  City 
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PROPOSED  NEW  PLANT  OF  ST.  LOUIS  GLOBE-DEMOCRAT 


Arrhilrrt’a  drawinf;  of  proposed  Globe-Democrat  plant 


A  N  entire  dty  block  of  land,  with 
the  ccxeption  of  a  small  parcel, 
was  acquired  this  week  by  the  St.  Louis 
Globe-Democrat  and  tentative  plans  have 
been  drawn  for  the  new  five-story  build¬ 
ing  which  is  to  house  the  paper.  It  will 
be  erected  adpacent  to  the  site  of  the 
proposed  Municipal  Memorial  Plaza  and 
will  have  a  frontage  of  340  feet  along 
High  street  which  is  to  be  widened  into 
a  boulevard.  The  plant  will  be  approxi¬ 
mately  103  feet  deep. 

A  feature  of  the  new  building  will  be 
its  location  on  the  Illinois  Terminal 
Railroad  system,  the  tracks  of  which 
will  run  alongside  the  sub-basement. 
This  will  make  it  possible  to  deliver 
paper  directly  to  the  vast  storage  si»ce 
to  be  provided  underneath  the  building. 
In  the  present  arrangement  the  Globe- 
Democrat  has  only  enough  space  to  store 
a  current  supply  of  paper  and  must  rent 
additional  warehouse  space  and  pay 
extra  drayage  charges. 

Representatives  of  Mauran,  Russell  & 
Crowell,  architects  who  are  planning  the 
building,  made  extensive  visits  to  lead¬ 
ing  newspaper  plants  in  many  cities  dur¬ 
ing  the  past  six  months  to  view  the  latest 
improvements  in  plant  construction. 

Although  the  plans  are  in  the  formu- 
lative  stage,  and  have  not  been  more 
than  casually  discussed  by  the  publishers 
and  the  architects,  as  now  contemplated 
the  building  will  have  five  stories  above 
the  ground  and  two  below.  Whether  it 
will  be  of  brick  or  stone  has  not  yet  been 
decided,  but  whatever  the  materials  may 
be  it  will  be  a  fireproof  structure  with 
steel  skeleton  and  reinforced  concrete 
fkxirs. 

The  ground  floor  will  be  given  over 
largely  to  the  various  units  of  ne\v 
presses  which  will  be  installed. 

The  second  floor  will  be  occupied  for 
the  most  part  by  the  mailing  department. 
On  this  same  floor  the  building  superin¬ 
tendent  and  his  assistants  will  have  their 
quarters  and  a  considerable  space  will  be 
allotted  to  the  stock  room. 

The  engraving,  composing  and  stereo¬ 
type  departments,  together  with  the 
molding  and  casting  rooms,  will  be  on 
the  third  floor.  Here,  also,  will  be  the 
display  advertising  desk.  The  mechani¬ 
cal  superintendent  will  also  have  his 
office  on  this  floor. 

The  fourth  floor  will  be  assigned 
wholly  to  the  editorial  department,  per¬ 
mitting  a  concentration  of  city,  Simday, 
society  drama,  sports  and  photography 
departments  within  a  single  unobstructed 
area.  The  editor  of  the  editorial  page 
and  his  assistants  will  also  be  on  this 
floor.  The  only  private  offices  will  be 
those  assigned  to  the  publisher  and  man¬ 
aging  editor. 

The  fifth  and  top  floor  will  be  one  for 
general  business  purposes.  Here  may  be 
found  the  offices  of  the  vice  president 
and  the  secretary-treasurer,  the  cashier. 


auditor  and  such  departments  as  circula¬ 
tion,  IcKal  and  national  advertising, 
gravure  and  classified  advertising,  sta¬ 
tistical,  advertising  promotion,  publicity, 
service  and  promotion  and  research. 
There  will  also  be  conference  rooms  and 
an  ample  rest  room  for  women  em- 
jiloyes.  Here,  too,  will  be  located  the 
telephone  exchange. 


SPONSORS  NEWS  COURSE 

Asbury  Park  (N.  J.)  Press  Conducts 
Classes  in  Local  Schools 

Journalism  courses  are  being  sponsored 
by  the  Asbury  Park  (N.  J.)  Press  in 
local  high  schools  in  connection  with  a 
weekly  school  page,  published  as  part  of 
the  regular  edition.  The  page  will  be 
written  and  edited  by  students  of  the 
•Asbury  Park  and  Neptune  high  schools 
under  the  supervision  of  members  of  the 
Press  staff. 

Two  groups,  organized  among  the 
students,  will  meet  once  a  week  at  the 
Press  office  for  instruction  in  news  writ¬ 
ing.  They  will  be  given  assignments  cov¬ 
ering  school  activities.  Staff  members 
will  edit  copy  and  explain  the  correc¬ 
tions  to  the  students.  Sixty-five  stu¬ 
dents  of  one  school  have  already  applied 
for  admission  to  the  course,  but  the 
groups  are  to  be  limited  to  20  each. 
Elimination  tests  have  been  arranged  to 
determine  which  applicants  shall  be  ad¬ 
mitted. 

J.  Lyle  Kinmonth,  publisher  of  the 
Press,  started  the  course  as  a  means  of 
bringing  readers  in  closer  contact  with 
the  schools  and  to  give  interested  stud¬ 
ents  elementary  instruction  in  journal¬ 
ism. 


LEADS  VARIETY’S  LIST 

Mae  Tinee,  Chicago  Tribune,  Picked 
Mott  Movie  Box  Office  Succettet 

Mae  Tinee,  motion  picture  critic  of 
the  Chicago  Tribune,  has  been  selected 
by  Variety  to  lead  its  semi-annual  list¬ 
ing  of  critics  according  to  their  box 
office  average.  The  list  rates  the  critics 
according  to  their  choice  of  popular 
productions,  regardless  of  artistic  merit, 
“From  June  1  to  Nov.  10,”  said 
Variety,  “Mae  Tinee  of  The  Tribune 
led  the  nation’s  cinema-catchers  with  a 
score  of  829  per  cent  perfect.  Of  47 
pictures  reviewed,  she  was  right  39 
times,  wrong  six  times  and  gave  no 
opinion  in  two.  That  percentage  not 
only  tops  the  Breezy  Village  but  is  an 
ample  margin  over  the  best  in  New 
York  and  the  presumably  expert  trade 
papers.”  _ 

N.  Y.  PRESS  CLUB  ELECTS 
Irving  Pinover,  New  York  F.7’eniHg 
Journal,  was  elected  president  of  the 


New  York  Press  Oub  Jan.  21.  Other 
officers  elected  were:  George  F.  Dob¬ 
son,  Jr.,  Evening  Post,  first  vice-presi¬ 
dent;  William  R.  Hearst,  Jr.,  Hearst 
Publications,  second  vice-president ; 
Martin  Green,  Evening  World,  third 
vice-president:  John  S.  Wagner,  Bronx 
Home  News,  treasurer;  Gavin  Dhu 
High,  Evening  Sun,  financial  secretary; 
Caleb  H.  Redfern,  corresponding  secre¬ 
tary;  Porter  Caruthers,  Herald  Tribune, 
recording  secretary ;  Clarence  E.  Sweezey, 
Suffolk  County  Bulletin,  librarian. 


BENTLEY  TAKES  STATE  POST 


Former  Co-Owner  of  Bradenton  Herald 
Heads  Road  Department 

Robert  W.  Bentley,  former  part  owner 
of  the  Bradenton  (Ha.)  Herald,  was  ap¬ 
pointed  by  (jovernor  Doyle  E.  Carson  of 
Florida  to  the  post  of  chairman  of  the 
state  road  department,  succeeding  Dr. 
Fons  A.  Hathaway,  Jan.  10.  Mr.  Bentley 
had  been  the  Governor's  campaign  man¬ 
ager  before  the  election. 

During  his  early  newspaper  career  Mr. 
Bentley  worked  on  the  editorial  side  of 
New  York  dailies,  later  returning  to 
Florida.  He  was  for  four  years  manag¬ 
ing  editor  of  the  Tampa  Times  and  for 
seven  years  managing  editor  of  the  ram/>o 
Tribune.  He  left  that  position  to  pur¬ 
chase  an  interest  in  the  Bradenton 
Herald,  which  he  sold  during  the  Florida 
boom  period,  living  in  semi-retirement 
until  he  was  called  upon  to  direct  (jover- 
ror  Carson’s  campaign. 


CORRESPONDENT  HONORED 

J.  D’Arcy  Morell,  retiring  Paris  cor¬ 
respondent  of  the  London  Daily  Tele¬ 
graph  and  dean  of  the  Anglo-American 
Press  Association,  was  made  a  knight  in 
the  French  Legion  of  Honor  by  M.  Paul 
Bargeton,  director  of  the  Press  Service 
of  the  French  Foreign  office,  recently,  at 
a  luncheon  of  the  association.  He  was 
also  presented  by  William  Ingram,  presi¬ 
dent  of  the  association  with  a  medal 
making  him  a  life  member. 


■nPS  FOR  “SUCKERS” 

How  “sucker  lists”  are  obtained  was 
described  over  the  radio,  Jan.  23,  by 
Edward  L.  Green,  general  manager  of 
the  National  Better  Business  Bureau, 
Inc.  The  title  of  his  address  was  “Mak¬ 
ing  Every  Week  a  Thrift  Week.” 


PRINTS  SPECIAL  EDITION 

A  special  six-page  sedtion  for  the 
Burke  Grocery  Company,  a  chain  of  28 
stores  in  Cincinnati,  was  run  by  the  Cin¬ 
cinnati  Commercial  Tribune,  Jan.  16. 
The  company  has  established  its  ^  units 
within  12  weeks. 


NEW  BRITISH  COMPANY 
WILL  BUY  DAn  iF-S 

Firm  Capitalixed  at  £3,150,000  Id* 
tend*  to  Acquire  Interest*  in 
English  and  Foreign 
Newspapers 

Formed  for  the  avowed  purpose  of  buy¬ 
ing  interests  in  home  and  foreign  news¬ 
papers,  and  with  a  nominal  capital  of 
i3,lS0,0(X),  organization  of  Anglo-Foreign 
Newspaper,  Limited,  was  announced  in 
London  recently.  An  offer  for  sale  was 
made  on  Wednesday,  Jan.  16,  of  3,0(X),000 
ordinary  shares  at  the  price  of  6s.  fid. 
per  5s.  share,  and  375,(X)0  deferred  shares 
of  Is.  each  at  par. 

The  lists  were  closed  shortly  after  they 
were  opened  owing  to  the  immediate  rush 
to  purchase  the  shares.  The  £3,150,000 
capital  is  composed  of  12,000,(XX)  ordinaiy 
shares  of  5s.  each  and  3,(X)0,(X)0  deferred 
shares  of  Is. 

The  chairman  of  the  company  is  Henry 
S.  Horne,  who  has  also  large  holdings  in 
and  is  a  director  of  the  Carmelite  Trust, 
Ltd.,  and  Associated  Anglo-Atlantic  Cor¬ 
poration,  both  of  these  holding  companies 
being  largely  interested  in  newspaper 
trusts,  including  Northcliffe  Newspapers, 
Ltd.  (formed  to  publish  a  chain  of  even¬ 
ing  newspapers  throughout  Britain),  the 
Daily  Mail  Trust,  and  the  Paris  Daily 
MaU. 

Other  directors  of  Anglo-Foreign 
Newspapers  are  Sir  Robert  Donald  (vice- 
chairman),  former  editor  of  the  London 
Daily  Chronicle,  managing  director  of 
United  Newspapers,  Ltd.,  until  1918,  and 
founder  of  The  Municipal  Journal; 
Valentine  Williams,  one  time  Berlin  cor¬ 
respondent  of  Reuter’s,  Paris  correspond¬ 
ent  of  London  Daily  Mail,  and  first  ac¬ 
credited  war  correspondent  at  British 
G.  H.  Q.  in  1915;  Cranfield  Hicks,  for¬ 
mer  financial  editor  of  London  Daily  Ex¬ 
press;  Arthur  Collins,  financial  adviser 
to  public  authorities;  Lord  Stanmore,  a 
director  of  the  Union  Assurance  Com¬ 
pany;  A.  J.  Greenly,  advertising  agent; 
and  C.  B.  Cochran,  theatrical  producer. 


TO  MERGE  TRADE  PAPERS 


Company  Formed  To  Control  Mors 
Than  a  Score  of  Business  Organs 

More  than  a  score  of  trade  papers 
will  be  under  one  controlling  comi»ny 
shortly  when  organization  of  American 
Business  Journals,  Inc>,  is  completed,  j 
This  company  has  been  formed  to  take  j 
over  the  periodicals.  Harry  W.  Walker,  j 
viie-president  of  the  International  Trade  I 
Press  of  Chicago,  will  be  president;  R.  I 
E.  Brown,  of  New  York,  vice-president;  1 
G.  J.  Martin,  secretary ;  and  R.  W.  I 
Rosebury,  treasurer.  Charles  W.  Price.  I 
chairman  of  the  Electrical  Review  Pub-  P 
fishing  Company,  will  be  chairman  of  [ 
the  board.  i. 

More  than  $6,000,000  in  financing  is  ' 
involved  in  the  merger.  The  new  com¬ 
pany  will  include  the  following  trade 
magazines:  American  Fruit  Grower, 
American  Machine  &  Tool  Record, 
American  Produce  Grower,  Autobody 
Magacine,  Aviation  Stories  &  Meehan-  , 
ics.  Concrete  Products,  Drug  Trade 
Weekly,  Elite  Styles,  Engineering  1 
World,  Glass  Digest,  Haberdasher,  [ 
Clothier  &  Furnisher,  Highway  Engi¬ 
neer  &  Contractor,  Kennel  Review, 
Master  Painter  &  Decorator,  National  [ 
f.ife  Magacine,  Power  Transmission,  the 
Beverage  News,  the  Pet  Shop,  the  Radio 
Dial,  Tobacco,  and  Wire  &  Wire  Prod-  ^ 
ucts. 

It  is  expected  that  public  offering  will 
be  made  of  at  least  part  of  the  securities 
of  the  new  corporation. 


$450,000  COCA  COLA  BUDGET 

Stressing  the  value  of  newspaper  ad- 
vmising.  Turner  Jones  of  Atlanta,  Gt., 
vice-president  of  the  Coca  Cola  (Com¬ 
pany  addressed  S(X)  Coca  Cola  bottlers 
in  convention  at  Indianapolis  last  week 
He  said  the  Coca  Cola  (Company  will 
spend  $450,000  in  advertising  in  1929  and 
the  bottlers  will  spend  an  additional 
$500,000. 
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I  The  following  copy  was  ordered  for  insertion  in  Editor  <& 

I  Publither’t  International  Year  Book  Number  for  January  twenty- 
I  sixth.  The  copy  which  appeared  on  page  178  was  used  through  a 
I  misunderstanding.  Editor  <ft  Publisher  sincerely  regrets  the 
error  and  extends  apologies  to  the  Republican. 

(Hiif  ^rranton  Sppubliran 
RANKS  HIGH- 

Few  morning  newspapers  in  the  entire  United  States  rank 
as  high  in  their  respective  communities  as  the  Scranton 
Republican  does  in  Scranton,  Pa. 

Excepting  New  York  and  Chicago,  the  Scranton  Repub¬ 
lican  carries  more  store  news  (the  modern  term  for  local 
advertising)  than  most  of  the  daily  morning  newspapers 
in  other  of  the  major  markets  of  America. 

The  following  record  of  local  merchants’  advertising  dur¬ 
ing  the  first  nine  months  of  1928  gives  proof  that  the 
Scranton  Republican  ranks  ahead  of  many  of  the  other 
outstanding  newspapers  of  the  country  in  the  amount  of 


linage  carried. 

Lines 

The  Scranton  Republican .  3,977,554 

The  Boston  Herald .  3,643,786 

The  Los  Angeles  Times .  3,776,028 

The  Cleveland  Plain  Dealer . .  3,018,007 

The  St.  Louis  Globe-Democrat .  2,844,650 

The  Philadelphia  Public  Ledger .  2,565,550 

The  Detroit  Free  Press .  2,742,213 


Large  volume  of  local  store  news  is  as  essential  a  part  of 
the  modern  day  newspaper  as  local,  state,  national  and 
world  news. 

Since  the  Scranton  local  merchants  find  the  Republican 
such  a  profitable  medium  it  is  only  natural  that  the 
national  advertisers  likewise  benefit  when  they  include 
this  great  newspaper  in  their  advertising  campaigns. 


New  York  Boston  Philadelphia 

Chicago  Detroit  San  Francisco 
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MISS  ANNA  NICHOLAS 
DIES  IN  INDIANAPOLIS 


Had  Serred  Nearly  S3  Year*  on  Star 

And  lU  Predecesaor,  the  Journal, 

At  Editorial  Writer  and 
Literary  Editor 

Miss  Anna  Nicholas,  editorial  writer 
and  literary  editor  of  the  Indianapolis 
Star,  died  at  St.  V'^incent’s  Hospital, 
there,  Jan.  27.  She  had  served  nearly  53 
years  on  the  Star  and  its  predecessor,  the 
Indianapolis  Journal.  She  was  79  vears 
old. 

Following  a  major  operation  Jan.  21, 
she  rallied,  then  weakened  jjerceptibly 
and  contracted  pneumonia  Saturday. 

Miss  Nicholas,  known  throughout  the 
nation  for  her  literary  criticism,  analyti¬ 
cal  editorials  and  occasional  literary  con¬ 
tributions,  probably  held  the  record  for 
length  of  imbroken  service  among  Amer¬ 
ican  newspaper  women. 

She  was  acquainted  with  James  Whit¬ 
comb  Riley  in  the  days  when  his  poems 
in  the  Journal  were  paving  the  way  to 
the  international  fame  that  he  woti  in 
later  years.  She  was  credited  with  hav¬ 
ing  materially  aided  Charles  Major,  au¬ 
thor  of  “When  Knighthood  Was  In 
Flower,”  in  the  preparation  of  his  earl¬ 
ier  works.  She  had  been  very  well  ac¬ 
quainted  with  George  Ade,  Gen.  Lew 
Wallace  and  dozens  of  other  famous  au¬ 
thors,  pfjets  and  dramatists. 

She  was  author  of  two  volumes  of 
short  stories,  “An  Idyll  of  the  \\  abash,” 
published  in  1898,  and  “The  Making  of 
Thomas  Barton,”  published  in  1913,  and 
a  historical  work,  “The  Story  of  Crown 
Hill,”  published  in  1928  and  privately 
printed. 

Twenty-four  years  of  her  more  than 
half  a  century  of  labor  were  si)ent  as 
literary  editor  of  the  Star,  and  since 
erection  of  the  present  building  in  1907 
she  occupied  the  same  desk. 

Her  24  years  spent  in  service  of  the 
Journal,  predecessor  to  the  Star,  were 
first  in  the  business  department,  then  as 
a  reporter,  then  as  a  member  of  the  staff 
of  editorial  writers.  She  was  serving  in 
that  capacity  when  the  Journal  was  ab¬ 
sorbed  by  the  Star  in  19(M. 

Her  capacity  for  work  was  tremen¬ 
dous.  While  she  worked  in  the  Journal 
office  she  spent  her  spare  hours  as  a 
reader  and  literary  adviser  for  the 
Bowcn-Merrill  Publishing  Co.,  predeces¬ 
sor  to  Bobbs- Merrill  Co. 

Miss  Nicholas  never  married  and 
never  took  more  than  a  few  days  vaca¬ 
tion  from  her  work  until  recent  years. 
She  longed  to  V'isit  Europe,  however, 
and  in  June,  1927,  requested  a  two 
months’  leave_  of  absence.  Alone  she 
toured  the  British  Isles  and  France. 

Although  she  was  then  nearly  77  years 
old,  she  refused  to  take  a  conducted  tour 
or  to  permit  a  relative  or  companion  to 
arc.nnpany  her.  The  trip  was  her  only 
vacation.  In  1926  Miss  Nicholas  began 
her  most  laborious  work,  a  complete  his¬ 
tory  of  Crown  Hill  Cemetery,  for  the 
Crown  Hill  Cemetery  Association.  De¬ 
tails  of  the  early  history  were  most  diffi¬ 
cult  to  obtain  and  necessitated  intensive 
original  research  in  scattered  records. 

She  was  born  in  Meadville,  Pa.,  in 
1^9.  the  daughter  of  John  and  Rachel 
Gardiner  Nicholas.  Her  father  was  a 
Wel.sh  physician.  She  had  two  brothers, 
ffie  late  Willie  G.  Nicholas,  prominent 
financial  writer  and  editor  of  New  York, 
and  John  D.  Nicholas,  another  newspaper 
man,  who  for  many  years  was  business 
manager  of  the  Indianapolis  Journal. 

It  was  the  latter  brother  who  prevailed 
upon  her  to  come  to  Indianapolis  with 
her  parents  in  1876.  He  was  her  first 
employer. 

The  Star  on  Wednesday  carried  more 
than  a  page  of  tributes  to  Miss  Nicholas, 
wired  ■  and  telephoned  from  prominent 
authors  and  newspaper  men  in  all  parts 
of  the  United  States. 

Burial  was  in  Crown  Hill  Cemetery. 


HARRY  GODDARD 

Harry  Goddard,  70,  for  28  years 
was  editor  and  publisher  of  the  Edqe- 
mont  (S.  D.)  Express,  died  in  Los 
Angeles,  Cal.,  Jan.  17, 


FRANCIS  B.  MITCHELL 

Francis  B.  Mitchell,  84,  one-time 
owner  and  publisher  of  the  Rochester 
Post-Express,  died  in  Rochester  Jan.  25. 
The  Post-Express  was  purchased  in 
1923  and  merged  with  the  Rochester 
Journal.  Mr.  Mitchell  was  widely 
known  for  his  interest  in  fine  horses. 


JAMES  A.  HOLLOMON 
DIES  IN  ATLANTA 


Fall  From  Hotel  Stairway  Reaults  in 
Death  of  AMOciate  Editor  of 
Constitution — Served  Abroad 
During  War 


James  A.  Hollomon,  associate  editor 
and  editorial  writer  of  the  .Atlanta  Con¬ 
stitution,  died  in  Atlanta  Jan.  24  as  a 
result  of  a  fall  two  days  before  down 
the  stair  well  of  the  Henry  Grady  hotel, 
where  he  was  attending  a  conference  in 
the  interests  of  southern  agriculture. 

Complaining  to  friends  that  he  felt  ill, 
Mr.  Hollomon  left  the  conference  hall 
and  started  down  the  hotel  stairs.  Eye¬ 
witnesses  were  shocked  to  see  him  ap¬ 
parently  overcome  by  vertigo,  lose  his 
balance,  fall  over  the  bannister  and 
plunge  two  stories  to  the  basement  flcKjr. 
Heavily  upholstered  chairs  broke  the 
fall,  but  he  .sustained  fractures  of  the 
jaw,  hip  and  knee,  in  addition  to  internal 
hurts.  .Mthough  his  condition  from  the 
first  was  c<jnsi(iere<l  hopeless,  Mr.  Hollo¬ 
mon  rallied  on  the  next  day,  Wednes¬ 
day,  and  Thursday  morning.  Afterwards 
he  sank  rapidly,  the  end  coming  Thurs¬ 
day  evening  around  ten  o’clock. 

Xlr.  Hollomfm,  widely  known  as  “Jim” 
Hollomon,  was  one  of  Georgia’s  most 
popular  newspaper  men. 

Horn  59  years  ago  in  North  Carolina, 
Mr.  Hollomon,  after  working  on  various 
papers  in  his  own  state  came  to  Atlanta, 
atnl  became  news  erlitor  of  the  Atlanta 
Journal  in  the  early  nineties. 

.\  few  years  later  he  was  sent  to 
Washington  by  the  Journal,  where  he 
remained  as  correspondent  for  a  number 
of  years.  In  19((5  he  alwndoned  the 
newspaper  profession  for  a  while  and 
went  into  the  real  estate  business  in 
Florida. 

When  the  I’nited  States  entered  the 
war,  his  ambition  to  go  to  France  drew 
him  back  into  the  newspaper  field  and 
he  was  sent  to  Europe  by  the  .\tlanta 
Constitution. 

,\t  the  close  of  the  World  War,  Mr. 
Hollomon  went  Irack  to  Washington,  this 
time  as  correspondent  for  the  Constitu¬ 
tion.  Six  years  ago  he  became  associate 
editor  of  that  paper,  and  conducted  a 
special  column  on  the  editorial  page  en¬ 
titled  “Just  in  Passing.” 

©bituarp 

George  S.  E.\RLE,  Sunday  editor 
of  the  Buffalo  Times,  died  Jan.  27 
at  his  home,  following  an  illness  of  only 
four  days.  After  experience  on  a  num¬ 
ber  of  Western  newspapers  he  joined  the 
Buffalo  Eveninq  .Vert’j  in  1922,  a  year 
later  becoming  telegraph  editor  of  the 
Buffalo  Express.  He  later  became  news 
editor  of  the  Times  and  then  Sunday 
editor.  He  accompanied  Governor 
Smith  during  the  latter’s  presidential 
campaign. 

William  S.  Rossitf.r,  president  of  the 
Rum  ford  Printing  Company,  publishers 
of  the  Rumford  Press,  died  Jan.  23  at 
his  home  in  Concord,  N.  H.,  from  the 
effects  of  a  heart  attack.  He  was  in  his 
68th  year.  From  the  time  of  his  grad¬ 
uation  from  Amherst  Colk*ge  in  1884, 
when  he  joined  the  business  office  staff 
of  the  AVk'  York  Tribune,  until  his 
death,  Mr.  Rossiter  was  connected  with 
many  branches  of  the  printing  business. 
With  the  Tribune  he  served  as  assistant 
business  manager  and  special  writer  until 
1888.  In  1889  he  bwamc  circulation 
manager  for  the  A’ew  York  Press. 

Sami  el  I).  Henry,  75,  for  46  years 
publisher  of  the  Coon  Rapids  (la.) 
Enterprise,  died  Jan.  24  after  a  long  ill¬ 
ness. 


William  W.  Beverioge,  35,  assistant 
sporting  editor  of  the  Montreal  Gazette, 
died  in  Hamilton,  Bermuda,  Jan.  23.  He 
was  a  former  member  of  the  staff  of  the 
Vancouver  Province.  During  the  war  he 
won  the  Military  Cross  having  this 
honor  pinned  on  his  breast  in  Vancouver 
by  the  Prince  of  VV’ales.  He  was  a  grad¬ 
uate  of  McGill  University. 

Mrs.  Jennie  Saylor,  widow  of  A.  R. 
Saylor,  founder  of  the  IVilminqton, 
(Del)  Labor  Herald,  died  at  her  home 
in  that  city  a  few  days  ago  at  the  age  of 
71.  Following  the  death  of  her  husband, 
in  1925,  Mrs.  Saylor  took  an  active  in¬ 
terest  in  the  paper,  of  which  one  son  is 
editor,  another  associate  editor  and  a 
third  business  manager. 

Thomas  P.  Hause,  68,  editor  of  the 
Interlaken  (N.  Y. )  Review  for  the  past 
41)  years,  and  veteran  of  half  a  century 
in  the  printing  and  publishing  industry 
in  VV'estern  New  York,  died  last  week. 
The  Interlaken  Chamber  of  Commerce 
recently  gave  a  dinner  honoring  Mr. 
Hause  at  the  time  of  his  4()th  anniver¬ 
sary  as  publisher  of  the  paper. 

John  Votti.fji  Reger,  born  May  17, 
1853,  at  Whitehouse,  N.  J.,  and  for  many 
years  State  House  representative  for  the 
Bojiton  .Sunday  Advertiser,  died  at  his 
home  in  Roslindale,  Jan.  27.  Mr.  Reger 
has  served  on  the  .Somer-Alle  (N.  J.) 
f’nion  Gazette,  as  city  editor  of  the 
.Meriden  (Conn.)  Journal,  managing 
editor.  Xnv  Haven  (Conn.)  Reqistcr, 
sporting  editor,  Boston  (Mass.)  Journal 
and  telegraph  editor  of  the  Boston 
(Mass.)  Herald-Traveler. 

Jacob  F.  Woi.e.soh.v,  63,  for  30  years 
editor  of  the  Chicaqo  Jewish  Courier 
and  previously  owner  and  editor  of  a 
St.  Louis  newspaper,  died  Jan.  21  in 
Milwaukee.  Surviving  are  his  wife  and 
two  sons,  Leo  Wolfsohn,  managing 
editor  of  the  Mihvaukee  Leader,  and 
Joel  D.  Wolfsohn,  political  writer  for 
the  Chicaqo  Post. 

John  H.  Quistgard,  who  with 
“Jimmy”  Whitefield,  sports  editor  of  the 
Kansas  City  Star  in  1886,  published  the 
first  .sports  extras  in  Kansas  City,  died 
last  week.  The  extra  was  confined  to 
a  card,  carrying  the  latest  baseball  and 
race  results. 

R.  E.MMETT  Fitzgerald,  city  hall 
reporter  for  the  Buffalo  Enquirer  and 
Star  for  nearly  ten  years,  died  in 
Perrysburg,  N.  Y.,  recently,  following 
an  illness  of  five  years.  Soon  after 
entering  the  hospital  he  founded  a  news¬ 
paper,  Grit-Grin,  which  he  continued  to 
edit  until  the  time  of  his  death.  His 
wife  and  a  daughter  survive. 

John  P.  Riley,  69,  former  super¬ 
intendent  of  the  Bellows  Falls,  Vt., 
plant  of  the  International  Paper  Com¬ 
pany  and  who  in  1915  was  made  assistant 
to  the  president  of  the  company  in  New 
York,  died  in  the  Deaconess  Hospital, 
Boston,  Jan.  23.  He  had  failed  to  rally 
from  an  operation. 

Mrs.  Nora  T.  O’Connell,  mother  of 
William  F.  O’Connell,  city  editor  of  the 
Buffalo  Ei'cning  News,  died  in  her  home 
in  Corning,  N.  Y.,  recently,  following  a 
fall. 

W.  T.  Holland,  Louisiana  pioneer 
and  for  40  years  editor  and  publisher  of 
the  St.  Heletxa  Echo,  died  recently  at  his 
home  in  Greensburg,  La.  He  had  been 
ill  for  months. 

Mrs.  Willie  Cooper  Hobby,  wife  of 
former  Gov.  W.  P.  Hobby  of  Texas, 
who  is  now  president  of  the  Houston 
Post-Dispatch  and  Beaumont  Enterprise 
and  Journal,  died  recently  at  her  home 
in  Houston.  Mrs.  Hobby  was  a  daugh¬ 
ter  of  former  Congressman  S.  B.  Cooper 
of  the  Beaumont  district. 

Charles  Ewald,  77.  father  of  Her¬ 
man  J.  Ewald,  city  editor  of  the  Mil¬ 
waukee  ll'iscon.sin  News,  died  Jan.  21. 

Bernice  Lowry,  18-year  old  daughter 
of  Mr.  and  Mrs.  J.  H.  Lowry,  Sioux 
City,  la.,  died  Jan.  22  following  an 
operation  for  appendicitis.  Her  father  is 
state  news  editor  of  the  Sioux  City, 
(la.)  Tribune. 

Arthur  R.  Rudd,  53,  mining  engineer, 
died  at  Engelmine,  Cal.,  of  pneumonia 
recently,  and  was  buried  in  (Holden,  Col. 
Mr.  Rudd  was  the  father  of  Arthur  S. 
Rudd,  field  representative  of  Publisher’s 
S>’ndicate  and  former  staff  member  of 
the  Portland  Oregon  Journal. 


WRITER  WHO  INSPIRED 
BOER  RAID  DIES 


Lady  Lugard,  One-Time  London 
Time*  Correspondent,  Suggested 
Action  to  Rhodes  Which 
Resulted  in  War 


Lady  Lugard,  former  head  of  the  co¬ 
lonial  department  of  the  London  Times 
who  inspired  the  so-called  Jameson  Raid 
in  South  Africa  which  precipitated  the 
Boer  War,  died  at  her  home  in  Surrey, 
England,  Jan.  28.  She  was  the  wife  of 
Frederick  I>ealtry  Lugard,  first  Baron 
Lugard,  a  member  of  the  Permanent 
.Mandate  Commission  of  the  League  of 
Nations. 

Before  her  marriage  Lady  Lugard  was 
Flora  Louise  Shaw.  She  was  born  in 
Ireland  and  while  acting  as  traveling 
companion  to  an  English  lady  she  wrote 
numerous  letters  to  the  Times.  It  was 
these  letters  that  obtained  for  her  a 
position  as  staff  writer  for  the  paper. 

In  South  Africa  before  her  marriage 
Lady  Lugard  was  the  one  to  suggest  to 
Cecil  Rhodes  the  action  which  developed 
into  the  Jameson  Raid. 

The  Jameson  Raid  took  place  when 
Sir  Leander  Starr  Jameson  led  a  band 
of  Rhodes’  private  police  against  the 
Boers.  He  was  discredited  by  the  Brit¬ 
ish  Government  and  imprisoned,  but 
was  later  released,  and  finally  became 
Prime  Minister  of  Cape  (3olony  and  the 
man  who  carried  forward  Rhodes’ 
dream  of  empire. 

Lady  Lugard  at  the  time  of  the  raid 
was  colonial  correspondent  for  the  Times. 
In  that  post  she  exercised  much  influence 
with  the  late  Joseph  (Thamberlain,  Brit¬ 
ish  Colonial  Minister.  Through  this 
connection  she  was  able  to  aid  Rhodes 
and  Jameson  in  their  plan  for  the  unifi¬ 
cation  of  South  Africa. 

Lady  Lugard  was  a  joint  founder  of 
the  War  Refugees  Committee  and  es¬ 
tablished  the  Lady  Lugard  Hospitality 
Committee.  She  was  the  author  of 
“Castle  Blair,”  “Hector”  and  ”.\  Tropi¬ 
cal  Dependency.” 


ROBERT  A.  CABLES 

Robert  A.  Caples,  62,  former  news¬ 
paper  man  and  political  writer,  died  in 
San  Francisco,  Jan.  21.  During  the 
recent  presidential  campaign  he  had  trav¬ 
eled  with  the  Hoover-Curtis  party  writ¬ 
ing  campaign  articles  for  southern  and 
eastern  papers.  He  started  newspaper 
work  on  the  Portland  Oregonian  and 
worked  successively  on  the  San  Francisco 
Chronicle,  San  Francisco  Examiner  and 
.V/ inneapolis  Journal. 


WASHINGTON  PRESS  TO  MEET 

The  effect  of  radio  oii  newspaper  ad¬ 
vertising  and  the  newsprint  situation  will 
be  discussed  at  the  meeting  of  daily 
newspaper  publishers  during  the  17th 
annual  Washington  Newspaper  Institute 
to  be  held  at  the  University  of  Wash¬ 
ington,  Seattle,  Feb.  14,  15  and  16.  The 
daily  publishers  will  meet  on  the  16*h 
and  the  weekly  men  will  convene  on  the 
two  previous  days. 


MERGER  DIDN’T  STICK 

The  consolidation  the  Tyndall  (S.  D.) 
Tribune  and  the  Bon  Homme  County 
Register,  effected  last  week  by  J.  T- 
Trevillyan  and  J.  W.  Bordenwyk,  their 
respective  publishers,  lasted  for  only  oiK 
issue.  This  week  the  papers  appeared 
separately,  the  publishers  have  failed  to 
come  to  agreement  upon  adjustments  in¬ 
cident  to  the  attempted  merger. 


URGES  LARGER  POLICE  FORCE 

A  vigorous  campaign  to  get  more 
policemen  for  Chicago  is  being  waged 
by  the  Chicago  Daily  Journal.  Circu¬ 
lars,  delivery  truck  posters  and  pamph¬ 
lets  are  being  used  to  supplement  the 
stories  in  the  Journal’s  own  columns. 


RADIO  SET  DRIVE 

Federal  Advertising  Agency  is  placin* 
half-page  copy  in  a  select  list  of  dailies 
for  the  Edison  Radio  set. 
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iW  ENGLAND  ? 


\J  I  TUwoS  •  ■=■ — 


i«»OllT«  _ 

>1  England  mar- 

ket  usually  ask:  Isn’t  this 
market  oversold— isn’t  high 
pressure  sales  and  adver- 
tising  mandatory?  Experi- 
enced  ad\  ertisers  never  find 
it  so.  On  the  contrary,  they 
obtain  an  immediate  response  to  intelligent  adver¬ 
tising,  especially  where  the  product  is  branded  or 
trade-marked. 


Newcomers  entering 

the  New  England  mar- 


S'  h\ 


New  England  was  one  of  the  first  communities  to  use  and  appreciate  the  branded 
product.  The  trade-mark  on  an  article  has  great  significance  with  the  New  Englander. 
He  knows  it  represents  the  “Hallmark  of  Quality,”  pride  of  workmanship  and  character. 

That  is  one  of  the  reasons  why  the  advertised  product  is  preferred  in  this  market — why 
all  advertisers  of  quality  products  are  invariably  successful  if  they  consistently  keep  their 
product  before  the  New  Englander. 

Comparatively — New  England  is  still  one  of  the  country’s  great  outstanding  markets — 
that  deserves  the  attention  of  all  national  advertisers.  It  poSlsesses  all  the  factors,  such  as 
population,  wealth,  industry,  that  places  it  at  the  top  and  is  without  question  one  of  the  most 
desirable  markets  an  advertiser  can  concentrate  on. 


MASSACHUSETTS— Population,  3.852.3S6 


*AttIcboro  Sun  . (E) 

•Boston  Globe  . (MAE) 

t Boston  Transcript . (E) 

ft  Boston  Post  . (M) 

ttBoston  Post  . (S) 

•Fitchburs  Sentinel  . (E) 

Haverhill  Gazette  . (E) 

•Lawrence  Eagle-Tribune 

(MAE) 

•Lynn  Item  . (E) 

•LiOwell  Courier-Citizen  and 
Evening  Leader  ..(MAE) 

•New  Bedford  Standard 

Mercury . 'MAE) 

•New  Bedford  Sunday 

Standard  . (S) 

•North  Adams  Transcript.  (E) 

•Pittsfield  Eagle . (E) 

•Salem  News  . (E) 

•Taunton  Gazette  . (E) 

•Worcester  Telegram-Gazette 

(MAE) 

•Worcester  Sunday  Telegram 
(S) 


2.500  10.000 

lines  lines 
.035  .035 


.055  .06 

.08  .07 


CONNECTICUT— Population.  1.380,631 


•Bridgeport  Post-Telegram 

(EAM)  46.316  .15 

•Bridgeport  Post  . (S)  23.697  .10 

•Hartford  Courant  . (M)  38,126  .09 

•Hartford  Courant  . (S)  59,912  .13 

tHartford  Times  . (E)  57,791  .15 

tMiddletown  Press  . (E)  8.641  .05 

tNew  Haven  Register. .  (E AS)  52,214  .155 

•New  London  Day . (E)  13,228  .06 

tNorwich  Bulletin  . (M)  13.520  .07 

•Norwalk  Hour  . (E)  6.951  .045 

tSouth  Norwalk  Sentinel. .  (E)  5.538  .045 

•Stamford  Advocate  . (E)  11,540  .055 

•Waterbury  Republican- 

American  . (MAE)  24,723  .08 

•Waterbury  Republican  ..(S)  17,475  .08 

MAINE — Population,  768,014 
•Portland  Press-Herald  Express, 

Sunday  Telegram  ..(MAE)  61,629  .20 

NEW  HAMPSHIRE— Population.  443.683 
•Concord  Monitor- Patriot ..  (E)  6,375  .045 

ttKeene  Sentinel  . (E)  4,047  .036 

t Manchester  Union-Leader 

(MAEi  31.140  .15 


RHODE  ISLAND— PopuUtion.  604,397 


Circu-  2.500  10.000 

lation  lines  lines 

29.478  .08  .08 

76.525  .20  (B).27 

44.050  .12  (B).27 


tPawtucket  Times  . (E)  29.478  .< 

•Providence  Bulletin  . (E)  76,525  .7 

•Providence  Journal  . (M)  44.050  .1 

♦Providence  Journal  . (S)  79.972  .1 

•P.-ovidence  News  . (E)  28.151  .( 

•Providence  Tribune  . (E)  18.340  .1 

(Westerly  Sun  . (EAS)  5,793  .1 

(Woonsocket  Call  . (E)  15.398  .( 

VERMONT— Population.  352.428 

Barre  Times  . (E)  7.429  .( 

(Brattleboro  Reformer  ...(E)  3.554  .( 

•Burlington  Free  Press.  ..(M)  16.009  .( 

(Rutland  Herald  . (M)  12.335  .( 

tSt.  John.abury  Caledonian- 

Record  . (E)  4.309  .( 


•  A.  B.  C.  Publisher’s  Statement,  October  1,  1928. 

((  Government  Statement,  March  31,  1928. 
t  Government  Statement,  October  1,  1928. 

(B)  Combination  rate  Daily  Journal  and  Eve.  Bulletin. 
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PREMIER  TASCHEREAU  SUGGESTS  NEW 
LIBEL  STATUTE  FOR  QUEBEC 

Proposed  Measure  Protects  Dailies  From  Nuisance  Suits  by 
Allowing  Judge  to  Demand  Security  From  Complainants 
— Secret  Court  Hearings  Not  Privileged 


Newspapers  in  the  Province  of  nishes  security  sufficient  to  satisfy  the 
Quebec  are  given  some  protection  judgment^  In  each  case,  the  amount  of 
against  actions  in  libel  in  the  new  meas-  the  cosU  is  left  entirely  to  the  discretion 
ure  being  proposed  by  Premier  Tasch-  of  the  judge.” 

ereau.  There  are  three  exceptions  in  the  bill 

Prescription  is  fixed  at  three  months  to  the  concessions  being  granted  the 
from  publication  of  the  article  containing  papers.  It  is  provided  that  a  paper  may 
the  libel,  unless  it  be  that  the  person  not  use  the  dispositions  of  the  law  in 
harmed  thereby  did  not  know  of  the  pub-  three  cases,  namely  : 
lication,  and,  in  the  latter  case,  prescrip-  party  libeled  is  accused  of  a 

tion  is  fixed  three  months  from  the  date  criminal  offense ; 

of  such  knowledge.  .2 — If  the  incriminating  article  is  pub- 

N'o  action  may  be  entered  against  a  lished  within  the  three  days  preceding 
newspaper  without  the  injured  party  giv-  nomination  day  during  a  parliamentary 
ing  three  full  days’  notice,  in  order  that  or  municipal  _  election,  and  during  this 
the  newspaper  or  the  author  of  the  ar-  three-day  period; 

tide  may  pven  an  opportunity  to  3 — If  the  papter  has  not  complied  with 
rectify  the  article  or  to  retract  it.  If  the  law  requiring  that  it  be  registered 
the  paper,  or  the  author  of  the  article,  according  to  the  provisions  of  the  pro- 
upon  notification  of  the  libel,  retracts  in  vincial  law. 

a  Complete  manner  and  justifies  his  good  When  a  judge  gives  judgment  against 
faith,  damages  only  for  the  actual  harm  a  paper  he  may  order  that  his  judgment 
caused  may  be  claimed  by  the  libelled  shall  be  published  in  the  condemned 


person.  A  retraction  of  such  a  nature 
must  be  published  by  the  paper  without 
charge  to  the  libelled  person  and  in  a 
place  in  the  paper  as  prominent  as  the 
libellous  article. 

The  paper  must  also  publish,  at  its  own 
cost,  tmy  reply  which  the  injured  party 
wishes  to  make,  but  such  reply  must  not 
he  unreasonably  long,  and  must  be 
couched  in  proper  terms. 

Further  measures  of  protection  are  pro¬ 
vided  by  the  creatirm  of  special  privilege 
for  newspapers.  It  has  always  beim  taken 
for  granted,  based  upon  custom,  that  the 
reports  of  the  Senate,  House  of  Com¬ 
mons.  the  Quebec  Ijegislative  Council, 
and  the  Legislative  Assembly,  and  their 
ccKnmittees  are  privileged.  This  privilege 
is  now  contained  in  the  proposed  law, 
with  the  proviso  that  such  deliberations 
arc  such  that  the  public  is  not  excluded, 
from.  In  effect,  this  will  mean  if  the 
private  bills  committee  of  the  Legislative 
\<semhly  decides  to  hold  a  closed  meet¬ 
ing.  publication  of  what  passes  therein 
is  not  privileged. 

-Mso  in  the  matter  of  privilege,  it  is 
enacted  that  all  notices,  bulletins  or 
recommendations,  issued  by  the  pro¬ 
vincial  Bureau  of  Health  or  a  municipal 
health  board,  are  privileged.  The  idea 
therein  is  that  if  the  Citv  of  Montreal 
Health  Department,  for  example,  should 
ask  the  newspapers  to  publish  a  state¬ 
ment  advising  the  people  not  to  drink 
milk  stmnlied  by  a  certain  companv  or 
companies,  the  papers  may  do  so  without 
fearing  libel  action. 

_  Also,  it  is  provided  that  public  notice 
given  by  the  Government,  or  by  a  person 
authorized  by  the  Government,  regard¬ 
ing  the  solvency  of  certain  companies, 
or  relative  to  the  value  of  certain  bonds, 
debentures,  shares  and  stock,  may  be 
published  by  a  paper  without  fear  of 
libel. 

Papers  may  publish  reports  of  pro¬ 
ceedings  of  courts,  always  providing  that 
the  courts  do  not  sit  behind  closed  doors, 
and  that  the  reports  are  complete  and 
faithful. 

These  are  the  matters  which  are 
granted  to  newspapers.  The  request 
made  bv  certain  newspapers  that  there 
should  be  privilege  allowed  for  reports 
of  all  public  meetings  is  not  allow^  in 
the  present  measure,  and  will  not  be 
allowed  in  any  amendments  which  may 
be  made. 

That  there  may  be  amendments  is  in¬ 
dicated  by  the  fact  that  Premier  Tasch- 
ereau,  in  making  known  the  contents  of 
his  measure,  made  it  clear  that  he  is 
quite  ready  to  listen  to  suggestions  for 
amendments. 

To  protect  newspapers  from  idle  and 
vexations  cases,  taken  merely  for  the 
purpose  of  annoying  a  paper,  and  with¬ 
out  any  idea  of  proceeding  to  the  merits, 
a  clause  in  the  hill  provides  that:  “It  is 
permissible  for  the  judge,  in  the  case  of 
an  action  against  a  paper,  to  order  the 
plaintiff  to  furnish  security  for  costs,  pro¬ 
viding  also  that  the  defendant  itself  fur- 


laper,  at  the  cost  of  such  paper,  and  the 
paper  failing  to  obey  such  order  will  be 
guilty  of  contempt  of  court. 

The  measure  applies  only  to  news¬ 
papers  and  periodicals  which  arc  pub¬ 
lished  at  determined  and  successive  peri¬ 
ods,  appearing  on  a  fixed  day,  but  more 
often  than  once  a  month,  and  the  object 
of  which  paper  is  to  publish  news,  opin¬ 
ions,  comments,  or  advertisements.  The 
monthly  paper  consequently  is  not  af¬ 
fected  by  the  measure.  If  the  paper 
which  has  published  the  libel  is  not  a 
daily  paper,  the  injured  party  will  have 
the  right  to  have  the  rectification  pub¬ 
lished  in  a  daily  paper  of  the  district  or 
a  neighboring  district,  as  well  as  in  the 
offending  journal  itself.  The  offending 
weekly,  presuming  it  is  a  weekly,  will 
have  to  pay  the  cost  of  inserting  the  re¬ 
traction  or  rectification  in  the  daily  paper. 

There  is  nothing  in  the  law  which 
would  oblige  a  daily  paper  to  publish  a 
retraction  for  an  offending  weekly  paper, 
even  if  paid  to  do  so  by  the  weekly,  nor 
is  there  anything  which  would  state  what 
the  offending  weekly  would  have  to  do 
in  such  a  case;  but  the  general  trend  of 
the  law  would  indicate  that  in  case  the 
daily  paper  refused  to  accept  the  retrac¬ 
tion  the  judge  would  be  notified  and  ac¬ 
cept  the  will  for  the  deed. 

The  measure  is  entitled  “The  Press 
.Act  of  the  Province  of  Quebec,”  or  “Loi 
de  la  Presse  de  la  Province  de  Quebec” 
in  French.  The  whole  act  may  be 
summed  up  as  not  legally  celieving  a 
paper  from  the  consequences  of  commit¬ 
ting  libel,  but  giving  a  paper  a  chance  to 
show  its  good  faith  and  enabling  the 
judge  to  show  his  appreciation  of  such 
good  faith  when  he  gives  his  judgment. 


CO-ORDINATING  SALES  EFFORT 


W.  S.  Cady  to  VUit  Southwestern 
Scripps-Howard  Papers 

Closer  co-ordination  between  national 
advertising  departments  on  newspapers  of 
the  group  and  the  national  advertising 
headquarters  in  New  York  is  sought  by 
William  S.  Cady,  manager  of  the  national 
a<lvertising  department  of  the  Scripps- 
Howard  Newspapers  who  left  New  York 
this  week  on  a  six  weeks’  business  trip 
to  visit  papers  in  the  southwest  and  the 
California  coast. 

He  will  visit  the  Oklahoma  City  Nrtvs, 
Fort  fVorth  Press,  Houston  Press,  El 
Paso  Post,  Albuquerque  State  Tribune. 

Dieqo  Sun,  San  Francisco  News,  and 
Denver  Rocky  Mountain  Nervs. 

,A  similar  trip  to  other  newspapers  in 
the  group  made  by  R.  A.  Huber,  assist¬ 
ant  general  business  manager,  is  now 
nearing  completion. 


OMITTING  DATELINES 

The  Des  Moines  (la.)  Reaister  has 
changed  its  datelines  from  the  conven¬ 
tional  style,  now  using  the  name  of  the 
town  from  which  the  story  originates  in 
capitals,  and  omitting  the  date. 


Rocl^ord  Daily  Republg 
Rock.ford.  III. 


Newspapers  find  that  the 
Harley "  Davidson  Package 
Truck  fits  right  into  their 
work  and  soon  pays  for  itself. 


On  regular  routes,  for  subur^ 
ban  and  emergency  circular 
tion  work,  and  for  advertise 
ing  department  jobs  of  many 
kinds,  the  speed,  easy  park' 
ing,  and  low  running  cost  of 
the  Package  Truck  are  un' 
beatable  advantages. 


Let  your  local  Harley 'David' 
son  Dealer  demonstrate  this 
outfit  in  your  own  work. 
Ask  him  about  our  Special  News' 
paper  Body.  Phone  him  today. 


HARLEY'DAVIDSON 


.  Capacity 


3iail  the  Coupon 

for  literature  illustrat- 
mg  our  line  of  stocl[ 
and  special  bodies. 


®  .A*®'** 

•  Vi- 


. . . 


W'l* 
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0  power 


onsuming 

can’t  be 


Mark 


arket  as 


overlool^d 


The  manufacturer  and  advertiser 
of  a  consumable  or  usable  prod¬ 
uct  must  recognize  the  country’s 
second  major  market  as  one  of  the 
greatest  outlets  for  nationally  adver¬ 
tised  products.  He  can  neither  afford 
to  ignore  nor  overlook  it. 

Analyze  this  market  and  you  will 
find  the  consuming  power  is  tremendous.  Here  you  have  nearly 
io,ooo,0(K)  inhabitants  whose  earning  power  is  derived  from  basic 
industries,  most  of  whom  earn  high  income  from  employment  that 
requires  skilled,  mechanical  and  technical  experience  and  their  average  incomes  are  much 
higher  than  is  usually  earned  in  the  highly  specialized  industrial  communities. 

You  will  find  that  a  great  majority  of  these  consumers  dwell  in  the  large  cities  sur¬ 
rounded  by  numerous  small  towns  and  villages.  Each  city  with  its  suburban  community 
is  a  great  concentrated  compact  market  served  by  a  leading  daily  newspaper — with  great 
influence  over  its  buying  powTr. 


With  1929  here,  and  with  every  evidence  of  continued  prosperity  in  the  Key  Stone 
State,  its  industries  will  continue  to  furnish  permanent  employment  to  this  great  mass  of 
consumers,  day  in  and  day  out  for  the  entire  year.  These  people  w'ill  always  have  plenty 
of  money  to  spend  and  continue  to  live  in  accordance  witlv  the  high  living  standards  of 
America. 


If  you  haven’t  already  placed  Pennsylvania  on  your  list,  now  is  the  time  to  do  it.  If 
you  require  specific  information  on  Pennsylvania  or  any  of  the  nevvspaper  markets  listed 
below,  write  to  the  new'spapers  direct. 


2.S00 

10.000 

2.500 

10.000 

Circulation 

lines 

lines 

Circulation 

lines 

lines 

•Allentown  Call . 

..(M) 

3.S,.i60 

.11 

.11 

toil  City  Derrick . 

...(M) 

7.541 

.05 

.05 

•Allentown  C^ll . 

2.'5,i«7 

.11 

.11 

tScranton  Times . 

....(E) 

44.882 

.13 

.12 

tBeaver  Falls  News  Tribune. 

..(E) 

8.202 

.04 

.04 

.Sharon  Herald . 

....(E) 

7,752 

.0357 

.0357 

tBethlehem  Globe  Times . 

..(E) 

15,364 

.07 

.07 

•Sunbury  Item . 

....(E) 

6,821 

.035 

.035 

•Chester  Times . 

..(E) 

20,17.5 

.08 

.07 

t)4ashinKton  Observer  and 
Reporter . 

(M&E) 

17,507 

.06 

.06 

tCoatesville  Keeor«l . 

..(E) 

6.852 

.035 

.03 

tWest  Chester  I.ocal  News.. 

....(E) 

11,892 

.01 

.01 

tConnellsville  (lourier . 

..(E) 

6,105 

.01 

.01 

•Wilkes-Barre  Times  Leader. 

....(E) 

27,261 

.07 

.07 

•Easton  Express . 

..(E) 

34.757 

.10 

.10 

tWilliamsport  Sun  and 

•Erie  Times . 

..(E» 

32,867 

.08 

.08 

(Gazette  &  Bulletin . 

(M&E) 

29,711 

.09 

.09 

tCreensburg  Tribune  Review 

(EM) 

1 1.227 

.05 

.05 

tYork  Dispatch . 

....(E) 

20,633 

.06 

.06 

•Hasleton  Plain.Speaker . 

.  .(E)  } 

21.340 

.08 

.07 

•Hazleton  Standard-Sentinel... 

..(M)  \ 

*  A.  B.  C.  ruhlii*hpr}«'  October  1,  1928. 

tLebanon  News  Times . 

..(E) 

10,768 

.05 

.05 

t  Government  Statement,  October  1, 

1928. 

•Mount  Carmel  Item . 

..(E) 

4.783 

.035 

.035 

t  A.  B.  C.  Publishers’  .Statement,  Mar 

ch  31,  1928. 
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CAREFULLY  PLANNED  NEWSPAPER  DRIVE 
DOUBLING  DISTRIBUTOR’S  RADIO  SALES 

Reinhard  Bros,  of  Minneapolis  Selected  16  Key  Cities  in  Its 
Territory  and  Cooperated  With  Dealers  in  Buying 
Space — Vice-President  Describes  Plan 

By  REGINALD  G.  FARAGHER 


Granted  that  1928  was  an  extraor¬ 
dinary  radio  year,  because  of  the 
popularizing  of  the  convenient  A.  C.  set, 
the  political  broadcasts,  and  all  of  that. 

It  meant  more  business  for  everyone  in 
the  radio  trade. 

But  who  got  the  hulk  of  the  business? 
It  was  the  manufacturer  who  put  out  a 
goo<l  product,  and  led  the  public  to  his 
set  by  a  large  volume  of  intelligent  ad¬ 
vertising. 

That  word  intelligent  is  what  distin¬ 
guished  the  strong  campaign  of  one  radio 
distributor,  supplementing  the  national 
advertising  of  the  factory. 

Reinhard  Bros.,  Minneapolis,  distribu¬ 
tors  for  Atwater-Kent  in  Minnesota, 
North  Dakota,  South  Dakota  and  part  of 
Wisconsin,  directed  a  heavy  schedule  of 
dealer-cooperative  advertising  in  local 
newspapers,  including  dailies  and  week¬ 
lies,  which  is  doubling  their  sales  over 
last  year. 

In  large  centers  of  population,  like 
Minneapolis  and  St.  Paul,  their  sales 
have  increased  1,000  per  cent  over  last 
year,  but  the  average  increase  over  the 
territory  will  run  100  per  cent  at  the 
end  of  the  fiscal  year,  ending  June  1,  on 
the  basis  of  present  business. 

.According  to  figures  of  H.  H.  Cory, 
secretary  of  the  Northwest  Radio 
Trade  Association,  with  offices  in  Min¬ 
neapolis,  the  average  increase  in  the  sales 
of  sets  and  equipment  of  all  manufac¬ 
turers  in  the  Northwest  was  20  per  cent 
over  the  previous  year. 

“This  local  newspaper  advertising  ob¬ 
tained  a  high  correlation  l)etween  our 
dealers’  retail  sales  efforts  and  our  ad¬ 
vertising  expenditures  in  a  i)articular 
retail  trade  area."  C.  T.  Stevens,  vice- 
president  of  Reinhard  Bros.,  explained. 

“Where  our  strongest  and  most  active 
dealers  were  located,  we  backed  them  up 
with  heavy  advertising.” 

Reinhard  Bros,  obtained  the  consent  of 
the  manufacturer  to  change  the  national 
newspaper  advertising  in  their  territory 
to  fit  in  with  their  plan.  In  Minneapolis, 
for  example,  the  two  largest  newspapers 
having  an  extensive  country  circulation 
were  at  first  on  the  factory  schedule,  but 
no  factory  copy  was  scheduled  in  Duluth, 
a  city  of  100,000,  because  the  appropria¬ 
tion  was  not  large  enough  to  permit  it. 

The  Minneapolis  schedule  was  changed 
by  omitting  one  newspaper  and  substi¬ 
tuting  for  it  a  daily  with  a  smaller  cir¬ 
culation.  However,  five-sevenths  of  the 
total  coverage  of  the  latter  newspaper 
was  in  the  city  itself,  thus  classifying 
it  as  a  local  daily  newspaper.  This  ar¬ 
rangement  gave  the  distributors  local 
coverage  of  the  market  in  combination 
with  one  of  the  other  two  large  news¬ 
papers  at  the  lowest  rate  per  thousanfl 
of  carrier  home  delivered  circulation. 

The  lower  national  rate  of  the  local 
Minneapolis  newspaper  contributed  to 
make  it  possible  to  include  a  Duluth 
paper  on  the  factory  schedule  so  that  im¬ 
portant  city  was  not  overlooked,  as  tt 
was  in  the  first  instance. 

But  that  was  only  a  starting  point,  as 
the  factory  schedule  included  only  one^ 
advertisement  a  week,  and  was  reaching 
only  the  three  cities  and  their  immediate 
trade  territories. 

Reinhard  Bros,  appropriated  a  large 
sum  of  ntoney  out  of  their  budget  for 
selling  expenses.  They  selected  36  cities 
of  5,000  population  or  over  as  “key 
cities.” 

They  employed  the  services  of  an  ad¬ 
vertising  agenev  to  write  copy,  and  pre¬ 
pare  mats  and  electros.  Copy  tied  in 
with  the  outstanding  events  in  broadcast¬ 
ing.  The  art  work  and  word  copy  em¬ 
phasized  the  enjoyment  a  person  could 
have  by  listening  in  with  an  Atwater- 
Kent  on  the  political  conventions,  the 
campaign  speeches,  election  night  returns, 
world  series,  football  games,  et  cetera. 


This  copy  made  up  a  series  or  cam¬ 
paign  to  run  over  a  definite  period. 

“We  had  our  salesmen  talk  up  this 
series  of  advertisements  to  the  dealers 
and  also  to  the  newspaper  advertising 
managers,"  Mr.  Stevens  said. 

“The  campaign  was  placed  •  by  the 
dealers  themselves  in  the  entire  36  key 
towns,  under  an  arrangement  with  us  to 
I)ay  part  of  the  cost,  regardless  of  the 
amount  <»f  business  this  local  dealer  was 
doing  at  the  time.  Where  there  was 
more  than  one  dealer  in  a  given  city,  our 
salesmen  urged  the  dealers  to  place  the 
copy  collectively,  as  they  all  benefitted  by 
it.  and  the  cost  to  each  dealer  was  cut 
down.  In  this  way  a  much  larger  amount 
of  advertising  was  placed  than  if  each 
advertised  separately,  as  some  dealers  do 
not  do  enough  business  to  justify  much 
advertising  by  themselves. 

“The  newspapers  were  urged  to  back 
un  our  salesmen’s  work  by  organizing  the 
dealers  in  cooperative  campaigns,  run¬ 
ning  until  Christmas.  They  were  anxious 
to  do  it.  as  it  meant  more  linage  for 
them,  and  we  had  already  made  it  easy 
for  the  dealers  to  advertise  by  sending 
prepared  mats  or  clectrf>s,  and  paying 
part  of  the  cost. 

"Due  to  f)ur  method  of  handling  this, 
we  induced  dealers  without  previous  ad¬ 
vertising  experience  to  use  newspapers. 
We  make  newspaper  advertisers  out  of 
them. 

“We  had  more  success  with  this  plan 
in  Minneapolis  l)ecause  of  the  larger 
number  of  dealers,  30  in  all.  and  because 
we  were  able  personally  to  direct  the 
campaign.  We  ran  two  6  column  by 
15  inch  ads  a  week  in  the  papers  carry¬ 
ing  the  national  schedule,  so  that  domi¬ 
nating  copy  on  .\twater-Kent  was  kept 
b^f'^re  the  public. 

“VV’e  also  ran  full-page  copy  in  addi¬ 
tion  at  the  l>eginning  of  an  .\twatcr-Kent 
week  which  we  put  on.  The  dealers 
again  joined  in  two  full-page  advertise¬ 
ments  10  days  before  Christmas,  besides 
the  regular  dealer-cooperative  copy  until 
Thursday  before  the  holiday. 

“Dealers  all  over  the  territory  ran  extra 
copy  in  observance  of  our  Atwater- 


Kent  week,  which  resulted  in  a  noticeable 
spurt  in  sales.  They  could  not  have 
done  this  nearly  as  readily  if  they  had 
not  received  our  specially  prepared  At¬ 
water  Kent  week  copy. 

“A  separate  group  of  smaller  sized  ads, 
with  mats  and  electros  was  prepared  for 
use  by  the  dealers  in  the  smaller  towns, 
not  included  in  the  key  city  group.  We 
offered  to  pay  part  of  all  this  advertis¬ 
ing  up  to  a  certain  per  cent  of  their 
sales.  In  this  way  our  entire  territory 
was  blanketed  by  local  newspaper  ad¬ 
vertising." 

Heavy  costs?  Why  yes,  if  you  figure 
it  on  the  milline  basis.  It  is  a  mathe¬ 
matical  fact  that  the  larger  the  circu¬ 
lation  of  a  newspaper,  the  smaller  the 
milline  cost.  That’s  why  so  many  na¬ 
tional  advertisers  use  the  metropolitan 
dailies  with  their  large  country  circu¬ 
lations. 

“But  we  didn’t  want  the  country  cir¬ 
culation  of  these  large  newspapers  under 
this  plan,"  Mr.  Stevens  said.  “We  would 
t)e  paying  for  something  we  didn't  want 
or  need.  .And  so,  although  it  is  ‘cheap’  in 
figures,  it  is  expensive  when  not  desired. 
\Vhy  should  we  ask  our  St.  Paul  or 
Minneap<)lis  dealers,  for  example,  to 
spend  all  their  advertising  money  in 
papers  with  large  country  circulation 
which  does  not  Ijenefit  them? 

“.^nd  as  far  as  we  are  concerned, 
country  circulation  of  large  city  dailies 
is  t(x)  ‘spotty’  or  haphazard  in  its  cover¬ 
age  to  depend  on.  For  example,  wc 
might  be  advertising  heavily  in  two  large 
dailies  ‘A’  and  ‘B’  with  far-flung  coun¬ 
try  circulation.  Both  of  these  papers 
might  have  a  thorough  coverage  of  one 
town  in  which  we  have  a  good  dealer. 
But  the  next  town,  also  with  a  good 
dealer  might  be  covered  by  newspaper 
‘C’  from  another  city.  So  that  dealer 
would  get  hardly  any  advertising  support. 

“Perhaps  one  of  the  best  reasons  for 
our  use  of  local  mediums,  though,  is 
that  it  tells  the  reader  where  to  buy 
the  prdouct,  as  well  as  what  to  buy. 
Only  the  dealers  in  the  city  of  publi¬ 
cation  can  tie  in  with  advertising  placed 
in  papers  with  large  country  coverage. 

“.And  when  you  get  a  dealer  to  spend 
some  of  his  money  to  advertise  with 
you  in  his  own  paper  he  has  a  personal 
interest  in  the  advertising.  .And  also 
in  the  merchandise !  He  will  push  your 
line  in  order  to  get  the  money  back  he 
spent  in  advertising. 

“The  dealer  is  the  important  link  in 
this  whole  proposition.  He  has  to  be 
thoroughly  sold  on  your  line  first,  and 
then  on  backing  up  your  product  by  go¬ 
ing  in  with  you  on  the  advertising. 


INDIANA  REPUBLICAN 
EDITORS  MEET 


Allen  C.  Miner,  Editor  of  Newcastle 
Courier,  Elected  President  At 
Indianapolis  Convention — 
Prises  Awarded 


Newspapers  of  Indiana  played  a  large 
part  in  restoring  the  state's  good  name 
after  the  political  scandals  of  the  last 
two  years,  E.  E.  Neal,  editor  of  the 
Xoblestnlle  Ledger  and  retiring  president 
of  the  Indiana  Republican  Editorial  Asso¬ 
ciation,  stated  in  his  annual  address  at 
the  association’s  meeting  in  Indianapolis 
last  week. 

“Newspapers  of  Indiana  are  on  a 
higher  plane  from  every  standpoint  than 
ever  before  in  their  history,”  Mr.  Neal 
said. 

“Radio  and  the  Newspapers”  was  the 
subject  of  an  address  by  Ed.  J.  Hancock 
of  the  Greensburg  Daily  News.  Paul  R. 
Bausman  of  the  Monticcllo  Herald  spoke 
on  “The  Group  Meeting." 

Other  addresses  were  “Propaganda  vs. 
News,"  by  Walter  Montgomery,  New 
Albany  Tribune",  “A  Closer  Organiza¬ 
tion  Among  Newspapers,”  by  Frederick 
E.  Schortemeier,  former  newspaper  man 
and  former  secretary  of  state;  “Indiana." 
by  L.  C.  Ward,  superintendent  of  Fort 
Wayne  schools,  and  “Present  Problems 
of  the  Press,’’  by  John  H.  Harrison, 
Dam-ille  (Ill.)  Commercial  News. 

Principal  speakers  at  the  Gridiron  ban¬ 
quet  Thursday  night  were  (Jovernor 
Harry  G.  Leslie,  United  States  Senator 
Arthur  R.  Robinson  and  Secretary  of 
State  Otto  G.  Fifield. 

Harry  S.  New,  postmaster  general,  and 
Governor  Edwin  P.  Morrow  of  Kentucky 
addressed  the  banquet  Friday  night. 

For  having  the  best  front  page  during 
1928  the  Newcastle  Courier  received  the 
(ieorge  D.  Lindsay  cup.  Newspapers  re¬ 
ceiving  honorable  mention  in  this  contest 
were  the  Goshen  News-Times,  Rushville 
Republican  and  Fort  Wayne  News- 
Sentinel. 

The  Delphi  Journal  received  the  cup 
for  the  best  editorial  page  of  a  weekly 
paper,  donated  by  Herbert  C.  Willis  of 
the  Waterloo  Press.  Honorable  mention 
went  to  the  Carmel  Standard,  the  Lato- 
renceburg  Press  and  the  Waterloo  Press. 
For  having  the  best  front  page  of  a 
weekly  the  Versailles  Republican  received 
the  Schortemeier  cup.  The  Waterloo 
Press,  Van  Buren  News-Eagle  and 
Lagrange  Standard  received  honorable 
mention. 

Officers  elected  Friday  night  were 
Ellen  C.  Hiner,  editor  of  the  Newcastle 
Courier,  president ;  Paul  R.  Bausman, 
publisher,  Monticello  Herald,  first  vice- 
president  ;  Samuel  E.  Boys,  editor,  Ply¬ 
mouth  Pilot,  second  vice-president;  A. 
M.  Smith,  publisher,  Craivfordrt’ille 
Journal,  treasurer;  and  Neil  D.  McCal- 
lum,  BaterAlle  Tribune,  re-elected  sec¬ 
retary. 


MACHINERY  FIRMS  MERGE 


Addressograph  Company  Takes  Over 

Speedaumat  Company  of  Chicago 

The  Addressograph  Company,  of  Chi¬ 
cago,  manufacturers  of  newspaper  ad¬ 
dressing  machines,  has  purchased  the 
Speedaumat  Company,  of  Chicago,  ac¬ 
cording  to  announcement  made  this  week 
by  E.  J.  Ferris,  New  York  manager  of 
Addressograph,  H.  M.  Pierce,  eastern 
manager  of  Speedaumat,  will  continue 
with  the  combined  companies  under  Mr. 
Ferris. 

The  Speedaumat  Company  was  the 
outgrowth  of  the  Cox  Multi-Mailer 
Company,  manufacturers  of  a  Linotype 
slug  mailing  machine.  Joseph  EL  Rogers 
is  president  of  the  Addressograph  Com¬ 
pany. 


ADDS  BOOK  PAGE 

Charles  W.  Bush,  principal  of  Friends 
Sch(K)l,  has  been  appointed  literary  editor 
of  the  Wilmington  (Del.)  Every  Eve- 
nina.  it  was  announced  this  week  by  Wm. 
J.  Robertson,  »*xecutive  editor.  Mr.  Bu.sh. 
a  graduate  of  Oxford  University,  will 
conduct  a  Saturday  book  page.  His  first 
page  appeared  Jan.  26. 


EXECUTIVES  OF  REPUBLICAN  EDITORIAL  GROUP 


New  officers  elected  by  the  Indiana  RepubUcan  Editorial  Association  at  the 
annual  meeting,  an.  24-25.  Seated  (left  to  right)  Allen  C.  Miner,  editor, 
NewcastUr  Courier,  president;  Paul  R.  Bausman,  publisher,  Monticello 
Herald,  first  vice-president;  Samuel  E.  Boys,  editor,  Plymouth  Pilot,  second 
vice-president.  Standing:  Neil  D.  McCalliun,  left,  of  the  Batesville  Tribune, 
re-elected  secretary,  and  A.  M.  Smith,  publisher  of  the  Crawfordtville  Journal, 

treasnrer. 
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Member  Audit  Bureau  of  Circulations 


Member  Associated  Business  Papers 


Which  Classification 

Are  You  Building? 

As  you  build  your  volume  of  national  advertising  there  may  be  classifica¬ 
tions  in  which  you  are  particularly  interested  in  strengthening — food  .  .  . 
automotive  .  .  .  tobacco  .  .  .  toilet  goods  .  .  . 

The  agencies  and  advertisers  who  read  EDITOR  &  PUBLISHER  place 
91.4%  of  all  the  known  newspaper  appropriations. 

And  this  coverage  of  appropriations  extends  to  all  the  major  classifications. 

Automotive  advertising?  EDITOR  &  PUBLISHER’S  coverage  is  94.2%. 

Food  advertising?  EDITOR  &  PUBLISHER’S  coverage  is  90.6%. 

Tobacco  advertising?  EDITOR  &  PUBLISHER’S  coverage  is  92.9%. 

Drugs,  Toilet  Preparations?  EDITOR  &  PUBLISHER’S  coverage  is  94.3%. 

And  so  on  down  the  list.  You  properly  solicit  any  kind  of  national  news¬ 
paper  advertising  through  EDITOR  &  PUBLISHER’S  advertising  pages. 

So  thorough  is  this  coverage,  too,  that  through  this  one  medium  you  can  do 
the  big  advertising  job.  At  one  cost  you  reach  the  field. 

Because  EDITOR  &  PUBLISHER  also  offers  the  convenience  of  the  large 
printing  page,  a  full  i^age  of  space  is  a  real  investment  .  .  .  there  is  ample 
room  for  all  your  facts  and  figures  .  .  .  there  is  visibility,  there  is  force  in 
your  printed  message. 


Which  classification  are  you  building? 
Start  your  campaign  right  now! 


EDITOR  &  PUBLISHER 

THE  FOURTH  ESTATE 

1700  Times  Building,  Times  Square,  New  York  City 

Five  Telephones:  Bryant  3052-3053-3054-3055-3056 
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READER-INTEREST  PUT 
IN  CLASSIFIED  ADS 


Beat  Way  ia  to  Make  Claaaificationa 
Repreaentattre,  Rather  than  Con¬ 
centrate  on  Any  One,  Saya 
W.  H.  Herahey 


To  create  reader  interest  in  classified 
advertisements,  make  the  classified  sec¬ 
tions  representative  with  every  classifi¬ 
cation  well  filled 
is  the  system  of 
W.  H.  Hershey, 
classified  adver¬ 
tising  manager 
of  the  Cincinnati 
Enquirer,  ex¬ 
pressed  in  an  in- 
t  e  r  v  i  e  w  this 
week. 

“I  am  now  in 
my  fifth  con¬ 
secutive  year  of 
following  this 
policy,”  Mr. 

Hershey  said.  W.  H. 

"The  linage  gains  made  satisfy  me  that 
it  works.  The  best  way  to  sell  classi¬ 
fied  is  to  furnish  results,  and  results  are 
obtainable  when  the  classified  section  is 
read. 

“Tlie  classified  advertising  section  is 
the  10-cent  store  of  a  paper.  The  small 
advertisement  must  be  sold  in  volume. 
Classified  staffs  should  be  drilled  to  go 
after  representation  in  getting  the  lin¬ 
age,  rather  than  specializing  in  one  or 
two  classifications.” 

On  the  Enquirer,  Mr.  Hershey  has 
been  encouragii^  his  staff  to  sell  five- 
line  daily  insertions  on  a  yearly  contract 
liasis.  The  cost  of  such  a  contract 
amounts  to  $268  a  year.  The  E.nquirer 
also  has  an  optional  contract  amounting 
to  500  lines.  To  interest  solicitors  in 
selling  the  yearly  contracts,  Mr.  Hershey 
offered  a  bonus  of  $2  for  every  yearly 
contract  sold,  and  $1  for  every  optional 
contract  converted  into  an  annual.  The 
number  of  yearly  contracts  immediately 
shot  «p,  and  the  gain  has  l»een  steady,  he 
added. 

Mr.  Hershey  lx;lieves  in  making  all 
his  classified  promotion  advertisements 
as  simple  and  to  the  point  as  possible. 

"What  readers  want  is  service,”  he 
said.  "They  want  to  know  just  how 
muck  an  advertisement  costs;  how  many 
days  it  will  appear ;  and  under  what 
classification.  \Ve  tell  them  that,  and  we 
tell  h  to  them  frequently  in  display  ad¬ 
vertising  space.” 

Mr.  Hershey  began  his  career  on  the 
Cohtmbms  (Ohio)  State  Journal.  He 
has  also  been  connected  with  the  Wash¬ 
ington  (D.  C.)  Post  and  the  Nezv  York 
Evening  Telegram.  In  1924  he  was  as¬ 
sociated  with  the  Basil  I,.  Smith  Sys¬ 
tem.  Philadelphia. 


ELY  JOINS  I.  A.  KLEIN 

Newell  D.  Elly  has  joined  the  Chicago 
office  of  I.  A.  Klein,  Inc.,  publishers' 
representatives.  He  was  formerly  ad¬ 
vertising  manager  of  the  .Motor  Sennee, 
and  more  recently  with  the  business 
promotion  staff  of  the  Chicago  Tribune. 
He  succeeds  Frank  Rolierts,  who  re¬ 
cently  left  the  Klein  organization  to  join 
the  national  advertising  staff  of  the 
Detroit  Free  Press.  As  a  result  of  the 
recent  incorporation  of  the  Klein  sjiecial 
agency,  H.  D.  Ruddell,  western  man¬ 
ager,  has  been  made  vice-president  and 
part  owner. 


BANGOR  COMMERCIAL  APPOINTS 

Effective  Feb.  1,  the  Bangor  (Me.) 
Daily  Commercial  will  be  represented  in 
the  national  field  by  Gilman.  Nicoll  & 
Ruthman  with  offices  in  New  York, 
Boston,  Chicago  and  San  Francisco. 
The  Commercial  will  do  its  own  billing 
of  national  advertising  effective  Feb.  1, 
instead  of  through  its  representative  as 
in  the  past. 


DAILY  APPOINTS  INLAND 

The  Paris  (Ill.)  Daily  Gazette  has 
appointed  Inland  Newspaper  Representa¬ 
tives,  Inc.,  of  Chicago,  as  foreign 
advertising  representatives,  effective  Feb. 
1.  William  T.  Price  is  publisher  and 
business  manager. 


RICE’S  DAUGHTER  WEDS 

Florence  Rice,  22-year-old  daughter  of 
Grantland  Rice,  sports  writer,  was  secretly 
marn’ed  several  months  ago  to  Owen 
Uavis,  Jr.,  21,  the  playwright’s  son.  The 
story  of  their  secret  marriage  was  broken 
Jan.  26  in  Rochester  by  the  Democrat 
and  Chronicle.  Mr.  Davis  was  appear¬ 
ing  there  in  a  local  theatre. 


DAILY  SETS  MEN  FREE 
TO  WRITE  THEIR  WAY 


But  It’«  Not  so  Easy  as  They 
Thought,  Says  Cedric  Worth, 
City  Editor  of  New  York 
Morning  Telegraph 


"It’s  no  easy  matter  to  write  the  way 
you've  always  wanted  to  write,”  is  the 
somewhat  cryptic  conclusion  reached  the 
other  day  by  Cedric  Worth,  28-year-old 
city  editor  of  the  New  York  Morning 
Telegraph. 

He  got  the  idea  watching  men  come 
to  work  for  the  Telegraph,  light-hearted, 
freed  from  all  the  inhibitions  they  had 
always  felt  had  handicapped  their  talents 
on  other  dailies.  They  tried  the  new 
freedom  and  found  it  was  not  so  easy 
as  they  thought. 

"The  Morning  Telegraph  is  every 
newspaper  man's  dream  of  an  ideal  daily 
paper,”  is  what  newspaper  men  say  to 
Mr.  Worth  when  they  start  to  work. 
The  paper  was  bought  by  Joseph  A. 
Moore,  who,  with  fiene  F'owler.  manag¬ 
ing  editor,  changed  it  over-night  into 
something  different  in  .American  jour¬ 
nalism.  Stories  are  no  longer  mere 
stories  on  the  Morning  Telegraph,  they 
are  "news  essays,”  according  to  Mr. 
Worth. 

"The  only  rule  we  have  on  the  Tele¬ 
graph  is  that  you  write  exactly  what 
you  see  in  your  very  liest  style.”  Mr. 
Worth  tells  the  beginning  Morning  Tele¬ 
graphers.  "We  set  you  free  to  write 
your  way. 

“But  its  harder  than  they  think.  Their 
stfiries,  when  turned  in,  are  filled  with 


the  old  journalistic  clinches.  They  reek 
with  the  smell  of  the  newspaper  story. 
Often  we  make  them  re-write  their 
stories,  saying,  ‘that’s  not  the  way  you 
really  like  to  write.’ 

“We  want  our  men  to  use  every  bit  of 
intelligence  they  have.  They  can  inter¬ 
pret  what  they  see;  they  can  editorialize; 
they  must  be  interesting.” 

Mr.  Worth  was  formerly  on  the  New 
York  American.  During  the  war  he  was 
on  the  Ameroc  News,  published  for  the 
U.  S.  army  of  occupation  in  Germany. 
He  has  worked  for  the  Philadelphia  Pub¬ 
lic  Ledger,  the  Springfield  (Ill.)  State 
Journal,  and  the  Kansas  City  Journal. 


DAILY  112  YEARS  OLD 

Utica  Ob*erver-Di«patch  Founded  a* 
Weekly  Observer  in  1817 

The  112th  anniversary  of  the  Utica 
(N.  Y.)  Observer,  now  published  as  the 
Ohser-i  Cr-Dupatch,  was  celebrated  Jan. 
27.  The  paper  was  founded  by  Eliasaph 
Dorchester  in  1817  as  a  weekly.  It  soon 
absorlied  the  Home  (N.  Y.)  Oneida  Ob¬ 
server,  and  in  1848  became  a  daily. 

E'or  many  years  a  semi-weekly  edition 
was  printed  together  with  the  daily.  In 
1852  the  Observer  merged  with  the  Utica 
Democrat,  published  by  Dewitt  C.  Grove. 
The  late  E.  Prentiss  Bailey  became  Mr. 
(irove’s  partner,  and  John  P.  Miller  f»e- 
came  editor  of  the  merged  paper.  The 
latter  jxisition  was  later  taken  over  by 
Mr.  Grove,  who  in  turn  passed  it  on  to 
Mr.  Bailey,  who  continued  in  that  capac¬ 
ity  until  his  death  in  191.1.  The  editor¬ 
ship  than  passed  to  William  Canfield, 
who  had  Ikcii  city  editor  for  20  years. 

After  occupying  many  different  plants, 
the  Observer  moved  into  its  present 
building  in  1915.  On  May  1,  1921,  the 
Observer  and  the  lUica  Herald-Dispatch 
were  combined  forming  the  Observer- 
Dispatch  under  the  direction  of  E.  P. 
Bailey  &  Co.  F'ollowing  the  merger, 
Thomas  I'.  Clarke,  general  manager,  re¬ 
signed  and  Prentiss  Bailey  took  over  the 
management  of  the  combined  dailies  with 
the  title  of  publisher,  which  position  he 
now  holds. 


N.  Y.  CLUB  HONORS  HEROES  OF  S.  S.  AMERICA 


Capt.  George  Fried,  Chief  Officer  Harry  Manning  and  the  lifeboat  erew  of  the 
S.S.  America,  rescuers  of  32  men  from  the  sinking  S.S.  Florida,  were  honored 
by  the  Advertising  (Jub  of  New  York  at  a  luncheon.  Jan.  28.  Photo  shows 
the  group  on  the  grand  stairway  of  the  club.  In  the  front  row,  left  to  right: 
(Charles  G.  Green,  president  of  (Charles  G.  Green  Advertising  Agency; 
Hon.  Flmanuele  di  (srazzi.  Italian  (ionsul  General;  ('apt.  Fried,  Mrs.  Fried, 
Chief  Officer  Manning,  Mrs.  Anna  M.  Manning,  and  Hon.  (srover  A.  Whalen. 
Police  (Commissioner  of  New  York.  Directly  beliind  them  may  be  seen 
Hector  F'uller,  Gilbert  T.  Hodges,  of  the  A’eir  York  iiiin  and  club  president, 
('.apt.  Guiseppe  Favalora.  Hon.  Francis  X.  Mancuso.  ('.apt.  John  M.  Enochs. 


WALLACE  RECOMMENDS 
MILITANT  XMJRNALISM 


Louisville  Editor  Says  Editorial  Page 
Should  "Inspire  Unembattled 
Minds"  in  Talk  Before  Press 
Association 


A  plea  for  militant  journalism  was 
made  by  Tom  Wallace,  member  of  the 
board  of  directors  of  the  Anlerican  So¬ 
ciety  of  News¬ 
paper  Editors, 
and  editor  of  the 
editorial  paije  of 
the  Louisville 
Times,  in  an  ad¬ 
dress  before  the 
Kentucky  Press 
Association  re¬ 
cently.  In  mak¬ 
ing  his  plea  Mr. 

Wallace  spoke  of 
the  editorial  page 
as  a  declarative 
rather  than  a  de¬ 
terminative  force 
in  the  crusading 
editor’s  campaigns  for  an  ideal,  a  policy 
or  a  practical  movement. 

“The  editorial  page  always  was,  and 
always  will  be,  what  the  bagpipe  is  to 
the  Scotchman,  the  fife  and  drum  to  the 
.American,  the  tomtom  to  the  African,” 
he  said. 

“It  inspires  those  with  whom  it 
marches,  rather  than  crushes,  or  con¬ 
verts.  those  it  opposes. 

“It  is  the  complement  of  the  bravery 
of  banners. 

“As  oinducted  by  a  Watterson  the  edi¬ 
torial  page  may  exemplify  brilliantly  the 
‘heroic  music  of  bugles  and  drums.’ 

“But  its  function,  even  then,  is  de¬ 
clarative  rather  than  determinative. 

“Yet  if  it  were  always  unwarped  by 
partyism,  or  by  personal  interest,  its  con¬ 
structive  value  would  be  vast. 

“It  would  not  convert  those  already 
in  battle  array.  Not  even  cannon,  ‘the 
last  argument  of  kings,’  can  do  that. 

“It  would  inspire,  some  times  at  least, 
unembattled  minds. 

“The  brilliant  editor  is  the  rarest 
product  of  journalism,  although  courtesy 
prompts,  and  custom  sanctions,  the 
phrase,  and  in  it,  in  the  presence  of  fa¬ 
tuity,  casual  sarcasm  finds  easy  conceal-  f 
ment. 

“But  to  he  useful  the  editor  need  only 
he  sincere,  fairly  vigorous,  and  intelli¬ 
gent.” 

Speaking  of  the  journalistic  ideals  of 
the  A.  S.  N.  E.,  Mr.  Wallace  said; 

“It  is  to  try  to  put  more  excellence 
of  intention ;  a  greater  sense  of  moral 
responsibility,  a  broader  vision  of  the 
ixissibilities  of  American  journalism,  into 
the  hearts  of  newspaper  men,  and  into 
the  councils  of  the  press,  that  the  Ameri¬ 
can  Society  of  Newspaper  Editors  exists. 

“Such  ideals  are,  of  course,  sneered  at 
by  many  who  consider  themselves  the 
‘practical  men’  of  journalism. 

“No  upward  looking  movement  escapes 
the  scorn  of  cynics. 

“What  the  American  Society  of  News¬ 
paper  FMitors  is  destined  to  achieve  I  do  > 
not  pretend  to  know. 

“I  believe  it  will  escape  complacency. 

It  may  influence  newspapers  to  cling  to  ^ 
militancy  as  a  duty. 

“It  will  attempt  to  procure  wider  recog¬ 
nition  of  the  fact  that  what  is  an  un¬ 
assailable  practice  in  a  department  store, 
or  a  hank,  may  be  in  a  newspaper  socially 
destructive.  E 

“Not  because  an  honest  newspaper  i*  | 
any  more  inspiring  than  an  honest  mer-  I 
cantile  establishment,  or  an  honest  finan-  r 
cial  institution,  hut  fx'cause  the  functions  j 
of  a  newspaper  are  different  from  those 
of  a  mercantile  establishment  or  a  bank."  | 

As  examples  of  militant  newspapers 
Mr.  Wallace  mentioned  the  St.  Louis  j 
Post-Dispatch,  which  recently  completed 
.50  years  of  a  fighting  career,  and  l-f  1 
Journal  de  Genez-e,  a  paper  whose  160  I 
years  of  life  have  been  lived  under  the  [ 
motto  "toujours  combatif" — always  com¬ 
bative.  He  also  praised  members  of  tl« 
Kentucky  Press  Association  for  their 
consistent  courage. 


Tom  Wallacb 
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LABOR  AND  THE  DAILY  NEWSPAPER 

Article  XLI  of  a  Series — Labor  Has  a  Vision 


llv 


By  MAJOR  J.  LOWENSTEIN 
Secretary  St.  Louis  Newspaper  Publishers’  Association 

(Copyright  1928  by  F.DtTos  &  Publishes) 


T  A  BOR  has  Iiad  a  vision.  The  great 
^  World  War  opened  up  to  it  the  door 
of  opportunity  and  through  it  Lalwr 
walked  to  behold  its  Promised  Land, 
flowing  over  with  milk  and  honey. 
Standing  on  the  heights  it  saw  a  home¬ 
land  from  which  cruel  poverty  and  want 
had  been  banished  and  smiling  plenty  had 
been  installed  everywhere.  Children  were 
not  working  on  the  coal  dumps  or  in  the 
factories,  but  were  in  the  schoolrooms  or 
playing  happily.  Mothers  were  placed  in 
comfortable  homes  in  which  modern  inven¬ 
tions  ha<l  reduced  the  drudgery  of  house¬ 
work  to  a  minimum ;  the  aged,  the 
decrepit  and  the  sick  were  no  longer 
making  desperate  but  futile  attempts  to 
keep  their  places  in  the  ranks  of  the 
wage  earners,  but  were  being  cared  for 
by  the  old  age  and  sick  benefits  of  the 
unions  or  by  the  wage-workers’  welfare 
funds  of  the  employers.  The  laborer, 
with  shortened  hours  to  toil,  was  enjoy¬ 
ing  the  recreations  formerly  closed  to  him 
liecause  of  fatigue  or  want  of  means, 
and  with  his  family  was  traveling  from 
place  to  place  during  vacation  days,  driv¬ 
ing  his  own  car  and  stopping  as  the 
welcome  guest  at  comfortable  roadside 
and  city  inns.  .Amusement  places  were 
thronged  wkh  the  workers  and  their 
families  and  popular  resorts  numl)ered 
thent  among  their  patrons.  The  vaults 
of  the  savings  lianks  were  filled  to  the 
bursting  iKiint  with  the  accumulations  of 
the  workingman,  and  great  hanking  in¬ 
stitutions  were  operated  under  worker 
ownership  and  control.  Health,  happi¬ 
ness,  ease  and  sulliciency  were  luissessed 
by  all,  and  industrial  iieace  shed  its  bless¬ 
ings  over  the  lan<l.  There  were  no  idlers, 
no  unemployed,  no  breadlines  of  hungry 
mtii.  The  hum  of  industry  arose  like  a 
lienediction  and  on  the  seas  the  ships  of 
tlie  nation  carried  the  products  of  labor 
to  the  utmost  confines  of  the  earth.  For¬ 
gotten  were  the  days  of  worry  and 
anxiety  over  lack  of  work,  hard  times 
and  inadequate  ))ay,  when  the  weak  and 
the  sickly  and  the  young  had  to  help 
eke  out  the  family  purse  with  their 
feeble  and  inept  labor.  Forgotten,  and 
never  to  come  again — perhaps. 

Has  the  millennium  arrived,  then,  the 
golden  age  when  things  are  as  they 
should  be  and  every  man  is  in  possession 
of  his  birthright,  the  natural  right  to 
earn  a  living  by  the  sweat  of  his  brow, 
or  will  the  vision  fade  like  the  baseless 
fabric  of  a  dream  and  bring  back  the 
drab  and  sordid  struggle  for  existence 
m  which  everyone  is  for  him.self  and 
the  devil  in  charge  of  the  hindmost? 
Probably  not. 

The  old  days  are  indeed  gone  forever, 
with  their  selfishness  of  master  and  help 
lessness  of  man ;  with  the  disregard  and 
dislike  of  one  for  the  other  and  the 
desperate  battle  between  them  for  su- 
^  premacy ;  with  the  slave-driver  in  charge 
of  the  works  and  the  enslaved  snarling 
9ver  their  tasks  with  bitterness  .'ind  hate 
in  their  hearts  and  bludgeon.*  near  at 
band;  the  <!ays  when  labor  was  com¬ 
modify  to  be  l>ought  as  cheaply  as  pos¬ 
sible  and  the  worker  a  part  of  the  ma- 
chinery  used  in  the  process  of  manu- 
1  lacture.  If  the  hired-man  has  changed, 
so  has  the  hirer.  Selfishness  no  longer 
dictates  policies,  but  an  enlightened  self- 
interest  prevails.  If  there  is  no  genuine 
benevolence,  there  is  at  least  a  sane  re¬ 
gard  for  the  welfare  of  the  worker,  a 
desire  to  see  him  prosper,  a  willingness 
to  put  him  on  his  feet,  to  raise  him 
"  P9'’®r*y  up  it>to  the  sunshine 

and  fresh  air  of  competency;  to  see  in 
him  a  brother  and  a  friend  and  to  leave 
in  his  hands  a  fair  share  of  the  fruits 
^  his  labor.  The  task-master  has  not 
j^en  dismis.sed,  never  will  be,  perhaps, 
but  every  worker  is  to  become  his  own 
task  master  and  to  deal  honestly  with 
the  buyer  of  his  work ;  and  the  brain  of 


the  toiler  will  be  rewarded  as  well  as  his 
lirawn,  and  as  the  brain  directs  his  hand 
with  greater  certainty  and  skill,  so  will 
the  reward  grow  and  increase,  until  the 
flivisicn  of  the  gains  of  industry,  when 
idled  side  by  side  on  the  factory  floor, 
if  not  eiiual,  will  at  least  be  not  wholly 
disproiKirtionate. 

The  bright  vision  may  fade  a  bit,  its 
glories  may  dim,  but  it  will  not  entirely 
vanish  like  the  mists  of  the  morn;  or 
if  it  fades  beneath  the  stress  of  storm, 
it  will  glow  again  in  brighter  hues  when 
the  sun  of  prosperity  again  shines.  Vi¬ 
sion  has  become  reality. 

(Next  xveek  Mr.  Louvnstein  xvill  dis¬ 
cuss  "The  Xcxv  Thought  In  Labor  Re¬ 
lations.’’) 


STUDENT-AGENTS  TOLD 
TO  STUDY  PEOPLE 


Geography  Also  Called  Subject  for 
Continued  Research  by  James 
O’Sbaughnessyt  Winding  up 
Columbia  Course. 


Prof  James  O’Shaughnessy,  advertis¬ 
ing  counselor,  wound  up  the  year’s  course 
in  advertising  agency  procedure  at  Co¬ 
lumbia  University,  New  York,  this  week. 
Eighteen  students  in  post-graduate  work 
who  had  studied  under  the  “professor,” 
heard  his  final  advice  delivered  Monday. 

“Two  subjects  for  continued  study  for 
those  interested  in  advertising  agency 
work  are  geography  and  jicople,”  Mr. 
O’Shaughnessy  told  his  class.  “N'o  more 
valuable  equipment  can  be  possessed  by 
art  agency  man  than  a  knowledge  of 
human  reactions  and  human  habitations. 

“The  biggest  things  in  advertising 
work  are  honesty  and  diligence.  Adver¬ 
tising  is  its  own  advocate.  It  must  ap¬ 
peal  for  itself  alone.  If  it  is  dishonest, 
hlatk  spots  will  show,  the  advertising 
will  not  be  attractive,  and  will  not  sell 
gods. 

“Advertising  makes  its  advances 
chiefly  on  facts,  and  not  on  mere  opin¬ 
ions.  The  flashing  genius  is  no  longer 
useful  in  advertising  agency  work.  What 
is  needed  are  patient  toilers  and  devoted 
students.” 

Mr.  O’Shaughnessy  has  taught  the  Co¬ 
lumbia  course  now  for  two  years.  The 
third  course  will  open  next  September. 

EDITOR  REPLIES  TO  CRITICS 


ChallenKcs  Small  Town  Wise  Men  to 
Tell  Truth  for  30  Days 

Friendly  critics  of  the  editor  of  the 
Paint Sfille  (Ky.)  Herald  recently  were 
rewarded  with  the  following  editorial 
reply : 

“Men  will  take  the  liberty  to  tell  you 
how  to  run  a  paper,  when  they  would 
not  think  of  hinting  to  the  merchant  how 
to  conduct  his  store  or  tell  the  preacher 
what  to  preach.  They  pay  money  for 
schools  and  don’t  know  whether  Jimmy 
is  learning  the  rule  of  three  or  how  to 
hold  a  cigaret  gracefully,  but  when  it 
comes  to  the  newspaper  there’s  where 
they  all  get  off. 

“During  the  past  week  a  friend  wanted 
to  know  why  we  did  not  try  to  run  a 
paper  a  little  more  along  the  lines  of 
how  Christ  would  run  a  paper.  We 
don’t  know  how  that  would  be.  In  the 
first  place  if  Christ  were  back  on  earth 
we  don’t  believe  he  would  go  into  the 
newspaper  business  at  all.  There  is  not 
an  editor  or  a  preacher  that  could  tell 
the  whole  truth  for  .30  days  and  stay  in 
the  community  in  which  he  lived.  If 
our  friend  doubts  this  statement  let  him 
try  telling  the  absolute  truth  just  one 
week  and  see  where  he  lights.” 


Big  Ideas 
in  Advertising 

and  Their  Application 


Many  men  have  written  the  rules  for  success 
in  advertising.  Simple  rules  that  it  would 
seem  anyone  could  follow. 

Read  any  one  of  ten  books  on  advertising,  and  the 
secrets  cf  the  science  are  laid  bare. 

Thus  the  que.stion  m.iy  be  asked,  “If  advertising  is 
so  simple,  so  easily  understood,  and  the  method  so 
quickly  and  clearly  revealed,  why  should  experts  be 
called  in?” 

Experienced  advertisers  know  why.  The  science 
of  medicine  is  as  openly  revealed  in  text  txHiks.  And, 
so  too,  the  law. 

People  go  to  doctors,  because  doctors  know  how  to 
apply  the  rules  of  medical  science.  They  call  cn 
lawyers,  because  lawyers  know  the  application  of 
the  law. 

Advertising  to  return  highest  dollar  profit  must 
embody  two  important  elements-  a  good  advertising 
idea  PLUS  dynamic  application  of  that  idea. 

A  good  advertising  “idea”  is  in  itself  a  rare  clement. 
Knowing  how  to  apply  it  so  that  the  millions  act  upon 
It  IS  still  rarer.  Both  go  far  beyond  the  teachable 
elements  of  advertising. 

Only  cold  experience  can  guide  to  a  true  estimate 
of  an  “idea's”  commercial  value.  Only  creative  ability 
of  a  peculiar  type  can  put  drama,  mastery,  fire  and 
feeling  into  developing  an  idea  to  its  utmost  earning 
power. 

Sometimes  a  so-called  “Big  Idea”  in  advertising 
comes  from  the  advertiser  himself.  Sometimes  from 
his  advertising  agent.  But  more  frequently,  from  a 
wholesome  mental  matching  of  the  two. 

But  wherever  it  comes  from,  its  power  to  win  a 
market  remains  potential  until  properly  developed  and 
applied.  The  Einstein  theory  of  relativity  was — 
and  still  is  — a  great  idea.  But  no  one  has  yet  been 
found  to  interpret  it  popularly  or  dramatize  it  to  the 
public. 

The  common  sense  of  advertising  proves  that  the 
most  productive  advertising  is  born  of  an  “idea,” 
developed  in  unity  between  advertising  agent  and 
client  and  popularly  applied  in  a  way  that  combines 
commercial  strategy  with  creative  imagination. 

And  that  means  advertiser  and  advertising  agent 
working  together  — each  supplying  the  best  he  has  — 
to  gain  a  common  end. 

LORD  £s?  THOMAS  and  LOGAN 

ADVERTISING 


CHICAGO 

400  North  Michigan  Avenue 

LOS  ANGELES 
1151  South  Broadway 


NEW  YORK 
247  Park  Avenue 

WASHINGTON 
400  Hihb*  Building 


LONDON 

Victoria  Emhankmeeit 

SAN  FRANCISCO 
225  Buth  Street 


Each  Lord  6a  Thonuti  und  Lofun  e jiuWithnient  is  u  complete 
ddvertiiing  agency,  self  contiuneJ ;  coHahoTating  with  other 
I  nr.i  A,  Thomas  and  Logan  units  to  the  client's  interest. 
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By  MARLEN  PEW 


^PHE  annual  miracle  occurred  on  Sat- 
4-  urday  aftcrncxm.  We  had  walked  to 
the  pt>st<»ffice  for  the  mail  from  the  noon 
train,  and  a  hard,  thin  and  sharp  snow 
h.'<d  peppered  our  faces,  while  down  our 
quiverinR  spines  the  north  wind  dropiK-d 
icy  rivulets  picked  up  from  the  sea. 
Brown  sparrows  and  starlings  were  quar¬ 
reling  over  a  chunk  of  suet  some  kimfly 
woman  had  nailed  to  a  grape-vine,  but 
as  we  passed  a  cock  blue-jay,  cop  of  the 
wood,  ended  the  war  by  routing  both 
armies  and  in  solitary  might  crammed 
the  succulent  booty  down  his  craw.  Gray 
clouds  were  wheeling  across  the  sky  and 
as  we  walked  home  old  Micha  Davis, 
local  forecaster,  predicted  a  “nasty  Sun¬ 
day.”  Then  the  miracle  happened.  The 
mail  contained  three  1929  seed  catalogs. 
Snow  and  ice  melted  from  our  vision  and 
gray  clouds  scudded  out  of  sight  as  these 
faithful  harbingers  of  Spring  unfolded 
their  promises  of  glory. 

•  •  * 

TVEWSPAPER  men  yield  easily  to 
fads.  How  do  you.  I  ask.  find  re¬ 
lease  from  the  vexations  and  stress,  the 
emotional  tug  and  irregular  hours  of  the 
newspaper  office?  Every  man  for  his 
own  brand  of  relaxation!  And  I  believe 
it  is  a  legitimate  part  of  the  game  to 
tell  about  favorite  fads  and  recommend 
them  to  others  without  reservation.  May 
I  bore  you  with  mine? 

The  gladiolus  is  the  best  cut  flower  in 
cultivation,  if  you  want  my  opinion,  and 
its  culture  provides  an  interest  which  is 
calculated  to  drive  away  any  man's  blue 
cares.  It  is  the  most  decorative  flower 
because  of  graceful  form  in  combination 
w'ith  an  array  of  colors  as  sublime  as 
nature  affords.  A  single  spike  of  some 
gfxxl,  ruffled  “glad’’  makes  a  liouquet  for 
any  table,  and  half  a  dozen  spikes  f>f  the 
primulinus  type,  ancient  natives  of  the 
Nile,  propose  grace  of  stem  and  bril¬ 
liance  of  bloom  for  the  most  discriminat¬ 
ing  taste.  In  the  right  soil,  with  the 
right  gardener,  the  dark  green  spikes  may 
rise  three  or  four  or  more  feet  in  the  fi<) 
to  90  days  from  planting  time.  No  cut 
flower  will  challenge  the  glad  for  lon¬ 
gevity.  If  you  snip  the  spike  with  a  sharp 
Imife  (always  allowing  two  or  more 
leaves  to  remain  to  nourish  the  bulb) 
when  one  or  two  of  the  blooms  have 
opened  to  the  sun  and  bees,  that  spike 
may  continue  to  bloom,  in  a  vase,  gradu¬ 
ally  opening  up¬ 
ward,  for  one  or 
two  weeks.  I  have 
seen  more  than  30 
blooming  pods  on 
a  Dutch  spike.  The 
colors  range  the 
rainbow,  except  a 
perfect  blue,  and 
hybridizing  experts 
have  come  close  to 
that  marvel.  The 
possible  combina¬ 
tions  of  colors  in 
the  glad  family  are 
countless  and  the 
forms,  both  of 
spikes  and  blooms, 
are  widely  varied 
between  the  short 
and  stout  original 
Dutch  stock  and 
the  dainty  “prims.” 
which  to  this  day 
toss  their  heads  as 
haughtily  as  when 
they  were  models 
for  the  decora¬ 
tions  in  King  Tut’s 
tomb. 

»  *  * 

'T’  H  E  S  E  varia- 
tions  of  shape 
and  shade  become 
a  world  of  wonder 


to  the  grower  if  he  plays  the  glad  seed, 
rather  than  the  bulb.  You  doubtless 

know  that  the  gladiolus  functions  to  re- 
))nKiuce  itself  both  in  the  ground,  where 
the  planted  bulb  may  duplicate  itself  in 
other  bulbs  and  bulblets  by  fn»m  five  to 
times  in  a  single  sea>on,  and  alsfi  in 
numerous  seeds  which  form  and  ripen 
in  the  hl(K»ming  p<k1s.  .-X  single  glad 

spike  may  be  the  mother  of  hundreds. 
The  average  gardener  plants  only  tlie 
bulbs  which  are  set  in  the  ground  when 
the  frost  danger  has  passed,  and  they 
yield  beauty  from  mid-Summer  until 
Fall.  The  glad  fan  plants  fancy  vari¬ 
eties  of  bulbs,  but  his  object  is  to  get 
seed,  not  a  flower  crop.  Before  the 
bl(K)ms  open  they  are  tied  in  paper  bags, 
to  prevent  pollenization  by  bee  carriers. 
When  the  seeds  ripen  the  grower  may 
pollenize  by  gently  mixing  two  or  more 
varieties  in  the  palm  of  the  hand.  F'or 
instance,  one  may  take  the  seeds  of  a 
pure  white  variety  and  hybridize  with  the 
famous  Baron  Hulot,  a  deep  purple  (al¬ 
most  blue)  and  of  velvet  texture,  and 
I)r<xluce  an  amazing  array  of  glads  in 
white  and  purple  combinations.  If  there 
are  1.0(¥)  seeds  and  all  mature,  no  two 
will  be  exactly  alike.  From  the  1,900 
new  varieties  the  grower  may  be  able  to 
seject  perhaps  one  or  two  that  pf)ssess 
classic  color  designs,  such  as  a  pure 
white  background  with  a  pure  purple 
throat,  or  a  solid  purple  with  a  white 
edge,  or  symmetrical  lines  or  good  spec¬ 
kles  or  splotches  in  either  color.  Thu's 
are  the  new  varieties  found. 

*  •  * 

IT  TOOK  many  years  of  cultivation 
and  hand  pollenizatum  to  produce  the 
pure  white  glad.  I  have  the  honor  of  an 
acquaintance  with  the  old  gentleman  who 
turned  this  glad  trick  and  he  sold  a  single 
bulb  of  his  white  discovery  for  several 
thousand  dollars.  The  discoverer  of  a 
new,  g(jod  tyi)e,  which  sjK-cifies  excellent 
color,  fine  blossom  form  and  upstanding 
and  symmetrical  spike,  names  it  for  his 
sweetheart  or  some  notable  person.  Ever 
afterward  that  flower  carries  that  name. 
The  bulbs  will  continue  to  reproduce  the 
identical  flower  without  the  slightest 
variation  from  the  original,  except  in  in¬ 
stances  where  very  pale  flowers,  like 
whites,  yellows  and  pinks,  may  occasion¬ 
ally  show  veins  of  the  colored  blood  of 


strong  ancestc)rs  whose  ghosts  return  to 
insist  that  the  child  revert  to  type.  All 
the  famous  named  glad  varieties  started 
from  one  bulb.  The  hybridizing  process 
requires  years.  This  season  you  might 
grow  from  a  set  of  bulbs  to  get  a  variety 
of  seeds.  Next  season  you  would  grow 
from  these  hand  pollenized  seeds  to  get 
tiny  bulblets,  no  larger  than  BB  shot. 
The  third  sca.son  you  would  grow  bulb¬ 
lets  to  get  a  bulb,  but  it  would  lie  at 
least  four  years  before  vou  had  any 
quantity  reprixluction.  So  the  artist  who 
mixes  .^eeds  in  the  nalm  of  his  hand  must 
wait  for  three  years  or  more  to  witness 
the  results  of  his  labor.  But  what  a 
grand  and  glorious  feeling,  some  day  to 
find  in  your  garden  a  new  glad  of  per¬ 
fect  form  and  gorgeous  color  combina¬ 
tion,  unlike  any  glad  ever  seen  before, 
which  will  bear  the  name  of  your  wife 
or  daughter  arxl  by  bulb  planting  may  in¬ 
crease  15  or  50  fold  each  year.  Some 
day  your  grand  daughter  may  carry  that 
same  flower  in  her  bridal  bfjuquct. 

*  *  * 

PRETTY  much  everybody,  I  find,  has 
his  own  notions  about  how  to  raise 
glads.  My  ideas  are  simple.  The  ap¬ 
propriate  soil  is  sandy  loam.  Use  com¬ 
mercial  fertilizer  sparingly  in  the  Spring, 
and  I  believe  that  a  light  manure  dress¬ 
ing  in  the  Fall  is  a  gcxxl  plan  for  keep¬ 
ing  up  the  soil.  On  occasion  I  have 
top-dressed  soil  with  a  Fall  planting  of 
rye,  which  is  ploughed  under  in  the  early 
Spring.  When  we  have  had  a  couple  of 
acres  solid  in  glads  it  was  necessary  to 
plant  them  in  rows  wide  enough  apart  to 
permit  of  horse  cultivation,  but  the  fact 
is  that  the  bulbs  may  be  placed  in  rows 
only  a  toot  apart  and  spaced  only  three 
or  four  inches.  The  silken  paper  covers 
should  be  gently  removed  from  the  bulbs, 
as  well  as  the  old  roots,  and  the  bare 
bulb  go  into  the  ground,  sprouts  up. 
Three  inches  is  as  deep  as  I  plant  them, 
l^ter,  when  the  spikes  are  a  few  inches 
above  the  ground,  the  soil  should  be 
gently  hoed  around  the  plant  as  a  support. 
*  *  • 

Keep  the  weeds  out  and  let  ’em  go! 

Various  breeds  require  typical  pe¬ 
riods  for  flowering,  from  60  to  90  or 
nvjre  days,  so  that  the  crcip  comes  in 
graduall>\  First  you  gather  one  type 
and  then  another.  In  the  late  season, 
from  a  larger  variety  of  bulbs,  you  get 
mixed  bouquets.  The  solid  dark  shades 
please  me,  but  many  people  want  the 
pure  white,  yellow,  pink  or  prettily 
throated  and  splotched  flowers.  I  like 
such  as  Anna  Eberius,  a  velvety  purple; 
Crimson  Glow,  a  magnificent  scarlet 
with  a  dark  throat  blotch;  Baron  Hulot, 
the  deepest  of  all  the  'shades,  almost  an 
indigo;  Herada.  with  immense  blooms 
on  a  tall,  straight  spike,  pure  mauve 
shading  to  pink  in  the  throat ;  and 


lovely  I-ouise,  of  brilliant  lavender 
fading  into  a  light  center.  When  one 
gets  the  glad  fever  he  does  not  have  a 
few,  but  many  favorites.  1  think  of 
Pink  Perfection,  each  one  a  gorgeous 
Ixiuquet;  Ee  Marechal  Foch  with  im¬ 
mense  ruffled  blooms  of  pale  pink, 
flecked  and  striped  with  a  darker  shade; 
Mary  Pickford,  a  cream  white  with  sul¬ 
phur  throat;  Flora,  large  and  of  golden 
yellow ;  War,  large  ruffles  of  deep,  blood 
red,  with  crimson  shadings ;  Schwaben, 
a  soft  yellow  with  a  purple  blotch  and 
with  lavender  markings;  and  Peace,  a 
pure  white  with  lilac  feather  on  the 
lower  petal.  The  primulinus  varieties, 
tall  and  graceful,  bloom  early  and  to  my 
eye  are  supremely  artistic  in  home  deco¬ 
rations,  a  single  spike  in  a  tall,  thin  vase 
being  an  eyeful.  I  like  Alice  Tiplady, 
orange  saffron  on  a  graceful  spike. 
Maiden’s  Blush  is  a  dainty  flower  in 
pink.  Souvenir  is  an  attractive  salmon 
color,  tall-stemmed  with  rich  flowers. 
But  so  great  is  the  variety  that  every 
glad  taste  may  be  met.  Some  lavish 
faddists  make  huge  collections  of  named 
varieties.  Others  buy  only  the  new  dis¬ 
coveries,  often  paying  hundreds  of  dol¬ 
lars  for  a  single  bulblet. 

«  *  « 

^HE  bulblets,  which  grow  attached  to 
the  bulb,  are  hard  little  brown  nuts  in 
the  Spring  and  before  planting,  in  loose 
soil  and  about  as  one  sets  out  peas, 
should  be  soaked  for  a  day  or  two  in 
tepid  water  so  the  shell  may  easily  be 
(Knetrated  by  the  sprout.  In  tlw 
Fall,  after  a  frost  has  withered  the  tops, 
we  l<x)sen  the  soil  around  the  bulbs  and 
gently  pull  them  to  the  surface  where 
they  sun  cure  for  a  couple  of  days. 
Spikes  are  then  cut  off  and  the  bulbs 
stored  in  a  cool  and  dry  root  cellar  in 
trays  which  permit  of  free  circulation 
of  air,  thus  to  avoid  mold.  The  job  of 
assorting  and  cleaning  the  bulbs  in  winter 
days  is  recommended  for  newspaper 
folks  who  want  a  few  hours  of  tedium 
in  which  to  plan  a  circulation  or  adver¬ 
tising  campaign.  If  the  mind  does  not 
click  a  plan  in  the  dark  cellar,  after 
the  monotonous  handling  of  a  few  tlwu- 
sand  bulbs,  be  sure  the  old  thinker  is 
rusty.  One  of  the  charms  of  the  glad 
business,  I  might  remark  in  passing,  is 
that  these  flowers  are  practically  im¬ 
mune  to  disease  and  pests.  There  is  a 
devilish  little  Japanese  beetle,  with  black 
satin  back,  which  may  come  along  and 
eat  off  an  occasional  bloom,  but  we  set 
hint  rarely.  If  the  bulbs  are  stored  in  a 
moist,  hot  place  they  may  mold  and  rot. 
or  may  prematurely  sprout.  Scab  and 
blight  arc  rare  and  only  from  easily  pre¬ 
ventable  causes.  Also,  it  is  not  neces¬ 
sary  to  water  glads.  They  do  best  in 
the  open  field,  under  the  full  sun  glare. 
They  ask  little  and  give  much.  Glads 


provide  a  fad  which  may  pay  its  own 
way.  A  newspaper 
man  with  whom  I 
worked  more  than 
25  years  ago  on 
Park  Row,  now  a 
financial  writer, 
produces  glad  bulbs  [ 
in  quantities  from 
a  few  building  lots 
surrounding  his  ' 
home  in  the  sub¬ 
urbs  of  New  York.  ; 
publishes  his  own  ■ 
catalog  and  does  a  ! 
profitable  mail 
order  business.  ' 
The  market  for 
high-grade  named  * 
varieties  is  usually 
wide  open  and 
nothing  in  the  gar¬ 
den  is  more  proli¬ 
fic  than  healthy 
bulbs.  I 

The  real  kick  in 
the  glad  game  lies 
in  hand  pollenizing  I 
seeds  and  finding  ^ 
new  and  better 
hybrids.  I  have  L 
here,  of  course.  I 
written  only  an  " 

Officer*  and  member*  of  the  board  of  governors  of  the  National  Press  Club,  recently  elected  for  1929,  photographed  at  the  Club'a  outline  of  the  | 
headquarter*  are.  left  to  right  seated  around  the  table:  W.  H.  Atkins,  secretary;  Elliott  Thurston,  treasurer;  Edgar  Markham,  gladiolus  ^tory,  hot  ; 
vice-president;  Russell  Kent,  president;  William  C.  Murphy,  financial  secretary;  Theodore  Huntley  and  Paul  Wooton,  chairman,  speaking  of  fads. 
Standing;  Sam  W.  Bell,  Ulrir  Bell,  Louis  Ludlow,  Kirke  L.  Simpson  and  Eugene  S.  Leggett,  members  of  the  board.  what's  yours? 
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UR  OVN  VORJ^ 
or  L^lTbRS 


By  JAMES  MELVIN  LEE 


ADEFEN'CE  of  hoadline  English  is 
printed  in  America  for  Jan.  26  by 
.\rthur  1).  McAghon  who  says  that 
modern  newsjwper  tales  are  twice  told — 
once  in  the  headline  and  again  in  the 
body  type.  After  conceding  that  head¬ 
lines  sell  the  paper  on  the  street,  Mr. 
McAghon  shows  how  headlines,  like 
p<^try,  have  developed  an  "art  form” 
with  its  own  laws  and  licenses. 

The  headline  writer  is  given  credit  for 
the  creation  of  a  selective  vocabulary 
that  is  employed  in  no  other  kind  of 
writing.  Its  keynote  is  verbal  economy 
because  the  headline  writer  must  find  a 
slender  synonym  for  every  ponderous 
word  and  must  make  his  phrases  under- 
stan^ble  by  stripping  them  down  to 
"action”  words. 

The  admission  is  made  that  headlines 
vary  according  to  the  moral  character 
and  the  style  of  the  newspaper.  One 
extreme  is  found  in  the  New  York  Times 
and  the  other  in  any  of  the  little  tabloids. 
“Both  are  equally  expressive,  but  it  must 
be  admitted  that  the  tabloid  presentation 
is  always  more  intriguing.” 

Attention  is  called  to  the  fact  that  there 
are  strange  bedfellows  in  the  headline 
vocabulary.  For  example,  words  that 
seem  biblical  and  medieval  appear  in  the 
same  column  with  modern  colloquialisms. 
In  the  headline  is  found  “bid”  for 
"invite,”  and  "troth”  for  “engagement.” 
An  effect  of  thrift  in  headlines  shows 
itself  in  the  familiarity,  not  to  say  flip¬ 
pancy,  with  which  great  names  are 
handled  by  the  copy  desk.  Many  news¬ 
papers  even  allow  the  President  to  be 
called  Cal,  if  the  story  be  at  all  facetious. 
The  New  York  Herald  Tribune  is  cited 
as  an  exception  for  insisting  that  “Mr. 
Coolidge”  and  “Mr.  Hoover”  must  be 
used  at  all  times.  Governor  Smith, 
vhen  he  appeared  in  the  headlines,  was 
simply  Al. 

A  tribute  is  paid  to  headlines  which 
in  spite  of  their  terseness  and  breezy 
nakedness  rarely  fail  to  accomplish 
their  two-fold  aim — “to  tell  the  story 
and  to  sell  the  paper.”  The  starkness  is 
sometimes  said  to  offend  tender  natures 
which  have  been  caught  in  the  maelstrom 
of  crime,  divorce,  love  and  disaster  but 
also  “it  can  be  loaded  with  heroics.” 
Indirectly  it  is  implied  that  the 
modem  headline  is  an  American  gift 
to  journalism. 


A  DIRECTORY  of  the  newspaper 
press  of  Oregon  may  be  found  in 
Oregon  Exchanges  for  January  —  a 
monthly  published  for  the  newspaper  folk 
of  Oregon  by  the  School  of  Journalism 
at  the  State  University.  During  19^  the 
number  of  weeklies  decreased  by  two 
and  the  number  of  dailies  by  one.  Four 
consolidations  took  place  during  the  year. 


IJENRY  C.  HASKELL,  a  member  of 
the  staff  of  the  Baltimore  Evening 
Sun,  was  selected  as  the  first  Junior 
Fellow  to  go  from  the  United  States  to 
Great  Britain  on  a  newspaper  fellowship 
similar  to  those  on  the  Walter  Hines 
Page  Foundation  for  newspaper  men  to 
come  from  England  to  America.  In  the 
January  number  of  Common  Speech,  the 
official  organ  of  the  English  Speaking 
Union  of  the  United  States,  Mr.  Haskell 
prints  the  story  of  his  year  in  Great 
Britain. 

The  same  issue  contains  a  story  about 
Alfred  Patrick  Perry  of  the  staff  of  the 
Reuters  International  News  Agency  of 
London,  who  is  scheduled  to  arrive  this 
w’eek  in  the  United  States  as  the  third 
Junior  Fellow  on  the  Walter  Hines  Page 
Foundation. 

*  *  • 

A  N  editorial  in  volume  I,  number  1,  of 
”  The  Iowa  Publisher  takes  Henry 
Fairfield  Osborn  of  Columbia  University 
severely  to  task  for  his  attack  on 


.\mcrican  newspajwrs  in  his  IxHik,  "What 
Colleges  .Are  Doing"  (Ginn  &  Co.). 
Professor  Osborn  as.sails  newspapers  for 
their  "jazz  effect  upon  the  youthful 
mind.”  He  is  quoted  as  giving  the  fol¬ 
lowing  statistical  summary : 

Today,  in  the  4.73I,J.t2  new^ixipers  circiilat- 
inc  daily  in  and  around  N'rw  York  City, 
literature,  art,  music,  and  the  stage  fill  .t.S 
per  cent  of  apace,  as  against  2.S.6  per  cent  of 
s|iace  devoted  to  fashion,  athletics,  and  sjairt; 
3.8  i>er  cent  of  s|>ace  devoted  to  misconduct 
and  crime:  .7  per  cent  devoted  to  religion  and. 
at  the  very  bottom,  .4  per  cent  of  apace  de¬ 
voted  to  education! 

The  editorial  which  is  headed  "A  Critic 
Who  Lacks  Facts”  then  adds : 

The  writer  hapjiens  to  know  where  the*e 
figures  came  from,  and  he  sees  here  a  grossly 
improper  u.se  of  the  sources.  Who  has  counted 
inches  in  4,731.332  daily  newspapers  "in  and 
around  New  York?”  What  is  meant  by 
4,731.332  newyiapers? 

Henry  Fairfield  Osborn,  of  Columbia  Uni¬ 
versity,  like  some  other  critics  of  the  news¬ 
papers,  has  his  facts  rather  badly  twisted. 
Newspapers  need  criticism,  but  they  neeil 
criticism  based  upon  real  facts  and  figures, 
not  imagination. 


EW.  HOWE,  the  Sage  of  Potato 
•  Hill  Farm  at  Atchison,  Kan.,  is 
spending  the  winter  at  Miama,  Florida, 
where  he  continues  to  edit  his  monthly 
devoted  to  indignation  and  information. 

In  the  current  issue,  he  makes  this 
observation  about  the  press,  “I  some¬ 
times  think  newspapers  make  a  mistake 
when  they  print  anything  but  news  .  .  . 
I  can  read  the  news  without  impatience, 
but  opinions  pretty  generally  make  me 
tired.” 

The  only  observation  I  care  to  make 
is  I  read  nis  own  monthly  not  for  news 
but  for  opinions. 


IN  “America  Speaks”  (Modern  Elo¬ 
quence  Corporation),  a  collection  of 
“the  best  spoken  thought  in  business  and 
the  professions,”  may  be  found  the  address 
which  John  Holiday  Perry,  president  of 
the  American  Press  Association,  deliv¬ 
ered  before  the  International  Press 
Congress  at  the  Pan  American  World 
Fair  on  the  subject,  “Newspaper  Law.” 

Mr.  Perry  believes  that  extremes  exist 
in  every  state  legislature.  One  of  them 
is  usually  somewhat  radical  in  favor  of 
an  unbridled  and  unmuzzled  press;  the 
other  seems  to  be  set  against  the  prin¬ 
ciples  of  ^  free  press.  If  some  legislator 
has  been  the  pet  of  the  press  of  his 
district  and  has  been  puffed  by  local 
newspapers,  he  will  be  strong  for  the 
abolition  of  any  restraint  or  limitation 
regulating  newspapers.  But  on  the  other 
hand,  if  he  has  been  subjected  to  criticism 
— no  matter  how  justly — or  has  been 
called  a  ward  heeler — no  matter  how 
truthfully — then  he  may  be  expected  to 
father  an  act  to  suppress  legitimate  news 
and  thus  curb  the  freedom  of  the  press. 

Right  to  the  point  is  what  Mr.  Perry 
has  to  say  about  the  use  and  abuse  of 
"the  right  to  privacy.”  Equally  so  is  his 
discussion  of  that  branch  of  newspaper 
law  known  as  contempt. 

The  general  trend  of  his  remarks  is 
well  indicated  by  the  following  quota¬ 
tion  ; 

I  want  to  submit  the  suggestion  that,  a 
cold'blnoderl  murderer,  a  porch-climber,  a  burg¬ 
lar,  one  who  trafficks  in  the  souls  of  girls,  and 
the  vagrant,  are  all  granted  their  constitu¬ 
tional  privileges  and  rights  of  a  fair  and  im¬ 
partial  trial,  before  a  fair  and  impartial  judge 
and  a  jury  of  their  peers.  Can  it  be  possible 
that  all  the  scum  of  the  earth  are  entitled  to 
these  privileges,  and  the  editor  who  fights  for 
what  he  honestly  believes  to  be  true,  with  goo<l 
motives  and  justifiable  ends,  yet  may  lie 
branded  a  criminal  and  imprisoned  in  a  hastile 
for  the  sake  of  sweet  revenge  at  the  hands  of 
some  judge  who  believes  a  publisher  or  editor 
has  unfairly  criticized  him? 

It  is  to  be  regretted  that  the  address 
by  Mr.  Perry  before  the  International 
Press  Congress  is  not  available  in 
pamphlet  form  so  that  it  might  have  a 
wider  distribution  than  between  the 
covers  of  “America  Speaks.” 


The  Switclfepf 

1 


■*r 


Do  you  want  more  sales  power  —  more  direct 
contact  with  Indiana's  consumers?  Then  turn 
on  the  switcli  of  distrihiition  and  use  Indiana's 
fjreatest  direct  selling  force  —  its  daily  news¬ 
papers.  Your  contact  with  the  Indiana  con¬ 
sumers  through  the  newspapers  is  complete  and 
you  reach  a  class  of  people  who  respond  to 
advertising,  and  who  will  buy  your  product 
readily  and  liberally. 

Indiana  is  a  rich  market.  It  is  a  responsive 
market.  It  is  compact  —  easy  to  cover  and  easy 
to  sell.  Why  not  concentrate  on  it  during  1929? 
Why  not  use  Indiana's  leading  daily  newspapers 
and  develop  the  profitable  business  that  is  waiting 
for  you?  * 

Why  not  write  to  the  leading  dailies  listed 
below  and  ask  them  what  can  they  do  for  you? 
Why  not  do  it  today? 


Kate  far 

Cinn- 

5,000 

tattoo 

*('oInmhu<«  Republican . 

. (E) 

t,963 

.03 

*Fort  Wayne  Journal-Ciazette. . . . 

. (M) 

42,024 

.09 

•Fort  Wayne  Journal-fiazette.. . . 

. IS) 

30,779 

.09 

•Fort  Wayne  Newn-S«Milinel . 

. (E» 

4.3,874 

.12 

•Gary  Post-Tribune . 

. (E» 

18,435 

.07 

tlndianapolis  News . 

. lE) 

1332246 

.25 

tlmlianapolis  Star . 

. (M) 

110,798 

.20 

tLafayetle  Journal  &  ('ourier... 

IM)  8,t82  ( 
(E)  14.66M 

23,116 

.07 

tlndianapolis  Star . 

. IS) 

146A80 

.27 

tl.a  Porte  llerald-Argus . 

. (E) 

6,835 

.04 

{Marion  Leader  Times . 

,..(M&S) 

9,178 

.04 

•Muncie  Star . 

. (M) 

24,890 

.08 

•Muncie  Star . 

. IS) 

16,263 

.08 

SShelhyville  Democrat . 

. (E) 

4,143 

,025 

•South  Bend  News-Times . 

. IE) 

27,452 

.08 

•South  Bend  News-Times . 

. IS) 

25,844 

.08 

•South  Bend  Tribune. ..  <S>  23, 

179...(E) 

26,620 

.07 

•Terre  Haute  Tribune . 

...(E&S) 

23,430 

.06 

•Terre  Haute  Star . 

. (M) 

27,494 

.07 

•Terre  Haute  Star . 

. (S) 

27,274 

.07 

•  A.  B.  C.  PuliliKhpr*’  Stalement,  Ortob«*r  1,  1928. 
t  A.  B.  C.  Publidhcrs’  Slatcment,  March  31,  1928. 
t  Government  Statement,  October  1,  1928. 

S  Government  Statement,  March  31,  1928. 
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Editor  &  Publisher  The  Fourth  Estate  for  February  2  ,  1929 


WHAT  OUR  READERS  SAY 


CLAIMS  “ANDY  GUMP”  HONORS 

To  Editor  and  Publisher. — Not 
often  am  I  privileged  to  see  the  Editor 
&  Publisher  nowadays  but  some  kind 
friend  has  sent  me  a  copy  of  the  issue 
for  Jan.  12. 

I  wish  you  would  serve  notice  on  Mr. 
r)an  Hoag,  the  Canandaigua  broom 
manufacturer,  of  my  intention  to  bring 
suit  against  him  for  infringement  on  my 
well-established  right  to  the  honor  of 
having  been  the  original  inspiration  for 
Sidney  Smith’s  c<jmic  character,  “Andy 
Gump.” 

Sidney  may  have  forgotten  the  time 
that  he  picked  the  idea  of  Andy  out  of 
the  air,  just  after  meeting  me  on  Broad¬ 
way,  not  far  from  your  office,  early  in 
1918.  None  of  my  friends  in  Florida, 
however,  would  fail  to  testify  to  the 
accuracy  of  his  reproduction  of  my 
facial  confirmation.  In  fact  here  in 
Ix-esburg,  even  the  preachers  refer  to 
me  as  “Andy.”  With  kind  personal 
regards. 

Yours  very  truly, 
Jefferson  Thomas, 
Managing  Secretary,  Leesburg,  (Va.,) 
Chamber  of  Commerce. 


IDEA  SOLD  7  PAGES 

To  Editor  &  Publisher:  Several 
Aeeks  ago,  I  noticed  in  your  “Dollar 
Pullers”  column  an  item  suggesting  a 
•.pccial  p^c  on  the  strength  of  the  eight¬ 
ieth  anniversary  of  the  California  gold 
rush. 

This  thinight  struck  me  as  being  an 
excellent  idea  for  real  estate  men,  there 
«eing  ample  ojiportunity  to  make  money 
lUt  of  sound  real  estate  investments. 

The  classified  staff  picked  up  this  en- 
thu.siasm,  with  the  result  that  a  full  page 
was  sold  for  seven  days,  .Xs  our  make¬ 
up  does  not  jicrmit  the  use  of  large  type, 
and  a.s  we  were  anxious  to  offer  the 
reailer  selection,  we  concentrated  on 
liners.  The  page  was  preceded  by  four 
2  column  6  inch  teasers,  promising  start¬ 
ling  information  about  “Gold.”  You  will 
jiardon  tlie  enthusiasm  we  feel  in  this 
acctmtplishinent,  but  as  this  is  January, 
an  idea  must  l»e  very  good  liefore  real 
estate  men  buy  it  As  the  idea  originated 
with  Hjiitiir  &  PuBLisHFJt.  1  felt  you 
’.v<Aild  be  interesteil  in  this  letter. 

G.  Sass, 

Classified  Manager,  Akron  (O.) 
Times-Press. 

WOULD  SCATTER  CLASSIFIED 

To  Editor  &  Publisher  :  In  the  inter¬ 
est  of  all  concerned  in  the  newspaper 
world,  from  publisher  to  reader,  I  would 
like  to  submit  the  following  suggestion 
which  has  to  do  with  classified  advertis¬ 
ing  reader  interest,  and  which  I  believe 
deserves  some  consideration  in  behalf  of 
newspaper  circulation. 

Newspapers  the  world  over  are  con¬ 
tinually  trying  to  figure  out  some  stimt 
or  contest  which  will  force  the  public 
into  reading  the  mass  of  small,  unpleas¬ 
ing  in  appearance  type  which  makes  up 
the  classified  section  of  any  newspaper. 

Most  classified  advertising  managers 
along  with  the  rest  will  admit  that  reader 
interest  in  classified  advertising  does  not 
rank  along  with  any  other  class  of  read¬ 
ing  matter  in  a  newspaper. 

I  do  not  believe  my  views  are  ex¬ 
tremely  radical  when  I  say  that  a  page 
of  classified  advertising  is  about  as  pleas¬ 
ing  to  the  eye  as  a  graveyard  on  a  cold 
winter  day,  and  to  read  it  through  as 
every  publisher  would  like  his  readers  to 
do,  the  average  reader  would  have  to 
start  in  on  the  classified  section  first  and 
i.se  up  all  his  reading  energy  on  that  one 
part  of  the  newspaper. 

Being  on  the  circulation  end  of  news¬ 
paper  work,  my  views  are  based  on  the 
reader’s  point  of  view  only,  any  other 
statements  are  merely  suppositions. 

It  has  been  generally  accepted  that  the 
public  prefers  a  newspaper  that  is  easy 
to  rea^  so  why  not  carry  this  idea 
through  to  the  last  page  of  the  news- 
paper ? 

Classified  advertising  sections  in  their 
present  state  are  read  only  by  those  look¬ 


ing  for  something  in  particular.  This  is 
a  broad  statement  and  hard  to  take  but 
is  nevertheless,  generally  speaking,  the 
truth. 

Supposing  classified  advertising  was 
flistributed  through  the  entire  paper,  each 
classification  being  on  a  different  page, 
with  an  index  “Box’’  on  page  one.  I  am 
under  the  impression  it  would  create  a 
great  deal  of  reader  interest  in  classified 
and  above  all  would  make  the  newspaper 
interesting  from  the  first  to  the  last  page. 
I  believe  it  would  also  result  in  increased 
classified  linage  and  results  to  the  ad¬ 
vertiser. 

What  effect  would  it  have  on  display 
advertising?  Would  it  not  cause  the 
reader,  to  read  the  newspaper  more  thor¬ 
oughly,  resulting  in  display  ads  being 
read  more  carefully? 

I  believe  the  display  and  classified  ad¬ 
vertisers  as  well  as  readers  would  accept 
this  arrangement  enthusiastically. 

If  a  definite  check-up  could  be  made 
to  determine  what  per  cent  of  readers 
actually  read  any  of  the  classified  section, 
I  believe  the  show-up  would  indicate  that 
something  should  be  done  to  really  create 
reader  interest  on  the  last  few  pages  of 
the  pajier. 

In  my  ten  years  of  newspaper  circu¬ 
lation  work,  my  observations  have  been 
that  most  people  arc  content  to  discard 
the  paper  on  reaching  the  classified 
section. 

I  venture  to  say  it  would  at  least  cut 
in  half  the  big  supply  of  newspapers  that 
arc  left  on  trains,  street  cars,  buses,  etc., 
and  send  them  into  the  home,  where  every 
publisher  wants  them  to  land. 

It  is  interesting  to  speculate  on  how 
many  readers  sit  down  even  in  the  home 
to  read  a  newspajier,  with  full  intentions 
of  reading  the  classified  section  when 
they  “get  to  it”  only  to  find,  after  read¬ 
ing  the  jiaper  thus  far  that  they  haven’t 
the  reading  energy  left  to  tackle  the  mass 
of  small  tyjie  which  makes  up  this 
section. 

In  this  day  and  age  of  hurry  and 
scurry,  the  great  army  of  newspaper 
readers  do  not,  as  a  rule,  spend  their 
valuable  time  in  reading  something  that 
is  not  easy  to  read. 

H.  J.  Fanni.ng. 

Circulation  Manager,  Chicago 
Snuthtoion  Economist. 


REPORTER  FALLIBIUTY 

To  Editor  &  Publisher;  I  look 
forward  to  the  condition  forecast  by 
Silas  Bent  as  quoted  by  Mr.  Lee  on  Jan. 
12.  As  a  reader,  I  am  not  in  the  busi¬ 
ness.  There  are  already  gradations 
whose  extremities  are  near  Mr.  Bent’s 
classes  *  *  *  This  leads  to  your  Shop 
Talk  on  the  facing  p^e  where  you  mo¬ 
tion  reportorial  fallibility.  Your  point 
can  be  readily  admitted  when  mere 
errors  arc  concerned,  but  what  about 
ignorance?  I  offer  this  in  evidence: 

CHICAGO,  Jan.  24.— (I.  N.  S.)— LiKhUeas 
light  ii  passe.  Dry  ice  now  has  the  stage. 


We  Keep 


-from  FLOYD  MILLER 

Jonesboro  (Ark.) 

Daily  Tribune: 

-I  am  now  using  my  fifth  Part- 

,owe  i’'«»^Xs“'“ln“owoplnlon 
paper  properUe*-^  thracie  of 

In  circulation  bulW'ng, 
perfection  economical, 

l^e  F/on  campaigns. 


ClR 


Ctiarlrt  IJartlotoe  Companp 

“Ooa  OreJ-ios  CawRair-" 


B.  H.  W’rston  and  associates  of  Wood  River, 
III.,  have  organized  a  comnany  to  manufacture 
waterless  ice  at  Wanda,  III. 

The  new  ice  is  made  from  carbon  monoxide 
gas  and  when  it  evaporates  is  said  to  leave  no 
moisture.  It  will  sell  for  about  ten  cents  a 
pound  and  fifty  pounds  will  last  a  month. 

The  inventor  sees  a  big  business  for  bis 
product  through  the  mail. 

The  product  mentioned  is  not  new,  has 
been  a  chemical  commonplace  for 
decades,  and  has  been  in  commercial  use 
for  several  years.  Hence  this  is  free 
publicity  for  the  industry. 

The  one  who  wrote  is  must  have  been 
astonishingly  ignorant  of  what  goes  on 
about  him — no  first-year  chem  student 
would  say  the  product  is  “made  from” 
anything;  it  is  merely  solid  (that  is, 
frozen)  carbon  dioxide  (COi) — not 
monoxide.  And  “it  is  said  to  leave  no 
moisture”  is  excessively  cautious.  Even 
if  COi  did  not  sublime  directly  from 
solid  to  gas,  a  liquid  other  than  water 
would  hardly  be  called  moist. 

This  ignorance  is  also  shown  in 
aeronautical  matters.  Some  nice  old 
man  makes  a  model  without  the  slightest 
knowledge  of  aerodynamics,  and  the 
local  papers  write  it  up  seriously 
because  they  don’t  know  anything  about 
it,  either,  except  they  are  careful  to  put 
the  responsibility  for  the  claims  on  the 
designer.  Last  month  or  so  the  AP  car¬ 
ried  two-thirds  of  a  column  from  New 
Westminster,  B.  C.,  which  consisted  en¬ 
tirely  of  claims  by  a  man  there  who  had 
received  patents  on  what  was  called  a 
“helioplane”  (helicoplane?)  but  not  a 
mention  of  anything  like  a  model, 
either  working  or  otherwise. 

REGULAR  READER. 

San  Francisco,  Calif. 


BIG  JOB  WELL  DONE 

"To  Editor  &  Publisher:  The  “Inter¬ 
national  Year  Book  Numlier  for  1929” 
reached  me  this  morning.  It  certainly 
is  a  big  job  well  done  and  your  organi¬ 
zation  is  to  be  congratulated. 

Sincerely  yours, 

H.  R.  SWARTZ. 

President,  R.  Hoe  &  Co.,  Inc 


Dan  a.  Carroll 
John  E  Lutz 


}L^\x 


Publishers' 

Refiresentatives 

NATIONAL 

ADVERTISING 

Personal  and  specialized  kf- 
vice, — ^with  highly  efficient 
organization  —  tluit  builds 
volume  business, '  working  in 
cooperation  with  Local  Ad¬ 
vertising  Departments.  • 

Ask  Our  Pubtisheri 
Offices 


110  E.  42nd  Street 
New  York 

Tower  Bldg.,  Qiicago 


LA  PRENSA 

of 

BUENOS  AIRES 

South  America  s 
Greatest  Newspaper 


JOSHUA  B.  POWERS 

EXCLUSIVE  REPRESENTATIVE 

250  Park  Avenue  -  New  York 
14  Cockspur  Street  -  London 


CHAPMAN  SUCCEEDS  LIEF 

John  Chapman  was  this  week  ap¬ 
pointed  assistant  dramatic  editor  of  the 
New  York  Daily  News,  succeeding 
Max  Lief,  who  has  resigned  to  fret 
lance.  Mr.  Chapman  has  been  on  the 
News  for  the  past  several  years,  and 
previously  was  on  the  Paris  edition  of 
the  Chicago  Tribune.  Lief  was  assis¬ 
tant  dramatic  editor  for  the  past  three 
years,  and  has  been  on  the  News  for 
eight  years.  He  wrote  the  lyrics  of 
three  musical  comedies  now  playing, 
“Well,  Well,  Well,”  “Luckee  Girl.”  and 
“Greenwich  Village  Follies.”  Horace 
Liveright  had  commissioned  him  to 
write  a  novel  around  the  life  of  a  tab¬ 
loid  reporter.  The  novel,  titled  “Hang¬ 
over,”  will  probably  be  ready  for  pub¬ 
lication  in  August. 


\ 

8o%  of  the  total  circu¬ 
lation  of  The  Free 
Press  is  concentrated 
within  the  local  metro¬ 
politan  trading  area  of 
Detroit  —  coverage 
without  the  penalty  of 
waste. 


IBetroft 

“Starts  The  Day 
in  Detroit” 


In  Peoria 


r  '/JV  NEWSs 
'ciRcvLAnm 
lADVERTrSfNG 


Largeat  UNDUPUCATED 
UNIT  of  gRCULATKW 


THE  PEORIA 

fJOURNAL 

TRANSCRIPT 

pkbfZtA  ,  iLL. 

CHAft  N  coev  CO.  NAT‘l  l»CPIIC»€MT*rtVC» 

CMICAM  MtW  VOAM  •P^TOM 


100.000  Grout  of  Amorieam  CtHoo 


TheWELFARE  COMMITTEE 

of  the 

INTERNATIONAL _ 

CIRCUUTION  MANAGERS 
ASSOCUTION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 
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22  REPORTERS  COVER 
HOOVER  IN  FLORIDA 

Preiident-Elect  Refutes  to  Have 
Preta  Wires  Installed  on  Island 
Where  He  Is  Spending  His 
Vacation 

)r  Twenty-two  ncwspaiKT  rejjorters  and 
>{  ive  photographers  accompanied  Presi- 
g,  ient-elect  Hoover  on  his  trip  to  Florida 
id  ^t  week.  The  reporters  are  ; 
ce  J.  Fred  Essary,  Baltimore  Sun;  George 
to  R.  Holmes,  International  News  Service; 
b-  limes  L.  West  and  Herkley  Payne, 
Associated  l^ress ;  Thomas  1,.  Stedees, 
L'nited  Press;  Paul  R.  Leach,  Chicago 
Jaily  Ni’U'S ;  Leland  C.  Speers,  Nezv 
York  'Times;  Robert  Norton,  Boston 
Post ;  Eugene  T'hackrey,  \i~io  York 
World;  Carlyle  Bargeron,  lYashington 
Post;  Carter  Field,  Xew  York  Ilcrald- 
Tribune ;  Thomas  F.  Healey,  Philadel- 
riio  Public  Ledger;  Phillip  Kinsley, 
kieago  Tribune ;  Edward  L.  Roddan, 
L'niversal  Service;  J.  Russell  Young, 
Washington  Star;  George  M.  \'an  Slyke, 
S'ew  York  Sun;  Richard  J.  Bemish, 
kiladelphia  Inquirer. 

The  picture  men  were:  Charles  San- 
»-ald,  Kinograms  News  Reel ;  Tom  How¬ 
ard,  P.  &  A. ;  Robert  H.  Denton,  Para- 
aiount  News;  Arthur  R.  Titta,  Fox 
S'ews;  J.  C.  Brown,  International  News 
Service. 

Both  Postal  and  Western  Union  telc- 
:  apli  companies  offered  to  install  wires 
r  the  convenience  of  Mr.  Hoover  and 
press  on  the  island  where  the  presi- 
eiit-clcct  is  vacationing,  but  he  Hatly 
.lU'ed. 

During  his  stay  of  two  weeks  in  Wash- 
•jjtiMi  from  the  time  that  he  arrived  from 
■:.(  Kotxl-will  trip  to  South  America  on 
'jiid.iy,  Jan.  6,  until  his  departure  for 
vic  seclusion  of  the  private  estate  at 
liimi  Beach  on  Monday,  Jan.  21,  Mr. 
ioover  did  not  “see"  the  correspondents 

The  censorship  imposed  on  the  news- 
*;)tr  men  during  Mr.  Hoover’s  good- 
*ill  trip  to  South  America  was  called 
diciall\  to  the  attention  of  Congress  and 
ic  puolic  in  general  Jan.  22  when  Sena- 
r  Pat  Harrison  of  Mississippi,  during 
speech  in  the  Senate,  called  the  atten- 
M  to  the  article  on  this  subject  appear- 
i;  on  page  12  of  Editor  &  PuBLisntai 
'll  Jan.  12. 

^nator  Harrison  inserted  the  entire 
.'tide  in  the  Congressional  Record  to 
t  read  by  the  Senators  and  Representa- 
rv  an<l  the  public.  It  apiK-ars  on  page 
.109  of  the  (.'ongressional  Record  on 
dll.  22. 


FORMER  PUBLISHER  MARRIED 

E.  A.  Van  \’alkenburg,  former  editor 
iiid  publisher  of  the  Philadelphia  North 
Imeriean,  and  Miss  Louise  Johnson,  of 
Philadelphia,  were  married,  Jan.  26,  in 
New  Bern,  N.  C.  Mrs.  Van  Valken- 
jrg  was  for  17  years  head  of  the  bu- 
irau  of  nurses  for  the  division  of  medi- 
d  inspection  of  the  Philadelphia  Board 
;  Education. 

Mr.  Van  Valkenburg  retired  from  his 
'•  on  the  North  American  when  that 
jdl'i  :  was  sold  to  the  Public  Ledger. 


MUSIC  CRITIC  WRITES  NOVEL 

.Eitts  Sanlxirn,  music  critic  of  the 
W’  York  Evening  'Telegram,  iie  the 
-I’h  .r  of  “Prima  Donna,”  a  novel  of 
■  opera  to  be  published  Feb.  15. 


BOSTON 

POST 

Year  of  1928j 

Cross  Circulation  Averages 


CHINESE  DAILY  CELEBRATES 

Shun  Pao  of  Shanghai,  Country’s 
Oldest  Daily,  Marks  57th  Year 

The  Shun  Pao,  Shanghai,  China’s  old¬ 
est  existing  daily  newspaper,  recently 
issued  its  ^,000th  edition,  and  an  elalx)- 
rate  party  was  held  at  the  paper’s  home 
111  celebration  of  the  event.  The  special 
edition  was  printed  in  red  ink  and  con¬ 
tained  articles  by  Sze  Liang-zai,  direc¬ 
tor  of  the  Shun  I’ao;  L.  Chen,  chief  edi¬ 
tor;  T.  B.  Chang,  general  manager,  and 
other  executives. 

The  first  edition  of  the  Shun  Pao  was 
]>ublished  Ajiril  .10,  1872.  The  paper  has 
grown  rapidly  since  that  time  and  now 
occupies  a  modern  five-story  building 
Iilanned  by  an  American  architect,  and 
additional  land  has  recently  lieen  pur¬ 
chased  adjoining  the  building  to  provide 
for  ex]ian.sion. 

NAMES  LEGISLATIVE  COMMITTEE 

R.  B.  Howard,  publisher  of  the  Lon¬ 
don  (O.)  Press  and  Democrat  and  presi¬ 
dent  of  the  Ohio  Newspapers  Associa¬ 
tion,  has  appointed  the  following  men 
.as  members  of  that  organization’s  l^eg- 
islative  Committee:  Walter  J.  Reck, 
general  manager,  Columbus  Ohio  State 
Journal;  R.  C.  Snyder,  publisher,  Nor- 
ivark  Reflector  Herald  and  president, 
.Association  Ohio  Dailies;  and  T'ced  L. 
Tipton,  publisher,  lYilliamsport  .Sews 
and  Clarksburg  Star. 


ROMANCES  OF  AMERICAN 
JOURNALISM 

(Continued  from  page  14) 

South  and  which,  as  a  matter  of  fact,  re¬ 
turned  to  the  fold  four  years  afterward 
and  did  not  become  a  "doubtful  State" 
for  years. 

In  1*X)0  when  Mr.  Watterson  pre¬ 
ferred  anyone,  including  Mr.  Bryan,  to 
four  years  more  of  the  Republicans,  Mr. 
Robertson  still  could  not  accept  the  Ne¬ 
braskan.  So  he  suggested  to  Mr.  Wat¬ 
terson  that  they  reverse  the  procedure 
of  that  is,  that  Mr.  Robertson  .spend 
the  months  of  the  campaign  in  Europe. 
Nlr.  Robertson  said  that  in  any  event  he 
did  not  propose  to  write  a  line  in  sup¬ 
port  of  Mr.  Bryan.  Mr.  Watterson 
laughed  and  assured  him  he  would  not  be 
asked  to.  “ril  handle  Brian,”  Mr.  Wat¬ 
terson  said.  Which  he  did.  and  again  in 
I'XW. 

More  marked  than  the  circumstance 
they  dkin't  always  see  eye  to  eye  in  poli¬ 
tics — Mr.  Robertson’s  opinion  of  Mr. 
t'leveland  and  WixKlrow  Wilson,  for  in¬ 
stance,  was  not  affected  by  Mr.  Watter- 
son’s  differences  with  those  Presidents — 
is  the  fact  that  Mr.  Robertson’s  style  of 
writing  remained  distinctively  his  own. 
He  made  no  effort  to  ape  Mr.  Watterson 
in  that  regard.  Hundreds,  actually,  of 
his  editorials  were  attributed  to  Mr. 
Watterson.  This  usually  happened  when 
Mr.  Robertson  had  written  something 
with  a  style  (and  he  has  more  than  one 
style)  distinguishing  it  from  the  run  of 
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'ditorials.  Because  of  the  style  itselt 
rather  than  because  it  was  characteris 
tic.illy  Wattersonian.  tlic  undi.scriminat- 
ing  supposed  Mr.  Watterson  was  the 
author. 

But  the  greatest  contrast  iK'twceu  the 
two  men  during  their  long  association 
was  the  delight  of  the  one  in  being  ad 
vertised  abroad  and  the  aversion  of  the 
other  to  the  same  sort  of  thing  for  him¬ 
self.  Mr.  Watterson  was  anything  but 
retiring  as  the  head  of  a  great  newspaper. 
.Mr.  Robertson  is  the  perfect  example  of 
the  opposite  ty|)e  of  crlitor.  The  idea  of 
sirking  fame  as  a  publicist  separate  from 
that  of  his  paper,  or  of  attempting  to 
impress  his  individuality,  as  such,  uixui 
the  readers  of  the  I  <»urier-Journal,  is 
one  that  seems  never  to  have  occurred 
to  him. 

In  this  hurlyburly  of  newspaiKT-mak- 
ing,  5fr.  Robertson  reliiu|uished  any  idea 
of  a  literary  career,  of  which  he  early 
gave  promise.  There  is  evidence  he  may 
once  have  liad  a  poet’s  aspirations.  He 
found  no  difficulty  in  placing  his  work 
in  the  leading  magazines.  Titles  of  some 
of  his  verses,  serious  and  otherwise, 
which  are  in  anthologies  are  “.Xprille," 

“Perspectives,’’  “.An  Idle  Poet, . Ihe 

.Story  of  the  Gate, . Two  Triolets, ’[ 

“CiKluette”  and  “Kentucky  Philosophy." 

There  is  a  story  alxiut  "Kentucky 
Philosophy.’’  It  emUKlies  the  disserta¬ 
tion  of  a  black  maniniy  on  the  evils  of 
stealing  watermelons,  especially  without 
thumping  them  first  to  see  if  they  are 
ripe.  It  first  appeared  in  the  Couricr- 
Jour)kil  over  a  noni  de  plume  and  was 
widely  copied  in  new  siiapcrs,  the  .\’eu’ 
York  .S'mh  among  them.  Mr.  Robertson 
revised  and  improved  it,  and,  explaining 
the  circumstances,  sold  it  to  Harper's 
.Monthly.  When  it  was  printed  in  that 
periodical,  over  Mr.  RoUrtson's  name, 
the  Sun.  astutely  noting  its  similarity  to 
the  first  version,  accused  him  of  not  only 
stealing  but  ruining  someliody  else’s 
verses. 

His  published  works  of  fiction  are 
“How  the  Derby  was  Won"  (1889).  “If 
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.isk  Berkwith  —  He  Knous! 


I  Were  a  Man’’  (1899),  "Red  Blood  and 
Blue”  (19(X)),  “The  Inlander’’  (1901), 
"The  Opponents”  (1902)  and  “The  Pink 
Typhoon’’  (1906). 

Drawing  uiion  an  experience  that  is 
lirobably  unexcelled  by  any  other  writer 
i>l  editorials  in  the  country,  he  continues 
in  cliarge  of  the  page  to  which  Mr.  Wat¬ 
terson  assigned  him — an  assignment  that 
was  not  affected  when  Judge  Ro^Tt  W’. 
Bingham  became  publisher  of  the  Cou- 
rier-Journal  and  the  Louisiille  'Tinu's. 
Mr.  Ri>bcrtson  delegates  none  of  the 
duties  of  editor  of  the  Courier-Journal. 
He  passes  on  every  line  that  is  printed 
in  the  editorial  columns  just  as  he  always 
has  since  Mr.  W'attcrsoii  “took  a  sliine’’ 
to  him  fifty  years  ago.  He  continues  to 
write  as  vigorously  as  ever.  And  to  be 
as  scornful  of  the  art  of  self-ballyhoo— 
a  fact  that  limited  this  attempted  account 
of  his  years  on  the  t'mirier-Journal  to 
its  transparent  inade(|nacy. 
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NEWSPAPER  MEN  IN  POLITICS 

Many  Publishers  and  Editors  Active 
in  Illinois  State  Government 

Newspaper  men  are  well  repre¬ 
sented  in  the  new  lineup  of  state  offi¬ 
cials  of  Illinois.  Gov.  Louis  L.  Emmer- 
son,  former  secretary  of  state,  is  pub¬ 
lisher  of  the  Mt.  Vernon  Register¬ 
s' rws.  Ijco  H.  Lowe,  just  appointed 
Director  of  Trade  and  Commerce,  was 
for  years  publisher  and  e^litor  of  the 
Kewanee  (Ill.)  Star-Courier,  disposinp 
of  his  interest  several  years  ago.  Fred 
.Sterling,  lieutenant  Rovernor,  is  editor 
of  the  Rockford  (Ill.)  Register  Gacette 
and  the  Rockford  \foming  Star.  (iov. 
l.en  .Small,  who  retired  from  public 
office  after  years  of  service,  is 

owner  and  publisher  of  the  Kankakee 
Rrftuhlican.  Frank  Harris,  assistant 
director  of  trade  and  cf)mmcrce,  is 
publisher  of  the  Macomb  Journal.  H.  I'. 
Hailey,  who  was  succeedH  by  I.owe  as 
commerce  director,  is  'Publisher  of  the 
Bureau  County  RefuhUcan,  at  Prince¬ 


ton,  Ill.  Frank  O’Brien,  an  assistant  in 
the  trade  and  commerce  department,  is 
publisher  of  the  Aft.  Vernon  Herald. 
H.  W.  Trovillion,  assistant  on  the  com¬ 
merce  Cf>mmission,  is  publisher  of  the 
F.gxptian  Republican.  Trovillion  also 
tmblishes  the  Herrin  S'esfs  twice  a 
week. 

.\.  W.  Spivey,  aiujther  member  of 
the  commerce  commission,  is  editor  of 
the  Hast  St.  Louis  Journal.  State 
.'Senator  James  H.  Felts  is  editor  of  the 
Marion  livening  Post.  H.  L.  William¬ 
son,  director  of  printing  and  publishinp 
for  the  state,  is  publisher  of  the  United 
.Stales  Publisher. 

State  .Senator  Earl  H.  Searcy  is  a 
former  newspaper  man,  liavinp  worked 
on  the  Illinois  .State  Journal,  Sprinp- 
field. 

INCREASES  COMIC  SECTION 

The  Boston  .Sunday  .hlvertiser.  Jan. 
27,  increased  its  cfilored  comic  section  to 
lb  pages. 


PLANNING  JOURNALISM  INSTITUTE 

Designed  to  assemble  practicing  news¬ 
paper  men  and  women  of  Georgia  for 
lectures,  class  work  and  round-tables  on 
current  journalistic  problems,  the  Georgia 
Press  Institute  will  be  held  on  the  cam¬ 
pus  of  the  University  of  (jeorgia  Feb. 
20-23.  The  Institute  is  sponsored  by  the 
Georgia  Press  .Association  and  the  Henry 
W.  Grady  School  of  Journalism.  Ses¬ 
sions  will  be  held  in  the  new  Commerce- 
Journalism  building. 


BOOK  CONTEST  ENDS 

\n  old  book  contest,  conducted  for  10 
days  by  the  Lan.sinn  (Mich.)  Capital 
S'esi's,  ended  last  week  with  a  hook  pub¬ 
lished  in  15.30  winning  the  non-fiction 
prize  and  one  ptiblishcd  in  1743  taking 
the  fiction  award.  .\  companion  contest, 
based  on  the  smallest  book  owned  by  a 
contestant,  ended  in  a  tie  with  two  vol¬ 
umes  measuring  five-eighths  by  seven- 
eighths  of  an  inch  claiming  the  prize. 


The  contest  originated  in  a  feature  the 
Capital  News  ran  on  a  local  man  and 
his  two  old  books. 

ADDS  AVIATION  PAGE 

An  aviation  page  has  been  added  by 
the  New  York  Daily  Nezvs  Record,  with 
Donald  L.  Pratt,  formerly  of  the  staff, 
as  editor.  The  same  paper  has  increased 
its  financial  staff,  adding  John  T.  Gibbs, 
former  assistant  manager  editor  of  the 
Philadelphia  Record,  and  J.  F.  Byrne. 
.Mr.  Byrne,  who  has  had  experience  on  a 
number  of  Wall  street  publications,  h 
running  a  column  of  financial  gossip. 

RECOVERING  FROM  AUTO  CRASH 

Bride  O’.Shaughnessy,  16-year  old 
daughter  of  James  O'Shaughnessy,  .Ww 
3’ork  advertising  counselor,  '•as  this 
week  reported  on  the  road  to  recoery 
following  seriou.s  injuries  sustained  in  an 
automobile  accident  Dec.  15.  She  is  in 
I^wrence  Hospital  Bronxville,  where  for 
more  than  a  month  her  condition  was 
considered  critical. 
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4ett.  Everything  (*<inrtdeiitinl.  Clyde  11.  Knox, 
t51  Board  of  Tr.tde.  Knnsnt  (Mty,  Mo. 

Oatr  D.  Gray.  Sturgeon,  Mo.,  writer:  "I  n\i\ 
rendering  real  Ker\i<*i*  to  newH)»H|>«T  ownern  Ik»- 
I  have  on  IlntH  coiiipeN'nt  men  and  w<iinon 
vbo  a!4k  niH  to  powiti«M)K  for  them  as  car- 

tonniata,  editor^*.  niMirt^T**,  pr«K»f  readers,  etr 
rtlatioD  exiNTtH.  NtOf’k  i«aie'«iueii.  pn^Hsiiien. 
liBoty|>e  operatora,  in  faot,  competent  help  In 
#Trry  department.  If  you  >%unt  good  men  and 
vomen  for  any  iH><«iMoti  let  me  help  you.  It 
will  Hare  you  time.  trouMe.  work  und  emhar- 
rsturiient.  Chargen  reanonahle.  I  am  htoking 
rlfbt  now  for  an  iinUHiial  man  -one  who  not 
ftflly  koowa  the  game  t,T  editor,  ptihlisher  or 
manager,  but  who  it  a  good  mixer  and  a  eooi- 
niinity  builder.  After  a  year'a  trial,  salary  la 
no  object  to  the  piiltllMlMTK  who  are  looking 
for  this  UDuaual  man  and  who  expeet  to  turn 
Hie  paper  over  to  him  to  run  later  on.  It  la  a 
rreat  opportunity  for  the  right  man.  I  can  aell 
I  daily  In  the  .Middle  Weat.  with  a 
hailding,  for  $ir>0.n00.  but  the  ownera  will  not 
«ell  to  a  man  or  ayndh'ate  who  want  the  newa- 
Twper  for  poIitie.««l  or  conmration  pur|H»aea 
Wonderful  buy.  But  licfore  I  give  .roii  any  in 
formation  on  thla  propoaition  you  iiiuat  eonvino 
me  that  you  are  capable  of  handling  It.  l)ecHiia<' 
die  ^nera  do  not  want  me  to  hmadeaat  thin 
aewa  except  to  men  who  are  (apatde  of  hand- 
liog  tite  propoaltlon.  Tell  me  all  al»out  yoiirnelf 
ind  how  much  caah  you  have  In  the  Hrat  letter. 
I  have  a  client  w’lMi  who  wanta  a  week¬ 

ly  Id  an  Ohio  college  tow’n  of  3.(Nai  population 
or  more.  I  can  aell  both  weekliea  in  .^rkanH»a 
''oqnty  aeat  town  of  for  iilMuit  $21.uCKI-- 

I12.0O0  down.  I  can  aell  Arkanaaa  cotinty  teat 
weekly^  without  «omiM»titlon.  elt^aring  |r..0ti0  a 
fear,  for  $S.0tKV-|3.tHlO  down.’* 


Evening  Papers  ^KxeliiHive  tielda;  giMNl  equip 
(Dent;  earning  hnnda«inie  dividend'^;  Arixona.  Cal 
Ifornia,  Florida.  IlIinolH.  ManaaohUHetta,  North 
<’andina,  Pennaylvaiiia.  Some  deairalde  weekly. 
w‘m!  weekly  piiblieatioiot.  J.  B,  Shale.  Time-* 
Bldg.,  New  York. 


Aotomobile  Guide  Books,  eotabliahed.  well 
known,  up-to-date,  available  for  llO.taiO.  Tnb- 
IKber  having  dlHtrlluitlon  facllltiea  could  han 
•He.  Ilnrria-Dlbble  Company.  11  Woat  42nd  at., 
New  York  city. 


We  Have  Clients  ready  to  luiy  for  caah.  new*a- 
peper  pro|H>rtiea  from  $r>n.(kNi  to  $%.nU0.C)04i;  alao 
bave  large  or  ainnll  properties  for  sate.  I/>iila 
Mdy,  Wrlgley  Bldg.,  Chl<‘ago;  Met.  Theatre 
BMf.,  lioa  Angelea. 


Inweatnient  Opportunity 


®*Uy  Mornlnf  Publication  for  Liwyera,  Heal- 
tnra  and  Bankera,  where  there  in  no  other  ain  h 
piper.  No  com|>etition  beenuae  advance  annual 
•Qbftrriptiona.  legal,  financial  and  real  estate  ad- 
vertiaing  and  official  eonnectlona  have  lieen  ae 
fttrwl  before  regular  daily  publbation.  by  wide 
distribution  of  well  reeelveil  advance  laatip.  Kn- 
terpriae  aponaore<l  and  parthilly  finHn<‘ed  by  In- 
toential  men  who  know  tbe  need  for  a  paper  In 
^ew  Jersey  like  tbe  New  York  I>aw  Journal  and 
•inillar  publicatlona.  Newapni»er  man  with  Bus- 
ioe««  Manager  ex|»erlenee  un<l  money  for  part  or 
''•ntrolllng  Interest  cun  write  to  Bog  R-R07, 
^itor  ft  Publisher. 


Newapapera  for  Sale 


theta  hit  youl  We  offer:  Morning  dally  in 
mM  west  city,  40.00<»:  real  elty  anti  g^KMl  Imy. 
^»ermaa  aeml-weekly  of  fln»>  history  In  splendid 
274.0ig)  city.  More  gcKxl  l»uya  in  dalHea,  week 
lies  and  imrtnerahipa.  What  do  you  want  and 
when?  Wilhelm  and  Holm,  ’MUi  12th.  NW.. 
^’anton.  Onlo. 


Nawapaper  Financing 


Experiaaced  Newspaper  Man  with  small  amount 
'i>h  wanta  loan  to  finance  dally  paper  In  town 
14.000.  Hava  fine  references.  B  S74,  Editor  ft 
I^QblUher. 


*i^  Toi^  Olty  Linotyper  operating  modem  day 
iad  night  plant,  will  finance  weekly  or  monthly 
pnbliratloQ  wlHi  future.  Box  B  7R0.  Editor  A 
•‘nbliBher. 


BUSINESS  OPPORTUNITIES 


Newspaper  Wanted 


Am  Desirous  to  get  In  rfunniiinh’Mtion  wltli 
newHpH|M<r  owner  a«*eking  partner,  or  to  aell  to 
proven  aiicivaaful  hUHine«H  tiiNtiager  seeking  such 
op|M»rtunlty.  In  preferably  wiufliern  city.  :;o.(NNi 
not  in  entirely  agrl'ultural  ae«‘tioi». 
Itepresent  myself.  B-X7v  KdlP*r  ft  Fubllsher. 


Have  Cash  Buyers  for  new>pn|M*r  pri»pertlea  In 
toHiiH  from  to.4SN>  to  pHi.iSMi  In  Ohio  aud  West 
ern  l'ennH,«  IvHuiH  Nt^gotintlons  ronfidential. 
Write  B  ViO,  Editor  ft  Fublislier. 

Newspaper  Msn  wants  to  buy  weekly  or  after 
it<»on  duily  on  long  term  pnyttienta.  Have  s<iine 
•Msh,  B  '.T’l.  Editor  ft  riildiaiier 

CIRCULATION 


Promotion 


The  World's  Largest  (Mreiilation  Building  Organ 
izatlon  TIm*  only  ctreulatlon  building  service  in 
New  HpuiM^rdotii  furnishing  ptibliahera  affidavits 
of  the  exact  results  of  Its  every  ctiinpaign.  The 
I'harles  Fartlowe  Cotiipiiny,  Occidental  Building, 
Indlanaiiotia.  _ 

The  W.  8.  Kendall  Company,  1(i4  N.  Bailey  are 
nue.  T.40iis>  ille.  K.v.-  Superior  Circulation  Build 
era  Creators  nml  sole  ownera  of  the  Kendall 

I’hin _ _ _ _ 

Circulation  Builders— Blair  ft  .Viistln.  230  N«»rth 
SIxMi  St..  Beading,  Penn.  Originators  of  Sales 
mnnaliip  Cliii»  Campaigns. 


Circulation  -When  quick,  additional  circulation 
r*o\enige  be4*otiies  nee«‘SS:iry.  nuileiiiber  that  out 
twenty  years  In  this  one  line  of  endeavor  is 
your  |>r'H»f  agtiiiist  e\iM>rifnenting  Write  or 
wire.  o'Hell  circulation  Servp-e  Bureau,  Bell 
i’d'Hk.  Cincinnati.  Ohio. 


Recent  Drives  net  4,0fHi  to  l.*l,00n  new  aubacriti 
era.  Weeklies  and  dallies.  Former  publisher. 
iinderatnndH  publishers'  problems  Hudson  De 
Priest.  Suite  :i.  147  K.  NfiWi  at.,  New  York. 


EDITORIAL 


Sunday  School  Leuona 

Send  Your  Paper  to  Church  by  using  Southern's 
otiiimeiit  oil  the  luternational  Sunday  School 
losHons.  Written  by  a  layman  in  Missouri  lan¬ 
guage.  thousand  words  issued  once  a  week 

for  ilallv  pti(>era.  Price  to  ten  thousand  circu¬ 
lation  and  tinder.  Sl.Ckt  |»er  week;  to  one  hun 
dred  tliooHsud  and  under,  $1  56  per  week;  over 
om*  Imtidred  thousand.  *2.mt  |st  week.  William 
Southern,  Jr..  Independence,  MlsMUirl. 

EMPLOYI^F 

Help  Wanted 


Advertising  Solicitor  or  Manager  wanteil  One 
who  liMs  exiMTience  and  can  pr<Miiice.  This  offer 
is  made  by  a  publisher  of  a  .New  England 
newspaper.  He  will  ni»t  only  pay  a  gootl  sal 
:iry.  but  a  Imoiiis  on  new  business  sefMired. 
t'nmtniinlcati«>ns  will  be  received  in  strictest 
confidenci-  liy  Box  B  '»7d.  Editor  ft  Publisher. 


Circulation  Manager  Live  wire,  experlenceii. 
wanted  for  old  «>stah1lshed  paper  in  midwest 
town  of  .\ppliraiit  must  give  refer- 

en«es.  Iinte  pnH»f  of  siici-essfnl  achievements, 
nrd  1*0  able  to  pr«Hiiiee  results.  Address  Box 
P.  '*0'.  Editor  ft-  I'uldlslier. 


Circulation  Manager  and  Promoter  wanted  on 
)«iiceessfni  daily  In  the  Metropolitan  area.  Must 
coin*-  highly  recommended.  Position  to  pay  $7."» 
weekly  to  start  with  advances  according  to  pro 
dnctlon.  B  HIO.  Editor  ft  Publisher. 


Secretary,  young  man  Interested  In  newspa|»er 
work,  lifetime  op(>ortnnit.v  with  national  organ! 
xatloii.  must  be  expert  stenographer  and  typist 
and  not  a<lverse  to  figure  analyantlon.  Some 
travel  witli  general  management  executive.  New 
York  headquarters.  Accompany  flrat  letter  with 
photograph  and  briefly  state  education,  expert 
ence,  nationality,  religion,  salary.  B-Hrrf),  Editor 
ft  Piihllsher. 


Secretary — Aatiitant  to  Publither — Wanteil  bv 
an  old,  well  estaidlsbcd,  iiKNlern  afternoon 
fiewspapcr  in  one  of  Hie  first  ten  cities,  a 
young  man,  unmarried,  to  serve  as  secretary 
and  asslstaii!  to  ptibli^iier,  with  opptirtunltles 
for  atlvjinceiiient  later.  .\ppUcant  should  have 
several  years  news  ex|s»rlen4*e.  College  e^luca- 
tloii  preferriHl.  Must  lie  unmarried.  In  mrnnd 
health,  and  because  of  fw^rsonal  relatlonahlp 
with  puidisher.  should  lie  of  ar*ceptably  pleasing 
{HTsonnlity.  Should  have  natural  liking  for 
iiewHp:i|ier  work  and  taste  for  general  reading 
of  current  Issiks.  i>erlodlcals  and  newspapers 
l.ilMral  salary.  f)r-ca«ioiial  op|>ortiinltles  for 
travel.  Applicant  should  give  full  details  of 
life  education  and  exjierlence  and  may  address 
in  <-onflden»e.  Box  BHdI.  Editor  ft  I'nbllsher 


Special  Edition  Solicltora,  high  grade,  wanted 
for  a  large  Engllsh-Jewiab  newspaper  lo  Boatoo. 
Only  those  with  good  records  apply.  Send  refer¬ 
ences  to  Frank  Publnaky,  Room  20,  27  State 
street,  Boston.  Maas. 


Syndicate  Baleaman  to  bandit  attractive  fea 
tiire  as  side  line,  rommlsalon  only.  B  R71. 
Editor  ft  Pnbllsher. 


EMPLOYMENT 


Situationa  Wanted  . 


Advertising  Seasoned  imin.  suc<es'*funy  em 

ployed  on  morning  newntiaisT  in  city  over  psi. 
o'Si  Knows  advertising.  «M»p.\ writing,  lay-out 
work  iind  I'onstructixe  selling;  how  to  service 
count**  southwest,  B  Editor  ft  Publlslwr. 

Advertising  F.nslncss  nianiigcr.  eight  years 
ricW'4pH|>er  work.  B«‘st  refen*ucc».  <  ollege  grad 
iiiite.  -Married.  2tL  Box  B  ''*Kt.  Editor  ft  I’nl* 
Usher  _ 

Advertising  Manager,  brciklng  all  rec«trds  mid 
weAh-rii  dail>.  ctitiHldcring  making  change,  t  on 
ucrtioii  tic-^ired  any  time  in^fore  SepteniiM*r  1. 
i  ity  or  more  preferred.  Ten  years'  expe 

rleijco  *»even  .Vears  inatiager  .\ge  iW;  family. 
Broientnnt  .  <-olIege  and  l.f  S  graduate.  E\«*ep 
tlon.il  lefcri’Mces.  B  h77.  Editt*r  ft  Publisher 

Advertising  Salesman  2s*  .vears  oii|  7  .'♦-ar-*' 

♦  xperleiiee  oii  iii«'tro|M>litaii  dally,  ileslres  coii 
noi  Hon.  B  Editor  ft  Publisher. 

Advertising  Salesman  Now  cinployetl  on  lend 
iiig  midwest  dally  Thirteen  years’  sticcessfni 
ex|»eriencr.  Kmiws  mcr<‘hundising  as  well  us 
selling  Excelbnt  refer»*nces  as  to  character 
and  abilit.x  Prefer  second  paper.  B  K7r*.  Editor 
ft  Publisher  _  _ 

Advertising —Display  sollclh»r  and  copy  writer. 
Be' ord  proven  results.  Excellent  referein-es 
\ge  *Jd.  tnarriiHl.  B  7tK»,  Editor  ft  Publisher. 


Advertising  Man  Exceptional  copy  writer,  lay 
out  and  MHlesiiian  who  has  ticen  re^'eivlng  alsite 
w-eekly  wants  Job  wlHi  gooii  dally.  Would 
biiv  few  thousand  Interest;  prefer  midwest,  west 
or  south.  Hii  same  Job  five  years;  2.7  years  old 
and  untn.-irried.  B  Rll.  Editor  ft  Puidisher 
Business  Manager  Bem>iir(-eful,  progressBe.  ex 
cellerit  record.  EximtC  on  <*onlracts  ami  rates, 
classified  and  display.  Salary  or  Ismiis  plan. 
Trv  a  change  of  pace  on  your  advertisers.  It 
pav*i  p.  H.  Box  710.  Big  Baplds,  Mich. 
Buiineaa  or  AdvertUing  -Some  piil^Fiaher  needs 
me  as  iMisitiess  or  adverHsIng  manager;  10  years' 
t'Xperience  in  hH-nl  and  national  fields  with 
Isiuisville  Courier  Journal,  St.  Ixtuis  Post  DW 
patch,  Detndt  News,  Itenver  Poat.  Kansas  City 
Journal  Post.  Tampa  Tribune.  Still  young, 
with  spirit  and  4>nergy.  Wide  ar4)Uaintance  in  ad 
xertising  circles.  Age  ,V»:  niarrleO.  An  organ- 
Ixer  and  prfMlucer.  B  HOfl.  E*litor  ft  Publisher. 
Circulation  I/ive  Eastern  daily.  4ieslring  perma 
neiit  rlrnilatbut  UM»st  In  siibnri»s  or  new  terri¬ 
tory  can  obtain  services  of  energetic,  resource¬ 
ful  worker,  trained  In  al»ore  line.  Ue|M>rtliig  and 
clrcnlaticm  exi>erlence.  B  hi:i.  FMitor  ft  Pub 

Usher. _ _  __ 

Circulation  Ifgiugor  or  Ataistant,  caimide  prae 
tical,  Circulation  an4l  Promotion  Manager  FIf 
H*en  years  with  evening  newspaper  of  IBO.tHMi 
4-lrcnIatlon.  Age  40.  B  M37,  Ejlltor  ft  Publisher. 
Clronlation —Young  man,  ex|>erienced.  wants  |>«» 
sitbm  as  cirenlatlon  manager  on  i*H}ter  np  to 
lO.otsi,  or  assistant  to  manager  on  larger  pnp«*r 
Know  all  details  of  rlrciilatlnn  work.  Including 
route  delivery.  B-R3I.  K^litor  ft  I'lildlslwr. 
Circulation-Promotlon  MoDagoi^  Hi.  married,  1.'* 
years  N,  Y.  and  nearby  city.  SplemUd  results, 
now  with  N.  Y.  evening  paper.  Prefers  metro 
|to||tan  area,  R-H70,  Olltor  A  I*nb|lslM*r. 
circulation  fianager,  4-4mne4*ted  with  Metro 
politan  pa{»er,  wishes  to  make  chimge.  Exc4*l 
lent  record.  B  S.H2.  Editor  ft_Pnb!lsher 
city,  Sunday  or  Copy  Desk — 27.  employed.  Make 
lilteral  pa|>er.  se<-4md  In  h»cal  news,  first.  Kt^»e 
rieiiced  executive  S4>i}tii.  B  F^lltor  ft  Pub 

lisber. 

Clatsliad  Manager— Ten  yi'srs  evperTence,  37. 
married.  etiiplo.v4*4l  In  East.  g»MH!  reconl.  steady 
habits.  Capable  directing  promotion.  4>ollectlnns. 
phone  si>li4‘|fanon.  sales  force,  prfslnclng  him 
self.  Box  B  HCif.  Editor  ft  PnIdlslier. 

Claaaiflod  Manager  mow  employf-df.  with  proven 
r«s-#»rd  on  morning  and  aftx*rn4M»n  large  city 
paper**,  wants  connection  «mail  city,  west  or 
MMifh.  Have  finest  ref»*rences.  B '<7'*.  Editor  ft 
Publisher. 


Editorial  Executive  IVsires  position  a-  editnr. 
managing  editor  or  edlt4>riai  w*riter.  Ex'-ellent 
4*otnnietitator  and  paragraplier.  Ten  years’  met- 
nipfilitan  ex|s*ri4-nce.  iiM-liidlng  every  edltorisl 
|M>ttition.  Iniverslfy  gradiint4‘  Mnrrl4-d  Now 
I'liiployeil.  Higliest  rcferenies.  B  s4;7.  Eilitx>r  ft 
Publisher. 


Executive 

At  LBmtI.v!  February  1st  .\  big  city  newspa 
per’s  aiiccessful  business,  aihertising.  sales  pro 
motion  executive,  with  a  large  national  ac 
4|iialnfance.  rec4»rd.  referen«*e,  In^alth.  |»ep  and 
with  iMit  few  obligations,  seeks  happy  c4inuec 
tlon.  Smaller  elty  considered  Editor  of  this 
piddicatlon  a  reference,  .\ddress  B  R72.  F>lil>'r 
ft  Publisher. 

Managing  Editor  New  \  ork  cTty  .iHUy-”  has 
built  3  pn|*ers.  can  build  yonrs.  .\  Ihi'wire 
who  prefers  city  of  77.fS»ti  t4>  17b.iMS»  Age  :\*i. 
Available  short  ootlee.  B  86R.  Edit«*r  ft  Pub 
Usher. 

Newtpapor  ClrcttUtlon  Director — Seeks  Immed^ 
ate  connection.  Highest  credentials.  Yearly 
salary  $6,400.  Any  site  paper.  R  SOO,  Editor  ft 
Publlaber. 

PoUtiMi  Cartoonlat,  with  nietroi>oliuo  newspa 
per  and  syndicate,  experienced,  desires  change. 
BK22.  Editor  ft  Piihliaher. 


EMPLOYMENT  ^ 

Situation*  Wanted 

Reporter.  I>«ik  Man,  telricraph  nlltor.  27,  iumt 
rl.'il  KMi'lli'iit  ri'frreni-cii.  l5o  an.vwher*.  l’»ul 
iimn,  r.1‘2  KniclrwiHid,  IVtrolt,  .Mich. 


Telephone  S»le»  Suporrlior  X  deceloiier  of 
lilrls.  iiml  liiilliler  of  IlnaKe.  Three  ye«r»’  eiiper 
\l»ory  c\|»Tliine.  every  year  unueiiilly  ew 
•  eyeful  rreilitiiMe  leaeon  for  wlehlng  to  tnnke 
rlijiiiis.v  Sint-ere  r.*rerenc'e*:  14  raonlhe  on 
lirnkeii  Knlne;  r.>2t)  •hnwtiiic  InereaM  over  1P2A 
I'rentlve  lilena.  elniiix  pri»nntli>n«l  ability.  Col 
lei;e  trained.  iii:e  L-.*.  apleiidld  healCh.  Agreeably 
aititreHalve.  .'ilnri  at  iiat.  SranajMirtatlon  frnm 
nilladelphia  II  >.<■.>>.  Kdltor  A  Publlaber 

“  ^CHANICAL 

Equipment  for  Sale 


72  Channel  Intortypo  Magasinos  for  Sale — 
4»wlitg  t«i  4-hangH  in  our  tntert.V|>e  equipment  we 
ii>i\e  Hie  following  for  stile  at  a  retliictlon  for 
qiilf-k  delivery-  Two  full  b'ngth  72  channel  mag 
nxbics  nt  $1741  eH<‘h.  Thr4>e  spilt  inagatlnes 
ibiwer  s«<4ibin).  and  4>ne  stuh  (fiqt  settioni,  at 
spsi  <•84*11.  The**!*  niiigaxines  are  all  In  gno<1 

comlitlnn  und  ha\e  lM>en  cleaned  and  put  In 
first  i-Irtsa,  »»nbT.  The  prices  are  f.o.h  Janes 
\ill4'.  Jiid  lire  nil  Imteil  ready  for  Immediate 
shipment.  We  also  have  a  font  of  24  |Niint 
t  eiitury  Bold  nml  a  font  of  :id  |>olnt  CenHiry 
Bold  «-nt  Pi  run  in  ttu'se  msgatines  as  |»er  Key 
tHiard  Diagram  No  34.  Prices  for  these  on  re 
quest.  Write  or  vxire  at  once.  The  Hasette, 
Janesv  Ule,  Wls. 


Hoe  Quad  Proia  with  extra  color  and  complete 
stereotyping  ontfit  wlHi  or  without  electric  con 
trol  for  sale,  c-henp  ('an  l»e  seen  In  o|*eratlon 
National  Weeklies.  Inc..  Winona.  Minn. 


Job  Preaset.  Paper  Cutters,  Wire  Stitchera,  etc. 
— A  <(»mp|ete  line.  Dverhaiiled  and  guaranteed 
nia4*hliies  at  bargain  prbes.  Eaay  terma.  Hoff 
man  Ty|>e  ft  Engraving  Co.,  Ill  E.  TUh  sK, 
.New-  York  City. 


Used  Oou  Mat  Roller  for  wet  mats  only,  for 
sale  4*heap.  Tl»e  (Bhis  Printing  Press  Co.,  1(W’> 
.South  I'atiUna  st  ,  Chicago.  111. 


WE  BUY  NEWSPAPERS  FOR  CLIENTS 
WE  SELL  NEWSPAPERS  FOR  CLIENTS 


We  alto  specialize  in  appraisals 
and  consolidations. 


And  we  always  try  to  conduct  our 
clients*  business  without  publicity. 


Back  of  us  is  a  record  of  18  years  of 
service  to  satisfied  customers. 


Write  our  nearest  Oflfice.  or  better  yet. 
call  in  person  if  possible. 


HARWELL  &  ROCKWELL 

Comer  Building  Times  Building 

Birmingham,  Ala.  New  York  City 


Newspaper  Properties 
Bought)  Sold  and 
Appraised 

All  negotiations  confid.-ntial 

PALMER,  DEWITT  & 
PALMER 

Busine**  Eitablithed  in  1899 
350  Madicon  Ave.  Naw  York 
Pacific  Coait  Repreaentative ; 

M.  C  Moore,  272  North  Rodeo  Drive, 
Beverly  Hilla,  Calif. 


IN  THE  PIEDMONT 

XVE  have  diacovered  a  few 
real  newspaper  propositioni 
in  the  rich  and  growing  Pied¬ 
mont  zone  of  the  Carolina*. 
Rare  opportunities  in  both  dai- 
lies  snd  weeklies,  some  of  them  re* 
quiring  quick  action.  Kindly  advise 
as  to  capital  available.  Please  ad* 
dress  our  Litchfield,  III.,  office. 
Special  offer  of  only  daily  In  seven 
counties  and  covers  one  of  richest 
territories  in  North  Carolina.  Over 
$1,500,000  pay  roll  and  seat  of  two 
collegee.  Price  only  $55,000;  owners 
buying  larger  property. 

Prop.  No.  1618x. 

The  H.  F.  Henrichs  Agency 

Utchficld.  III. 
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$$  PULLERS 


One  Dollar  will  ^ 
be  paid  for  each  ^ 
idea  published.  ^ 
Send  clipping  g! 
for  payment.  ^ 


OOK  at  the  name  tag  on  your 
paper.  Renew  today.  Don’t  let 
your  subscription  expire”  is  the 
streamer  line  used  occasionally  by  the 
Des  Moines  (la.)  Register  at  the  bot¬ 
tom  of  page  one  in  order  to  draw  sub¬ 
scribers'  attention  to  expiration  dates. — 

1^  G.  M. 

The  Lowell  (Mass.)  Courier-Citizen 
recently  obtained  advertising  frotn-some 
of  the  smJler  druggists  on  the  idea  of 
“Lowell’s  Own  Drug  Stores”  urging 
caution  at  this  time  because  _  of  the 
influenza  and  grippe.  The  six  drug 
stores  sponsoring  the  ad  are  “owned  by 
Lowell  capital,  manned  by  Lowell  men” 
according  to  the  ad.  This  is  a  good 
scheme  for  securing  cooperative  adver¬ 
tising  from  small  concerns. — D. 

Apples  and  potatoes  are  both  very 
plentiful  this  year,  and  prices  are  low 
as  a  consequence,  (jet  a  page  of  ads. 
for  apples.  Then  get  the  potato  men 
to  give  a  page  of  potatcj  ads.  Let  each 
page  play  up  these  products  as  a  cheap 
and  nutritious  article  of  food.  Urge  the 
reader  to  take  full  advantage  of  them 
while  they  are  cheap. — F.  L.  W.  Ben¬ 
nett. 

(jet  second-hand  furniture  dealers  to 
run  a  page  or  two  of  copy  in  the  early 
spring  pointing  out  to  newly-weds  and 
others  who  may  need  to  economize 
when  furnishing  a  home,  the  merits  of 
the  second-hand  shop  because  of  the 
tremendous  savings  that  are  possible 
compared  with  buying  new  stuff. — Fred 
L.  VV.  Bennett. 


& 


A  “Clip  the  Coupon”  page  of  eexjpera- 
tive  ads  (Kcupying  one  page  should  be 
easy  to  sell  to  business  colleges,  avia¬ 
tion  schools,  chocolate  dipping  schools, 
and  similar  commercial  educational  and 
trade  institutions.  Centering  the  page 
should  be  a  list  of  all  subjects  taught 
and  lx)xed  spaces  for  the  prospective 
student  check.  These  coupons  asking 
for  more  information  on  the  subjects 
crossed  should  then  be  mailed  direct  to 
the  newspaper.  The  newspaper  would 
then  forward  the  names  to  the  right 
schools.  Where  more  than  one  school 
is  advertising  the  same  subject,  both  may 
receive  the  same  names  or  pro-rate  them. 
Many  readers  will  ask  for  information 
on  several  subjects,  thus  swelling  returns 
to  be  made  to  each  school.  Magazines 
have  tried  this  plan  successfully  nation¬ 
ally,  why  not  newspapers  locally? — 
H.  J.  Ashe. 

Why  not  a  jiage  of  advertisements 
extolling  the  virtues  of  fish?  Head  it 
with  an  appropriate  line  followed  by  a 
very  brief  dissertation  on  the  nutritious 
qualities  of  fish  a$  an  article  of  food. — 
Fred  L.  W.  Bennett. 

We  suggest  for  classified  managers  a 
contest  on  one  of  these  or  similar  sub¬ 
jects:  “How  Classified  Ads  Have  Helped 
Me,"  “My  Most  Effective  Classified 
Ad,”  “Why  I  Use  Classified  .\ds,” 
“Why  I  Read  Classified  Ads,” 
“Bargains  I  Found  in  the  Classifi^ 
Columns.’!  Such  a  contest  should  create 
interest  in  classified  advertising  and 
secure  for  the  paper  many  testimonials 
and  figures  valuable  for  promotion 
work. — X. 


HUNCHES 


(Lie  Dollar  will 
be  paid  for  each 
idea  published. 
Send  clipping 
for  payment. 


‘‘IV  ORTH  IOWA  SOLON S”  is  the 
'  title  of  a  daily  feature  used  by  the 
Mason  City  (la.)  C.lobe-Gazetic.  A 
one-column  cut  of  some  member  of  the 
state  legislature  from  the  Globe-Gazette’s 
northern  Iowa  territory  is  used  each  day 
under  this  heading  with  about  I(X)  words 
of  biographical  material. — L.  G.  M. 

Arresting  letters  can  be  obtained  on  the 
subject  of  whether  a  wife  should  work 
to  aid  her  husband.  A  reporter  on  a 
large  paper  in  the  southwest  recently  in¬ 
terviewed  the  manager  of  a  woman’s  em¬ 
ployment  bureau.  The  manager  cited 
complaints  made  against  married  women 
working  when  so  many  single  women  are 
seeking  employment.  A  series  of  articles 
was  built  up  on  this  subject  which  had 
wide  appeal  since  husbands  and  wives,  as 
well  as  unmarried  women,  wanted  to 
c^tain  the  viewpoint  of  others. — X. 


Newspaper  Engineering 

\An  organization  specializing 
in  newspaper  buildings,  all 
phases  of  newspaper  en- 
V  gineering,  operation  and 
N.  production  problems, 
analytical  surveys  and 
^  valuations. 

S.  P.  WESTON,  INC. 

Nemtpefer  BuOdmse. 

PreBuettm,  Oftreeimm, 

Surweyt,  Vmuatimu. 

420  Lexingtoo  Avemc,  New  York 


The  Rhode  Island  State  Citizenship 
Convention  at  a  meeting  in  Providence, 
R.  L,  Jan.  14,  adopted  a  plan  to  make 
every  Protestant  church  member  in 
Rhode  Island  an  active  informer  as  to  in¬ 
fractions  of  the  liquor  law.  The  conven¬ 
tion  was  sponsored  by  the  Anti- Saloon 
League.  Are  the  Protestant  ministers  in 
your  community  in  favor  of  any  such 
plan  of  spying?  What  are  their  ideas 
regarding  such  a  plan? — D. 

A  series  of  appealing  stories  lies  in 


KAY  FEATURES,  Inc. 

offers 

SEVEN  COMIC  FEATURES 

that  are  unbeatable 
Strips 

THE  LAMBKINS  by  WaUh 

Great  Family  Humor 

THE  WOWS  by  Zere 

NothinR  else  like  it 

CUDDLES  by  Forbell 

An  American  Flapper  at 
King  Arthur’s  Court 
Panels 

DON  KEY  O.  T.  Two  Columns 
DINAH  SAYS  One  Column 

SHAMROCKS  One  Column 
Letter  Pres* 

TOM  SIMS*  LAUGHUNES 

The  best  Humorous  Column  in 
America 

For  terms  wire  or  write 

KAY  FEATURES,  Inc. 

M.  Koenigsberg.  Pres. 

1650  Broadway.  Naw  York  City 


the  healthy  dogs  and  cats  turned  over 
to  tte  Sod^  for  Prevention  of 
Cruelty  to  Animals  for  death  in  the  gas 
chamber.  Most  of  them  were  just 
misfits  in  their  former  homes.  The 
Buffalo  (N.  Y.)  Evening  News 

brought  to  the  society  hundreds  of 
offers  of  good  homes  fur  the  animals 
by  running  pictures  and  descriptions  of 
some  of  the  dogs. — Oliver  Griswold. 

The  Glean  (\.  Y.)  Herald  catches 
many  a  laugh  and  sob  in  a  daily  feature 
called  "Rambling  Round”  signed  by 
Rambler.  It  tells  of  a  man  chasing 
his  hat  on  a  windy  day,  a  late  fall  but¬ 
terfly,  unusual  dog  and  other  pet  inci¬ 
dents,  a  thoughtless  motorist  tipping  his 
hat  to  a  woman  (ledestrian  while  the 
wheels  of  his  car  splash  her  with  mud. 
It  puts  the  small  features  in  one  place 
on  the  page.  All  tlie  reportorial  staff 
may  contribute. — Oliver  Griswold. 

Leap  Year  is  supposed  to  be  a  thing  of 
the  past  until  1932  but  a  survey  of  the 
statistics  at  your  marriage  license  bureau 
may  show  you  that  the  women  and 
girls  have  taken  the  lead  in  applying 
for  licenses  for  marriage  ceremonies 
thus  far  this  year.  In  Boston,  Mass., 
it  was  found  that  the  ratio  was  7  to  3 
in  favor  of  the  women.  What  is  the 
busiest  day  for  applications?  In 
Boston  the  busiest  day  is  Monday  with 
the  women  generally  doing  the  apply¬ 
ing  so  that  the  five-day  law  will  be  up 
on  Saturday,  allowing  a  week-end 
honeymoon  to  New  York  or  some 
other  “mecca”  with  friend  husband  back 
at  work  on  Monday. — D. 

A  story  in  the  Ithaca  (N.  Y.) 
Journal-News  on  the  present  value  of 
old  American  coins  brought  an  ava¬ 
lanche  of  specimens  and  feature 
material  to  the  paper.  Interest  in 
money  of  modern  or  antique  minting 
seemed  to  be  of  equal  intensity.  A 
coin  catalogue  and  a  few  specimens  will 
start  the  series. — Oliver  Griswold. 


We  sell  newspapers 

SERIALS 

that  sell  newspapers 

“DAPHNE”  by  Hazel  Uviocaton 
“DELUGE”  by  S.  Fowler  Wright 
“ALIAS  THE  SPOOK”  by  Winifred 
Van  Duzer 

“HALF-WIVES”  by  Winifred  Van 
Duzer 

“CRIME  IN  THE  CRYPT”  by 
Carolyn  Welle 

“BROADWAY  LOVE”  by  Tbomaa 
Edgelow  , 

"LOVE’S  ECSTASY”  by  May  Christie 
“MUSSOLINI — Man  of  Destiny” 
by  Vittorio  De  Feori 
“THE  NEWPORT  GIRL”  by  Gilbert 
Rogers 

And  other  assured  circulation 
builders,  wire  or  write 

KING  FEATURES 
SYNDICATE,  INC. 

NEW  YORK  CITY 


A  DVERTISERSwhoun- 
.^xderstand  the  Iowa  situ¬ 
ation  know  from  experience 
that  the  consumers’  market 
there  cannot  be  properly 
sold  without  the  use  of 
newspapers  in  these  twenty- 
one  key  cities. 

IOWA  DAILY  PRESS  ASS’N 

DAVENPORT.  IOWA 


Ames  Tribunr 
Uouos  NMTs-Brpub 
Itoan 

BurUnsun  Ossstta 
BurUnstoo  Hswk-Eye 
C«lar  Bsptds  OasKte 
CsntamUs  lowsslaD 
A  ClUssa 
CUmon  HaraU 
IkNiDcll  Bluffs  Non- 
parell 

Dsrenvort  Dsmoerst 
A  Iftsdsf 
Dsreoport  TUass 
Dubuque  Tslagrsuli- 
Hsrsld 

Fort  Dodm  Ifaasaa- 
sar  A  Cbraalels 


Fort  MsdliHm  IVmn 
<TSI 

lu*s  City  Hiww  Cil- 
Izrii 

Keokuk  Oat.  city 
klsnhsUtown  TimeN- 
Republican 
Mason  City  Olobe- 
Oeaette  A  Times 
Maacstlne  Joumsl  A 
News-Tribune 
llrlweln  BeslaUr 
<  tskilooes  Hersid 
Ottumats  Courier 
Siouz  City  Joumsl 
Siouz  City  Tribune 
Weshlngtoa  Journal 
Waterloo  Courier 
Waterloo  Tribune 


RESIGNS  W.  N.  U.  POST 

Alfr^  Washington  western  advertis¬ 
ing  director  of  Western  Newapaper 
Union,  has  resigned  from  the  organiza¬ 
tion,  effective  Feb.  1.  He  is  to  be  suc¬ 
ceeded  by  Earl  E.  Sproul,  his  assistant 
for  the  past  six  years.  Mr.  Washing- 
tern’s  entire  business  career  has  been  spent 
with  Western  Newspaper  Union.  He 
came  to  this  country  from  England  in 
1891  and  joined  the  Chicago  office  of  the 
company. 

NEW  COLUMN  IN  CHICAGO 

Ashton  Stevens,  dramatic  critic  of  the 
Chic^o  Herald  and  Examiner,  is  con¬ 
ducting  a  new  daily  department,  "A  Col¬ 
umn  or  Less,”  in  which  he  chats  not 
only  of  the  stage  but  of  happenings  and 
persons  in  general. 


“Today's  News  Today” 


UNITED-PRESSI 


Complete  wire 
reports  for  eve¬ 
ning,  morning  and 
Sunday  news- 
papers  everywhere 


DO  YOU  NEED 
A  TRAINED  MAN  ? 

The  Personnel  Bureau  of 
Sigma  Delta  Chi,  an  organiza¬ 
tion  of  college  trained  news¬ 
paper,  magazine  and  advertising 
men,  wants  to  help  you  find  him. 
The  Bureau  puts  you  in  touch 
with  experienced,  energetic  men 
— it  Mves  you  time  by  recom¬ 
mending  only  those  who  meet 
your  requirements. 

If  you  expect  a  vacancy,  please 
write  John  G.  Earhart,  Director 
Personnel  Bureau  of  Sigma 
Delta  Chi,  836  Exchange  Ave., 
Chicago,  IlL 

NO  CHARGE  TO 
EMPLOYERS 
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